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reating Effective Promotional Media in
the Retail Business

Theerawee Waratornpaibul'

Abstract

This research aimed to study the behavior of consumers in the retail store and to study
the factors of promotional media that affect consumption of goods in retail store. The samples
used in this study were 400 people, living in Bangkok. Data was analyzed by descriptive statistics
of frequency, percentage, mean, standard deviation and also analyzed by multiple linear
regression statistics. The results found that consumers used the service in retail stores more than
5 times a week, purchasing products such as food, water, snacks, financial services. Moreover,
results also found that the factors of creating promotions include clarity of media, uniqueness,
difference from competitors, beautifully decorated, which predicting the purchasing decisions of
consumers 59.2% (R* = .593). The regression equation created is as follows, Buying Decision
= 0.515 + 0. 133 Clarity + 0.143 Identity + 0.120 Difference from Competitors + 0.113. Beautiful
Decoration + 0.132 Personal Presentation (R Square (R%) = .592, F = 25.540, Sig. =. 000).

Keywords: Promotional Media, Behavior, Retail Business
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a1519 2 dagaisniuiladoimaslysluduninanmsdndulatedumassiudnan

AuLs b S.E.B Beta t p-value
(Constant) 515 146 3.516 .000
anudnla 057 .059 054 967 334
ANNTALIU 133 .060 128 2.206 .028*
ANUNDLR 067 .065 064 1.038 300
maldFuemug 060 067 057 895 371
anufutanansal 143 .064 132 2.220 .027*
AMHUANANIING LS 120 .053 123 2.259 .024*
MIANUAY 113 .062 105 1.838 .067*
wiinowldanasluda 132 .046 A4 2.859 .004*
R Square (R%) =592 Adjust R Square (AR®) =.351 Std. Error of the Estimate (S.E.) =.650
F =25.540 Sig.= .000

* p-value < 0.05
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