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orporate Social Responsibility for Competitive

Advantage: Concept and Application
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Abstract

Due to highly intense competitiveness at present, consumer behavior is changing, including
higher awareness of social and environmental problems of stakeholders, so organizations must
search for new strategies to build competitive advantage. Social responsibility is another strategy
that has been used to create competitive advantage for organizations. Because the implementation
of social responsibility contributes to better relationship between organizations and various
stakeholders, which also has positive impact on factors, such as customer satisfaction, employee
engagement, good relationship with community and operational cost savings in the long term.

It also supports sustainable development.
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