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Abstract 

This paper was developed based on a report by the Public Relations Department Region 

 (PRD ) in the Lower Northern region of Thailand. It is a qualitative research 

project using a focus group discussion technique to collect data from 2  local residents. 

The objectives of the study were to evaluate the procedures, performance and 

effectiveness of PRD  and to make suggestions towards the improvement of its 

services and productions. The results indicated that the PRD  is still a very significant 

local media organization having served all parts of the community for a long time without 

charge for broadcast programs. However, compared to private media, PRD  

productions are seen as “out-of-date”. Moreover, many local residents are still unable to 

identify the logo and associate it clearly with the name of this government organization. 

Yet, the research sample believes that the productions can be adapted by the use 

of modern media technology, and will continue to effectively spread information covering all 

community issues, in a timely and understandable manner. 

Keywords: Public Relations Department Region  of Thailand, National Broadcasting 

 Televisions Channel 11, National Radio Broadcasting, Social Media, Social 
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