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Abstract
The purpose of this research was to study electronic commerce development of a 
trust-building model based on products and services buying behavior of Thailand Internet 

influenced the trusting beliefs and trusting intentions. Secondly, the initial trust was related 
to personal factors, such as attitude, experience, disposition to trust, institution-based 
trust and risk. Thirdly, the trusting beliefs were related to website factors, such as 
advertisement, web design, brand, ease of use and content update frequency. Fourthly, 
the website factors, such as advertisement, web design and content, and the customer 

confidence.
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