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T he Effects of Social Media on Academic

Outcomes

Rewadee Panich’

Abstract

This paper intends to study the effects of using social media on student’s learning
performance by applying a Randomized Controlled Trial (RCT) method. Data are sampled from
students in the University of the Thai Chamber of Commerce’s Course on Investment and Securities
Analysis (EC412) in the first term of 2014. Of the 73 students sampled, 34 were in a control
group and 37 were in an experimental group, one represents a class learning with social media
and the other without social media. A key finding is that learning with social media leads learning
performance to a level 33 percent greater than learning without it. However, an achievement in
learning does not depend only on using social media in classroom. Students’ attention and curiosity

are the most important achievement factors.

Keywords: Social Media, Learning, Academic Outcome, Impact
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1S9 wNiu

nagaY ASLUU ATLUY
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Seunsseufisiudieiainnmaeusiuigseu
snsaiFsusnldazenuazesads vinlvide
anadlaunSeuldluiign sglsinu s
s ianaldlaunsg

sl 1 Hedefimuaulduazaianldls
Tunsfinsasll

1) fladvfiasnsamueuld Ao faou 33
MITDULULUNA UWUNTEIU 1BNa1TUIENaY
msaau wavideu nafildaeu mathuuazeu
finpursng wuunaasuioukacvasiFeu Souly
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v3advnszdumsBoudludouiou wu azuuu
swia duedesiafldiungumaaswintu fe
nsdeansiu Facebook uaziflomsaauly
UNFUAN 7 KU YouTube 5INTvMIaudnadm
14 4 6y LINE peslsfimnal dasuwud dndnen
Tungumuauanansoldinasile (Social Media)
Tepthvdase FodlungAnTsuameaui liaansa
muan [AummeasssmeluiesiFeu

2) fhdefimuanlild wudh 1) ensuaizes

v

Hi3eu (Emotion) anuiEnaulandolainionlu
suzifinaFounssauluusazadoliviiuly
wAazAu’ (NNAWIIU B1MugeS, 2546 8-11)
2) damduandreiulunsazadedeidudas
MNNANFATNNTITBUNTEBU 3) N5TURY
K138 (Perception) uAazAULANFAM Wiinae
IFsuilademaansiviiu Sefuiuszaumaning

Seuiluadin® (Eilis,1977: 238-253)

fui 2 ApvinanIAnAuNgRIng
\38U3 (Learning theory)

1) waannsUssiinazuuudildannuuy
NAFBURPULATMANITIL ATUNAT AZILWRAY
LASHARINYBIALLUULAAEN DULASHAYITEY
YDININNARDY (FB,) ANNNINFNATAN (FB,)
Souay 33 avnuaseoinaiildnasey 39
pansuaNaATIUiceld athvlsfianu dadin

Favnaniglumneaavauiiuly Fvarsdnan

4

wnwalunsUsudinazisous WenugSauas

U

aa

aula Auamenaumeisaing q AuauLey
pevidnla

wamIfneITeansneduneliaennday
Aungeiwannaneaaiygyees Bruner, J.S.
(1960) waz Fox, Dennis (1983) finanal¥i
nsi3uusiiaign Ao nsTigFuudumunsiSoul
shomues uazusegslamelufiuiladoddniiaz
HuligSoutsraunadnisalunsduui uazms
fin3asfiaieduun S iiinauazain uaz
wiameidenlumsizeuslasllanmanisiSau
wannaegUuuy anivnsldmaluladatusyu
mM33uifinsziaiafumsseaduuvaeioya
finannvanelumsiFeus madeiedumsldn
wazanuiSauiangy waznsimuine:
NWNEITUNA

2) NAMIUIHRURILNE Nuumsidseu
wazUIUMINU F3UHaT Heaaengulaifinnm
wans1viu Seuiasaunfigiunae ety

v a

UNITUWLI TUUMIEFBULATINIENNTTU
Fushunilvoasasuuufivsswinemaidou folu
wofinssupeeiiFeuiagnusvaslalinssiadedu
wnzldnzuuuduneianionanauun Feagy
T84 shuvii bifinannnslddosauladiasu
UNLIBU

MiruafuazansnalavauiinansznudanaSeud Weinanuaien anundy anndnnivn Juiviinudeival awlanees

mahvuzsvaNes InaselszaninmmsAnuaznadeu uazussenmaluaniuiSoudvnansznusonsideus wu inSeu

fdhanlwieSeusmposualinioadonfimaiiens AuandwanninSsuidhandmeosualiviessualiuni

WANTINMI5LS (Perception) Wiwhnasudidumuguiliiiamaseud uazaundenuasnsatunasdudseiu donali

Bruiuaznsviuansneiu mi%%’uiﬂﬁﬁﬂﬂﬁﬁ FutuanuaanIalumMmeadiu (Insight) udeiiuilialafazudiiom e

Y

WauitlymldfiienmaSeus uivaidlyanveegiu

Y]
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wan1siveannsaadueliaanadaviy
nauims3eudnmsneeulsves Skinner, BF.
(1938) FuaB1na ¥ mataBuuswdanslineda
diafimsuasengAnssnfidosmsanmnsatneysy
visaUgnilviidpfidesmsled fiaduusemeuan
(Positive Reinforcement) Li‘flumsv'fﬂﬁmmﬁmm
woRnssuasiviafinsnndusuunaiiosnan
manseriniy Tdud fasuuseilidudvans
Ayn nsuanvaanvitnvaula Aanssndizoy

watseluend

3) wanmsUszifiumMLeg AzuuumM AR
FripanyhwanunaanmAEEuasinAng a3l
WA AzUUURAENENNAaY (FB) snndngw

]
=1

AIUAN (FB) wansvatilsANNaDNE N
seduanadatiu 99% FepansuannfgIuine
1 wnddenud §ieulungamasssiinisldde
poulatflumanumiu gunidsush 4 uaniim Feu
Womnauueeefisedelususiiwdyiv
Hayvadelumedfira uananifi Seanansndn
mufugaauusniipeFeuld drunguenuauiu
mM33euslugduuuenaInauausINI I U
tapnd wnewginssumaiseuiesaugulg
liwoug f@ndnlasin samdismanunaugn

Sfaludalavidou wazldmuisofufanius
szwiniuldusnnaiGeu

WORANTINAINAMNTANNFNAUS TV LUIARA
999 Edward Thorndike (1898) Ssnamifisngmstieny
wwuidenles nadei 1 nguvsanamien (Law
of Readiness) 11 maieuaziinduldfmgizou
fiaramdaniomviwmeuaganla ndef 2 ng
uiIMsTna (Law of Exercise) 31 nsfiniin

winnazvhuon 4 szanudlaasvldnigseus
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fofiu nndedl 3 ngusismsld (Law of Use and
Disuse) i1 maFeufiatuldmnfimmiuls
959 ngdief 4 nguviewadienala (Law of Effect)
deyapaldduwaiinala [§Sumsnouauastian
arnaziieudsinly widh bildsunmsneuausvay

TdpenGeus

4) wan1sUsziiumnufewelauaznng
dunwalBedn Ao ndumaaneiilddadeny
saulaifianni@niewalaszivmnn uasiivieuai
fnrumslddedanaaulatilunmsFeunsseu
wzaNnIaEeus) 9 [dusnnandou du
uwnavdayaiistnuazsienszdunsieui
FoAANENIUNUITETDY AlanT IeUmLazUNWS
anenuyeing (2556) fiwudn ind@nsngusneting
AMLANENANEAT NPINBIRBUBNTAN [(NE
fiamuAaiudeuanifeniunsldlef sl
WaANuazaInlunTiEivssuy E-Learning
nsfududeayanisldvudandie nsld
Application Numbers way StatViz Fvvinlw
dndnmianuidrlauniseulussdunnuas
anniige i laugalumsBeusnnnimsSou
LU AN

L 4 o
FIINA

1) SUIUNFNAIBEN ATLAATATING
gaumnenanny FlElanundufmeidnay

2) 5LHLIANUNNSANEY WANSANENLEY
Vsunaulsimansasagllddativwansznuzens
T#dedvanpnulaiildluszaznaiidnmn osan
fusiiaula Ao msiFeuioesiiFou Sedeens
nandasuuday muvannisi3ouligass
(Mastery) (3330l waily, 2555)
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3) sy wazsudszanaddeiiain wse  wwy RCT davmsswdsznalumsuimsinns
Wulassmaihiasuazdnsiielldasuly  dfoeddeiiines anadunaluEesnseauey
FuisuzevasuLey fudsse 9 uwazianalildmunnsgiunase

HLNRINTINY

FDLAUDUUL . o
3) YDLFUDLLUSIINAILNEN 3: AZLLUUAA

1) MUNGHMBEN AITHINND (AN J{iTR [Awasenuaunfigiufias[i3 ngumaany
gasmsfwIns RCT) tieialidmiumsifia IdnzuuuisnnngNAUANTIL NFILNEH

9

IRNMIFUMNBNANNN %@%ﬁﬂﬁﬁﬁwmunzﬁu gusatadssandnnld Aasfnsseaziden

S celag S Y o & Y =

atianay lunsusaly iansfiaNfigndovaamng e
2) 3EHZIAUMSANEN AYHTEaLIMINEAN mMakaguy
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