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Abstract

148

Results of the study on Smart Phone buying behavior and factors affecting buying
decisions of Gen Y in Metropolitan Bangkok found that Gen Y were mostly women
earning 5001-10000 baht/mo. Their education levels were undergraduate and above.
The latest smart phones they bought were iPhone, followed by Samsung. The reasons
they bought these brands were preference / good product, feature/design and full function.
Gen Y mostly bought smart phones from department stores. Prices of smart phones they
bought were more than 20,000 baht. The popular colors were black and white. Most
Gen Y still kept the old mobile phone. Gen Y used each mobile phone for 1-2 years.
The factors in choosing a smart phone were for using the Internet, speed of data
processing, responded to their needs and can support 3G network. Factors in buying
a smart phone between Gen Y male and female are were different. Factors in buying a smart
phone between Gen Y who have not completed undergraduate studies and Gen Y who

completed a Bachelor’s Degree or above were different. Factors in buying a smart phone
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between Gen Y with different incomes were different as well. From classifying

twice by Hierarchical Cluster Analysis and K-Means Cluster Analysis to identify

a subgroup (Cluster), the result found 4 subgroups, that were given names based on

the respondents and the product factors: “easy to use” group, “must have” group,” on line

socialize” group, and “worthwhileness “ group. Test results showed that the amount each

group focuses on each factor varied significantly at o0 = 0.05.

Keywords: Buying Behavior, Factor Affecting, Smart Phone, Gen Y
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mum‘naaéhm‘%'ad 3.85| 0.76 3.95| 0.73 3.93| 0.83 3.92| 0.75 415| 0.70
ANNENNBaINMIITNY 3.75| 1.00 3.96| 0.89 3.99| 0.86 3.96 1.05 418 | 0.89
ANOVA
Sum of Squares df Mean F Sig.
Square
PUNPTBIFILATEY | Between Groups 8.84 4 221| 3.932| 0.004*
Within Groups 446.66 795 0.56
Total 455.5 799
ANENNNE Between Groups 15.00 4 3.75| 4.328| 0.002*
va9m3ldonu Within Groups 688.68 795 0.87
Total 703.68 799
Multiple Comparisons
Bonferroni
Dependent | () eld | () 3eld Mean Std. | Sig. 95% Confidence Interval
Variable dalud dalud | Difference (I-J) | Error Lower Bound | Upper Bound
2NeTNF | i 20,000
Lﬂ%la\‘l 5,000 UM mw%ulﬂ -0.30| 0.08 | 0.00 -0.54 -0.07
AMNENNIY | fn 20,000
YpINTIEN 5,000 ym U’]VI%‘IAIU -0.43| 0.10| 0.00 -0.72 -0.14

NAFAY N O = 0.05 , * =HANULANANAY
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PINANTIN 12 WA IR LUTTaT ANl
fvlumsiaandalnsdwsidafawuy Smart Phone
sxmﬁ\m@:uﬁhasmﬁﬁiwlﬁﬁmﬁ’uﬁ\iﬁ
UssLAUTUIADDIAILATDY

> 578l@mndn 5,000 U AuTele 20,000 U
Fuly fwas1enu

USZLAUAMNLINIIBDDINTT LU

> swl@enin 5,000 v fuseld 20,000 U

Fuly fdwasenu

M15197 13 LLﬂ\‘lﬂE\jNﬁ’)BEh\‘lLﬂuﬂ’stEiaﬂ (Cluster)

Tneldilasudunansusilumsidands

o IUNUGRBULUDEBUIY |
naNeioy L Sanay
: Tuusiaznsutos
1 95 23.75
2 39 9.75
3 69 17.25
4 197 49.25
Rty 400 | 100.00

WFT. J61y INdavaga  WA. dpaswssiu auiius

NN Tei 13 iflevanndegnefisiuau
\fiu 200 feths Slald Classify 2 a%e Afousn
¢e 35 Hierarchical Cluster Analysis #8735
Ward’s method Lﬁ'amﬁﬁmumﬁu A8A1I
uanviasidudnsdsuulasen Agglomeration
Coefficient wazsam3sgnsw Dendrogram (61
nax 4 ngu uwarafufiandaeas K-Means
Cluster Analysis tiaFLUNNgNIDEvaslungw
88 (Cluster) 119 4 naug oy Tneldwassd

nguil 1 A9uunguiieevineuuuy
gauny 95 Ay Antduiaeay 23.75

nguil 2 A9uunguieevineUuLUY
gauny 39 e Anduiawar 9.75

nguil 3 A9 uunguipevineUuUY
gaunN 69 AU Antduiawas 17.25

nguil 4 J9uunguieevineu LUy
gouny 197 Ay Andupeay 49.25

A3 14 dneurzadngnfstiinaukuuasuMNLAziR I UNANT I LarTangn

naean . e e e e . %anajuﬁﬁ%ﬁ'ﬂ
ansuzIaInNaNmstNnULUUTaUaNLAz TR UNARAUN 2 .
(Cluster) ' AVATNANB UL
TWanuadgiuiladedelid anuenndeassmsldonu dwmines 16d
! fAgay aAnNendezasmMIldny #fiaiae e
) Wanushdyiuiededesnimnngs vie (iWanushdwiviade) .
Aadstisnimnngalumasilade Ae
Tamusdiuiladeseludl meseesuindetie 3 maldo-
3 Suwasiiin eAnuMaEILazAsUaUaIMIEY savsuuennateduly | dndsan@aula)
fopupaularl
4 Wanusdiunnilade ANAN
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AT 14 iethdnsuzeangs
fagnfinauuuuaaumy uwaziladusuningdom
(nsfwiidafiauwuy Smart Phone) NULNGN
(Cluster) azshuunlel 4 ngu %@Qﬁﬁﬂlﬁﬁmuﬂ%a
mMuANBUZYPINgNFBE TN LU EIUDN

s o X

wasiladuaundniu fadl

nguil 1 dia nga “186w” Fovanefis ngu
figoemslnsdniifiafiauuy Smart Phone filginu
wazwnwiine issnnnguillianuddniiade
Fisnfuanusndeaesmsideu bminoes
fuAdey AMNENNBTEINMSIEY BFaLeSav
a3 mmﬁLﬁuﬂﬁﬂﬁugm (Basic) 289 3ANWA

-

UDNDLLUY Smart Phone

ngui 2 ¥ ngu “Aaedl” Fevanedie ngw
figoemafinsdwifiofiouuy Smart Phone ngw

o [

Hl¥anuddiiasenesunandugd o

nsg:u*l?i 3 4o nax “tinavan (eaula)” iy
winedy nguiidevnsinsdwidefeuuy Smart
Phone fiatdutaunivlunisdeasiudens
poulamildazanmaisy devnnnguil i
dduiuiadudundndusifiiuatunssesu
Ww3athe 3G Msldnudumesiiin Anunas
LAZADLAUBIMTITNL wazTavsuLannaLAtl
lussanoaulal

nguil 4 Ba ngu “Auen” Seanefe ngu
fifpsnsinsdwifiafiouuy Smart Phone finay
susvANNFBIMIlumUAAN YU IBINRATA
waznsldnu (Hi end /Full Function) Liavann
nguifasanuddiynilade
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WFT. J61y INdavaga  WA. dpaswssiu auiius

a13efl 15 wananageuaNuansslulladeiiudazngalianadfy

ANOVA

Cluster Error F Sig.

Mean df Mean df
Square Square

JUnseMBuBNIBYTILATEY 20.33| 200| 0.46|397.00| 44.03| 0.00*
2UNATBIFILATDY 18.81| 200| 0.50|397.00| 37.31| 0.00*
ANNNTNTDIWNAD 26.10| 2.00| 0.58|397.00| 4529 0.00*
hwdn 30.14| 2.00| 0.88|397.00| 34.30| 0.00*
S DNGRIGERY 2491| 200| 079|397.00| 3151| 0.00*
”aqm:naum‘%f'm 39.16| 2.00| 068|397.00| 57.77| 0.00*
aEvanoe A 31.72| 200| 068|397.00| 4697| 0.00*
ANNENNBBINT LU 2324| 200| 0.82|397.00| 2826/ 0.00*
FruuUiRng 4026 | 2.00| 060]|397.00| 67.53| 0.00*
findevineguAdle 60.59| 2.00| 0.39|397.00| 155.60 | 0.00*
ANuANTasaIndeviBIU/Adle 60.08| 200| 0.37|397.00| 162.67| 0.00*
Soamatiuiiie (mu,ﬁmq,m‘%amdmwm) 53.86| 2.00 0.52 | 397.00| 104.18 | 0.00*
AMMWLEENDDINTAUNU 4181 200| 059|397.00| 7094| 0.00*
AumMnisvwovLAIasaudeiuie 61.03| 200| 051|397.00| 120.32| 0.00*
ANNAZIBEATDNRTINAD 5498 | 2.00| 0.34]397.00| 159.96| 0.00*
WMUANNTIT89FLATDY 65.94| 2.00| 0.49]|397.00| 133.72| 0.00*
savuuanwiindulugoananulatl 4430| 2.00| 0.43|397.00| 103.98| 0.00*
mwmmﬁﬂumiﬂizmaLl,amauauaonﬁlﬁ'\ﬂu 45.70 2.00 0.40| 397.00| 115.05| 0.00*
T095ULATDTNE3G 4637 200| 0.41]397.00| 112.35| 0.00*
msldnudumaiidin 4484 200| 0.38]397.00| 116.87| 0.00*
mslfzeiunLAD3 46.74| 2.00| 063]397.00| 7362| 0.00*
TUIANNAZLBA (Pixel) BDINRDY 7827 | 2.00| 056 397.00| 140.46| 0.00*

* = significant fi o =005
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wnAnssumsBona:todentwasion1sinaulodo Smart Phone vav Gen Y Tulwansvinwuriuas

NI 15 WANINATBLANNUANFN
Tuildpfiusazngulianusidy Senaannms
nasgauAeaii ANOVA Tiwasenunin usas
naxldanudduluuraziadauanseiuseng

v o o

fiusd A o = 0.05

<

a‘gﬂwami‘ﬁﬂ
INNITITUNUI

- nanseddwvaidunds faeld
5,001-10,000 v maFnsamlvaeglusziy
Yyaasduly

- In3fwii Smart Phone 1A3pvsngafings
feevdaifiu IPhone s89avan An Samsung

- wnuafidalnidw Smart Phone ¥
senamiSamussuldssil susuwids fe A
FOU/A T99aINN A WATUMIININIUATY Uay
sUnav/Alzilnadwid sy

- ngufmegvaulna e lnadniilu
WeaTIndud sovassniduiuddan wazaud
FrnuIiNg

- ngudetvaulvadelndwd Smart
Phone T1A%1NNT1 20,000 1nndiuly

- R99In3dnyi Smart Phone #inga
fatefluadaiiaasduindu fs Sl

- nguptvaulugaziiuinsdwiiages
(3 sevavin s Tdeauduldse wazany

- Insdwiiadesnily q nanspevacld
12 1

- {hRdpfingusetviiliivlumadands

L]

Insdwidlefonifinalusziumnniign Ap nsldu

umaiiinaaelnidwit sa9avin Aa ANNTIAE)
TunN5ULIaLAZABURUDINT INU LAZIDSL
WASD2NE 3G ANAIAY

- Hagpiiedeivlunisdendalnsdwd
fialiouuy Smart Phone SewiNnguAInENgLwe
ufunguAIpENAEY HAnNuAnFATY
Tudsziiiudvil andvevesinsdwid fndov
de3U/Adle AnuAndaneundeaaglAfle
WRZAMNTWLAENTBINMTAUNIN

- Hagpiiedeivlunisdendalnsdwd
fisflouuy Smart Phone szwinngunns@nmn
FnIUsu a3 AungudIan3/mavans
Vsane3tuly wansieduludszidiusid sune
P09FILATEY W WAZANNEINGIBTBINT
o

- faduiidrilvivlunisiiondslngdwy
flafiouuy Smart Phone Szwivngusnae sl
elaeiu Aanuuansreiuludssifusing
PIFILATEY LATANNENNNIBBINT Y

- 910019 Classify 2 A5Y #2835
Hierarchical Cluster Analysis Waz35 K-Means
Cluster Analysis tivaduunngxsoevaslungs

tiel (Cluster) wudn Angueias 4 nga

- fAduldimuadomudnusuzanengy
fatheiinauuuugaumy uwasthdashunandu
W 4 nax sratl nau “ldde” ndu “faell”
nay “vnsdean(@aulai)” uazngn “Audr”

- wamnaaey wud udasngulianu
daulundasiiadounnseiuanefiiuddy A
o = 0.05
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ANUSIBNALASTD LU LU
n15aAUs BN

1. NANTITBTDAARDITUNYBYWAATUN
WATIIAT 2BVUNITIU ANIYTNY NOBj
fAUTUANADINTTEY Maslow Uaznnui
woAnssngu3lnaav Philip Kotler

2. KANT13IVADAAN DIAVIIUITH DY
andAna ga3adl 3o Amnudniusszriiiady
dauﬂsmumomimmmﬁ’quﬁnﬁummﬁan%a
Tnséwiannsnln (Smart Phone) 2avtindnm
Tuaangomwanuas uay 0155mi aglATand
Wazdn3ns $ew : Bov nadnduladalnsdn
flafio iPhone pavfldu3nissaluidfies
TulangomwanIuAS

3. fhRsufmunaniuTndnasanIdnaula
%8 Smart Phone 289 Gen Y 3ZWANAINIL
Wavnnwa Mafnen wazse ey

4. NNNIANBIWLIT awstTaTaa U
WARAUTI DN Smart Phone ieviladuifian
gNsnuNn I uUvEunaat 8y (Market
Segment) Il 4 dwumanges @ nguldine
nausiadl nguiindvan (aulatl) uazngndne
Fousiaznguiinnudasnisnudnuuzeey Smart
Phone LLANANAY

FaLaUDLUL

1. mA1@ Smart Phone tiulnagnefinn
nlan wiluwusiiieniuf i dunaafifimsugedu
g9 uasingufihaanafidaiau dedugidnanin
(New Comer) msihinagns STP wld na1ife
MILLNEIURRIALRE (Segmenting) MVLAGNAN

WFT. J61y INdavaga  WA. dpaswssiu auiius

1Wvane (Targeting) WASAIMUARAT LAY
WA (Positioning) NiTALaU

2. 1{i89a1n Smart Phone \Husanaguslog
dulvag naqmﬁmimmwﬁ'Lmnrﬁhx‘mﬂﬁﬁmmﬂ
\Bu Whiaue Smart Phone Tnsuiuanaudiaens
POILARZEILAIA TINTIMIWRTN T UM
140 uazuawdndulua 9 finsuaussany
wounseaviuilnastvaeiilay azifuilade
wisanua59w09gwAn Smart Phone fiLfiu
Follower Tunanalea
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