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Abstract

The purpose of this research was to develop and validate the consistency of factors
influencing foreign tourists’ loyalty in charter yachts in Phuket, Thailand. The tools used in
the research were questionnaires. The sample group consists of 460 foreign tourists with prior
experience at one of four marinas: Royal Phuket Marina, Phuket Boat Lagoon, Phuket Yacht
Haven Marina, and Ao Po Grand Marina. They also have experience with other charter yachts and
have traveled throughout Phuket for at least one night. The statistics used in data analysis were
frequency and percentage. The structural equation model is used to investigate causal relationships
and determine the path to the causal influence of the four-component variables: 1) perceived
marina attributes, 2) tourist perceived value, 3) perceived destination image and 4) perceived
tourist satisfaction. The results of the research showed that the causal relationship model was
developed in accordance with empirical data. The final predictive coefficient of 35.0 indicates
that the variables in the model can explain the variance of the foreign tourists’ loyalty to charter
yachts in Phuket, Thailand, by 35 percent. Furthermore, it was found that perceived value had

the most influence on international tourists’ loyalty to charter yachts in Phuket.
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maiasifiZesesudugduuniveosmsiasifisniidmsiivlasnnigalulan foilade
wanesu wu wWinnssn walulad uwiswiowdisn wazemainzanssUNMIaneiSe (Gon, Osti
& Pechlaner, 2016) TnaaamsniinnmavieiiisaSesessazinafivlnge 5.29% lusewing w.A. 2564-
2571 Toeluil w.a. 2571 aziflyargedy 12.16 Wuduasaan$ (Kirkman, 2021) wanandl Sowui
pimaeBauldin fhuuwinveiisGesaisge Tesomsludssmeadoalys sady uazlne
(Chan, Aprilia, & Zainul, 2018) &wSuUszwmelny gLﬁmLﬁu'n'v”wﬁ’ﬂﬁﬁm%ﬂL%aﬂa%w‘%am%mﬁﬁ
anamdeuuaznaznsaglunansine sieilanaeiuguiiseandasiunmissiiiei3ess sy
eanNduuIng vhidessnindssing vhasaSefiasmnuasiiady U uaziues Tuds
Sanunsadenseiuimmeatuiournilunguussmaeideuldvaeszma Tasfimasgdoins
WannWidudsemalnedu Marina Hub of ASEAN (Marine Office 5 Phuket Branch, 2018) Fuiflu
JawiusasMavievifien3easaludeming fin

wihiinvevfienSopastensenifidumednanreeiislulssmalng azfodunaiad
Taflwajinntin wandumwuh Wueaeiddnenmlumsldheganitnvisaiioni ¢ lusznu 4 wh uaz
nsliusmsmnaZesessnaneidunaniusimsviosifisanemziaiiiyasgs (Ioannidis, Baas,
Klavans, & Boyack, 2019) Usznaufuussnliignmsnafimsliumavannuans seusiZeuadosune
dnluausswnalval wazdeliiinnszneneldludsgsiafiiedasnning senslsinm wlaziin
msundsznaaavlsafndalfalalaun 2019 (COVID-19) wanaguAsTavssaan1saiin
mMyvenefzasmaieviitn ose frszdumnatioavaadsaly WsvnndunudinelFin iy
pguRBLiiey (Kirkman, 2021) NAANAFINET? %’gmaﬁmqLquLﬁmm%’umsﬁa\aLﬁsqﬁaﬂa%ﬂu
wanvaeenu lidnazifumsiindnuinsenideasy msudlaiiavnuazaassamengvany
39MENN99A Thailand Yacht Show LiialszandnwusmaviovifisnSepasplusemealng (el ns
#a39x9A wazlwgsd wudwiuney, 2564)
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uall w.A. 2563 913U 535 &1 (FuganIneg WM, 2565) mnﬁmm{[anﬂ‘mﬁwjﬂLmugﬁﬂanmaaﬁa
athequusslunnuszmeilanannmsunsszunnvehialalsun 2019 deaneasfiuileduiidenasio
wlunsliuinmsiSovesvvpeiinviasifien (Kock, Ngrfelt, Josiassen, Assaf, & Tsionas, 2020)
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NUNIUITIUNTIHUASN B LNEITDY
1. LWIARAMANBULYDIINBALD (Perceived Marina Attributes)

founsidangavinetanemy dnvissiiisasinazdndulanngudnuusee 9 veeanuiiiy
(Bhat, 2012) saudvmsiienldsmsvinaenZafiesiinudnuuzdulsznausie Gvsnsanuazan
wazuimsiivannvany i $rududn Siuemns fivin Husnegdnsal dwsuiFesasy (Mikulic, Kozic,
& Kozic, 2015) ﬁy’\iﬁﬁnnmsﬁnmmm Mikulic et al. (2015) waz Chan, Aprilia, and Zainul
(2018) lanamlvlufiameidizaiuiy 5 Mulsuns evamuansuzsshasads ldud 1) vinsmelu
eeaFavan 2) dszaunsaluuun 3) nginsienesy 4) wiadudiatuayurieniia uas
5) avdszneuiugumelwhnaeni3a NnmsmumIsUNTIN WU AudnsuzseshIea3aiianwa
menssssnwannivesurswisuiitadeannadesiumsfneidues Eid and Elbanna (2018) Wy
fnvesannfigiuil 1 (H1) audnyuzaasiaenBeiianinamenssronmwansaioasuvaiasifien
WREZMSANBNDBY Paker and Gok (2021) S9wudn AMANHUEYBIVINIDALTDANANTENUDE 19
i Aydaanuionslazevinviesifienuazawassanuinddauvawinuiien Wuiinvesauuign
i 2 (H2) AudnEuzYawRDnBeiianEnanmvassiannufionalazeviinvesifien uazausfzui 3
(H3) AudNBUzYDwIADABeiENENaNYATIABANNANARauawBYfiEd Wan53dy 289 Ozdemir
et al. (2012) wud1 awansaizavyavsnpUaanNdudnasstineNuENiussasRuanE ML
numsviasisafiuwginsalusnansesinvioviiien Wufinaesassfigiud 4 (H4) Audnuuzyoy
vheenZafndwanmeassdeanuindsounaniosiien Tasfnmdnyalvosunswievifisadusauls

AUNAN 73NV Rainero and Modarelli (2020) Igiuanuliiiuiianusdyzevaudneuznsvisoiie
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]
1A

2. uwAnAuAIMINYIaNLNEI5U3 (Tourist Perceived Value)

auenfiinviasifiersufidunadselomilassuivaaiiinviasiisdeanisannmsldaud
wazudMINeMaviesiiien mndnviasianunsasuipueiiindunnmsldauduazains ezl
Windszaun1snl m3and uazaafivwala (Ramseook-Munhurrun, & Naidoo, 2015) :nM3AnEz8y
Sanchez, Callarisa, Rodriguez, and Moliner (2006) ﬁ!\ﬂﬂuﬁﬂm\nﬁmﬁu Chen and Chen (2010)
Idnanfsiladbassnuariitnriasiiensus Usznoude 4 duusus T 1) mssudpuedmugunw

v 4

2) msfuiauAmusIA 3) MIsujaummesiuensual way 4) MITuAuAmMIAUEAN 1NMNT

yaa a

MUMLTIUNTTH WU AuAfidnvies fiesudiansnannseianwanusaivesuvasviasiiien (slamy,
Trisnawati, & Rahayu, 2022) [{uflsnvesasufigiuil 6 (H6) AueiitinvieuifieIsu3iandwamensy
samwansaivasurawiafitn wasmM33Tueee Song, Lee, Park, Hwang, and Reisinger (2015)
wu nviasiiisafunldnfiesnduanifisranndy mawinideimwanianlduanadueuay
aunanduiisnsesausigiuil 7 (H7) quaitnvesdiedsuiisninamenseiaanufionalases
tinvievifienlagi Wong, Xu, Tan, and Wen (2019) finm wudn ewdawusszninegavsneyaieny
gavauAitnvesfisasuiuazanuinfvosgavaneaemy lnsfinmansaiosunasviesiiedis
anuduuds ilfiAsseaunsaimemsvissifiendwaliiinenusdnideindeunasisuifisiy
Wuinwovaunigiuil 8 (H8) aumifiinviasiiiensudiiannamensesornuinfsiounsviviiien
wazaNNAgILA 9 (H9) muAritinviasifisnuifianinanvasersanuindsiounasvioviiisalned
mwansalsesunasviasfisduiulsaunay uazduwui queiitiviesdiensudiiuanufiswela
aravnalapnsronNlalumMsgasnlums@nunaey Cronin, Brady, and Hult (2000) ifufiun
PavaNNAzINi 10 (H10): Auaiitinvieiiisndudidninanvasedaanuinfdaunssvieviiien

Tasdnnuiswalavavinriavandusnlsdunas

3. LUIAANWANHAIDDIUNRAIYIDILHEY (Perceived Destination Image)

mwdnwalpsurasinufieniannmssuiiuanain siruadlaesin masesiiu [dEuan
fo swiwszaunsalmsmsviasiiien Feduiladblunsyslaviansedulitinveviisaaulaluumay
viswifieiu uazfianuddlumsdndulavasinvissifeivlutiagiuiazewan (Pike & Ryan, 2004)
NNNIANHIYDY Beerli, and Martin (2004) 1Lay Kanwel, Linggiang, Asif, Hwang, Hussain, and
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Jameel (2019) Fuoiflululufivmoidentu wui mwinsnlvesunasvinvifiesznaude 7 fuysueds
Toun 1) amwuedanlumsidums 2) amwinadeamsdsan 3) niwennsmaviasiien 4) Taseade
fugndunavieadien 5) anuiuisuazianssy 6) Ansaioudien uaz 7) madhdvannd an
MIMUMNTIUNTIN W Mwansalesgamnelaremiduiiadevilsiidenasioanufiowelaves
inviaaifisn Fodufinnzesaunigiui 11 (H11) mwdnyalzesunasisdifisnfidninamenivse
anuivwalaseninviovifien (Ramseook-Munhurrun and Naidoo (2015) uaznmanualsevgausny
Uansmauniiomadnduanudelafiazinuazasndusisaiiisnslusunanmaumsfnmnaes Akroush
and Mahadin (2019) \fufisnvevaunfigiuil 12 (H12) mwdnynlvesunasvivifienfsninamenss
AapuAnAreuaYiDgLfien

4. WuIARAMNANIWE lapasiinviasiien (Perceived Tourist Satisfaction)

AnufawelazavtinevifieddunainanmswSeufisussrninanumands wasieildsunn
mMyBaRuduazuinmamemaviesiiied Weiiaimuaiidsuinssuanslidiurmnufswelslumeiisass
foilu wniiaruafideauazuaaseaniunenseiudnu (Wong, et al, 2019) :INM3ANEILBY Yoon
and Uysal (2005) &9lyluvinuaaifieniiu Aliman, Hashim, Wahid, and Harudin (2014) aziauluifiuin
ewiiswalazasiinviouiien Ysznaudie 4 fudsuds Teud 1) mssaaulaiignso 2) amnuiswela
diawSeufipuiuanumende 3) anafivwels WewSeufisufuaouiidu uaz 4) anufionelase
Uaemsiifigunn InmMsnumiuassunssy o anuiewslasevinviovifisadenansnseda
e s AU LazLSMIIMaviBaiien [hifanvsvaunAgiui 13 (H13) anuionwalaveninviesiiien
fidvwannsdarnuinfdounariaifien (Kanwel et al., 2019)

5. WUIARANANAMADLLIIEINDILNYY (Destination Loyalty)

ANnuANFraunaiadisrrasinviavfistazuaaseanndsannmsdnluvieidisn udaiin
Anusesiula mumﬂﬁ%uﬁuﬁﬂLLazu’%miﬁﬁ@mmw AREuAN LAZENININEUBNABLANNADINNT Fovhe
fignazasnasiowgAnssuiidlusunanvoviinvieiisn uasihandeanainideunasviasifien (Chen, &
Chen, 2010) .MnM3&N¥10Y Chen and Chen (2010) aaAARBYAL Islamy, Trisnawati, and Rahayu
(2022) Ignaniviadazasanusinfidauvasiouiiss Ussnaudie 2 dudsuds Idud 1) nmsuusth
LaTUBNGD Uay 2) MIiauiieath MInmMamumussanssn wuh anudnadunginssuanudalad]
Wndundsnnmsldidnlviavifienudiinananszivla Tnofusasziiousesanuiivwelantugogn
avindudednvevfisndsuanunelenthedaiioy (Kozak & Decrop, 2009)
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mMFveilfuns3IdeiBeUSunn (Quantitative Research)

1. Yszpnsuaznguflagneg

Usznng leun snvipeifiensnmenidlduimsiFesasmsmnailwnGadmiagiin 1 Tu
4 yaeai3e laun sedaguinandih guiialimaigu guiineess w3 wazdnusunsudundii
(Marine Office 5 Phuket Branch, 2018) NMsANEN AT ddulsdanale (Observed Variables)
viodu 23 fulls wazidonldnguiineng 20 Wi (Hair, Black, Babin, & Anderson, 2010) Tasiviun
seduemadediu 95 Wasifud uazsziumuAmALARo 5% Ftiu Teldndusateilldlumsfin

(P
aov o

yivdn 460 AU M3gudedne lumsidedldismaidennguseeng deismsgusneslaglionds
nanaNNazidu (Non-probability Sampling) Imﬂi"ﬁ’ﬁﬁﬂﬁﬁimwmﬁi’]:ﬁ)\‘l (Purposive Sampling) 4
ﬁmmﬁtﬁﬂﬁlﬁn@uﬁmsh\iaﬁmu 460 AU il 1) WuinviesfiznsmsenafimmansiSouesalu
Joniagiiie lasfidszaunsallumsléuinmeieende 1 Tu 4 uie ldud sedagiiinan3in guialinangu
piinpadulariundin uazsntsunsuduniin 2) WugiilszaunmaallumsgivanaSeuassisu
uaniilenndswingiinnuds uaz 3) fuszaumsaimaviesidisameludeninginethedies 1 Au
iosnndemmuaassunquivszifuiiglévimaFesasssmnddevivssaumsniasuia 4 éu
wazvninliuins Tususfusreeslisansoneummuldnssmuingussasdanntudiseldmsdy
fhatuuuaiasla (Volunteer Sampling) samslinguatidugadaslalunsnsuuvuasuma
ABAULDY (Self-selected)
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2. 1A3NHBLAZNMSNAREULASAYND

iwseuilafildlums@inenids fe wuseumumndenauifideaiedunnmsfnmnunaauas
nqufifiiedes Tnsutivosnidu 3 dau il dwil 1 Jayaluvesdmeuuvussuna Tfud we o1y
oW M3 eld fiiumeiin uazdyed dwil 2 deyaisafuiiedudsanmnisiania
anafndevinviasiiiesemalunmsigmesnaZoseds 5 du fs fuil 1 domaaduguansuy
209vhepniFe 5 6 leun Aaudnsuzzawhasadevan Yssaunsaidamenisuuun wanfueingins
wanfuisiuaywinaeni3e wazavdlszneuiiugiumeluiesnide 1an 30 9 il 2 doanusu
Auefitinviesfienui 7 du Idun mssuiauaduaunmesnsldeu mssudaumdusanse
nsldonu mssudpuaduesunl uazmssudauamdudean 5w 16 4o dud 3 damanusu
mwanwalyesuvasissiien 7 du Idun snmuadaslunmsiiums anmuasasmsdens niwens
msvisuiiien Taseaseitugiu sumsveaiiien enatiuifisuaziansss Aanssuviosiiien uazmsidndy
soufl 9 34 9 dudl 4 damaaduanafivwelavastinvesiien 4 du Idud msdndula
figndes anufvwelalawSsufisuivanueands anufewsladawSsuifisnfuaanuiidy waz
anuiivwelasiaanemeiifiaann s 10 98 uazdudl 5 damausuenainfssunasviouidien

2 fu [fun manusthldddu uazmavisvidiendn s 7 9o uazshuil 3 doiauauusdu 9

manassutAzavile wwussumuihidwedesfiolumsnem iumsnsassugunw
gpvipFesiiafnumsnassueafiBsaseiBeiilam (Content Validity) Tneds The Index of Item-
Objective Congruence (I0C) ﬁnnﬁﬁmﬂmmﬁmmsﬁm Wignsuau 3 viu Tnsdnaudazde fid 10C
Taishn3n 05 (Rovinelli & Hambleton, 1997) wudn dafauyndafidnazuun 096 Feagulai
in3nsfiadmiueuddbicmanuaanadasmelugaieiu wisnnSuudmamuusihvoeg dm
wazmmassuANNBauesLILaBUnH (Reliability) lasmahuuussumsiidiudgsudalunaass
fungudlsilsngusnnte uafidnuuziswiniungudetheiivhms@nedds (Try out) $1uau 30 A
Tasmsiensinenudasiufoizmsinanusenndesmelu woth susynddmduszaniuaa
e 0.777-0.976 Mmemnaidesiusesuuuasumaisariy wiidu 0.927 Ssannn 0.70 Fuly (Faen
Milwdiiyan, 2560) waasliiduhdamomaluiuuseumaniuiiaahdeielusedud sansathlyuiu
Foyatunguiatnsld vasnniugidusuiniasioddoiieldsumssusasnnanznssunmsaiusssm
mM¥39elusyud (The Institutional Review Board: IRB) aonsutufinwmuudmsmans

3. matfiusunudaya

v a

foyanfunfl (Secondary Data) \unsmiumindayannmsfuaiienars wiivide unanu

U 9 U

LazWITeNNeINUMSDESaEasy vinvenSauasy Widenieddaviunisvieeiiien Souesy
AuANBUzIEINEAIEe Auafidnriefieaiul mwdnsaizesunaviauiisy anuinwelaves
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tinvieeifien uazanuindine uwisevioeifien doyatgugfl (Primary Data) Wumsnusmdayamnniinyes
iinzsendfismanaZeseirludmiagiin lnsfnmsdansesdrouuuuasuny Insasuinaiii
3 48 ol 1) Auszaumsaflumslduims vhaemide 1 1u 4 uve Ifud sedfagiimniin guinlimangu
piingafmiariuINFin wazsUaunsudanin awlios 1 et 2) BB INaIFoueTuiiay
uanwilanndwiagiinanud uay 3) viswfienmeludeniagiinetnetios 1 Au mafodeyalusie

\WaunanAn 2563 fulipunaian 2564 Tuszezian 1 1 navantugideAndanuuuasuauid
Anuanysailduvay 460 Ay tiethliAwnnsideyameaiifss(y

4. m3Anzidaya
HATevhmsliensddayanuannignusasinguszaednimuali lasldaifideoyuu

< a

(Inferential Statistics) lumsianeilunarnuanus e waiiovnidumedninadeanivn ey
fudsvnawedninauazfienty nnunAnuammgeiigiseldiedeimmassy anuaanaaday
naxnduszwinlaaanafguivdaysdelszing Aalifi CMIN/DF foundn 3.00 fn GFI, AGFI, CFI
paus 0.90 Fult) uazAn RMSEA, RMA tiasnin 0.08 Seaanndesiuaiiiienziluinasunslasams

(N3p wavguLily, 2554)

WaN15398

dayavh(Urasgneununaaunmn 1wy 460 au woh swlvaiidumends Suau 240 Au
Anidufosar 52.17 Bwenysendin 41-56 T $wiu 179 au Aadudauay 43.26 endiwidvevgsia
Fnu 199 au Anduiouas 38.91 madnmegluseduuanss 9nu 236 au Anduiosas 51.30
eldazning 4,501-5,500 Aaaa1sansy S1uau 143 au Andudesay 31.09 Jiiumvimanlngde
ATBUASTYNA U 197 au Andudesay 42.83 wazdifusdu uau 88 au Anldusaeas 19.13
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raviinviasiiisassndlumsidnmandZesessludmingiia vssinalng

a

eldinuuazsnsvgluuulasdauwda noef wazenddeiiieades weldiduanms
Tumsshvuazinniadodeamvafifdnsnadeanuinfzeninvoefisasemalumsgimane
Sovasrludeningiin Yszinalne Ysznaudie 5 duds dudame [dun qudnszaesineniie
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sa9vineniFeiianiwanvasireanuindneunasviosiiien Tasfenuiewslawosinviosiiivaiu
FusAuNaNy oAARBYTLNIUYEY Stavrianea and Kamenidou (2022) wud mwdansmsidusnanil
dfnsTrIaadiusTesgudnE NI funwgAnssnlusnanvssinvieeiiien asan
AudnsuzIasgavEnElaeme Sualvinviesiiisidenamenseidaandannudng Tapaer

q q

anafiswalarinseMeviuifien uazmMImMuuALLIMMIMSUS UL AMMNTDIAUANEULAHAFY
enuEdifidenssvanuiswelarnlitutinvesfisnasaminsoeinadnanusansnlunsugedu
shumsviouiiienlifugemsneaemeld wazaudnyuzsawineaiFaasBnswanawndusoauing
Aounasiouiien FeuanseiuuDey Zhang, Ye, Song, and Liu (2015) szyiAmuansuslananiasss
wasoAMNANALazAndN Uz MEMeTiuande iy azfiudimuaanadslalumandusnidondeulu
pwnAnpasyana flasnnmsidlaivanasosnsuazanafiewslavevinvissifiensnuyszaunsaii
Tsumnmavieaidien fduiedesldlumaenagniifiossenaldiioulunsugeiu uazhlviin

woAnsswlusnansavinviesifien wu manausnied msuushgduldnveudion dumsneamah

UA 43 aduR 1 1HouuNsIAL - DUNAU 2566 97




UoveruanswasionounngivevdnriovineasuAlumsisunuauSegesslusondngiin Us:nflne

o '

Auansuzzavieeadsluiswingfinsvetvideionaliiisswelunsfvgaluinoeiieadiume

' LYY

avisaiieniSesedithmnaniuiowingifinlé devenduavdusznevduiiiudtenansiu lnafevdlseney

Q

"Wayisnansaanasiainle fe mwansaizesunswieeiiie uazpueiinviofissusiuiinandu

2. iinviasiiensmsemalunsasliiiaanuinfossinviasifiensemalumsigmnd
Sesadufitliiadunmwdneaizesunswiasifieadunalndrdydenwdnealifinanainyssaunisnl
mavievifitnsesinvioudisnlasnse Insamuiiviesifisiudasuisazidnsuzassmwansaioasuvay
Voufieafiuanseiu anmsfnEpey Ngoc and Trinh (2015) wudn awdnsaiUanemeiidndwasie
madadulavoninvasifisdlnsdenansznuiansnssuazmedenuaziinanaanueindnivey
tnviaeiien Tasnwanualvasuvawisvifisnfidndwanienssidvinsoanudnisdounasvinuiiien
aenAapviUNSANMATHEB Akroush and Mahadin (2019) fina1a3n MwanunlesaavinEyaEMS
Huilademilsiidenasiornainduaeme uaznwiansmsdundsludnnneiiufeunsefigafisagu
anusvlafiazanifoulusinanvesiiniiosiiien Seadofunsfnuees Rainero and Modarelli (2020)
94719 Carvache-Franco et al. (2018) fiwuin mwanuaizasunawinuiiisafuiladlumsgslavie
nszfuliinviasifisaulaunawionfioniy wazfiumnmddysonsuszifiuguinsuzyesuvay
viouifien Swhangmadadulanduananuiivesiisndudnade Tunsdnnilinudndwanivas
PN WaNED] Pevunainfiensaanuionelazesinvioiies Seadnaiuaiues Tosun, Dedeogly,
and Fyall (2015) winqawsneanemsiinwanualfis usdnviefiedlifswelaasyhlvinvioudien
Tlasnnidumsnduanifiensrlugemsneyanemeuietiuguiu Ssuanseiumsfinm a8s Ramseook-
Munhurrun and Naidoo (2015) fiimwqavsnedanemeifuiladewdiviidswasiaanufiowalazey
tnvievifien Wevnnamnsamemsiiinmdnualfifuazyihdnvissiiendianudiowala Tumsdnm
Fowudndn awanualesunswiasifisafufiulsdunaveevguansuzaasitaeni3afidsanina

v a1 1

nmedansiaanuinfdauasiauiied uaznwansaizeuvavisiisdudiiuysaunaiszavnen

yaa a

ftnviovifiensuifidninanenserarnusnfneunaeiaviiion dumineanadn mwdnsalvos
mavevidsving indumsviosiien Fesedeiianuimdysamasindulavastinvieeiiien sivluilagiiv
LaLBUIAM (Chen & Tsai, 2007) ftiu mbhenuiidnihimiuguauwaiseiiien amsfimssimsinns
mwansaliAluimaviasienludswingin uazihindudanalumslasanmaviesiiisausansa

anhaudneaiifauindunafdenmaissiieSose s iudmingiin g

3. auanitiviouifienfuiiianinameaseiannseanuinfvasuvssieviiied aeandeeiy
Song et al. (2015) finana7n inviesifisnfiunlisfiasnduanidonasnsianniu wndnviosiieadeh
winnlduenudueansan uazldduaueludemsldom Wasnnmadssifiuguansuzansdud
viauimsWunsifisufudeitinveviisagadsly WewSsufisuud Wadnvioufieldsudamuen
annnhasiinuesdeluazifannudiusiBesansernaindse uwiswinoiien uazauiitnviesien

98 21581S36N1NNS UMdngndgnanisAilng vuyemansia:avaurmans




Sbiins 9SJISAU La: 1aviy YryAs

v Y1

i‘ugmém%wamcm\wiammﬁ\awa‘lwa\‘lﬁfnviaoL*’/’im §9AANANALNIUDEN Limisariyapong (2018)
finanin anwifiswelaveviinviasenfianudiiusiBeuiniuguemedsan evaniilefimssus
AN TY dondenalilauiows laestinviosifisainannduiguiu (Aiman, Hashim, Wahid,
& Harudin, 2014) anuaniiinvinsiiensuiibvawamensesiaanusindne uwiseviouiien Tnsfimwansal
yavunasingfisndufulsdunanaanndeeiueueey Wong et al. (2019) finarinmansaies
uawinviiafidanuduudeiliifsdszaumsalnmemsviosiiisndewaliiinanuidnidennse
uwnawviosiiioniu lavinauedildsuesiamadiniusiBsnndermaindsouvasviavifien A
AavnEnnasidnvias el uazldsy dude tnvevifiazdndunnls:lumdilisulaems
Uszifunuansuzassiudvdesuinsiisuiudeiigadely uazauefitinvesfiensusisnswamens
seanuindauvasinsiiien Tasfianufswelavasinvevifisafusiulsdunans sanadaeiiu
989 Aliman et al. (2014) auaitnvisufisnfudinunng uiladsieunafiudaimuniishdues
amnaienalanasanusoladenginssaluswan anuionelasewalnensssannusslalunsdenu
ievnnmssudauanidunginssuiiianinasoanuiiowels Weiinmsiuiaumnnniudenasna
Tfanufiswolavestinviosifisaifinsnndu

FDLAUDLUL

FarmupnuclunsiwansdnsUle TunsfneiZevilasedvanuanidninasannusng

q

o

woeinviesifieasemalunsmsnaSosessludmvingiiin Usswalne fidefideisusuus fesalyil

1. darguanuslunsiwaiseluly

AnansuzrasynendadusvAUsenauddusesinvieviisasesasylunmsiianifune

q

W ivifienBesasyludeningfin a1nnsdnen wuth

fusznougshiafifisadosmavieviinnSosassnuainyuzaawinasniZalnonseesliaansa
sfoliiaanufivwels nulufsanuindlifiintufutnvesiiienSesassismand iz
fanlgusnavinennSeseiuluioviaguiald uuani auansuzaswieenFodfudesiimsiaum
Wiafstiiaseviuinviesifisadfininniu Tudusevgudnuuzsasiuninfusiaiuayuinasaiie
msldsumaiauniuddusn lidesiuiladuduiuidhsuazazmnsensidndeaniviosiiien
du 9 msldnarlunsivuinadesais SwnuiinaeluineenZauazsnanilmunzansasiinn
wazmsiansidsssuniunelurinesnise ﬁqﬁuLLﬁaﬁodwﬁ@ﬁaﬂﬁiwﬁuawLquLLazLLﬁImﬁcym
wanilfusdusnifie funssssumaianmaissiisFesesaludmiagiin manswvhdenan
mvihluwiandumsasisiunmansaivasuasviasiienmeludeningiin evannwanis@inen wuh

° a o

awaneaizesunawiaiied luiwingfin wazanuisweladusnatsiididyivihldifiaanuing

UA 43 aduR 1 1HouuNsIAL - DUNAU 2566 99




UoveruanswasionounngivevdnriovineasuAlumsisunuauSegesslusondngiin Us:nflne

Aouasvinaifienld anaddfumwansaivosurasvioufienludwiaginasiinsaeiadu s
FamwanealzavmaviesiiiedFovesy eadunmsseisduivresny fis masaasumwanealifiiaan
Yszaunsnilaeasszavinvouiiznios anansdssivlaiiadunnmmviesiieslusouiivesiieoniu
nnmsuuzthapsiiiou Auidn Snmewtls fe innmslawan Yssadnius iudiosns § miae
adneniiifhuesdevastiuiesasm A WetivissiiisaiAamssudnmanunifidnndasie o A
e iomsldsudssaunmsaiovdieddia wndulumafienaniofasdenasdonnufivwela suaztily

| v a

ganafindiseunsiouiisaluiign uazmnesdnssunavieuiiisaZesasafinnamianlunslimims
fifl densdomasinnmanualifiusvasdnsenlusin usnmnamansaliifiudy mssdvamefitiaan
mavieufisnfusudsiidesasswin evnnidmissiiieainnsusasiguelumsifiumevioudien
Wy auanaunwlunMsldzuuims wazquennefinely wifirshieasilanandiu
Ao auemesuensuaizaviinvioudien evnninvisviiisaFosassduluafosmsunounans
anue3en uazldnatedivassuadidundn Fevhldtedesunsmalifussdssnauddnlumsld
dmsuneununslisims msliuimsfiniumnsazainaunessusdnsindedaasaufismsaie
usstnmeamemavievifien Sesas fufeiduignounu lunsdiumei dudesAnetesauney uay
uimstiiinaaszivla aumdmuaumnuaznalumsvssifisniZasess msliusnmslunnsgu
fige wianfumssneeaazmnmelumsansde Wuanuazanay wisaielsunsuidums
soviFafihauls vanvany eneulszaumsaliidswilalvuninviasiiien Tnsdaesiiumsaiug
luiumseuauauaiuse Waliinvasiienfiaasizesassiiannuidndueiuduiiswly e
Wisufiuyszaumsalfildn yaansmesumavisuiisnuazilduisdamnmasniumsviasiien
Bewospismna ludewiagiin Mulludessmdefuiaasuazauisduansiiiaanuindede
wazmIpanFuNnYisgLfisainanniu

'
Ada

ot nnuuuhasasmslasadiladsilaisiifidniwadeanuindvasinioudieseni
TumsinaGesess ludwingfin duasslififuinmsaouazmsdamsnmanuaisesumas
vissifienfiunumadguazaisienuaulalunsiansiieanudniaoegsin mwsznmanualifiu
AugeasmIsiwemadasiuzastiniesiiien uanantl mwansainaviesiieniidtdonadeanutioiu
spvuvawinuiiisn elinvesifienanduasifaidunwlssivladalidumenmasifiendedovia
piinuvieil

2. dargusuuzdnsuuiIdelusuinn

Foiaupuuzioulonny msdarhurumainmaudneucaihensesedy lassiwiunay
efiisnday Wy masy esdmaudmsdniissiu mawensu sodunsine meldinguasaed
oW uazaviasniinnasguawheenEesedy uazfnweiddslunsazass arsvhnmsdnm

100 21581S36N1NNS UMdngndgnanisAilng vuyemansia:avaurmans




Sbiins 9SJISAU La: 1aviy YryAs

Tuszezen ﬂ’%aﬁnmLawwnq'uﬂixwmﬂnmﬂfﬂvfaoL*?'iﬂ';l,v‘?iumnﬂfu wialiidr langAnssuuas
ATNABIMIamE wazasfimsfneiladedu g fusnwiomnunenui wu AMMWMILIMS Javaiv
Haduwan Hudu uenand msdnssudsiiy wieasulsdunatvdu ¢ fipnasonasiansaie
AN Arasinviasiienmend lumsiwsnaiZeseds Tuiswingiin Uszinalnasioly

AnANIINUIEAA

MNeATaiuiiumMIfuIBvInAnNTINNTA3EsTINMTITElusyed (The Institutional
Review Board: IRB) soutiuiinwauuimsmans loediesfisuseelasomside (Certificate of
Approval: COA) 5%a ECNIDA 2021/0151

UIFUIUNTN

N3y wIvguillu. (2554). MITATITldesae SPSS AMOS 1ian1339e. nysinwe: Bilagiadu,

v
o

naen Nivdium. (2560). MIhaNiadAsugesiy SPSS for Window (WNWATHN 12). ngainwe:
snuaa.

fugamnsgiin. (2565). Fawasuidn-senszenaninsifiumsiiasn. fuduile 10 Fwneu 2565,
1N http://phuket.customs.go.th/cont_strc_simple.php?lang=th&top_menu=menu_
homepage&current_id=14232832414c505f49.

AW B3 nd uaslng st sudwiumes. (2564). MadszsfiudnemwmdanmsmaviesiiieaSouesy
Iu‘;f\mi’mglﬁm. Journal of Social Science and Buddhistic Anthropology, 6(3), 221-233.

Akroush, M. N., & Mahadin, B. K. (2019). An intervariable approach to customer satisfaction and
loyalty in the internet service market. Internet Research, 29(4), 772-798. doi:10.1108/IntR-
12-2017-0514.

Aliman, N. K., Hashim, S. M., Wahid, S. D. M., & Harudin, S. (2014). Tourist expectation, perceived
quality and destination image: Effects on perceived value and satisfaction of tourists
visiting Langkawi Island, Malaysia. Asian Journal of Business and Management, 2(3),

212-222. Retrieved from https://www.ajouronline.com/index.php/AJBM/article/view/1397

Bhat, M. A. (2012). Tourism service quality: A dimension-specific assessment of SERVQUAL. Global
Business Review, 13(2), 327-337.

UA 43 aduR 1 1HouuNsIAL - DUNAU 2566 101




UoveruanswasionounngivevdnriovineasuAlumsisunuauSegesslusondngiin Us:nflne

Beerli, A., & Martin, J. D. (2004). Factors influencing destination image. Annals of Tourism
Research, 31(3), 657-681. doi: 10.1016/j.annals.2004.01.010.

Carvache-Franco, M., Carvache-Franco, W., Molina Bravo, G., Arteaga Pefiafiel, M., & Villagdmez
Buele, C. (2018). The tourist demand from the perspective of the satisfaction, attitude and
preferences of their gastronomy: The case of Salitre (Ecuador). Turismo y Sociedad, 22,
151-165. doi:10.18601/01207555.n22.08.

Chan, S., Aprilia, C., & Zainul, Z. R. (2018). Indonesian marine tourism: Developing a favorable
tourism destination to attract international sailors. In Proceedings of the 8" Annual
International Conference (AIC) on Social Sciences, Syiah Kuala University 2018, September
12-14, 2018, Banda Aceh Indonesia (pp. 7-13). Retrieved from https://jurnal.unsyiah.ac.id/
AICS-Social/article/view/12636/9744.

Chen, C.-F., & Chen, F.-S. (2010). Experience quality, perceived value, satisfaction and behavioral
intentions for heritage tourists. Tourism Management, 31(1), 29-35. doi: 10.1016/j.
tourman.2009.02.008.

Chen, C.-F., & Tsai, D. (2007). How destination image and evaluative factors affect behavioral

intentions? Tourism management, 28(4), 1115-1122. doi:10.1016/j.tourman.2006.07.007.

Cronin, J. J., Brady, M. K., & Hult, G. T. M. (2000). Assessing the effects of quality, value and
customer satisfaction on consumer behavioral intentions in service environments.
Journal of Retailing, 76(2), 193-218. doi:10.1016/S0022-4359(00)00028-2.

Eid, R., & Elbanna, S. (2018). A triangulation study to assess the perceived city image in the Arab
Middle East context: The case of Al-Ain in the UAE. Tourism Planning & Development,
15(4), 118-133. doi:10.1080/21568316.2017.1303538.

Gon, M., Osti, L., & Pechlaner, H. (2016). Leisure boat tourism: residents’ attitudes towards nautical

tourism development. Tourism Review, 71(3), 180-191. doi:10.1108/TR-07-2016-0025.

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2010). Multivariate data analysis (7" ed.).
Upper Saddle River, NJ: Prentice Hall.

102 21581S36N1NNS UMdngndgnanisAilng vuyemansia:avaurmans




Sbiins 9SJISAU La: 1aviy YryAs

loannidis, J. P., Baas, J., Klavans, R., & Boyack, K. W. (2019). A standardized citation metrics
author database annotated for scientific field. PLoS Biology, 17(8), €3000384. doi: 10.1371/
journal.pbio.300038.

Islamy, M. R., Trisnawati, J. D., & Rahayu, S. (2022). The effect of perceived service quality,
perceived value, destination image, attitude to visiting behavior, tourist satisfaction on
tourist loyalty. Journal of Entrepreneurship & Business, 3(1), 35-48. doi:10.24123/jeb.v3i1.
4827.

Kanwel, S., Lingqgiang, Z., Asif, M., Hwang, J., Hussain, A., & Jameel, A. (2019). The Influence of
destination image on tourist loyalty and intention to visit: Testing a multiple mediation
approach. Sustainability, 11(22), 6401. doi:10.3390/su11226401.

Kirkman, A. (2021). The yachting industry is on track for a post-pandemic boom. Forbes. Retrieved
from https://www.forbes.com/sites/alexandrakirkman/2021/05/31/the-yachting-industry-is-
on-track-for-a-post-pandemic-boom-in-2021/?sh=1d9482b96930

Kock, F., Ngrfelt, A., Josiassen, A., Assaf, A. G., & Tsionas, M. G. (2020). Understanding the COVID-19

tourist psyche: The evolutionary tourism paradigm. Annals of tourism research, 85, 103053.

Kozak, M., & Decrop, A. (2009). Handbook of tourist behavior: Theory & practice. Oxfordshire,
England: Routledge.

Limisariyapong, S. (2018). Perceived value development for cultural tourism destination: A case
study of Phuthai Village, Baan Khok Kong Kalasin Province (Master’s thesis, National
Institute of Development Administration). Retrieved from https://repository.nida.ac.th/
bitstream/handle/662723737/4521/b205868.pdf?sequence=1&isAllowed=y

Marine Office 5 Phuket Branch. (2018). Phuket ... The best boat tourism center in Asia. Retrieved
August 2, 2022, from https://www.mots.go.th/ewt_dI_link.php? nid instead of 7534.

Mikulic, J., Kozic, D., & Kozic, |. (2015). Critical factors of the maritime yachting tourism
experience: An impact-asymmetry analysis of principal components. Journal of Travel &
Tourism Marketing, 32(sup1), S30-S41. doi:10.1080/10548408.2014.981628.

UA 43 aduR 1 1HouuNsIAL - DUNAU 2566 103




UoveruanswasionounngivevdnriovineasuAlumsisunuauSegesslusondngiin Us:nflne

Ngoc, K. M., & Trinh, N. T. (2015). Factors affecting tourists’ return intention towards Vung Tau
City, Vietnam: A mediation analysis of destination satisfaction. Journal of Advanced

Management Science, 3(4), 292-298. doi:10.12720/joams.3.4.292-298.

Ozdemir, B., Aksu, A., Ehtiyar, R., Cizel, B., Cizel, R. B., & Icigen, E. T. (2012). Relationships among
tourist profile, satisfaction and destination loyalty: Examining empirical evidence in Antalya

region in Turkey. Journal of Hospitality Marketing & Management, 21(5), 506-540.

Paker, N., & GOk, O. (2021). Extending collaborative consumption concept to yacht charter services:
The case of Blue Voyage. European Journal of Tourism Research, 28, 2808. doi:10.54055/
ejtr.v28i.2253.

Paker, N., & Vural, C. A. (2016). Customer segmentation for marinas: Evaluating marinas as

destinations. Tourism Management, 56, 156-171. doi: 10.1016/j.tourman.2016.03.024.

Pike, S., & Ryan, C. (2004). Destination positioning analysis through a comparison of cognitive,

affective, and conative perceptions. Journal of travel research, 42(4), 333-342.

Rainero, C., & Modarelli, G. (2020). The attractive power of rural destinations and a synergistic
community cooperative approach: A “tourism ability” case. Sustainability, 12(17), 7233.
doi:10.3390/su12177233.

Ramseook-Munhurrun, P., Seebaluck, N. V., & Naidoo, P. (2015). Examining the structural relationships
of destination image, perceived value, tourist satisfaction and loyalty: Case of Mauritius.
Procedia-Social and Behavioral Sciences, 175, 252-259. doi:10.1016/j.sbspro.2015.01.1198.

Robinson, S., & Etherington, L. (2006). Customer loyalty: A guide for time travelers. London,

England: Palgrave Macmillan.

Rovinelli, R. J., & Hambleton R. K. (1977). On the use of content specialists in the assessment of

criterion referenced test item validity. Dutch Journal of Educational Research, 2(2), 49-60.

Sanchez, J., Callarisa, L., Rodriguez, R. M., & Moliner, M. A. (2006). Perceived value of the purchase
of a tourism product. Tourism Management, 27(3), 394-409. doi: 10.1016/j.tourman.
2004.11.007.

104 21581S36N1NNS UMdngndgnanisAilng vuyemansia:avaurmans




Sbiins 9SJISAU La: 1aviy YryAs

Song, H. J.,, Lee, C. K, Park, J. A,, Hwang, Y. H., & Reisinger, Y. (2015). The influence of tourist
experience on perceived value and satisfaction with temple stays: The experience economy
theory. Journal of Travel & Tourism Marketing, 32(4), 401-415. doi:10.1080/10548408.
2014.898606.

Stavrianea, A., & Kamenidou, I. (2022). Memorable tourism experiences, destination image,
satisfaction, and loyalty: An empirical study of Santorini Island. EuroMed Journal of Business,
17(1), 1-20. doi:10.1108/EMJB-10-2020-0106.

Stylos, N., Bellou, V., Andronikidis, A., & Vassiliadis, C. A. (2017). Linking the dots among
destination images, place attachment, and revisit intentions: A study among British and

Russian tourists. Tourism management, 60, 15-29. doi: 10.1016/j.tourman.2016.11.006.

Tosun, C., Dedeoglu, B. B., & Fyall, A. (2015). Destination service quality, affective image and
revisit intention: The moderating role of past experience. Journal of Destination Marketing
& Management, 4(4), 222-234. doi: 10.1016/j.jdmm.2015.08.002.

Wong, I. A, Xu, Y. H.,, Tan, X. S., & Wen, H. (2019). The boundary condition of travel satisfaction
and the mediating role of destination image: The case of event tourism. Journal of Vacation
Marketing, 25(2), 207-224. doi:10.1177/1356766718763691.

Yang, H. (2017). User acceptance of virtual personal assistant devices: An extended perspective

of perceived value. The Journal of the Korea Contents Association, 17(10), 179-189.

Yoon, Y., & Uysal, M. (2005). An examination of the effects of motivation and satisfaction on
destination loyalty: A structural model. Tourism management, 26(1), 45-56. doi:10.1016/
j-tourman.2003.08.016.

Zhang, Z., Ye, Q., Song, H., & Liu, T. (2015). The structure of customer satisfaction with cruise-line
services: an empirical investigation based on online word of mouth. Current Issues in
Tourism, 18(5), 450-464. doi:10.1080/13683500.2013.776020.

UA 43 aduR 1 1HouuNsIAL - DUNAU 2566 105






