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Abstract
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The propose of this paper was to investigate packaging factors that influence the

buying decision of Crispy Khanom La products, and to develop the package of Banchamae

Group’s Crispy Khanom La products in Songkhla. A sample size of 400 consumers in

Songkhla province is used in the study. The results indicate that the top three packaging

factors that influence the buying decision of Crispy Khanom La products are date of

manufacture and expiry date, price clearly shown, and visibility of products. Based on the

results and a focus group discussion, the package design of Banchamae Group’s Crispy

Khanom La products in Songkhla consist of 2 forms of related packaging factors that

influence the buying decision of Crispy Khanom La products.

Keywords: Packaging, Buying Decision, Crispy Khanom La
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