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Abstract

The objective of this research was to develop and to validate the consistency of a causal
relationship model of consumers purchase decision for Youtube Premium subscription service of
consumers in Bangkok and to study the causal factors influencing consumers purchase decision
for Youtube Premium subscription service of consumers in Bangkok. The tools used in the research
were online questionnaires. The sample group consisted of 405 people who have been purchase
Youtube Premium subscription service and lived in Bangkok. The statistics used in data analysis
were frequency and percentage. The structural equation model was used to analyze causal
relationships to find the path to the causal influence of the variables consisting of 4 components
were 1) Lifestyle 2) Product Quality 3) Purchase Intention and 4) Purchase Decision. The results
of the research showed that the causal relationship model was developed in accordance with
empirical data and considered by CMIN/df = 1.93, GFI = 0.93, AGFI = 0.90, CFl = 0.96,
RMSEA = 0.05, SRMR = 0.04, RMR = 0.06 The final was predictive coefficient of 0.73, indicating
that the variables in the model can explain the variance of purchase decision for Youtube Premium
subscription service approximately 73 percent. The purchasing intent factor has the most direct
influence and lifestyle has the most indirect influence on purchasing decisions for the YouTube

Premium subscription service.
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