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Abstract

jba]=A@DZ�=;bnA`�f\D�eb;C`�=;D�ZDDc@AB�e=>Z�fb�a=l@a@�D�f\D@;�];bs@f��i\D�b]f@bA�abZf�

ZDCD[fD`� @Z� fb� abdD� f\D� ];b`n[f@bAL�=ZD� fb� CbeL[bZf� [bnAf;@DZ�� �beDdD;�� f\D;D� @Z

=��nDZf@bA�=�bnf�f\D�];b`n[f��n=C@f>�=Z��BDAD;=CC>��f\D�jbnAf;>LbsLy;@B@A�Xjyy^�@Z�[bAZ@`D;D`�

=A�Dlf;@AZ@[�];b`n[f�[nD�@A�[bAZnaD;�];b`n[f�Dd=Cn=f@bA���b;�i\=@�[bAZnaD;Z��:=`D�@A�

j\@A=�Zf@CC�\=Z�=�Zf;bAB�@a]=[f�bA�f\D@;�];b`n[f�Dd=Cn=f@bA��Z@A[D�i\=@�[bAZnaD;Z�];DsD;�

f\D�:=`D�@A�i\=@C=A`�C=�DC�bdD;�=�:=`D�@A�j\@A=�C=�DC��jyy�\=Z��DDA�`Ds@AD`�=Z��f\D�

[bnAf;>�@A�e\@[\�f\D�];b`n[f�@Z�a=`D����DA[D��f\D�a=@A�=@a�bs�f\@Z�;DZD=;[\�@Z�fb�̀ DdDCb]�

Zf;=fDB@DZ�f\=f�[=A�CDZZDA�f\D�DssD[f�bs�f\D�jyy�bA�[bAZnaD;�];b`n[f�Dd=Cn=f@bA�=A`�

]n;[\=ZD�@AfDAf@bA�

;7<=>?@A:�jbnAf;>LbsLy;@B@A�Xjyy^��i;nZf@AB�<DC@DsZ�<;=A`@AB��<;=A`�k�n@f>��?n;[\=ZD�
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Introduction

� EA�]=Zf�`D[=`DZ�bAD�bs�f\D�a=@A�@ZZnDZ�

sb;� BCb�=C� ;Df=@CD;Z� =A`� a=Ans=[fn;D;Z� \=Z�

�DDA� C=�bn;� [bZfZ�� e\@[\� cDD]� @A[;D=Z@AB�

DdD;>�>D=;��i\@Z�]\DAbaDAbA�\=Z�CD`��DZfD;A�

;Df=@CD;Z� =A`� a=Ans=[fn;D;Z� fb� ZD=;[\� sb;�

[bZfLDssD[f@dD� ];b`n[f@bAL�=ZDZ� @A� b;`D;� fb�

a=l@a@�D�f\D@;�];bs@fZ��_Z�=�;DZnCf��`DdDCb]@AB�

=A`� CDZZ� `DdDCb]D`� [bnAf;@DZ� =;bnA`� f\D�

eb;C`� \=dD� �DDA� f=;BDfD`� =Z� ];b`n[f@bAL

�=ZDZ�� DZ]D[@=CC>� _Z@=A� [bnAf;@DZ� Zn[\� =Z�

j\@A=��j=a�b`@=��i\=@C=A`�=A`��@DfA=a���b;�

f\D� ]n;]bZD� bs� [bZf� a=A=BDaDAf�� �DZfD;A�

;Df=@CD;Z�=A`�a=Ans=[fn;D;Z��]=;f@[nC=;C>�@A�f\D�

fDlf@CD��[Cbf\@AB��sbbfeD=;��fb>Z�=A`�DCD[f;bA@[Z�

[=fDBb;@DZ��=;D�\D=`@AB�fb�Fbnf\D=Zf�_Z@=��yAD�

bs�f\D�abZf�=ff;=[f@dD�`DZf@A=f@bAZ�@A�_Z@=�@Z�

j\@A=��D[=nZD�bs�@fZ�[\D=]�C=�bn;�

� _Cf\bnB\�abZf�bs�f\D�];b`n[f@bA�[bnAf;@DZ�

@A�_Z@=�=;D�@a];bd@AB�f\D@;�fD[\AbCbB@[=C�Zc@CC�

fb� DAZn;D� ];b`n[f� �n=C@f>�� f\D;D� ;Da=@AZ

=� [bAZnaD;� [bA[D;A�� f\D� jbnAf;>LysLy;@B@A�

Xjyy^� ]C=>Z� =A� @a]b;f=Af� ;bCD� @A� ];b`n[f�

Dd=Cn=f@bA��jnZfba=;@C>�f\D�jyy�@Z�@A`@[=fD`�

�>�=��:=`D�@A��C=�DC�=ff=[\D`�fb�D=[\�];b`n[f�

i\D� jyy� \=Z� =A� DssD[f� bA� f\D� ]n;[\=ZD�

@AfDAf@bA�bs�i\=@�[bAZnaD;Z�=[[b;`@AB�fb�f\D�

;DZD=;[\� �>� YnABc=Z@;@� XJHH{r� IMJ^�� e\@[\�

Z\beZ� f\=f� ON�NH�� bs� i\=@� [bAZnaD;Z� f=cD�

f\D�jyy�@Afb�[bAZ@`D;=f@bA�e\DA�]n;[\=Z@AB�

=A>� f>]D� bs� ];b`n[f�� i\=@� [bAZnaD;Z� Zf@CC�

\=dD�=�ADB=f@dD�=ff@fn`D�fbe=;`�f\D��:=`D�@A�

j\@A=��C=�DC�@A��bf\�\@B\�=A`�Cbe�@AdbCdDaDAf�

]n;[\=ZDZ�� e@f\� MH�HO�� bs� i\=@� [bAZnaD;Z�

]D;[D@d@AB� f\D� �:=`D� @A� j\@A=�� C=�DC� =Z�

@A`@[=f@dD�bs�Cbe��n=C@f>�];b`n[fZ�

� i\=@C=A`�Z�iDlf@CD�=A`�jCbf\@AB� @A`nZf;>�

@Z� f\D� fb]� @a]b;fD;� =abAB� a=pb;� ZD[fb;Z��

=abnAf@AB� fb� N�zMh�M� a@CC@bA� �F� �bCC=;Z� @A�

JHII� Xi\=@C=A`� iDlf@CD� =A`� jCbf\@AB�� JHIJ^��

EA� ]=;f@[nC=;� @f� @Z� Zf;bABC>� @AsCnDA[D`� �>�

kn;b]D=A� �;=A`Z�� Zb�� e\DA� Cbbc@AB� =f� f\D�

iDlf@CD� Fn�ZD[fb;� =CbAD�� eD� [=A� ZDD� f\=f�

[Cbf\@AB� @a]b;fZ� =[[bnAfD`� sb;� h�HOz�a@CC@bA�

<=\f� @A� JHII�� �_Y_� @Z� �D[ba@AB� bAD� bs�

f\D�]b]nC=;�a@``CDLa=;cDf��;=A`Z�@A�i\=@C=A`�

f\nZ� eD� [\bZD� iDlf@CD� =A`� jCbf\@AB� =Z

=�f=;BDfD`�@A`nZf;>�=A`�[\bZD�f\D��_Y_��;=A`�

=Z� =� ;D];DZDAf=f@dD� a@``CDLa=;cDf� �;=A`�

�D[=nZD�@f�;D];DZDAfZ�kn;b]D=A��;=A`Z���_Y_�Z�

];b`n[fZ�� e\@[\� =;D�a=Ans=[fn;D`� @A� j\@A=�

=;D�;DBnC=;C>�sbnA`�@A�i\=@C=A`�

� i\@Z�Zfn`>�[bA`n[fD`�@A�i\=@C=A`��=@aD`�

fb�Dl=a@AD�f\D�[ba�@AD`�DssD[f�bs�jbnAf;>�bs�

y;@B@A��<;=A`�k�n@f>�=A`�i;nZf@AB�<DC@DsZ�fbe=;`�

[nZfbaD;� ]n;[\=ZD� @AfDAf@bA� @A� f\D� [Cbf\@AB�

=A`�fDlf@CD�@A`nZf;>��i\D�a=@A�b�pD[f@dD�bs�f\@Z�

;DZD=;[\�e=Z� fb�`DdDCb]�Zf;=fDB@DZ� f\=f�[=A�

CDZZDA� f\D� DssD[f� bs� f\D� jyy� bA� [bAZnaD;�

];b`n[f� Dd=Cn=f@bA� =A`� ]n;[\=ZD� @AfDAf@bA��

:=`D� @A�j\@A=��nf�FbC`�=f��_y�Fj��_Y�r�

jbnAf;>LysLy;@B@A�kssD[f�=A`�i;nZf@AB�<DC@DsZ��>�

�=�=`=>@�=A`��D;a=A�XJHIIr�IJH^�[bA[Cn`D`�

f\=f� i;nZf@AB� <DC@DsZ�� EAfDB;@f>�� _�@C@f>� =A`�
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<DADdbCDA[D�\DC]Z�a=;cDfD;Z�;D`n[D�=�jyy�

DssD[f���beDdD;��fb�s@A`�bf\D;�Z[DA=;@bZ�eD�=``�

<;=A`�k�n@f>�=Z�=Abf\D;�[nD�sb;�[bAZnaD;Z��

Z@A[D�@f�@Z�=�a=pb;�s=[fb;�@AsCnDA[@AB�[bAZnaD;�

�n>@AB�`D[@Z@bAZ�Xjb;`DCC��IhhJr�JKK^�

Literature Review

BC1D>E4F?<G>HG3?6I641JD33K:

� �I��y;@B@@A=CC>� [bnAf;>LbsLb;@B@A� Xjyy^�

e=Z�`Ds@AD`�=Z�=�[bnAf;>�e\D;D�=�];b`n[f�@Z�

a=Ans=[fn;D`�b;�=ZZDa�CD`�X<@CcD>�=A`�GDZ��

Ih{Jr�{h^��=A`�@`DAf@s@D`��>�=��:=`D�@A��C=�DC�

b;��:=Ans=[fn;D`�@A��C=�DC�XG=B=Z\@a=��IhOOr�

hK^�� �beDdD;��ab;D� ;D[DAfC>� f\D� DaD;BDA[D�

bs� BCb�=C@�=f@bA� \=Z� �;bnB\f� ZbaD� [\=ABDZ�

@A� f\D�jyy�`Ds@A@f@bA�� Z@A[D� ZbaD� ];b`n[fZ�

=;D�a=Ans=[fn;D`� @A�ab;D�f\=A�bAD�[bnAf;>��

GDdD;f\DCDZZ�� sb;� f\@Z� ;DZD=;[\�eD� ;DC@D`� bA�

f\D�̀ Ds@A@f@bA�̀ Ds@A@AB�jyy�=Z�=�[bnAf;>�e\D;D�

=� ];b`n[f� @Z� a=Ans=[fn;D`� b;� =ZZDa�CD`��

i\D;Dsb;D�� eD� nZD� f\D� �:=`D� @A�� C=�DC� =Z

=�[;@f@[=C�DCDaDAf�fb�@`DAf@s>�f\D�jyy�bs�f\D�

];b`n[f�

B. COO Effect, Country Image and Product 

UVW5EWF6>4:

� i\D�`Ds@A@f@bA�bs�f\D�jyy�DssD[f�Zf=fD`

�>� Ybf\� =A`� YbaDb� XIhhOr� MOO^� ;DsD;Z� fb�

[bAZnaD;�ZfD;Dbf>]DZ�bs�bAD�Z]D[@s@[�[bnAf;>��

EA� bf\D;� eb;`Z�� [bAZnaD;Z� f=cD� jyy� =Z

=�[nD��fbBDf\D;�e@f\�bf\D;�[nDZ��e\DA�a=c@AB

=�]n;[\=ZD�̀ D[@Z@bA�bA�=�];b`n[f��i\@Z�@Z�[=CCD`�

f\D� \=Cb� DssD[f�� e\@[\� nZn=CC>� b[[n;Z� e\DA�

[bAZnaD;Z�=;D�CDZZ�s=a@C@=;�e@f\�f\D�];b`n[f�

bs� =� Z]D[@s@[� [bnAf;>�� i\D� [bnAf;>� @a=BD�

]D;sb;aZ�=Z�=��\=Cb��f\=f�\=Z�=�`@;D[f�@a]=[f�

bA� [bAZnaD;� �DC@DsZ� Xk;@[cZbA�� qb\=AZZbA�

=A`�j\=b��Ih{Mr�zhM��qb\=AZZbA�=A`�i\b;DCC@��

Ih{Kr� KO^�� i\@Z� [bA[D]f� =CZb� =C@BAZ� e@f\

f\D�jyy�[bA[D]f��>�F=aC@�XIhhKr�hz^�e\D;D

\D�Zf=fDZ�f\=f�f\D��jyy�[bA[D]f��@Z��=�[;@f@[=C�

@Asb;a=f@bA�[nD��e\@[\�]C=>Z�=�a=pb;� ;bCD� @A�

\=d@AB� ];b`n[fZ� =[[D]fD`� @A� `@ssD;DAf� eb;C`�

a=;cDfZ��

DC1D331UHH7XF1W4@1YE?XZWA71[4F74F6>4:

� �\DA�[bAZnaD;Z�e=Af�fb�a=cD�=��n>@AB�

`D[@Z@bA�� f\D� feb� @a]b;f=Af� ]=;fZ� bs� f\@Z�

�D\=d@b;�=;D�f\D�Zf@anC=f@bA�;DZ]bAZD�ab`DC�

=A`� f\D� �C=[c� �bl� [bA[D]f� =[[b;`@AB� fb�

�D\=d@b;�Z[@DA[D�;DZ]bAZD�X�bfCD;��JHHHr�IzI^��

i\D� Z=aD� Zbn;[D� =CZb� Zf=fDZ� f\=f� f\D;D� @Z

=��n>@AB�@AfDAf@bAo]n;[\=ZD�@AfDAf@bA�;DC=f@bAZ\@]�

sb;aD`� �DfeDDA� Dd=Cn=f@bA� bs� =CfD;A=f@dDZ�

=A`�f\D�]n;[\=ZD�`D[@Z@bA��i\@Z�Zn]]b;fZ�f\D�

Zf=fDaDAf�a=`D��>��@Z\�D@A�=A`�_p�DA�XIhOKr�

NKKLNK{^�f\=f�f\D�]n;[\=ZD� @AfDAf@bA�[=A��D�

used as an important factor to predict consumer 

�D\=d@b;��_[[b;`@AB�fb�Ybf\�=A`�YbaDb�XIhhOr�

MOO^��f\D�ab;D�]bZ@f@dD�f\D�[bnAf;>�@a=BD�sb;

=�Z]D[@s@[�];b`n[f�[=fDBb;>�f\D�ab;D�[bAZnaD;Z�

s=db;�f\D�];b`n[f�bs�f\bZD�[=fDBb;@DZ��:b;DbdD;��

�Z@D\�� ?=A�� =A`� FDf@bAb� XJHHMr� JKI^� =CZb�

[bAs@;a�f\=f�[bAZnaD;Z��=ff@fn`DZ�fbe=;`�f\D�

jyy�[=A�\=dD�=A� @a]=[f�bA�f\D@;�]n;[\=ZD�

@AfDAf@bA�
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\C1]?EAF64I1^7567HA:

� i;nZf� @Z� ZDDA� =Z� =� anCf@`@aDAZ@bA=C�

[bAZf;n[f�e@f\�feb�@AfD;L;DC=fD`�[ba]bADAfZL�

f;nZf@AB��DC@DsZ�X]D;[D]f@bAZ�bs�f;nZfeb;f\@ADZZ�

bs�f\D�dDA`b;^��=A`�f;nZf@AB��D\=d@b;L�e@CC@ABADZZ�

fb�`D]DA`�bA�X:=>D;���=d@Z�=A`�F[\bb;a=A��

IhhKr�NMO^��X:[�@B\f��j\bn`\n;>�=A`��=[a=;��

JHHJr� NNK^�� _[[b;`@AB� fb� :=>D;�� �=d@Z� =A`

F[\bb;a=A� XIhhKr� NMO^� =A`� :[�A@B\f� =A`�

j\D;d=A>�XJHHIr�MI^�f;nZf@AB��DC@DsZ�b[[n;�e\DA�

f\D�f;nZfb;�]D;[D@dDZ�f\=f�f\D�f;nZfDD�];DZDAfZ�

[\=;=[fD;@Zf@[Z� f\=f� ebnC`� �D� \DC]snC� fb� f\D�

f;nZfb;��EA�f\@Z�;DZD=;[\��eD�Da]Cb>�f\D�f\;DD�

abZf� bsfDA�nf@C@�D`� f;nZf@AB��DC@DsZ� X:[�@B\f��

j\bn`\n;>�=A`��=[a=;��JHHJr�NNK^�

 a) Ability Beliefs�;DsCD[f�f\D�[bAZnaD;Z��

[bAs@`DA[D�@A�=�s@;a�b;�=�Zfb;D�fb�\=dD�f\D�Zc@CCZ�

=A`�[ba]DfDA[@DZ�AD[DZZ=;>�fb�]D;sb;a�f\D�pb��

X:=>D;���=d@Z�=A`�F[\bb;a=A��IhhKr�NMKLNMO^�

 b) Benevolence Beliefs� @A`@[=fD� f\D�

DlfDAf� @A`@d@`n=CZ��DC@DdD� f\=f�=�Zfb;D�e=AfZ�

fb�`b�Bbb`�f\@ABZ�;=f\D;�f\=A�pnZf�a=l@a@�D�

];bs@f��<DADdbCDA[D�;DsCD[fZ�=�]D;[D]f@bA�bs�f\D�

Zfb;D�Z�e@CC@ABADZZ�fb�DAB=BD�@A�=�̀ @Z[;Df@bA=;>�

b;�]\@C=Af\;b]@[�[baa@faDAf�fb�@fZ�[nZfbaD;Z�

X:[�A@B\f�=A`�j\D;d=A>��JHHIr�Mh^�

 c) Integrity Beliefs�;DsCD[f�f\D�[bAZnaD;�Z�

[bAs@`DA[D� f\=f�=�Zfb;D�=`\D;DZ� fb�=�ZDf�bs�

moral principles or professional standards 

f\=f�Bn@`D�@fZ�@AfD;=[f@bAZ�e@f\�@fZ�[bAZnaD;Z�

X:[�A@B\f�=A`�j\D;d=A>��JHHIr�Mh^��Ea]b;f=AfC>��

f\D�;DZD=;[\��>��=�=`=>@�=A`��D;a=A�XJHIIr�

IJH^�§:=`D�@A�j\@A=��nf�ZbC`�=f��_y�F[\e=;�r�

[bnAf;>LbsLb;@B@A� DssD[f� =A`� f;nZf@AB� �DC@DsZ§�

Z\beZ�f\D�Da]@;@[=C�Dd@`DA[D�=Z��DCbe��i\D�

@a]=[f�bs�f\D�jyy�bA�[bAZnaD;Z��]n;[\=ZD�

@AfDAf@bAZ�eD=cDAZ�=Z�f\D�[bAZnaD;Z��@AfDB;@f>�

�DC@DsZ���DADdbCDA[D��DC@DsZ�=A`�=�@C@f>��DC@DsZ�

=�bnf�=�Zfb;D�@A[;D=ZDZ��i\D;Dsb;D��@A�f\@Z�Zfn`>��

eD�=CZb�nZD�f\D�Z=aD�ZDf�bs�i;nZf@AB�<DC@DsZ��

Z@A[D�f\D�DssD[fZ�bs�=CC�f\;DD�s=[fb;Z�`b�Dl@Zf�

UC1^?W4@1UhE6F<:

� �D��nCs��Df�=C��XJHHKr�JJM^�`Ds@ADZ��;=A`�

D�n@f>� =Z� ]beD;� bs� =� Z]D[@s@[� �;=A`� f\=f�

DaD;BDZ� s;ba� Bbb`e@CC�� s=a@C@=;@f>� =A`�

=ff;=[f@dDADZZ��=A`�e\@[\�B;=`n=CC>�@A[;D=ZDZ�

bdD;�f@aD�fb�DdbCdD�@Afb�\@B\D;��;=A`�]D;sb;a=A[D�

;D];DZDAfD`��>�\@B\D;�Z=CDZ�dbCnaDZ�=A`�\@B\D;�

];bs@f�a=;B@AZ�[ba]=;D`� fb� f\D�[ba]Df@fb;Z��

i\D�@a]=[f�bs��;=A`�D�n@f>�@Z�ab;D�@a]b;f=Af�

e\DA��;=A`Z�=;D�]D;[D@dD`�=Z�Cbe�D�n@f>�;=f\D;�

f\=A�\@B\�D�n@f>��;=A`Z�X�bn�==��JHH{r�IKH^�

� _[[b;`@AB�fb�jb;`DCC�XIhhJr�JKK^���;=A`Z�

s;ba�=�]=;f@[nC=;�[bnAf;>�f\=f�\=Z�=�s=db;=�CD�

[ba]DfDA[D�@a=BD�e@CC��D�ZDDA�=Z�;DC@=�CD�=A`�

f\nZ�];DsD;=�CD� fb� f\bZD� s;ba�[bnAf;@DZ�e@f\

=�CDZZ�s=db;=�CD�[ba]DfDA[D��i\D�Zfn`>�bs�jyy�

�>� �n@� =A`� �\bn� XJHHNr� IMh^� \=Z� [C=;@s@D`�

f\D�s=[f�f\=f�=��;=A`�A=aD�[=A�DA\=A[D�f\D�

]D;[D@dD`��n=C@f>�bs�=�Z]D[@s@[�];b`n[f�

� i\D� Da]@;@[=C� Dd@`DA[D� @A`@[=fDZ� f\=f�

�;=A`�D�n@f>�[bnC`�=ssD[f�]n;[\=ZD�@AfDAf@bA�@A�
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d=;@bnZ�[bAfDlfZ�X_Z\@CC�=A`�F@A\=��JHHMr�JO^��

:b;DbdD;���;=A`�D�n@f>�[=A�a=cD�[bAZnaD;Z�

f;nZf�@A�@fZ��n=C@f>�b;�ZD;d@[D�Xk=aC=b;]=c`DD��

JHHhr� IhH^���DA[D�� @A� f\@Z� ;DZD=;[\�eD� =``�

�;=A`� D�n@f>� =Z� =Abf\D;� s=[fb;� fb� [C=;@s>� @fZ�

DssD[fZ� bA� eD=cDA@AB� f\D� jyy� DssD[f� bA�

[bAZnaD;�]n;[\=ZD�@AfDAf@bA�

Theoretical Framework

� EA�f\@Z�Zfn`>��f\D�jyy��:=`D�@A�j\@A=��

C=�DC�\=Z��DDA�ZDf�=Z�=A�@A`D]DA`DAf�d=;@=�CD�

f\=f� =ssD[fZ� =� `D]DA`DAf� d=;@=�CD� bs� f\@Z�

;DZD=;[\��jbAZnaD;�?n;[\=ZD� EAfDAZ@bA��i\D�

[bA[D]fn=C�s;=aDeb;c�@Z��n@Cf�n]bA�f\D�[bA[D]f�

bs� f\D�jyy�DssD[f�e\D;D=Z� i;nZf@AB�<DC@DsZ��

EAfDB;@f>�� _�@C@f>�� =A`�<DADdbCDA[D� X�=�=`=>@�

=A`��D;a=A��JHIIr�IHKLIzz^�=A`�<;=A`�k�n@f>�

\=dD��DDA�f;D=fD`�=Z�ab`D;=f@AB�d=;@=�CDZ��i\D�

=ZZna]f@bA�@Z�f\=f�f\D;D�@Z�=�ADB=f@dD�@a]=[f�

bs� f\D� jyy� X:=`D� @A� j\@A=^� bA� [bAZnaD;�

]n;[\=ZD� @AfDAZ@bA��\beDdD;�� f\D�ab`D;=f@AB�

d=;@=�CDZ�e@CC�eD=cDA�f\D�@a]=[f�bs�f\D�jyy�

Hypothesis

 jk:� jyy�X:=`D�@A�j\@A=^�@Z�ADB=f@dDC>�

� � ;DC=fD`� fb� [bAZnaD;� ]n;[\=ZD�

� � @AfDAf@bA�

 jpW:�i\D� @a]=[f� bs� f\D� jyy� X:=`D�

� � @A� j\@A=^� bA� [bAZnaD;� ]n;[\=ZD�

� � @AfDAf@bA�eD=cDAZ�=Z�f\D�[bAZnaD;�

� � @AfDB;@f>��DC@DsZ�=�bnf��_Y_�Zfb;D�

� � @A[;D=ZDZ�

 jpq:�i\D� @a]=[f� bs� f\D� jyy� X:=`D�

� � @A� j\@A=^� bA� [bAZnaD;� ]n;[\=ZD�

� � @AfDAf@bA�eD=cDAZ�=Z�f\D�[bAZnaD;�

� � �DADdbCDA[D��DC@DsZ�=�bnf�=�Zfb;D�

� � @A[;D=ZDZ�

 jpX:�i\D�@a]=[f�bs�jyy�X:=`D�@A�j\@A=^�

� � bA� [bAZnaD;� ]n;[\=ZD� @AfDAf@bA�

� � eD=cDAZ� =Z� f\D� [bAZnaD;� =�@C@f>�

� � �DC@DsZ�=�bnf�=�Zfb;D�@A[;D=ZDZ�

 jw:� i\D� @a]=[f�bs� f\D�jyy�X:=`D� @A�

� � j\@A=^� bA� [bAZnaD;� ]n;[\=ZD�

� � @AfDAf@bA�eD=cDAZ�=Z�f\D�[bAZnaD;�

� � ]D;[D]f@bA�bs��_Y_�Z��;=A`�D�n@f>�

� � @A[;D=ZDZ�

Figure 1 i\D�i\Db;Df@[=C�:b`DC
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Pongsakorn Pitchayadol  Piyakarn Supanchanaburee

Methodology

A. Data Collection

� _�]D;ZbA=C�a=CCL@AfD;[D]f�Zn;dD>�e=Z�nZD`�

=Z�=�aDf\b`�fb�[bCCD[f�];@a=;>�̀ =f=�f\;bnB\�f\D�

�=;=�Z\b]�@A�f\D�sbn;�a=@A�`D]=;faDAf�Zfb;DZ�

@A�<=ABcbc��FD[bA`=;>�̀ =f=�=;D�B=f\D;D`�s;ba�

d=;@bnZ� ;DCDd=Af� Zbn;[DZ� Zn[\� =Z� fDlf�bbcZ��

=[=`Da@[� pbn;A=CZ�� ;D]b;fZ�� ;DC@=�CD�eD�Z@fDZ��

=;f@[CDZ� =A`� ADeZ]=]D;Z�� ];@b;� ;DZD=;[\� =A`�

=CZb� =[[D]fD`� `=f=�=ZDZ� s;ba� =CC� bdD;� f\D�

eb;C`�

� i\D�]D;ZbA=C�a=CCL@AfD;[D]f�Zn;dD>�e=Z�

ZDCD[fD`�=Z�f\D�`=f=L[bCCD[f@AB�fbbC�nZ@AB�f\D�

�nDZf@bAA=@;DZ� f\=f� eD;D� nZD`� �>� ];Dd@bnZ�

;DZD=;[\D;Z� X�=�=`=>@� =A`� �D;a=A�� JHIIr�

IH{LIHh�� YnABc=Z@;@�� JHH{r� IJhLINH^� `nD� fb�

f\D@;� =[[DZZ@�@C@f>�� =[[n;=[>�=A`�=`=]f=�@C@f>��

i\D�ZDCsL=`a@A@ZfD;D`�Zn;dD>Z�eD;D�̀ @Zf;@�nfD`�

fb�[nZfbaD;Z�e\b�\=`�;D[DAfC>�a=`D�]n;[\=ZDZ�

=f��_Y_�Z\b]Z� @A�f\D�sbn;�a=@A�`D]=;faDAf�

Zfb;DZ�@A�<=ABcbc��Fi_i_�e=Z�nZD`�fb�=A=C>�D�

f\D� ;=e� `=f=� f\;bnB\� `DZ[;@]f@dD� Zf=f@Zf@[Z��

s=[fb;�=A=C>Z@Z��[b;;DC=f@bA�=A=C>Z@Z�� ;DC@=�@C@f>�

=A=C>Z@Z�=A`�;DB;DZZ@bA�=A=C>Z@Z�

B. Sample Design and Sample size

� �b;� f\@Z� ;DZD=;[\� eD� nZD`� f\D� AbAL

];b�=�@C@f>� Z=a]C@AB� fD[\A@�nD�bs�`D]DA`@AB�

bA� f\D� ]D;ZbA=C� pn`BaDAf� bs� f\D� ;DZD=;[\D;�

;=f\D;�f\=A�ZDCD[f@AB�=�Z=a]CD�=f�;=A`ba�X�=@;��

<nZ\�=A`�y;f@A=n��JHHNr�NzzLNzO^��i\D�f=;BDf�

]b]nC=f@bA�@A�f\@Z�;DZD=;[\�e=Z�D=;C>�=A`�a@``CD�

pb��D;Z�e\b�C@dD�@A�<=ABcbc��i\D�=ZZna]f@bA�@Z�

]Db]CD�e\b�C@dD�@A�<=ABcbc�fDA`�fb�\=dD�Z@a@C=;�

C@sDZf>CDZ�=A`�\=dD�Dl]D;@DA[D�e@f\��=;=�Z@A[D�

f\D>�=;D�[CbZD�fb�f\D��@B�Z\b]]@AB�[DAf;DZ�=A`�

s=Z\@bA�]\DAbaDAbA��i\D��nDZf@bAA=@;DZ�eD;D�

`@Zf;@�nfD`�fb�f\D�sbn;�a=@A�`D]=;faDAf�Zfb;DZ�

@A� <=ABcbc�� i\=@C=A`�� e@f\� =� ]D;ZbA=C�a=CCL

@AfD;[D]f�Zn;dD>��=A`�eD;D�[ba]CDfD`��>�f\D�

;DZ]bA`DAfZ�@aaD`@=fDC>�=sfD;�f\D@;�]n;[\=ZD�

Dl]D;@DA[D�� EA[ba]CDfD� �nDZf@bAA=@;DZ� eD;D�

DC@a@A=fD`�s;ba�f\D�Zn;dD>��f\D;Dsb;D�f\D�Zn;dD>�

;D];DZDAfZ�;DC@=�@C@f>�=A`�d=C@`@f>�

C. Variables and Measures

 a) Independent Variable-i\D�@A`D]DA`DAf�

d=;@=�CD� @Z� f\D� [bnAf;>� bs� b;@B@A� Xjyy^��

?D;[D]f@bA� =A`� =ff@fn`D� d=;@=�CDZ� [=A� �D�

aD=Zn;D`� �>� =� s@dDL]b@Af� Z[=CD� fb� aD=Zn;D�

=B;DDaDAf�e@f\�sbn;�Zf=fDaDAfZ�=`=]fD`�s;ba�

YnABc=Z@;@�XJHH{r�INI^�

 b) Dependent VariableL?n;[\=Z@AB�

@AfDAf@bA�@Z�f\D�`D]DA`DAf�d=;@=�CD�

 c) Moderating Variable-i;nZf@AB�<DC@DsZ�

@Z�f\D�s@;Zf�ab`D;=f@AB�d=;@=�CD�=A`�[bAZ@ZfZ�bs�

f\;DD�a@Ab;�[ba]bADAfZ��@AfDB;@f>��=�@C@f>�=A`�

�DADdbCDA[D�

 d) Control Variable-EA�f\@Z�;DZD=;[\��eD�

aD=Zn;D�f\D�;DZ]bA`DAf�Z�s=a@C@=;@f>�X�_^�e@f\�

:=`D�@A�kn;b]D�=A`�:=`D�@A�j\@A=�];b`n[fZ�

=Z�=�[bAf;bC�d=;@=�CD�X�=�=`=>@�=A`��D;a=A��

JHIIr�IIH^�
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D. Validity and Reliability

� EA� f\@Z� ;DZD=;[\�� f\D� �n=C@f>� bs� `=f=�

[bCCD[fD`� e=Z� aD=Zn;D`� �>� ;DC@=�@C@f>� =A`�

d=C@`@f>���=C@`@f>�@Z�f\D�`DB;DD�fb�e\@[\�=�fDZf�

aD=Zn;DZ�e\=f�@f�@Z�Zn]]bZD`�fb�aD=Zn;D��e\@CD�

;DC@=�@C@f>� ;DsD;Z� fb� Zf=�@C@f>� =A`� [bAZ@ZfDA[>�

bs� aD=Zn;DaDAf� X�b;�=�� JHHJr� IOzLIOO^��

Fi_i_�e=Z�nZD`�fb�=ZZDZZ�f\D�aD=Zn;DaDAf�

];b]D;f@DZ��s=[fb;�=A=C>Z@Z�e=Z�nZD`�fb�=ZZDZZ�

f\D�[bAZf;n[f�d=C@`@f>�bs�=�fDZf� fbBDf\D;�e@f\�

Z[=CD�=[[n;=[@DZ��=�fD[\A@�nD�fb�;D`n[D�=�ZDf�

bs�b�ZD;d=�CD�d=;@=�CDZ�

� i\D� @AfD;A=C� [bAZ@ZfDA[>� aDf\b`� e=Z�

=]]C@D`� fb� aD=Zn;D� f\D� ;DC@=�@C@f>� @A� f\@Z�

;DZD=;[\��j;bA�=[\¨Z�[bDss@[@DAf�=C]\=�@Z�f\D�

abZf�]b]nC=;�fDZf�sb;�@AfD;A=C�[bAZ@ZfDA[>��i\D�

=C]\=�[bDss@[@DAf�;=ABDZ�@A�d=CnD�s;ba�H�fb�I��

i\D�d=CnD�bs�j;bA�=[\�Z�[bDss@[@DAf�=C]\=�bs�

H�zH�@Z�=[[D]f=�CD��e\@CD�=�d=CnD�bs�H�{H�=A`�

\@B\D;�@A`@[=fDZ�=�\@B\�CDdDC�bs�;DC@=�@C@f>��i\D�

Z]D[@s@[�Z[=CD�@fDaZ�sb;�f\D�d=;@=�CDZ�=;D�C@ZfD`�

@A�i=�CD�I�

Table 1 F[=CD�EfDaZ��EfDa��b=`@AB�=A`�YDC@=�@C@f@DZ

 Scales Item Reliabilities(�)

� jyy� M� H�{O{

� i;nZf@AB�<DC@DsZLEAfDB;@f>� K� H�{M{

� i;nZf@AB�<DC@DsZL_�@C@f>� K� H�{HK

� i;nZf@AB�<DC@DsZL<DADdbCDA[D� K� H�OhI

� <;=A`�k�n@f>� K� H�Oz

� ?n;[\=ZD�EAfDAf@bA� N� H�{Hz

E. Method of Analysis

� �@D;=;[\@[=C� ;DB;DZZ@bA� =A=C>Z@Z� e=Z�

[bA`n[fD`�fb�fDZf�f\D�\>]bf\DZDZ���@;ZfC>��f\D�

jyy�=A`�]n;[\=ZD�@AfDAf@bA�eD;D�@Af;b`n[D`�

@Afb�;DB;DZZ@bA�=Z�f\D�a=@A�;DZD=;[\�d=;@=�CDZ

fb� aD=Zn;D� f\D� ;DC=f@bAZ\@]� �DfeDDA� f\D�

d=;@=�CDZ� �=ZD`� bA� �>]bf\DZ@Z� I�� FD[bA`C>��

f;nZf@AB� �DC@Ds� e=Z� ZDCD[fD`� =Z� f\D� s@;Zf�

ab`D;=fb;�=A`�DAfD;D`�fb��D�=A=C>�D`��>�@fZ�

Zn��̀ ba=@AZ�X@AfDB;@f>��=�@C@f>�=A`��DADdbCDA[D^�

=Z��>]bf\DZDZ�J=L[���@A=CC>���;=A`�D�n@f>�e=Z�

DAfD;D`�=Z�f\D�ZD[bA`�ab`D;=fb;�sb;�=A=C>Z@Z�

=Z� �>]bf\DZ@Z� N�� :b`D;=fD`� ;DB;DZZ@bA

=A=C>Z@Z� fD[\A@�nD�e=Z� @a]CDaDAfD`� fb� fDZf�

e\Df\D;�f\D�;DC=f@bAZ\@]��DfeDDA�f\D�jyy�=A`�

]n;[\=ZD�@AfDAf@bA�e=Z�ab`D;=fD`��>�f\D�CDdDC�

bs�f;nZf@AB��DC@Ds�=A`��;=A`�D�n@f>�
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Pongsakorn Pitchayadol  Piyakarn Supanchanaburee

Finding and Analysis

A. Research Findings

Table 2 �DabB;=]\@[�j\=;=[fD;@Zf@[Z�bs�YDZ]bA`DAfZ�XA�©�JIH^

  Characteristics Frequency Percentage

 Gender� :=CD� Nh� I{�z

� � �Da=CD� IOI� {I�M

 Age� JILJK� NM� Iz�J�

� � JzLNH� IHJ� M{�z

� � NILNK� Kz� Jz�O

� � NzLMH� O� N�N

� � MILMK� z� J�h

� � :b;D�f\=A�MK� M� I�h

 Education� �DZZ�f\=A�<=[\DCb;� {� N�{

� � <=[\DCb;� IhI� hH�h

� � :=ZfD;� h� M�J

� � yf\D;� J� H�h

 Educational Major� F[@DA[Do_]]C@D`�F[@DA[D�=A`�iD[\AbCbB>� Nh� I{�z

� � �na=A@f@DZoFb[@=C�F[@DA[D�=A`�<nZ@ADZZ�� IzK� O{�z

� � _`a@A@Zf;=f@bA�

� � yf\D;� z� J�h

 Job level� klD[nf@dD�:=A=BDaDAf� z� J�h

� � :@``CD�:=A=BDaDAf� IO� {�I

� � k=;C>�:=A=BDaDAf� NK� Iz�O

� � Ff=ss� IIJ� KN�N

� � iD[\A@[@=A� J� I�H

� � yf\D;� N{� I{�I

 Personal Income� �DZZ�f\=A�IK�HHH� N{� I{�I

� � IK�HHILJH�HHH� JH� h�K

� � JH�HHILJK�HHH� JM� II�M

� � JK�HHILNH�HHH� Iz� O�z

� � NH�HHILNK�HHH� NI� IM�{

� � :b;D�f\=A�NK�HHH� {I� N{�z
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 a) Demographic Finding 

� i\D��DabB;=]\@[�j\=;=[fD;@Zf@[Z�bs�f\D�

;DZ]bA`DAfZ� @A[Cn`D� BDA`D;�� =BD�� D`n[=f@bA��

D`n[=f@bA�a=pb;��pb��CDdDC�=A`�]D;ZbA=C�@A[baD�

� _[[b;`@AB� fb� i=�CD� Jr� �DabB;=]\@[�

j\=;=[fD;@Zf@[Z�bs�YDZ]bA`DAfZ�XA�©�JIH^��@f�[=A�

�D� ZDDA� f\=f� abZf� ;DZ]bA`DAfZ� =;D� sDa=CD�

X{I�M�^�� =A`� I{�z�� bs� f\D� ;DZ]bA`DAfZ� =;D�

a=CD��i\D�a=pb;@f>�bs�f\D�;DZ]bA`DAfZ�;=ABD�

�DfeDDA�JzLNH�>D=;Z�bs�=BD�XhI�^��k`n[=f@bA�

e@ZD��@f�Z\beZ�f\=f�hH�h��bs�f\D�;DZ]bA`DAfZ�

\=dD� =� <=[\DCb;�Z� `DB;DD� =A`� =� a=pb;@f>�

XO{�z�^� B;=`n=fD`� s;ba� �na=A@f@DZoFb[@=C�

F[@DA[D�=A`�<nZ@ADZZ�_`a@A@Zf;=f@bA��YDB=;`@AB�

b[[n]=f@bA��=�a=pb;@f>�bs�f\D�;DZ]bA`DAfZ�eb;c�

=Z� Zf=ss� XKN�N�^�� i\D� \@B\DZf� ]D;[DAf=BD� bs�

]D;ZbA=C� @A[baD� CDdDC�e=Z� sbnA`� fb��D� CDZZ�

f\=A�NK�HHH��=\f�

 b) Consumer’s Behavior

� _[[b;`@AB� fb� f\D� Zfn`>� bA� s;D�nDA[>�

=A`� ]D;[DAf=BD� bs� ;DZ]bA`DAfZ� ;DB=;`@AB�

?D;[DAf=BD�bs�?n;[\=ZD�XA�©�JIH^��@f�[=A��D�ZDDA�

f\=f�abZf�bs�f\D�]=;f@[@]=AfZ�Z]DA`�CDZZ�f\=A�K�

]D;[DAf�bs�f\D@;�@A[baD�bA��=;=�];b`n[fZ��e\@[\�

@Z��DADs@[@=C�@Asb;a=f@bA�sb;�f\@Z�Zfn`>�Z@A[D�eD�

e=Af�fb�[C=;@s>�f\D�ab`D;=f@AB�DssD[f�bs�<;=A`�

k�n@f>�=A`�i;nZf@AB�<DC@DsZ��i\nZ��f\D;D�e@CC��D�

Ab�bf\D;�DssD[fZ�Zn[\�=Z�[nZfbaD;�Cb>=Cf>�f\=f�

e@CC�ZcDe�f\D�DssD[f�bs�a=@A�d=;@=�CDZ�

B. Research Analysis

 Correlation analysis is employed to test 

f\D� @AfD;=[f@bA� �DfeDDA� d=;@=�CDZ� e\D;D=Z�

;DB;DZZ@bA� =A=C>Z@Z� @Z� nZD`� fb� fDZf� f\D�

\>]bf\DZDZ� �I�� �J
a
�� �J

�
�� �J

c
� =A`� �N�� i\D�

\>]bf\DZDZ� =;D� sb;anC=fD`� fb� [C=;@s>� f\D�

Table 3 jb;;DC=f@bA�:=f;@l

  PI COO ITG ABL BNV BE GE EDU IC FA

� ?E� I�HHHH

� jyy� LH�IhO{� I�HHHH

� Ei¬� H�IJMh� LH�H{HO� I�HHHH

� _<�� H�Hzzz� H�HMhN� H�zMOO­� I�HHHH

� <G�� LH�HIIO� LH�IJKO� H�zKKJ­� H�zK{J­� I�HHHH

� <k� H�ININ� LH�IJOJ� H�Kh{h­� H�z{IJ­� H�zHJK­� I�HHHH

� ¬k� H�I{JH­� H�HNNh� LH�HzKO� H�HKNO� LH�HOMH� H�H{z{� I�HHHH

� k��� LH�HKIJ� LH�HzhO� H�HHHH� H�IzKh­� H�HOM{� H�HJHM� LH�IMM{� I�HHHH

� Ej� H�HKNO� LH�HKMJ� H�IHHh� H�H{IJ� H�HMhJ� H�HOOz� LH�HOzz� H�JNIM­� I�HHHH

� �_� H�IJKN� H�HINM� H�IK{K­� H�IM{N­� H�I{HO­� H�JzJO­� H�JMHJ­� H�HOIM� H�JNKh­� I�HHHH

Noter�Ff=f@Zf@[=CC>�Z@BA@s@[=Af�=fr�­�]�®�H�HHI
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;DC=f@bAZ\@]� �DfeDDA� f\D� DssD[fZ� bs� jyy��

i;nZf@AB� �DC@DsZ� =A`� <;=A`� k�n@f>� fbe=;`�

jbAZnaD;� ?n;[\=ZD� EAfDAf@bA� @A� f\D� iDlf@CD�

=A`�jCbf\@AB�@A`nZf;>�

C. Hypothesis Test

� i=�CD� N� ];DZDAfZ� ?D=;ZbA� jb;;DC=f@bA�

jbDss@[@DAfZ�X;^�=A`�f\D@;�Z@BA@s@[=A[D�=f�]�̄ �H�HHI��

Ef�[=A��D�ZDDA�f\=f�f\D;D�=;D�\@B\�[b;;DC=f@bAZ�

�DfeDDA�_�@C@f>�=A`�EAfDB;@f>�XH�zMOO­^��<;=A`�

k�n@f>�=A`�_�@C@f>�XH�z{IJ­^��=A`�<;=A`�k�n@f>�

=A`�<DADdbCDA[D�XH�zHJK­^�

 j<�>FZ7A6A1 k:� _[[b;`@AB� fb� i=�CD� I�

@f� Z\beZ� f\=f� f\D� ;DC=f@bAZ\@]��DfeDDA�jyy�

=A`�?n;[\=ZD�EAfDAZ@bA�̀ bDZ�Dl@Zf�X]�©�H�HHJ^��

e\@[\�[=A��D� @AfD;];DfD`�=Z�f\D�[bAZnaD;�Z�

]n;[\=ZD� @AfDAZ@bA� @Z� CDZZDAD`� e\DA� f\D�

DssD[f�bs�f\D�jyy�X:=`D�@A�j\@A=^�@A[;D=ZDZ��

i\D;Dsb;D��>]bf\DZ@Z�I�=C@BAZ�e@f\�f\D�s@A`@AB�

bs��=�=`=>@�=A`��D;a=A�XJHIIr�IHJLIJz^��f\D�

;DZ]bA`DAfZ�=;D�Abf�C@cDC>�fb�]n;[\=ZD��=;=�Z�

];b`n[fZ�e\DA�f\D>�;D[bBA@�D�f\=f�f\D�];b`n[fZ�

eD;D�a=`D�@A�j\@A=�

 j<�>FZ7A6A1 pW:� _[[b;`@AB� fb� i=�CD� N��

f\@Z�aD=AZ�f\=f�f\D�;DC=f@bAZ\@]��DfeDDA�jyy��

EAfDB;@f>��DC@DsZ�=A`�?n;[\=ZD�@AfDAZ@bA�`bDZ�

Dl@Zf�X]�©�H�HHH^��[bAZnaD;�Z�]n;[\=ZD�@AfDAZ@bA�

@A[;D=ZDZ� e@f\� f\D� \D@B\fDAD`� ];DZDA[D� bs�

@AfDB;@f>��DC@DsZ��i\D�DssD[f�bs� f\D� @AfD;=[f@bA�

�DfeDDA�f\D�jyy�=A`�EAfDB;@f>��DC@DsZ�@A[;D=ZD��

\beDdD;��EAfDB;@f>��DC@Ds�=CbAD�@Z�@AZ@BA@s@[=Af�

X]�©�H�JN^��Ef�[=A��D�Z=@`�f\=f�[bAZnaD;Z�=;D�

C@cDC>� fb� ]n;[\=ZD� �=;=� ];b`n[fZ�e\DA� f\D>�

\=dD� \@B\� EAfDB;@f>� �DC@DsZ� =�bnf� f\D� Zfb;D��

DdDA�f\bnB\�f\D>�;D[bBA@�D�f\D�];b`n[fZ�eD;D�

a=`D�@A�j\@A=�
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Table 4 YDZnCfZ�bs��@D;=;[\@[=C�YDB;DZZ@bA�_A=C>Z@Z�sb;��@;a�?n;[\=ZD�EAfDAZ@bA

 Variables  Model 1 H1  H2  H3

1 1 1 1 1 1 �>@751p1 1 �>@751wCk:1]^1 1 �>@751wCp:1^U

       ITG ABL BNV

FfD]�Ir�jbAf;bC

� ¬DA`D;� � H�MJN­­� H�MNK­­� H�MMz­­­� H�MJ{­­� H�Mz{­­­� H�N{K­­

� k`n[=f@bA�� <=[\DCb;� LH�NKI� LH�NOM� LH�NMM� LH�N{{� LH�N{H� LH�N{I

� � � � :=ZfD;� LH�KMN� LH�KzM� LH�KHO� LH�KOH� LH�zHM� LH�KIN

� � � � yf\D;� H�IhO� H�HNJ� LH�HHN� H�HHJ� LH�Hhz� H�HH{

� EA[baD�� IK�HHILJH�HHH� H�HzH� LH�H{N� LH�JIJ� LH�JII� LH�JKJ� LH�IMH

� � � � JH�HHILJK�HHH� LH�HhO� LH�HI{� LH�HHJ� LH�IKh� LH�INI� LH�IKz

� � � � JK�HHILNH�HHH� LH�IHh� LH�HhI� LH�JKJ� LH�J{N� LH�JO{� LH�JKM

� � � � NH�HHILNK�HHH� LH�IMO� LH�JH{� LH�JhI� LH�JJO� LH�IhJ� LH�NHK

� � :b;D�f\=A�NK�HHH�H�IhO� H�IhN� H�IHO� H�H{N� H�IMK� H�IHJ

FfD]�Jr�EA`D]DA`DAf�d=;@=�CD

� jbb� � � � LH�JHh­­­� LH�NHI­­­� LH�NHI­­­� LH�NIz­­­� LH�JK{

FfD]�Nr�:b`D;=fb;

� i;nZf@AB�<DC@DdD

� � I^�EAfDB;@f>� � � � H�IKI­­

� � J^�_�@C@f>� � � � � H�Hh{

� � N^�<DADdbCDA[D� � � � � � H�IHK

� <;=A`�k�n@f>� � � � � � � H�IJN­

FfD]�Mr�EAfD;=[f@bA�fD;aZ

� jbb�l�EAfDB;@f>� � � � H�JJh­­­

� jbb�l�_�@C@f>� � � � � H�JJz­­­

� jbb�l�<DADdbCDA[D� � � � � � H�I{J­­­

� jbb�l�<;=A`�D�n@f>� � � � � � � H�IKI­­

� YJ�� � � H�Hz� H�II� H�Ih� H�IO� H�IK� H�IM

� _`pnZf�YJ� � H�HJ� H�Hz� H�IM� H�IJ� H�IH� H�Hh

� �LFf=f@Zf@[� � I�KJ� J�NO­­� N�hH­­­� N�KJ­­­� N�HI­­­� J�{H­­­

Noter�­­­�­­�­�Ff=f@Zf@[=CC>�=f�I���K��=A`�IH��jbAs@`DA[D�CDdDC�;DZ]D[f@dDC>
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 Hypothesis 2
b
�_[[b;`@AB�fb�i=�CD�M�f\D�

;DC=f@bAZ\@]��DfeDDA�jyy��_�@C@f>��DC@DsZ�=A`�

?n;[\=ZD� @AfDAZ@bA� `bDZ� Dl@Zf� X]� ©� H�HHH^��

\beDdD;�� =�@C@f>� �DC@Ds� =CbAD� @Z� @AZ@BA@s@[=Af�

X]�©�H�IM{^��i\@Z�aD=AZ�f\=f�[bAZnaD;�]n;[\=ZD�

@AfDAZ@bA� @A[;D=ZDZ�� �\DA� f\D� DssD[f� bs� f\D�

@AfD;=[f@bA� �DfeDDA� f\D� jyy� =A`� =�@C@f>�

�DC@DsZ�@A[;D=ZD��[bAZnaD;�]n;[\=ZD�@AfDAZ@bA�

@A[;D=ZDZ�=Z�eDCC��Ef�[=A��D�Z=@`�f\=f��=Cf\bnB\�

[bAZnaD;Z� ;D[bBA@�D� f\D� �:=`D� @A� j\@A=��

C=�DC��f\D>�=;D�C@cDC>�fb�]n;[\=ZD��=;=�];b`n[fZ�

e\DA�f\D>�]D;[D@dD�\@B\�_�@C@f>��DC@DsZ�=�bnf�

f\D�Zfb;D�

 Hypothesis 2
c
:� _[[b;`@AB� fb� i=�CD� M�

f\D� ;DC=f@bAZ\@]� �DfeDDA� jyy�� <DADdbCDA[D�

�DC@DsZ� =A`� ?n;[\=ZD� @AfDAZ@bA� `bDZ� Dl@Zf�

X]�©�H�HHI^��\beDdD;��<DADdbCDA[D��DC@Ds�=CbAD�

@Z�@AZ@BA@s@[=Af�X]�©�H�Izh^���\DA�f\D�DssD[f�bs�

f\D�@AfD;=[f@bA��DfeDDA�f\D�jyy�=A`�_�@C@f>�

�DC@DsZ�@A[;D=ZDZ��[bAZnaD;�]n;[\=ZD�@AfDAZ@bA�

@A[;D=ZDZ� =Z�eDCC�� Ef� [=A� �D� [bA[Cn`D`� f\=f�

[bAZnaD;Z�=;D�C@cDC>�fb�]n;[\=ZD��=;=�];b`n[fZ�

e\DA�f\D>�]D;[D@dD�\@B\�<DADdbCDA[D��DC@DsZ�

=�bnf�f\D�Zfb;D�DdDA�f\bnB\�f\D>�=;D�=e=;D�bs�

f\D�jyy�b;��:=`D�@A�j\@A=��C=�DC�

 j<�>FZ7A6A1 w:� _[[b;`@AB� fb� i=�CD� M

f\D� ;DC=f@bAZ\@]��DfeDDA�jyy��<;=A`�D�n@f>�

=A`�?n;[\=ZD�@AfDAZ@bA�̀ bDZ�Dl@Zf�X]�©�H�HIz^��

\beDdD;�� _�@C@f>� �DC@Ds� =CbAD� @Z� @AZ@BA@s@[=Af�

X]� ©� H�HON^�� jbAZnaD;� ]n;[\=ZD� @AfDAZ@bA�

@A[;D=ZDZ�e\DA� f\D� DssD[f� bs� f\D� @AfD;=[f@bA�

�DfeDDA�f\D�jyy�=A`�<;=A`�D�n@f>�@A[;D=ZDZ��

EA� bf\D;� eb;`Z�� [bAZnaD;Z� e\b� =;D� =e=;D�

bs�f\D��:=`D�@A�j\@A=��C=�DC�bA��=;=�];b`n[fZ�

=;D�C@cDC>�fb�]n;[\=ZD��=;=�];b`n[fZ�e\DA�f\D>�

]D;[D@dD�\@B\�<;=A`�D�n@f>�@A�f\D�];b`n[fZ�

� �;ba�f\D�s@A`@ABZ��eD�[=A�[bA[Cn`D�f\=f�

e\DADdD;�[bAZnaD;Z�=;D�=e=;D� f\=f�=�Zfb;D�

\=Z�f\D�Zc@CCZ�=A`�[ba]DfDA[@DZ�AD[DZZ=;>�fb�

]D;sb;a�f\D�pb��X:=>D;���=d@Z��=A`�F[\bb;a=A��

IhhKr�NMz^��f\D�DssD[f�bs�f\D��a=`D�@A��C=�DC�b;�

f\D�jyy�e@CC�\=dD�CDZZ�@a]=[f�bA�f\D��n>@AB�

intention

Discussion and Conclusion

� i\D�a=@A�]n;]bZD�bs�f\@Z�;DZD=;[\�e=Z�

fb�@AdDZf@B=fD�=A`�nA`D;Zf=A`�f\D�s=[fb;Z�f\=f�

abf@d=fD�[bAZnaD;Z�fb��n>�];b`n[fZ�e@f\�f\D�

ADB=f@dD��a=`D�@A��DssD[f�bs�kn;b]D=A��;=A`Z�

ZbC`� @A� f\D� Zfb;DZ� @A� i\=@C=A`�� �D� ZnBBDZf�

[bAZnaD;� f;nZf@AB� �DC@DsZ�� @AfDB;@f>� �DC@DsZ��

=�@C@f>� �DC@DsZ�� �DADdbCDA[D� �DC@DsZ�� =A`� =CZb�

�;=A`�D�n@f>�[=A�ab`D;=fD� f\D� ;DC=f@bAZ\@]Z�

�DfeDDA� f\D� jyy� DssD[fZ� =A`� ]n;[\=ZD�

@AfDAf@bAZ�� �n;f\D;ab;D�� eD� \>]bf\DZ@�D`�

f\=f� f\D� Z@BA@s@[=A[D� bs� f\D�jyy�DssD[fZ� bA�

[bAZnaD;�]n;[\=ZD�@AfDAf@bAZ�eD=cDAZ�e\DA�

[bAZnaD;Z�\=dD�\@B\�CDdDCZ�bs�f;nZf@AB��DC@DsZ�

=A`��;=A`�D�n@f>�=�bnf��=;=�Zfb;D��yn;�s@A`@ABZ�

@A`@[=fD� f\=f� f\bZD� f\;DD� �DC@DsZ� =A`� �;=A`�

D�n@f>�=ssD[f�[bAZnaD;�]n;[\=ZD�@AfDAf@bA�fb�

�n>��=;=� ];b`n[fZ�e@f\� =� Z]D[@s@[� �a=`DL@A�

j\@A=��C=�DC�
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� ib� fDZf� f\DZD� \>]bf\DZDZ��eD� f=;BDfD`�

f\D�iDlf@CD�=A`�jCbf\@AB�@A`nZf;>��Z@A[D��sb;�f\D�

i\=@�a=;cDf��f\@Z�ZD[fb;�@Z�f\D�fb]�@a]b;fD;��=A`�

]=;f@[nC=;C>� �D[=nZD� @f� @Z� Zf;bABC>� @AsCnDA[D`�

�>� kn;b]D=A� �;=A`Z�� �D� sb[nZD`� bA� f\D�

�=;=� �;=A`� �D[=nZD� @f� @Z� �D[ba@AB� bAD� bs�

f\D� ]b]nC=;� a@``CDL[C=ZZ� kn;b]D=A� �;=A`Z�

@A� i\=@C=A`� e\D;D� f\D� ];b`n[fZ� =;D� a=@AC>�

a=Ans=[fn;D`�@A�j\@A=�

� EA� f\@Z� ;DZD=;[\�� eD� aD=Zn;D� f\D�

;DZ]bA`DAf� s=a@C@=;@f>� X�_^� e@f\� :=`D� @A

kn;b]D�=A`�:=`D� @A�j\@A=�];b`n[fZ�=Z� f\D�

[bAf;bC�d=;@=�CD�X�=�=`=>@�=A`��D;a=A��JHIIr�

IIH^��Z@A[D��=A�XIh{hr�JJ{^�ZnBBDZfZ�f\=f�f\D�

[bnAf;>�@a=BD�e@CC�\=dD�=A�@A`@;D[f�@AsCnDA[D�

bA��;=A`�=ff@fn`DZ�e\DA�[bAZnaD;Z�=;D�s=a@C@=;�

e@f\� =� Z]D[@s@[� [bnAf;>�Z� ];b`n[fZ�� i\nZ�� @f�

[=A��D�Z=@`� f\=f� f\D�jbnAf;>� @a=BD�[=A��D�

f;D=fD`� =Z� =A� @A`@;D[f� [\=AADC� @A� =ssD[f@AB�

];b`n[f�=ff;@�nfDZ�=A`��;=A`�=ff@fn`DZ���;ba�bn;�

s@A`@ABZ��eD�[=A�[bA[Cn`D�f\=f�[bAZnaD;Z�e@f\�

`@ssD;DAf�CDdDCZ�bs�s=a@C@=;@f>�]D;[D@dD�];b`n[f�

�n=C@f>�s;ba�D=[\�[bnAf;>�`@ssD;DAfC>�

Implications, Limitations, and Future 

Research
Implications for Researchers

� ?;Dd@bnZ� ;DZD=;[\DZ� bA� jyy� nZn=CC>�

@A[Cn`D`�bAC>�i;nZf@AB�<DC@DsZ��@AfDB;@f>��DC@DsZ��

=�@C@f>� �DC@DsZ�� =A`� �DADdbCDA[D� �DC@DsZ��

\beDdD;�� =Z� aDAf@bAD`� �>� �n@� =A`� �\bn�

XJHHNr�IMh^�f\D�anCf@`@aDAZ@bA=C�DssD[f�bs�f\D�

jyy�@AsCnDA[DZ�];b`n[f��DC@DsZ�=A`�=ff@fn`DZ�

fbe=;`Z��;=A`Z�e@f\�`@ssD;DAf�CDdDCZ�bs�D�n@f>��

EA�=``@f@bA���bn�==�XJHH{r�IKI^�=CZb�Zf=fD`�f\=f�

f\D�@a]=[f�bs��;=A`�D�n@f>�@Z�ab;D�@a]b;f=Af�

e\DA� �;=A`Z� =;D� ]D;[D@dD`� =Z� Cbe� D�n@f>�

f\=A� \@B\� D�n@f>� �;=A`Z�� yn;� ;DZnCfZ� Z\be�

f\=f��;=A`�D�n@f>�ab`D;=fDZ�f\D�DssD[f�bs�f\D�

jyy�e\DA�[bAZnaD;Z�=;D�a=c@AB�=�]n;[\=ZD�

`D[@Z@bA��i\nZ��eD�;D[baaDA`�f\D�;DZD=;[\D;Z�

@A�f\@Z�=;D=�@A[Cn`D��;=A`�D�n@f>�=Z�bAD�bs�f\D�

ab`D;=f@AB�d=;@=�CDZ�e\DA�[bA`n[f@AB�;DZD=;[\�

bA�[bAZnaD;Z��]n;[\=ZD�@AfDAZ@bAZ�

Implications for Practitioners

� i\D� ;DZD=;[\� s@A`@ABZ� \=dD� Zf;=fDB@[�

@a]C@[=f@bAZ�sb;��bf\�a=Ans=[fn;D;Z�=A`�;Df=@CD;Z�

f\=f�ebnC`�C@cD�fb�bssZDf�ADB=f@dD�jyy�DssD[fZ��

�;ba�f\D�;DZnCfZ�bs�f\@Z�;DZD=;[\��eD�sbnA`�f\=f�

:=`D�@A�j\@A=�Zf@CC�\=Z�=�Zf;bAB�ADB=f@dD�@a]=[f�

bA�i\=@�[bAZnaD;�]n;[\=ZD�@AfDAZ@bA���beDdD;��

f\@Z� @a]=[f�[bnC`��D� CDZZDAD`��>� @A[;D=Z@AB�

f\D�CDdDC�bs�i;nZf@AB�<DC@DsZ�=A`�<;=A`�k�n@f>�

� ib�bdD;[baD�f\D�ADB=f@dD�DssD[f�bs�f\D�

jyy��a=Ans=[fn;D;Z�Z\bnC`�Zf=A`=;`@�D�f\D@;�

];b`n[f@bA� ];b[DZZ� fb� B=@A� ab;D� [bAZnaD;�

;DC@=�@C@f>�sb;�f\D@;�];b`n[fZ��_f�f\D�Z=aD�f@aD�

f\D� ;Df=@CD;Z� =A`� �;=A`� beAD;Z�� Z\bnC`�

Da]\=Z@�D�f\D��n@C`@AB�bs�i;nZf@AB�<DC@DsZ��>�

@A[;D=Z@AB� EAfDB;@f>�� _�@C@f>� =A`� <DADdbCDA[D�

;DB=;`@AB� f\D@;� Zfb;DZ�� ib� @A[;D=ZD� _�@C@f>�

�DC@DsZ�� f\D� ;Df=@CD;Z� \=dD� fb� @a];bdD� f\D@;�

performance to ensure consumer confidence 

f\=f� f\D� Zfb;DZ� \=dD� f\D� \@B\� Zc@CCZ� =A`�
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[ba]DfDA[@DZ� AD[DZZ=;>� fb�]D;sb;a� f\D� pb���

�b;�@A[;D=Z@AB�<DADdbCDA[D��DC@DsZ��f\D�Zfb;DZ�

anZf� `DabAZf;=fD� f\=f� f\D>�e=Af� fb� �DADs@f�

f\D�[bAZnaD;�;=f\D;�f\=A�pnZf�a=l@a@�D�];bs@f��

=A`� f\@Z�\=Z� fb��D�]D;[D@dD`��>�[bAZnaD;Z�

X:[�A@B\f�=A`�j\D;d=A>��JHHIr�Mh^��EAfDB;@f>�

�DC@DsZ� [=A� �D� DA\=A[D`� e\DA� f\D� Zfb;DZ�

a=@Af=@A�f\D@;�b]D;=f@bA�fb�aDDf�=�ZDf�bs�ab;=C�

];@A[@]CDZ�b;�];bsDZZ@bA=C�Zf=A`=;`Z�f\=f�Bn@`D�

f\D@;� @AfD;=[f@bAZ� e@f\� [bAZnaD;Z� X:[�A@B\f

=A`�j\D;d=A>��JHHIr�Mh^�

� �=Zf��nf�Abf�CD=Zf��<;=A`�k�n@f>�Z\bnC`�

=CZb� �D� sb[nZD`� bA�� Z@A[D� f\@Z� ;DZD=;[\�

Z\beZ� f\=f� [bAZnaD;Z� e@CC� �D� ab;D� e@CC@AB�

fb�]n;[\=ZD�];b`n[fZ�e@f\�=�:=`D� @A�j\@A=�

C=�DC� @s� @f�\=Z�Zf;bAB��;=A`�D�n@f>���bCCbe@AB�

f\DZD�];=[f@[=C�@a]C@[=f@bAZ���DZfD;A�;Df=@CD;Z�

=A`�a=Ans=[fn;D;Z�[=A�a=l@a@�D�f\D@;�];bs@fZ�

�>�Da]Cb>@AB�[\D=]LC=�bn;�[bnAf;@DZ�=Z�f\D@;�

];b`n[f@bAL�=ZDZ�e@f\bnf�[bA[D;A�sb;�f\D�jyy�

DssD[fZ�

Limitations

� i\D�C@a@f=f@bA�@Z�;DC=fD`�fb�̀ =f=�[bCCD[f@bA��

Z@A[D�f\@Z�Zfn`>�nZD`�=A�bAC@AD��nDZf@bAA=@;D�

=A`�]D;ZbA=C�a=CCL@AfD;[D]f�Zn;dD>�=Z�fbbCZ�sb;�

[bCCD[f@AB� f\D� `=f=�� i\D� ];b�CDa� =;bZD�e@f\�

=A�bAC@AD�fbbC��D[=nZD�f\D�;DZ]bA`DAfZ�=AZeD;D`�

f\D��nDZf@bAZ��=ZD`�bA�f\D@;�aDab;>�=A`�Abf�

s;ba�=� s;DZ\�]n;[\=ZD�Dl]D;@DA[D�[ba]=;D`�

fb� f\D�a=CCL@AfD;[D]f� aDf\b`�� i\D;Dsb;D�� f\D�

=AZeD;Z�\=dD�=�]bfDAf@=C�fb��D�@a];D[@ZD�

Future Research

� F@A[D� f\@Z� ;DZD=;[\� sb[nZD`� bAC>� bA�

iDlf@CDZ� =A`� jCbf\@AB� @A`nZf;@DZ�� eD� [=AAbf�

[bA[Cn`D�f\=f�f\D�jyy�e@CC�\=dD�f\D�Z=aD�DssD[f�

bA�bf\D;�];b`n[f�[=fDBb;@DZ�=A`�EA`nZf;@DZ��EA�

b;`D;�fb�a=cD�f\D�;DZD=;[\�ab;D�BDAD;=C@�D`�

=A`�];bd@`D�=��DffD;�nA`D;Zf=A`@AB�bs�f\D�jyy�

DssD[fZ��snfn;D�;DZD=;[\D;Z�\=dD�fb�Dl]=A`�fb�

bf\D;�];b`n[f�[=fDBb;@DZ�=A`�@A`nZf;@DZ�
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