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ehavior of Purchasing for Traditional Sweets

Maneerat Rattanaphan'

Abstract

The purposes of this research were (1) to study the purchasing behavior for Traditional
Sweets in Songkhla Province, (2) to study the marketing mix factors that influence the buying
decision of Traditional Sweets in Songkhla Province, and (3) to compare between behavior of
purchasing and marketing mix factors that influence the buying decision of Traditional Sweets
in Songkhla Province. This research was quantitative research. The data was collected by
questionnaire from 400 customers of Traditional Sweets in Songkhla Province. The results showed
that most customers bought original flavor. The major reasons for purchasing were yummy and
sweetness. Most customers bought Traditional Sweets one to ten times per year and bought two
packs per time. The buying decision of customers was at souvenir shops and shops of festival.
Most customers bought for their own consumption and spent under 100 Baht per purchase.
The factors of product, package, price, and place were very agreeing influence the buying
decision of Traditional Sweets. The promotion factor was somewhat agreeing influence the buying
decision of Traditional Sweets. Finally, the results showed that reason for buying, volume of
a purchase, objective of buying, place of buying, and amount of buying were significantly related to

buying decision of Traditional Sweets at the p-value < 0.05.

Keywords: Marketing Mix, Behavior of Purchasing, Traditional Sweets

! Department of marketing, Hatyai Business School, Hatyai University
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