21881S35"MMS  UMN3nendsnensAlng vuusmansia:aoAUmMans
UA 36 auuf 3 ideunsnniAu - AUENEU 2559

Book Review

OOL JAPAN “A0NUIDD” LoasSoUUSIINA
AUNSISENAUAUITDINSDUODIUU
“COOQL Japan” Gross National Cool

and Reclaiming Japanese Strength

nJuss langs
MAMNRIANINIUATNYB NG
AN ANFNENS
NAINENRUULIAIT

Gwyntorn Satean
Department of Sociology and Anthropology
Faculty of Social Sciences

Naresuan University

E-mail: gwyntorn@gmail.com

UNARED

fnana unAnss [@FRNWEee Japan's Gross National Cool lursssuleunesinvyssme
dleT 2002 waznsznTiATgAavevdluldhamdintdlud 2011 Wedsiaiuiudmie
Yusssuaeaduseuy aenslsinm LﬁatﬁﬁutwﬁmmqsLﬂiugﬁanmﬂaﬂmamu (1991-2010)
wazwgmsal 8/11 Feddnndn duussiuduanudeiumnldagls mivdeidas
COOL JAPAN “Aalds” anasmdszanandisumsiunauaiaudeunsesasdiu Idodine
Wathahaila wideianilideulay aniiasend atufaniadedl 3 Waununiug 2558 Taw
shainfiainwiiand w200 ih eeglunaaavydoan aussan uaziedednem lasvaie

223




COOL JAPAN “A2WITD" IASIUUS:GIANUMSISENAUAIWITDINSVYEVITYU

Wiomudvaanidu 3 &unan 58 20 unaNN ﬁoﬁl,n%mmmil,lmn‘lumow wazduITUYNIH
Tumawieidn yoiduzeswivdads 1) madaus “anady” Wu 3 Aufll [dund walulad
ANNAR LAZIRIUTTIN 2) m‘mnﬁhaEiwﬁuﬁwm\ﬁmuﬁiiu%\amﬂL?Jﬂiaﬂﬁﬂﬁudw:ﬁjﬁuv\humu

[

nMweuns Aads undi uazmalulad vlddenfigmnomeinusssndiuniieneiu

]
o o

AEIAY: ANNLENIIATINYSEIN TR iU

Abstract

224

I”

Douglas McGray published his work entitled “Japan’s Gross National Cool” in the journal
of Foreign Policy in 2002 and the term was subsequently adopted in 2011 by the Ministry
of Economy, Trade and Industry of Japan to systematically promote the country’s cultural
products. However, due to the economic stagnation of the so-called “lost decades”
(1991-2012), as well as the effects of the Tohoku earthquake, and subsequent tsunami
and Fukushima disaster (the 3/11 events) in 2011, the question has arisen as to how
Japan would recover its confidence. In the book “Cool Japan: Gross National Cool and
Reclaiming Japanese Strength”, this question is addressed in an interesting way. Cool
Japan was written by Little Thoughts, and is on its 3rd edition as of February 2015. It is
published by Pabpim Publishing. The content is divided into three main chapters, totaling
20 articles, including tips inserted into some chapters with a bibliography as a reference
at the end of the book. The highlights of the book include the presentation of “cool” in
three different areas: technology, ideas and culture, and examples of cultural products that
help broaden the readers’ viewpoints through cinema, the arts, fashion and technology so

as to give a wider perspective on Japanese culture.

Keywords: Gross National Cool, Japan
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51 9 81 Japanization lng 8330403 dmenying,
U35UN5N3 (2555) palaudu lay ugulan
wazilyan (2557) udu

myslasidesnilvie udazuviiom
ganifiu 3 duwdn wsilewnsudl 2 cooL
JAPAN? 3anmau Hello Kitty, UNIQLO, GHIBLI,
SUPERFLAT uay AKB48 fiudiuniivany
omshuil 3 mademeadolnl inaeuiui
memalulad Aufinivaudn waziuiinig
Faussan wngidouinnnlaseiFovaud 3 T
uansnveanly laeniiauaysziduseidoulantval
wazfmaslUvssdiuliluyszifunanunuiiay
Huunseie asihiidoniie 3 dahaula
fotu Tasdeuinluusazsiuan Do loma
wazloma” enawdswiu “Jam Tema uas
ey Seaaimeludnieiionaia
ilevniii difjussth cooL JAPAN anl#Tusn
5 Tdremilugiuzidnminmledadnd a.a.
2020 I@aeels (Kyodo, 2013)
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uanwilannanuaefinuldluimussss
i wwzwisdaieeidanudeisuiuy duld
InANNEINInTevEdsulumMInaNnEudaya
Amsdnduanseiuivldegrensedu maih
Fayaaniiulos (Néojaponisme, Facets &
Details) 4959UTIMUNILATIZWNOTIAN LAY
Faussansnadvravdiu Toyaanauide
unaviayanIATy WaTMITEYUNAENBY LaAd
femsionlaldrarnuunidaiowazgunweu
wsnniilavimnmeuds arsstufivnnmweung
(Always: Sunset on Third Street, Tokyo
Sonata, Jiro Dreams of Sushi) Wav UAAUY
(My Lonesome Cowboy, Eye Love Monogram)
i (Bapexclusive, Plus Minus Zero,) &#1u
M@ (Akihabara, Koenji) aaufisndty (Tokyo
Skytree, Kinkakuji Temple) fitiugatefin
aulauazdonsdewaligsudlatassunsy
Bovsmaniaulafiazuaremdineuuas
wanadhlasialy aeelsfie mivdaisnimmny
ieveuielRlFa sty uimah s
81989E81UAITADINTIITEUTDYAANNARYDY
wudunnurasiayanan 0l Buladnsznye
Lﬂiiﬂgﬁﬁr‘ﬂﬂ\‘iiﬁﬁu (Japan. Ministry of Economy
Trade and Industry, 2014) iulzigaiauiu
lag NHK (2015) dulzdgaiaudu lay Al
Nippon Airways (2015) LLﬂtIﬂi\‘m’ﬁ%JEJ@aLQLLﬂu
losaoiumaluladunamsisns (Massachusetts
Institute of Technology: MIT) LLazNvINENAL
15150 (Harvard University) (MIT Cool Japan
Research Project, 2015) \{ugiu %awdwﬁaga
wantlazngeuliwoianssssemagadnvais
suiiviieae lildnaniy ef msusms (Service

adda

Mind) 81915 wagdidin (Lifestyle) umu
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fins Anataina (2556) deuuuzih
wilvdia COOL JAPAN [Slunguimngsfasaulatl
M mmlﬁi\ma\mjﬁuﬁ”’u vane 9 aeLAANIA
FnausTnanfiiBaiudarawenenuatein
flashmhiviemshafiegnsemi Waiige &
anuadvlagneTmusssnldaedneninms
wrviudausouifvuldivmnfveenu v
Fonkoon (2555) aualuiiuuiionin snulwau
vvavenaazdegudn lunaevindaniasanen

=2 o

ozlsldvaeetiny ussduivi luaudiuded
arlsfidaudvlumionsazann Seludsziduil
dniiiasend JeuivineFegraihaulauuun
VIAIAD

« wanufwininuslnagadesmuuay
Wintapsanszus vavlaluanuanysaiuuy
wa 7 Audusnaalianysaiuuy A fiaseasn
Tungszidouil Denseiununms fe giluaiemn
AMaEELhBIawe 9 fuanuEad. lutufide
aMsaanudullvaslan (njﬁu) ffvavrau
ozlsWilvidumatiiules..”

fufhihdumlunsuioralaly siFs Tosm
(Maria Ozawa) 38 193¢ 91183 (Aoi Sora) A9
W03 (Adult Video: AV) Fuifluzinlaaulne
(Nakano, 2015) wdiiilu engaz Infins (Yusue
Tomita) Amenedy 61 T filudunutinuans
1ijuanla (Silver Porn) elidnausidosay
20 v 30 wazmasldsuamnaiianegvgelusey
nenssuiinuan widiuaziidoauuuaysniien
Tuwnuynizes usigshianmweuninuwiidedu
(389NN (The Straits Times, 2015) AN
fouudosuilsonssagianainmny “diu
zefapiiudgiu”
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