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Abstract

This research aimed to study the consumers’ attitudes and their acceptance of the image
of semi-fermented tea product of Doi Pu Muen Community Enterprise in terms of the
marketing mix. The population and sampling were Thai consumers who have consumed
tea or herbal tea, and the data was collected from Chiang Mai Sunday walking street.
The sampling is was not an exact number, therefore the nonprobability random sampling
method was used. Purposive or judgmental sampling of a total of 200 samples was used,
and a questionnaire was used to collect data. The result showed that the attitudes toward
the image of semi-fermented Chinese tea product of Doi Pu Muen community enterprise
could be divided into 4 aspects. Overall, the attitudes are at a high level (X = 3.56); product
aspect (X = 3.83), promotion aspect (X = 3.62), and price aspect (X = 3.42) were
respectively at high levels, while the channel of distribution aspect was a quite high
level (X = 3.36). The image and development of the marketing mix should focus on 2 main
aspects, which were the product aspect and marketing promotion aspect. The product

aspect should represent the convenience of making tea, its benefit, and cleanliness, with
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advertising via the Internet, publications and event venues, which would affect the image

of Chinese tea and show the popularity, cultural traditions of society as well as benefits

of Chinese tea.

Keywords: Image, Chinese Tea Product, Doi Pu Muen
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sty wuh Wanunmsdensiihdsley
M3anniladsis Principle Component Analysis
Toinguiladtlval 3 f1ade Téun fadeit 1 Ae f1ad
funAniug Usznaume 6 fuds [dud ana
gzanlumsey, & nau sanfiveveniu, anway
vssyiusiuaslsslamd, o f80 209mnFU, Uniay
NAAYDYNTU, ANNEEIATBNIU TTadefi 2 Ap
tlhafaAusvEINNIIRaIn Yenausie 4 fuds
Tawn mslasanmedumesidin nsansian
MslaBaNMEIRNT MIdafanTsumNaaud
e q Padeit 3 A Padudusa Ysznaudin
fauds 5 fuds ldund Medanudua e
WANIZEN T1ANHANNWAINKRAIY TIANEINIID
saseuld, MAEnenduddu feensei 3
WAz 4 FouuuasvuansrnNENRLS
serivaulsenavlunsazilady (The Relation
Model of Each Component)
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A15197 3 #N Factor Loading veesudslunsasiipdnszanmenmsnaaifinasamwansaindndusisiu

sulsenay
laqn AaLLLs
1 2 3
fadufunandug  Annazanlunsze 0.85 - 0.21
& ndu sanfzevniu 0.85 0.52 0.12
nwuruITuiuasssloan 0.69 0.42 0.12
o fivie vevmiU 0.60 0.21 0.29
UNRNWARDNTU 0.58 0.08 0.44
ANNATDINTDNTNTU 0.51 0.34 0.38
Hadumudaasa m3lasannedumasifia -0.03 0.79 0.16
NMIANRA N138ATIA 0.18 0.72 0.11
MlRENTNIFIRNT 0.13 0.65 0.34
MIdARaNITNANEIUTN o 0.05 0.62 0.27
fladusnunen NeNAANNANA 0.49 0.60 0.03
FANNRNICHN 0.85 0.52 0.12
TAIHANNRRINUAL 0.36 0.10 0.72
NaaEansafasoele 017 017 0.61
TN AU 0.10 0.47 0.57
HadaiuLaemg ANEEAINIUNMTNGe 0.15 0.24 0.77
NITATINUNE fdpememsvamieauiulod 0.36 0.10 0.72
mMaTassauMDvTINUY 0.17 0.17 0.61
FWtheR U UL 0.10 0.47 0.57
Fwthalapaseiunga 0.19 0.34 0.49
Eigen Values 3.71 3.69 2.94
Variance Explained (%) 20.63 20.48 16.36

RHBLRA: m3afniladalaeds Principle Component Analysis (PCA)
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muwanuniwansrurisdutuuivnunuanidusendammouusunsenduluniu:vevgusinalugunaitev svndmGevlng

AN 4 LULTRBYLEAYANNENNUSTEIvauUsEnavluwsariladevEIulTEaNNYNTRRIR

SIEET])

LUUIIADN

laadunaniun = 0.320 ANNATAINTUNMTNY + 0.334 ANMNELDADANTNIIU + 0.229

dnwaurussyiuriuazselond + 0.173 4o B8e 9pvp3u + 0.145

NAY JETAVDNTNTU + 0.104 & LWARINAAYDITITU

{laadunsaLasNNISAan

0.323 MIaATIA + 0.282 Mslasanneduinaiidin + 0.197

MIIANINTINANTNUAAN 9 + 0.208 M3l TR

flpausIm = 0408 NAHANNANAT + 0.363 TIANNINZAN + 0.317

Nenfianuvainuats + 0.232 AEansaneIedla + 0.193

FIAINNINATIRUADU

yintladeriovian 3 fede wud Hedesiu
YszaunnmInaniiianusdusdanwaneal
wAnSuTIusnuazlndlAesiu An Hauiu
WanAUY JAf1 Variance Explained 20.63%
uavilafuaumIsvLaInmMInatn Ae1 Variance
Explained 20.48% luznusiifladusuman fen
Variance Explained 16.36 % laai@1 Variance
Explained (Juanuaiifudanuauisaluns
afinsaaviiadeiu UNUaNINANNEATDILARE
HaudrudszaunemInaiadisisenwansal
WAnSuTiIIY Tnasifonuawinty 57.47%
(aen Niyduyn, 2549)

<

foti wndavnsfiasiangiulssan
mMensnaafisinasanwdneaindnSusiandu
deddiigaiazdaviansanuazdieiivann
ﬁqm%ﬂna"lﬁmﬁu 2 a3y Ap AundndT
wazAUMSENESNNINMSAan Lasaziiud
Yeuanfy AnNazaInlunTwy, & ndu sEmnf
299113, AnsuzusAusiuazlstloml, do
f0 299T13U, WHRIWARZEYTIFY, ANNELENR
29933, M5EaNMedURasLin, MmsaaTm,

M3IARANTINAMFENUTFNS 7, T1enTeadaen,
FPMNZANLRTTIATANNRAINATY Feay
donadamuwanuizevmIufinaavaanivay
flan Ysznelinussangesdvan Aauszlumives
713U Fetonfnasnanisimnelusuianld
mmﬁuﬂnﬂmuLLazé’aomiﬁ%%awﬁmﬁ’mﬁﬁu
(NN sULENS, 2547) ynfufasdesiiansan
vssyiusnazsen Seussyinsiiaisnugd
Uaula %ﬁﬂmﬁoiwmﬁaum@;ﬂuma‘lums

v a

Jmwseld Feilifuilandadrduaanu
dAnzavIIALaryITyiudidulladugarine
wnziwFsuafisudiumhmeesndniariioan
fikunszaumsnanifiauam Weswihesen
giasnanadvvi ldussyiusiuazsanfioanan
NANNANAAFNNA

a?Uuazaﬁﬂsqﬂwa

a9 dIUYARATRIEABLULADUANNTN
WansAnE wudn nguaedvaulnaiu
weandv Andusoaas 51.90 waziwane Ay
Joway 48.10 Ao1y3ewin 31-40 T Amdudeeay
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25.00 imsfnmgegaagiiseaumniniagng
Anduouas 62.80 FerBwAme/gInadiue
Anduferas 43.60 uazfinaldamni 5,000 um

Andusaaay 28.80

Haduaudseaunien1snatnfifinac e
mwdnsalasndniurisndunuuivmingdiogu
gaviaviagnsunesniiy i aauuuy
FaUMuAAUZAan WANEIIBIHARA U BITU
wuAvwinadadusssiamiasnsunesyviiy
Tasutveanmidu 4 fu duifidasiuus
WAvgeiign Ao Mundndu faaAaiueg
Tuszauann (X = 3.83) savasan [Aun dums
fulEINAAA ﬁmmﬁml,ﬁuag[,uszﬁumn (X=362)
ANUIIAN ﬁmmﬁmﬁuayﬂuizﬁumn (X =3.42)
wazFugavnIIMITaT e anuAnvivey
Tuszsuraudeann (X = 3.36) SuasnadaaiuuuAn
989 AR NIIANG (2543: 26) Ainaadn s
Y3zauINIInanRiA nasa AR Saeasu
nannluvtiey Taud sundndud susean
ANUBDININNITIATIAUY  LATAIUNNTEILETN
na1n Felundazsiuazdaedfivie laun
1) MUNARNUT aNBULLNUIZMSTOINANT U
gavuFnfisnansznuseriruzaaeiuilng 2) fu
NMIFEILFINARIN NITAILEINARIANINITOND
andwasaguslnaldmndunou 3) Funem nm
azfidnwafisedafuilnaysziiuniuiden
wazdndula waz 4) MuBeenensindvung
MsAnAnA T Hwsandmiieg aansanudiu
wandud wazdelddrufazrinliguslnemily
Ysziindszinmassgaemnefivaus f$8n3na
fiamMIFuInwnwatiiaananiue
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MINANELYsEaNNNIAaATiNass
mwsnwalnandusiondu Sedduigaiazdey
Asanuazmidsiesnniigadelndidpeiu 2
93y Ap MUNARAUNA LAZAIUNIENLETNNIN
mina1n laeazidudusuenivanuazainlu
M3, Anvuzussyinsiuasdsslesd anw
FLOIATDNTITU NS lRBUNINDULADS iR
n3lzBannEeind wazn1Idafanssunu
g0ufise 4 Feazdewasanwinsaizeeeniu
fuaavaanfoanufion Ussindiiniuoisnaes
doan Auiszlaivesniu Ftanfinane
nasmdslusuanlaninguilnazevuasy
FounafiasBonaniusiiu Seasnndaiuu
oy 38 gansn dsua gane s uasigiun
WFN359 (2558) finanan m‘sﬁﬁﬂizﬂaums
fansnai v wanslfifienauaussaiauy
ma\m:u'ﬁnﬂlﬁﬁ?u AITWRIUN 1) PUNARTUT
Teanuddiuanusgzanases 2) Mmusien
Tﬁmmzﬁﬂﬁ’nﬁumwiz\mmﬁmmmmmmmz
mbuslnaiaenudindudn 3) dugesne
madadmhe TanuddluiEesasanuasen
Tumsmie wleliguiTnamansaiindonansiousi
Iodne uaz 4) dumsaaaiunain Wanu
sdyluiFouieiumsdandemivayuianssy
Wadvan wszuilaaiusnlwanuaula
gaudundy Fvazidunisarenmwdnsaliia
2ONONANT LASHDAAR DNNUATEYDY TR
Sumstioney uas Waudla Tneyaum (2555) finan
¥ awanualzevesdnsaziigueniiléuan
WaRSuA ANNiewelazeegndn a9Han1NAIY
AANNANR ANNFURATOUADRIANTDIDNANT
WRZHANINEBNADANNANATDIANAHIUAN
wanela ﬁ@ﬁunwwﬁnﬁﬁmaoﬁuﬁwﬁuag’ﬁ"u
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