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Abstract

Results of the study on Smart Phone buying behavior and factors affecting buying 

decisions of en  in Metropolitan Bangkok found that en  were mostly women 

earning 5001-10000 baht/mo. Their education levels were undergraduate and above. 

The latest smart phones they bought were iPhone, followed by Samsung. The reasons 

they bought these brands were preference / good product, feature/design and full function. 

en  mostly bought smart phones from department stores. Prices of smart phones they 

bought were more than 20,000 baht. The popular colors were black and white. Most 

en  still kept the old mobile phone. en  used each mobile phone for 1-2 years. 

The factors in choosing a smart phone were for using the Internet, speed of data 

processing, responded to their needs and can support 3  network. Factors in buying

a smart phone between en  male and female are were different. Factors in buying a smart 

phone between en  who have not completed undergraduate studies and en  who 

completed a Bachelor’s Degree or above were different. Factors in buying a smart phone 
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between en  with different incomes were different as well. From classifying

twice by Hierarchical Cluster Analysis and K-Means Cluster Analysis to identify

a subgroup (Cluster), the result found 4 subgroups, that were given names based on 

the respondents and the product factors: easy to use” group, must have” group,” on line 

socialize” group, and worthwhileness  group. Test results showed that the amount each 

group focuses on each factor varied significantly at  = 0.05.
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175 43.70

225 56.30

400 100.00

 5,000 130 32.50

5,001-10,000 188 47.00

10,001-15,000 60 15.00
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 1   
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IPhone 210 52.50

Samsung 94 23.50

Nokia 24 6.00
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  Smart Phone ( )

Mean

4.13 0.89
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4.17 0.97
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 Mean SD Mean SD Mean SD Mean SD Mean SD

3.85 0.76 3.95 0.73 3.93 0.83 3.92 0.75 4.15 0.70

3.75 1.00 3.96 0.89 3.99 0.86 3.96 1.05 4.18 0.89

ANOVA

F

Between roups 8.84 4 2.21 3.932 0.004

Within roups 446.66 795 0.56   

Total 455.5 799    

 Between roups 15.00 4 3.75 4.328 0.002

Within roups 688.68 795 0.87   

Total 703.68 799    

Multiple Comparisons

Bonferroni 

Dependent 

Variable

(I) (J) Mean 

Difference (I-J)

Std. 

Error

Sig. 95  Confidence Interval

Lower Bound Upper Bound

 

5,000 

20,000 

-0.30 0.08 0.00 -0.54 -0.07

 

5,000 

20,000 

-0.43 0.10 0.00 -0.72 -0.14

   = 0.05 ,  =
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ANOVA

Cluster Error F

20.33 2.00 0.46 397.00 44.03 0.00

18.81 2.00 0.50 397.00 37.31 0.00

26.10 2.00 0.58 397.00 45.29 0.00

30.14 2.00 0.88 397.00 34.30 0.00

24.91 2.00 0.79 397.00 31.51 0.00

39.16 2.00 0.68 397.00 57.77 0.00

31.72 2.00 0.68 397.00 46.97 0.00

23.24 2.00 0.82 397.00 28.26 0.00

40.26 2.00 0.60 397.00 67.53 0.00

/ 60.59 2.00 0.39 397.00 155.60 0.00

/ 60.08 2.00 0.37 397.00 162.67 0.00

 ( , , ) 53.86 2.00 0.52 397.00 104.18 0.00

41.81 2.00 0.59 397.00 70.94 0.00

61.03 2.00 0.51 397.00 120.32 0.00

54.98 2.00 0.34 397.00 159.96 0.00

65.94 2.00 0.49 397.00 133.72 0.00

44.30 2.00 0.43 397.00 103.98 0.00

45.70 2.00 0.40 397.00 115.05 0.00

3 46.37 2.00 0.41 397.00 112.35 0.00

44.84 2.00 0.38 397.00 116.87 0.00

46.74 2.00 0.63 397.00 73.62 0.00

(Pixel) 78.27 2.00 0.56 397.00 140.46 0.00

 = significant   = 0.05
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