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Abstract

The purpose of this study was to examine the influence of personality traits and
demographics on social networking site addiction. Survey research with a cross-sectional design
was employed to examine social networking site addiction. Purposive sampling was used to
collect the data from Internet users who had participated in social networking websites. The total
samples were 460 (N = 460). Overall, the findings revealed that those exhibiting Extroversion
were more likely to be addicted to social networking sites, whereas those exhibiting Emotional
Stability and Conscientiousness were less likely to be addicted to social networking sites.
Moreover, there were differences between age groups and social networking site addiction.
People who were younger tended to be more addicted to social networking sites than those
who were older. The results also showed no gender differences in social networking site

addiction.

Keywords: personality traits, social networking site addiction, social networking site usage,

demographics
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Introduction

Nowadays, the social networking site (SNS) has become prevalent and significant to
people’s lives and well-being. Social networking sites and social media applications (apps) have
made our day-to-day activities more convenient and enjoyable. Social networking sites typically
are online platforms that people use to interact with others, build relationships, and broadcast
their information. The various functions that social networking sites could offer allow users to
do multiple activities such as presenting themselves to others; maintaining current relationships;
building new networks; and accessing news, information, and entertainment. As a result, some
people may use these social networking sites excessively, and their usage possibly may affect

their social relationships and personal lives.

The evidence from Internet World Stats (IWS, 2019) indicated that there were approximately
57 million (82.2%) Internet users (as of June 2019), with approximately 66.4% Internet users
subscribed to Facebook in Thailand. In addition, Facebook and LINE were among the most
popular sites/applications Thai people have used for social networking (Electronic Transaction
Development Agency (ETDA, 2018).

Rationale for the Study

In the recent years, research on social networking site usage and addiction has been
focused on various aspects. Scholars have investigated such topics as individual differences
and SNS use (Krdmer & Winter, 2008; Pornsakulvanich & Dumrongsiri, 2012), SNS motivation
(Dumrongsiri & Pornsakulvanich, 2010, 2012; Pornsakulvanich & Dumrongsiri, 2013; Ross et al.,
2009), SNS and social support (Pornsakulvanich, 2017b); SNS addiction (Blachnio, Przepiorka &
Pantic, 2016), and Facebook addiction (Pornsakulvanich, 2018).

In Thailand, there were several studies on SNS usage (Pornsakulvanich, 2017b;
Pornsakulvanich & Dumrongsiri, 2013) and Facebook addiction (Pornsakulvanich, 2018).
Nonetheless, there has been limited academic research on the interrelationships among
personality traits, demographics, and SNS addiction. Moreover, most research has investigated
SNS addiction in only one dimension. Andreassen, Torsheim, Brunborg and Pallesen (2012) pointed

out that SNS addiction can be studied as component models, rather than as one dimension.
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Purpose of the Study

The main purpose of this study was to examine the influence of personality traits and
demographic factors on social networking site addiction in six component models: salience,

mood modification, tolerance, withdrawal, relapse, and conflict.

Theoretical Frameworks
Social Networking Site Addiction

Young (1998) introduced the concept of excessive use of the Internet or Internet addiction
by using Pathological Gambling as a model to explain Internet-addicted behaviors. Internet
addiction is “an impulse-control disorder which does not involve an intoxicant” (Young, 1998,
p. 237). Young classified Internet addiction into five types: (1) cybersexual addiction to adult
chat rooms; (2) cyberrelationship addiction to online friendships; (3) net compulsions to online
gambling, auctions, or trading; (4) information overload to compulsive web surfing or databases

searches; and (5) computer addiction to game playing and programming.

In a later study, Young (2009) suggested that Internet users can be addicted to different
types of online usage including excessive gaming, online sexual preoccupation, and e-mailing/
texting. In fact, addiction to social networking sites can be classified as a type of addiction to
texting in which users excessively use social media by texting, making comments, responding to

others, and chatting with other online network users.

This study applied the concept of social networking site addiction from previous studies
of addictive behaviors (Andreassen et al., 2012; Wilson, Fornasier & White, 2010; Young, 1998).
In addition, the addiction scale was adapted from past research, which contains six components
of addiction: (1) Salient - the activity dominates people’s thinking and behavior, (2) Mood
modification - the activity changes mood, (3) Tolerance - there are increases in amounts of the
activity, (4) Withdrawal - the unpleasant feelings when the activity is reduced or discontinued,
(5) Conflict - the activity causes conflict in relationships and other activities, and (6) Relapse -
a tendency to return to patterns of the activity after trying to control it (Andreassen et al., 2012;
Wilson et al., 2010). In the present study, SNS addiction refers to how people feel about their social
networking site usage based on these six components of addiction: Salient, mood modification,

tolerance, withdrawal, conflict, and relapse.
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Personality Traits

This study applied the concept of the Five-Factor Model, or the Big Five, which categorized
personality into five dimensions: Emotional Stability, Extraversion, Openness to Experience,
Agreeableness, and Conscientiousness (Costa & McCrae, 1995; Goldberg, 1993; Judge, Heller &
Mount, 2002; McCrae & Costa, 1989; Saucier, 1994).

Emotional Stability (ES) refers to people who are self-reliant, stable, and adaptable to new
situations. Extroversion (E) explains people who are sociable, gregarious, assertive, and cheerful.
Openness to Experience (O) refers to people who are curious, unconventional, and imaginative.
Agreeableness (A) refers to people who have the tendency to be cooperative, generous, altruistic,
and warm. Conscientiousness (C) explains people who are dependable, organized, persistent,

and goal-oriented (Goldberg, 1993).

The Big Five is a significant and comprehensive model of personality (Goldberg, 1993;
Judge et al., 2002; McCrae & Costa, 1989; Pornsakulvanich et al., 2012). Past research included
the Big Five personality traits as main variables to investigate SNS use and addiction (Pornsakulvanich,
2017b; Pornsakulvanich & Dumrongsiri, 2012; Ross et al., 2009). The Big Five has also been linked
to social media addiction and usage (Correa, Hinsley & de Zuniga, 2010; Hong, Huang, Lin &
Chiu, 2014; Moore & McElroy, 2012; Pornsakulvanich & Dumrongsiri, 2012; Ross et al., 2009).
For instance, Pornsakulvanich and Dumrongsiri (2012) found that Extroversion positively predicted
time spent on SNSs, while Emotional Stability and Conscientiousness negatively predicted time
spent on SNSs. Similarly, Moore and McElroy (2012) found that Emotional Stability negatively
predicted time spent on Facebook, while Extroversion negatively predicted frequency of Facebook

use.

Review of Literature
Personality Traits, Social Networking Site Addiction, and Usage

Personality traits are crucial variables in the study of Internet and SNS use. Empirical
studies have suggested the role of personality traits on media use and consequences. Several
studies found a link between personality traits and Internet use (Pornsakulvanich, 2017a;
Pornsakulvanich, Haridakis & Rubin, 2008), Internet addiction (Pornsakulvanich, 2008), Facebook
addiction (Pornsakulvanich, 2018), SNS use (Correa et al., 2010; Moore & McElroy, 2012;
Pornsakulvanich & Dumrongsiri, 2012), and SNS addiction (Tang, Chen, Yang, Chung & Lee, 2015).
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For instance, Pornsakulvanich et al. (2008) reported that participants who perceived their face-to-
face communication to be rewarding felt close to their online partners. Moreover, Pornsakulvanich
(2008) found that Internet addiction among Thai college students was affected by their underlying
characteristics. Those who believed their lives to be controlled by others and who used the Internet
excessively tended to develop Internet-addicted behaviors. Pornsakulvanich (2018) revealed that
those who were high self-monitors tended to be more addicted to Facebook than were those

who were low self-monitors.

Past research has suggested mixed results on the associations among traits, SNS use,
and SNS addiction. For instance, Tang et al. (2015) found that Agreeableness, Conscientiousness,
and Neuroticism were negatively related to Facebook addiction. Correa et al. (2010) reported
that Extroversion positively predicted and Emotional Stability negatively predicted social media
use. Moreover, Pornsakulvanich and Dumrongsiri (2012) found a positive relationship between
Extroversion and SNS use, and a negative relationship between Emotional Stability and SNS use.
In addition, Ryan and Xenos (2011) reported that high extroverted people preferred using Facebook

than low extroverted people.

In addition, those who scored high on Neuroticism (Emotional Instability) tended to post
more photos than those who scored low (Amichai-Hamburger & Vinitzky, 2010). Ryan and Xenos
(2011) found a significant positive relationship between Neuroticism and a negative association
between Conscientiousness and time spent on Facebook. They also reported that high extroverted

people preferred using Facebook more than low extroverted people.

Hughes, Rowe, Batey and Lee (2012) investigated the link between personality and
Facebook and Twitter usage and found mixed results. Those who had high Emotional Instability
scores were more likely to use Facebook for social use, whereas those who scored high on
Openness and low on Conscientiousness were more likely to use Twitter for social purposes.
Hong et al. (2014) found that those who had depressive characteristics could predict their

Facebook addiction and suggested a positive relationship between Facebook usage and addiction.

Nonetheless, some studies found no association between traits and SNS usage. Moore
and McElroy (2012) indicated that high extroverted people had more Facebook friends, but less
frequently used Facebook. They also reported no relationship between Extroversion and time spent
on Facebook. Ross et al. (2009) found that Extroversion was not related to time spent online and
the number of friends on Facebook, whereas Neuroticism (Emotional Instability) was not associated

with posting personal information on Facebook.
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In respect to prior studies, the relationships between Extroversion and Emotional stability
and SNS usage are evident. However, there is still insufficient evidence of the link between Big

Five personality traits and SNS addiction. Accordingly, the first research question was posed:

RQ1: How do personality traits (i.e., Emotional Stability, Extraversion, Openness to
Experience, Agreeableness, and Conscientiousness) predict SNS addiction (i.e., salient,

tolerance, mood modification, relapse, withdrawal, and conflict)?

Demographic Factors, Social Networking Site Addiction, and Usage

Demographic factors including gender and age are also essential variables to understand
SNS addiction and usage. Past research has shown that there were gender and age differences in
the use of Internet and SNSs. Dumrongsiri and Pornsakulvanich (2008) found that women sent
more short messages via mobile phone than did men. In a later study, Dumrongsiri and
Pornsakulvanich (2010b) reported that women spent more time using SNSs than did men. Correa
et al. (2010) investigated whether the personality, age, gender predicted social media use. They
found that women with higher levels of Extroversion and Openness would be more likely to use
social media. Men who were highly extroverted and low in Emotional Stability tended more to

use social media.

However, some previous studies did not find a link between demographics and SNS use.
For instance, Baek, Holton, Harp and Yasschur (2011) found that gender and age were not related

to the frequency of posting links on Facebook.

Prior researchers have looked at demographics and SNS usage, yet have not directly
investigated SNS addiction. Hence, to understand further gender, age, and SNS addiction, two
research questions were posed:

RQ2: Are there differences between men and women in SNS addiction?

RQ3: Are there differences among age groups in SNS addiction?

Method
Sample and Procedure

This study used a cross-sectional design to study the influence of personality traits and
demographic factors on social networking sites addiction. Purposive sampling was used to collect

the data from SNS users who had participated in at least one of the social networking websites
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(i.e., Facebook, Instagram, and LINE). Data was collected from SNS users around Bangkok and
adjacent areas. Participants were approached randomly in certain areas such as university campus
and office areas and were asked for participation in the study. All participants were informed about
the purpose of the study, duration to participate, and their right to withdraw from participation.
Participants were ensured about the confidentiality of their responses to use only for academic

purposes.

To calculate sample size, this study followed tables for determining sample size to minimize
random sampling error (Zikmund, 2003). According to IWS (2016), the number of Internet users
in Thailand is approximately 57 million. At a 95 percent confidence level with a 5 percent error,
the sample size for the study was estimated at 322 when the size of population is 500,000 and

higher. Overall, there were 460 participants (N = 460) in this study.

The questionnaire contains four sections: Social network site usage, social networking

site addiction, personality traits, and demographics.

Measurement

Personality Traits

The personality traits were operationalized as the patterns of people’s behaviors. The
International Personality Item Pool (IPIP) (Goldberg, 1993) reflects the Five-Factor model traits:
Agreeableness, Conscientiousness, Emotional Stability, Extroversion, and Openness to Experience.
The scale contained 50 items with a 5-point scale ranging from Strongly Disagree (1) to Strongly
Agree (5). Participants were asked to rate how accurately each statement describing their behaviors.
The scores of each trait were summed and averaged to create the personality trait indexes.
The scale reliability from previous studies ranged from Cronbach o .82 to .65 (Pornsakulvanich &
Dumrongsiri, 2012; Pornsakulvanich et al., 2012). In this study, Cronbach alphas of the scale were
Agreeableness (Cronbach a = .76, M = 3.73, SD = 0.50), Conscientiousness (Cronbach a = .73,
M = 3.42, SD = 0.51), Emotional Stability (Cronbach o = .77, M = 3.07, SD = 0.56), Extroversion
(Cronbach a = .76, M = 3.11, SD = 0.56), and Openness to Experience (Cronbach o = .73,
M = 3.40, SD = 0.45).

Social Networking Site Addiction

The social networking site addiction scale was adapted from the Bergen Facebook

Addiction Scale (Andreassen et al., 2012). The scale comprised 18 items, six components of
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addiction: salience, mood modification, tolerance, withdrawal, conflict, and relapse. It measures
how people feel about their social networking site usage. The scale ranged from Very Rarely (1)
to Very Often (5). The scores of each SNS addiction were summed and averaged to create the
SNS addiction indexes: Salient (Cronbach o = .73, M = 3.07, SD = 0.77), tolerance (Cronbach
o= .73, M = 3.44, SD = 0.80), mood modification (Cronbach o = .89, M = 2.83, SD = 1.09),
relapse (Cronbach o = .84, M = 2.64, SD = 0.93), withdrawal (Cronbach o = .84, M = 2.69,
SD = 0.94), and conflict (Cronbach o = .79, M = 2.38, SD = 0.91).

Social Networking Site Usage

The scale contained questions measuring participants’ social networking site usage
behaviors that included the duration of SNS use (months), and the amount of SNS use (average
hours/day). Participants filled in the duration and the amount of each SNS use including Facebook,
Instagram, and LINE. The scores of the duration and the amount of each SNS use were summed

and averaged to create SNS use indexes.

Demographics

Participants responded to general demographic questions about gender, age, income, and

education.

Data Analysis

A descriptive and reliability analysis was conducted to analyze general data and test
measures. For Research Question 1, a multiple regression was employed to assess the influence
of five personality traits on SNS addiction. Research Question 2 used an independent-sample
t test to measure the differences between genders in SNS addiction. Research Question 3 used

an Analysis of Variance to test the differences among age groups in SNS addiction.

Results
General Data

In this study, the total participants were 460; 31.1% male, 66.0%, female, and 2.9%
others (LGBT). Participants ranged in age of 18-25 (49%), followed by 26-32 (15.3%), 33-39
(10.3%), 40-47 (8.3%), 48-54 (8.8%), and 55 and above (8.3%). The majority of the participants
were students (42.2%). They had monthly income less than 30,001 Thai Baht (83.6%) and earned
a Bachelor degree (54.3%) the most.
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For the SNS usage, participants reported the duration (average in months) of using
Facebook (M = 50, SD = 29.36), Instagram (M = 34, SD = 51.08), and Line (M = 35, SD = 20.79);
the average hours on Facebook daily (M = 6.10), Instagram (M = 4.02), and Line (M = 6.00).

Testing Research Questions

This study posed three research questions. Research Question 1 asked how personality
traits (i.e., Emotional Stability, Extraversion, Openness to Experience, Agreeableness, and
Conscientiousness) would predict SNS addiction (i.e., salient, tolerance, mood modification,

relapse, withdrawal, and conflict).

For predicting the overall SNS addiction, a multiple regression analysis showed that
personality traits did contribute to SNS addiction, R = .41, R° = .17, F(5, 454) = 18.65, p < .001.
Three major predictors of SNS addiction were Extroversion (3 = .20, p < .001), Emotional Stability
(B = -.26, p < .001), and Conscientiousness (# = -.21, p < .001). The finding showed that
Extroversion positively predicted SNS addiction, while Emotional Stability and Conscientiousness

negatively predicted SNS addiction (see Table 1).

For explaining each component of SNS addiction, a separate multiple regression analysis
revealed that three predictors: Extroversion (8 = .18, p < .001), Emotional stability (3 = -.12,
p < .01), and Conscientiousness (ﬂ = -.10, p < .05) contributed to salient, R = .25, R = .66,
F(5, 454) = 6.39, p < .001. Moreover, all five traits Extroversion (8 = .17, p < .001), Openness to
experience (8 = .11, p < .05), Agreeableness (8 = .13, p < .01), Emotional Stability (8 = -.20,
p < .001), and Conscientiousness (f = -.13, p < .01) contributed to tolerance, R = .34,
R’ = 11, F(5, 454) = 11.93, p < .001 (See Table 2).

For predicting mood modification, three traits: Extroversion (8 = .12, p < .01), Emotional
Stability (8 = -.23, p < .001), and Conscientiousness (f = -.19, p < .001) were the major
contributors, R = .35, R* = .12, F(5, 454) = 12.71, p < .001. Along the same line, three traits:
Extroversion (8= .18, p < .001), Emotional Stability (3 = -.23, p < .001), and Conscientiousness
(B = -17, p < .01) predicted relapse, R = .36, R’ = .13, F(5, 454) = 10.76, p < .001 (See Table 2).

For predicting withdrawal, four traits: Extroversion (f = .19, p < .001), Openness to
Experience (8 = .12, p < .01), Emotional Stability (3 = -.18, p < .001), and Conscientiousness
(B= -.15, p < .001) were the major contributors, R = .33, R = 11, F(5, 454) = 11.26, p < .001.
For predicting conflict, Emotional Stability (3 = -.21, p < .001) and Conscientiousness (8 = -.20,
p < .001) were the major contributors, R = .33, R° = .11, F(5, 454) = 11.26, p < .001 (See Table 2).
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Table 1 Summary of Multiple Regression Analysis for Personality Traits Predicting SNS Addiction

Predictors SNS Addiction
R® = A7*** p
Emotional Stability -.26™*
Extroversion DO
Openness to Experience 07
Agreeableness 04
Conscientiousness 271

Note: ***p < .001. 8 = Standardized Coefficients

Table 2 Summary of Separate Multiple Regression Analysis for Personality Traits Predicting each

component of SNS Addiction

SNS Addiction
Predictors Salient | Tolerance Mood Relapse |Withdrawal | Conflict
Modification
p p p p p p
R = 06" | R = 41| B = 12" | B = 13" | R = 10" |R’ = .13

Emotional Stability -qo% -.20%** -23%* -.23*+* =18 -21%*
Extroversion 18 A7 g2 18 J9r* .07
Openness to Experience .04 A1 .05 .02 2% -.00
Agreeableness .06 3 .02 .02 -.01 -.04

Conscientiousness -10* -13* =19 -7 -15* =20

Note: *p < .05. *p < .01. **p < .001. ﬁ = Standardized Coefficients

For predicting each SNS addiction component, the findings showed an interesting

addiction pattern, particularly Emotional Stability and Conscientiousness that negatively predicted

all six SNS addiction components. People who received a high score in Emotional Stability and

Conscientiousness would be less likely to feel that SNS usage could dominate their thoughts and

behaviors, change their mood, increase the amount of SNS use, feel unpleasant when the activity

is reduced or discontinued, have conflict in relationships, and return to patterns of the activity

after trying to control.
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Research Question 2 asked whether there were differences between men and women in
SNS addiction. An independent-sample t test revealed no significant differences between men and
women in overall SNS addiction, t(441) = 1.13, p > .05. The results suggested that there were

no gender differences in SNS addiction.

Research Question 3 asked whether there were differences in age groups and SNS
addiction. An Analysis of Variance showed significant effects of age on SNS addiction, F (5, 451)
= 7.11, p < .001. In addition, a post hoc test indicated the mean score differences in three age
groups, 18-25, 48-54, and more than 54. The mean score for (Group 1) 18-25 (M = 2.95, SD =
0.65) was significantly different than group (Group 5) 48-54 (M = 2.41, SD = 0.58), and (Group
6) more than 54 (M = 2.50, SD = 0.53). The results suggest that people who are in different age
groups are diverse in SNS usage behaviors. Those who are younger tend be more addicted to

SNS than those who are older (see Table 3).

Table 3 Summary of Analysis of Variance for Age and SNS Addiction

Age Groups Mean SD
(G1) 18-25 2.95* 0.65
(G2) 26-32 2.78 0.76
(G3) 33-39 2.80 0.79
(G4) 40-47 2.58 0.78
(G5) 48-54 2.41* 0.58
(G6) More than 54 2.50* 0.53
Note: *p < .05
Discussion

Personality Traits Predicting SNS Addiction

SNS addiction is becoming one of the major problems in our society and affects people’s
lives, mental health, and well-being. The present study measured SNS addiction by using the SNS
addiction scale that was adapted from the Bergen Facebook Addiction Scale (Andreassen et al.,
2012). The scale comprised six components of addiction: salience, mood modification, tolerance,
withdrawal, conflict, and relapse. SNS addiction means how people feel about their social networking

site usage. The mean score of SNS addiction was medium (M = 2.80).
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The results showed that people who were addicted to SNS could vary by certain personality
traits and demographics. Personality traits, particularly Emotional Stability, Conscientiousness,
and Extroversion were major contributors to SNS addiction. Those who had emotional stability
and conscientiousness characters were less likely to be addicted to SNS, while extroverted
people were more likely to be addicted to SNS. These findings were consistent with past research
on the link between personality traits (i.e., Extroversion, Emotional Stability, and Conscientiousness),
SNS usage, and addiction (Correa et al., 2010; Pornsakulvanich & Dumrongsiri, 2012; Tang et al.,
2015).

To be more specific, personality traits — Emotional Stability and Conscientiousness -
are two variables that were significantly predicted all six components of SNS addiction: salient,
tolerance, mood modification, relapse, withdrawal, and conflict. The results are meaningful to
understand people with Emotional Stability and Conscientiousness and their abilities to use SNS

more consciously and carefully.

Moreover, one possible explanation is that extroverted individuals are more sociable
and are inclined to spend their time chatting and doing activities with others both online and offline.
It is possible that the amount of time extroverted people spent for sociable online may be greater
than for those with other characteristics. Therefore, there is a possibility that extroverted people
would be more addicted to SNS. This notion can be supported by prior research suggesting
a positive relationship between Facebook usage and Facebook addiction (Hong et al., 2014). The
amount of time spent online can be an important factor to predict addictive behaviors. While
those who scored high on emotional stability and conscientiousness seem to have a higher sense
of personal control of situations and actions (Goldberg, 1993). Their online usage may be more
control and involved with rational thoughts. Thus, it is reasonable to speculate that SNS addictive

behavior may be less likely to arise.

Demographics Predicting SNS Addiction

Regarding demographic factors and SNS addiction, the findings revealed the differences
between age and SNS addiction in that those who were younger would be more likely to be SNS
addicts than those who were older. Indeed, people in different Generations use the Internet and
social media differently. Perrin (2015) reported the evidence from Pew Research Center indicating
that young adults (18-29) are the most likely to use social media; nevertheless, social media usage

among older adults (65 and above) are increasing so rapidly from 2% in 2005 to 35% in 2015.
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Consistently, ETDA (2018) reported that among all four Generations (Baby Boomer, Generation X,
Generation Y, and Generation Z), Generation Y spent time on social media on weekdays the most
(8.45 hours/day), while Baby Boomers spent time on social media on weekday the least (2.51
hours/day). This evidence also indicated one of the major problems that occurred while doing
activities online, which was users’ obsessive usage and spending long hours online. This could
be one of the indications of online usage problems, especially young adults who have spent most

of their time online.

Moreover, there were no gender differences in SNS addiction. The findings were inconsistent
with previous studies pertaining to gender differences and new media and SNS usage. For example,
Dumrongsiri and Pornsakulvanich (2008) found that women sent more short messages via mobile
phone than did men. Another study indicated that women spent more time using SNSs than did
men (Dumrongsiri & Pornsakulvanich, 2010b). Also, Correa et al. (2010) found that men who were
extroverted and low Emotional Stability tended more to use social media, whereas women with

higher levels of Extroversion and Openness tended more likely to use social media.

Limitations and Future Directions

This study was conducted with caution in design and process, though there were some
limitations that need to be addressed. First, this study used the Addiction Scale, which was
reliable in this study to measure the SNS addiction. Also, this scale was found to be reliable in
prior studies (Tang et al., 2015). However, addictive behaviors contain different indications and
symptoms. Exploring the overall SNS addiction and each component of addiction may not provide
us an insight into each symptom. Thus, future research should explore in-depth into the component
of addiction to determine more specific symptoms of addiction to better understand the pattern

of users’ addictive behaviors.

Second, this study provided significant findings of the overall SNS addiction and
personality traits. Nevertheless, it did not focus on addiction to a particular social networking
site/application. Indeed, Facebook is one of the fast growing social networking sites that impact
people’s lives and well-being. With the rapid growth of Facebook users around the world, it
is noteworthy to explore Facebook addiction. Numerous studies pointed out the vital need for
investigation of Facebook addiction (Andreassen et al., 2012; Blachnio et al., 2016). Therefore,
future research should explore Facebook addiction to obtain more meaningful and insightful results

to understand how people use Facebook and how it impacts people’s lives.
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Abstract

This research aimed to study the influence of the image of attraction value received from
tourism, motivation, and satisfaction on tourist loyalty towards Dvaravati civilization tourist attractions
and to propose guidelines for creating the loyalty towards Dvaravati civilization attractions. These
mixed methods combined quantitative and qualitative research. According to the results, it was
found that tourism motivation had a positive direct influence on tourism satisfaction, while the
tourism image and satisfaction had a positive direct influence on tourist loyalty. Tourism motivation
had an indirect influence on tourist loyalty through tourism satisfaction. With regard to the guideline
for creating the loyalty towards the attractions, the operation should be carried out in 3-stage plan
as follows: 1st Stage — Tourism improvement plan to attract tourists to visit Dvaravati civilization
attractions; 2nd Stage - Tourism promotion plan to increase the number of tourists in Dvaravati
civilization attractions; and 3rd Stage — Tourism sustainability development plan to attract new
customer groups and increase the return rate of tourists which will affect the tourism and circular

economy to be prosperous and sustainable to support the creative tourism center.
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Introduction

The Tourism Industry has played an important role on the economic development of many
countries around the world (The Office of Strategy Management: Lower Central Provincial Cluster
1 [OSM], 2016), and the missions regarding tourism are combined with the country development
in all aspects. Thailand is a country where original cultures are inherited throughout the time from
generation to generation until the present. Thus, the creation of tourism is based on the value of
local culture that selects the stories from history, local arts, local people’s way of life and identity
of local food to arrange as activities that build an interest of the tourists in accordance with the
value of community (Jirathamkul, 2016). Furthermore, the provinces of Kanchanaburi, Nakhon Pathom,
Ratchaburi and Suphan Buri are the Lower Central Provincial Cluster 1 or Dvaravati Group, located
in the Central Region of the country and playing a more important economic role in the country
with rather high gross regional product (GRP) and GRP per capita second to that of Bangkok,
that has interesting attractions that can generate income because there are a variety of attractions,
such as natural attractions, historical attractions and community environmental attractions.
In addition, there are a wide variety of products and services for tourists to shop and travel in
one trip, satisfying the demand of all levels of tourists (OSM, 2016). Moreover, the provincial group
gives priority to and focuses on an increase of tourism potential in order to push for generating
more income within the provincial group by improving the products’ standards to be of quality
and in a good image under international standards, raising awareness of tourism value to make
the tourists satisfied and want to revisit (Jankingthong, 2014; Loureiro & Gonzalez, 2008; Yoon &
UYsal, 2005). At the same time, it will help the attractions to attract the tourists who come to visit
for the first time to become revisiting tourists, which may be regarded as tourist loyalty, so that
the tourists can suggest these attractions to other tourists resulting in an increase of potential of
attractions to be a famous and well-known international tourism center. According to the research
conducted by Chen and Tsai (2007) and Qu, Kim and Im (2011), they reported that the image of
attractions had a positive direct influence on the tourist loyalty towards the attractions/revisiting,
whereas the value perceived from tourism had a relationship with satisfaction and tourist loyalty
(Chen & Chen, 2010; Chen & Tsai, 2007; Hurchinson, Lai & Wang, 2009). Likewise, LOpez-Guzman,
Galvez, and Mufloz-Fernandez (2018) and Zhuangyu, Abdur, Banghong and Jiangiang (2016) stated
that the tourism motivation had an effect on tourism satisfaction and tourist loyalty, for which
the satisfaction had a relationship with the tourist loyalty (Chen & Tsai, 2007; Gallarza & Saura,

2006). In this regard, the satisfaction towards the attractions tended to make the tourists to be
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loyal to such attractions and pass the satisfaction and impression to the surrounding people to
come and visit (Myung, Namho & Choong, 2011). To integrate tourism in such dimensions requires
keeping balance between the number of tourists and capabilities and building travel consciousness
to conserve the ecosystem for tourists, related parties, and the general public. Meanwhile, travel
resource management and service capabilities must be in accordance with resources by conserving
good environment, applying environment management that meets the standards, maintaining
natural and social uniqueness, and building trusted and safe environment for travel (OSM, 2016).
Hence, the researchers applied the aforementioned issues to form a research framework as per

Figure 1.

Destination Image
- Tourism places
- Accommodation

- Goods and Services

- Safety
Tourism Satisfaction
- Tangibles Destination Loyalty
Perceived Values - Reliability - Revisit Intention
- Value Received from Attractiveness - Responsiveness - Word of Mouth Communication
- Physical flow Management - Assurance - Willingness to pay more
- Financial Flows Management
» - Empathy >

- Information Flows Management

Tourism Motivation
- Push Factors

- Pull Factors

Figure 1 Research Framework

Research Objectives

1. To study the influence of image of attractions, value received from tourism, tourism
motivation and tourism satisfaction on tourist loyalty towards Dvaravati civilization attractions.
2. To propose guidelines for creating the tourist loyalty towards Dvaravati civilization

attractions to support the creative tourism center of the western region.
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Research Scope

This research is a study of the structural equation modeling of tourist loyalty towards
Dvaravati civilization attractions. This modeling is used to explain the influence of image of
attractions, value received from tourism, tourism motivation and tourism satisfaction on tourist

loyalty towards Dvaravati civilization attractions.

Literature Review

Image of Attractions is the image generated in each individual’s mind and thought as he
or she has traveled to various places. Cossio-Silva, Revilla-Camacho and Vega-Vazquez (2019)
and Vanichdumrongsak (2012) mentioned that when a person travels to places, impression of his
or her experience may be generated, which is the same as his or her thought under such situation.
To build good image of attractions, various elements that promote tourism should be emphasized.
Image of tourism includes image of tourist destinations in terms of places, accommodations,
products and services, and safety. A study by Mohamad, Ali and Ghani (2011) found that
image of attractions has influence on thoughts and decisions to choose where to visit. When the
tourist chooses to travel to such destination, the consequence is satisfaction of the place he or
she visits. Meanwhile, assessment after traveling will affect thought and intention to visit the place
again in the future and recommend others to visit. This is consistent with Syed, Sharifah and
Kitchen (2014); Mai and Huynh (2014), who summarized that good image of attractions affects
satisfaction during travel and has direct influence on loyalty of such destination and repeated

visits.

Value Received from Tourism Shu-Li and Chun-Ya (2010) said about the assessment of
worthiness or value received from tourism that value assessment may include all costs a tourist
uses for travel information finding and expenses incurred while traveling which are the expected
costs that the tourist will pay to acquire travel products and services. Tsai (2015) explained that
value received from tourism is related to attractions and logistics management, which includes
physical flow management, financial flow management, and travel information flow management.
A study by Chen (2008); Richard, Loury and David (2013); Forgas-Coll, Palau-Saumell, Sinchez-
Garcia, and Callarisa-Fiol (2012); Ozturk and Qu (2008); Gallarza and Saura (2006) showed
that tourist satisfaction result from the tourist’s perception of value received while traveling in the
tourist destination. Once the tourist is satisfied, such satisfaction has a positive impact on word-

of-mouth and loyalty.
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Tourism Motivation LOpez-Guzman, Galvez and Mufloz-Ferndndez (2018) explained
that tourism motivation is a person’s feeling that reflects his or her preference and behavior
of seeking new experience and need to open up his or her world by experiencing such tourist
destination. Naili and Elia (2018) mentioned the factors that stimulate expression of different social
behaviours and preference of tourism. Tourism motivation is divided into 2 types: internal motivation
(push factor) and external motivation (pull factor). A study by Lien and Cao (2014 ); Lan-lan Chang
(2013) and Chen (2008) showed that the relationship between such motivation results in tourism
satisfaction and such impression will be passed to other tourists and create loyalty towards such

attraction, which will lead to repeated visits

Tourism Satisfaction Chen and Tsai (2007); Gallarza and Saura (2006) said that tourism
satisfaction means a feeling generated while visiting a tourist attraction or a good attitude towards
such place. Jankingthong (2014) applied 5 tourism satisfaction measurement elements of Akama
and Kieti (2003) including tangibles reliability responsiveness assurance and empathy. The result
showed that tourism satisfaction in various elements has a direct impact on tourist loyalty. A study
by Myung-JaK, Namho and Choong (2011) found that tourism satisfaction is related to loyalty and
repeated visits. Similarly, Faullant, Matzler and Fuller (2008) found that a decision for repeated

visits results from tourism satisfaction.

Tourist Loyalty tourist loyalty towards a certain place results from the accumulation of
their experience of something for a long period of time that creates impression and engagement
with such place. (Robinson and Etherington, 2006). Wang and Hsu (2010) mentioned about tourist
loyalty measurement in 3 aspects including repeated visits and willingness to pay more. A study
by Stanaland, Lwin and Murphy (2011); Zhang (2012) found that factors which directly affect

tourist loyalty include image of attractions, value received from tourism, and tourism satisfaction.

Research Methodology

This study is mixed-method research which includes quantitative and qualitative research.
In this regard, the quantitative research used a questionnaire as a tool, while the qualitative
research applied an in-depth interview and executed a focus group. In addition, the population
from which the sample group derived in the quantitative research were 14,189,681 Thai tourists
who visited Dvaravati civilization attractions, including the provinces of Nakhon Pathom,
Kanchanaburi, Suphan Buri and Ratchaburi (OSM, 2016). The size of the sample group was

determined by using Taro Yamane’s formula (Yamane, 1967) with the error level at 0.5, totaling
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400 persons of the sample group. Moreover, multi-stage sampling was also applied with the
following procedures. Firstly, for the 1st Procedure, the proportional stratified random sampling
was carried out by comparing the proportional stratification of the tourists who visited Dvaravati
civilization attractions, including the provinces of Nakhon Pathom, Kanchanaburi, Suphan Buri
and Ratchaburi. Secondly, for the 2nd Procedure, accidental sampling was carried out with Thai
tourists who visited Dvaravati civilization attractions in order to have 400 persons in total for the
sample group in each province. The number of people in the sample group is 202 in Kanchaburi,
82 in Nakhon Pathom, 39 in Ratchaburi, and 77 in Suphan Buri.

In terms of qualitative research, the significant informants during the in-depth interview
and execution of focus group are the interested persons in the attractions, tourists who visited
Dvaravati civilization attractions, including the provinces of Nakhon Pathom, Kanchanaburi, Suphan
Buri and Ratchaburi, entrepreneurs, locals, tourists, mayor, the Subdistrict Administrative Organization
(SAO) and academicians of the educational institute, by means of purposive sampling, totaling 20
persons. The group comprised 6 persons from the government sector, 2 persons from the private
sector, 2 academicians, 4 locals, and 6 tourists. In this regard, the researchers conducted the
in-depth interview by applying the methods of qualitative research to explain and affirm the data
obtained from the quantitative research. The questionnaire structure in the interview was from the
findings of the quantitative research. The in-depth interview form was conducted after obtaining
the findings of the analysis of factors influencing tourist loyalty towards Dvaravati civilization
attractions. The data collection would be stopped upon considering that the researchers were
unable to search for additional data in addition to the existing data. As a result, it was deemed
that such data was complete and the interview should be ended. In terms of the execution of the
focus group, it included entrepreneurs, locals, tourists, mayor, the SAO, and academicians of the
educational institute, totaling 10 persons. The group comprised 3 persons from the government

sector, 3 persons from the private sector, 1 academician, and 3 tourists.

Data Collection and Analysis

With regard to the quantitative research, the data was collected from the interested
persons in Dvaravati civilization attractions in the provinces of Nakhon Pathom, Kanchanaburi,
Suphan Buri and Ratchaburi. In addition, the data collection tool was the questionnaire; the
examination of quality and content validity of the questionnaire was conducted by 3 experts.

According to the examination results from such experts, it was found that the questionnaire

24 21581S36N1MNS UMdngndasnan1sAilng vysemansia:avaumans




assuUW 159VNaudvFA a510ssn 13a07auIvFf

had an IOC (Index of Item Objective Congruence) equal to 0.861. As a result, it was deemed that
the content of the questionnaire was complete and could be used. Moreover, the reliability was
also examined by means of the Cronbach alpha coefficient which resulted in a reliability value of
the entire questionnaire equal to 0.976. For each aspect, it was found that the image of attractions
had a reliability value equivalent to 0.826; the value received from tourism had a reliability value
equivalent to 0.889; the tourism motivation had a reliability value equivalent to 0.907; the tourism
satisfaction had a reliability value equivalent to 0.915; and the tourist loyalty towards Dvaravati

civilization tourist attractions had a reliability value equivalent to 0.851.

With regard to the qualitative research, the data was collected from the entrepreneurs,
locals, officers of the government sector and private sector, and academicians of educational
institutions. Additionally, the interview form for an in-depth interview was conducted as a tool to
search for the data from actual occurrence to be used for explaining the result of quantitative
research that was analyzed by the finished program. Furthermore, the focus group was executed to
seek guidelines for creating the loyalty towards Dvaravati civilization tourist attractions to support

the creative tourism center of the western region.

According to the analysis of data obtained from the quantitative research, the statistics
used for analysis of quantitative data was descriptive statistics, including percentage, arithmetic
mean (x) and standard deviation, the inferential statistics, including a correlation analysis with
multiple variables and an analysis of structural equation modeling (SEM) to find the direct and
indirect influence of the causal variables on the dependent variable. Regarding data analysis of
qualitative research, the researchers used the data obtained from data collection of in-depth
interviews and executed the focus group by applying open ended interview form for conclusion
and analysis in order to support the distinctness of research result from the quantitative research.

Then the collected data was analyzed.

Research Results

1. Quantitative Research Result: The researchers generated a measurement modeling
of the relationship between the variables in relation to the tourist loyalty towards Dvaravati civilization
tourist attractions to support the creative tourism center of the western region, including image of
attractions, value received from tourism, tourism motivation and tourism satisfaction, that had a
direct and/or indirect influence on tourist loyalty towards Dvaravati civilization tourist attractions.

Also, the researchers study the size and direction of the relationship between the variables in
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the modeling that explains the tourist loyalty towards Dvaravati tourist civilization attractions. The

analysis of the result of path and size of influence between the variables is indicated in Figure 2.
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Chi-square = 113.354 (94 df), CMIN/DF = 1.206, P-value = .085, GFI = .970,
AGFI= .946, RMR = .010, RMSEA = .023

Figure 2 Structural Equation Model

According to the research results under Figure 2 stated above, it was found that, the
coefficient of determination (R®) of the internal latent variables consists of tourism satisfaction
and tourist loyalty towards Dvaravati civilization attractions were equal to 0.56 and 0.49 with
a statistical significance at a level of .001, respectively. Hence, the statistical result could be
interpreted that the external latent variables of the structure modeling, including image of attractions,
value received from tourism and tourism motivation, can explain about the change of tourism

satisfaction for 56% and the change of tourist loyalty towards Dvaravati civilization attractions for
49%.

26 21581S36N1MNS UMdngndasnan1sAilng vysemansia:avaumans




assuUW 159VNaudvFA a510ssn 13a07auIvFf

Additionally, when considering the estimation of effect size of the latent variables it
was found that the variable regarding tourism motivation had a positive direct influence on the
variable regarding tourism satisfaction ([:’) = 0.33); the variable regarding image of attractions
had a positive direct influence on the variable regarding tourist loyalty towards Dvaravati
civilization attractions ([3 = 0.42); the variable regarding tourism satisfaction had a positive direct
influence on the variable regarding tourist loyalty towards Dvaravati civilization attractions ([:’) = 0.66)
with a statistical significance at a level of .05. Moreover, it was found that the latent variables had
an indirect influence with each other; for example, the tourism motivation had an indirect influence
on tourist loyalty towards Dvaravati civilization attractions through the tourism satisfaction
([3 = 0.64) with a statistical significance at a level of 0.05, and structural equation modeling

conforming to the empirical data.

2. Qualitative Research Result: The qualitative research was conducted after obtaining
the findings of the quantitative research and analyzing the factors influencing tourist loyalty
towards Dvaravati civilization attractions. In the findings according to the in-depth interview and
execution of the focus group, the researchers have provided the conclusion and analysis in order

to support the distinctness of research result from the quantitative research as follows:

2.1 Image of Attractions: The perception of the image of attractions had an effect on
the decision to visit, for which the attractions should have a local guide who knows about the
history of the attractions to lead the touring, and attach the signage indicating the knowledge of
popular culture and history. However, Thai tourists that have a foreign family who bring their family
to visit Dvaravati civilization attractions wanted to maintain the original conditions and present

the original way of life.

2.2 Value Received from Tourism: (It includes value received from the attraction and
value received from the logistics management). The tourists are aware that value of spent money
is worth the effort in traveling to the attractions with the dominant features of the historical
civilization, architectural fineness, atmosphere and landscape which are regarded as signification

elements to create the tourism satisfaction.

2.3 Tourism Motivation: As the attractions have outstanding identities regarding the
activities, the tourists’ demands are then responded to. With regard to the response of the tourists’
demands correctly which leads to satisfaction, revisiting and word of mouth, the entrepreneurs
should be able to design the tourism product to be in line with the demands truly. However, most

Thai tourists are educated to visit the natural attractions rather than traveling to historical and
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cultural attractions. Therefore, the attractions shall be adjusted to allow the tourists to participate
by emphasizing the difference and uniqueness but maintaining the magic and ancient Dvaravati

civilization.

2.4 Tourism Satisfaction: The tourism satisfaction is a result of the attractions with the
magnificence of the historic site, original civilization, mightiness of ancient architecture which was
constructed and built in the early period, as well as clean, orderly and beautiful environment along
with available relaxation space or the location of the product distribution store which is situated
appropriately. In this regard, the confidence should be built to the tourists by having security

guards throughout the area.

2.5 Tourist Loyalty towards Dvaravati Civilization Attractions: The tourists will revisit
because the small budget was spent, but it was worth happiness and enjoyment, and suggesting
to others by word of mouth. Moreover, they are willing to pay the differential and excess amount

if they are satisfied and worth their money.

The conclusion of the findings from the qualitative research of each group is that the
government sector and related parties should formulate the plan to build tourism sustainability in
the Dvaravati Civilization area. In terms of the locals and Dvaravati civilization attractions in all 4
provinces, they should integrate their tourism activities so tourists can visit all Dvaravati civilization
attractions in the 4 provinces. The itinerary should be more than 1 day to ensure overnight stays.
Monthly tourism activity plans should be developed so that tourists can join the activities all year
long. For tourists, consciousness and preference for travelling in Thailand should be built so that

tourists are aware of the importance of travelling in historical attractions with ancient civilization.

Discussion of Research Results

1. According to the analysis and study of influence between the latent variables of image
of attractions and tourist loyalty towards Dvaravati civilization attractions, it was found that the
image of attractions had a direct influence on the tourist loyalty towards Dvaravati civilization
attractions with a statistical significance at a confidence level of 0.05. With regard to quantitative
analysis based on the hierarchical regression analysis, it was found that the effect size was at
0.42. As the tourists perceive the image generated from their sentiment, the direct and indirect
tourism experience will have an effect on a positive attraction appearance which will make the
tourists impressed and decide to revisit the attraction. In this regard, it is in accordance with

the research conducted by Oztruk and Qu (2008); Zhang (2012) mentioned that image has
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an important influence on the tourist behaviors in the future, such as revisiting, making word of

mouth or suggesting to others.

2. According to the analysis and study of influence between the latent variables of tourism
motivation and tourism satisfaction, it was found that the tourism motivation had a direct influence
on the tourism satisfaction with a statistical significance at a confidence level of 0.05. With regard
to quantitative analysis based on the hierarchical regression analysis, it was found that the effect
size was at 0.33. As the tourism motivation indicates the values, consumption behaviors of tourism
product and service, search for experience at the tourism destination, it is expected that the
tourism motivation can meet the demands and create satisfaction for the tourists. In this regard, it
is in accordance with the research conducted by Forgas-Coll, Palau-Saumell, Sdnchez-Garcia
and Callarisa-Fiol (2012) and Lin, Lee and Wang (2012), whose research results revealed that
the decisions in traveling for learning and experience, shopping, eating, and receiving the cultural
experience in foreign countries are the main motivation of people nowadays. Furthermore, a person
who loves traveling has the most satisfaction for self-development, relaxation, experience, and

recreation.

3. According to the analysis and study of influence between the latent variables of
tourism satisfaction and tourist loyalty towards the attractions, it was found that the tourism
satisfaction had a direct influence on the tourist loyalty towards the attractions with a statistical
significance at a confidence level of 0.05. With regard to quantitative analysis based on the
hierarchical regression analysis, it was found that the effect size was at 0.66. As the creation of
an impression to the tourists will lead to the satisfaction, the tourists will be motivated to revisit,
suggest, and make word-of-mouth recommendations. In this regard, it is in accordance with the
research conducted by Changsu, Robert, Namchul, Joo-Han, and Jongheon (2012), Lien and
Cao (2014), Patricia and Ignacia (2013), Sanghyun and Hyunsun (2013), and Suki (2014) who
mentioned that the tourism satisfaction has a positive influence on the word of mouth to others

for traveling.

4. According to the analysis and study of influence between the latent variables of
tourism motivation and tourist loyalty towards the attractions, it was found that the tourism
motivation had an indirect influence on the tourist loyalty towards Dvaravati civilization attractions
through the tourism satisfaction with the statistical significance. As the attractions have clean,
orderly and beautiful environment inside which can be experienced and perceived, and meet the

tourism demands of the tourists, these factors lead to the tourism satisfaction and impression,
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and the motivation that can be generated to attract the tourists to revisit and make word-of-
mouth recommendations. In this regard, it is in accordance with the research conducted by Mai
and Huynh (2014), who found that the push factor and pull factor have an indirect effect on an

intention of the tourists to revisit through the satisfaction.

Plan and Guidelines for Tourist Loyalty towards Dvaravati Civilization Attractions to

Support the Creative Tourism Center of the Western Region

With regard to the suggestions on applying the research result for further proceeding by
all sectors in relation to the creation of loyalty towards Dvaravati civilization attractions to support
the creative tourism center of the western region, the researchers presented in form of 3-stage

plan as follows:

1% Stage: Tourism improvement plan to attract tourists to visit Dvaravati civilization

attractions.

1) Tourism improvement plan for Dvaravati civilization attractions for the government
sector and related parties. In terms of attractions, magical time-travelling atmosphere and feelings
for travelling to Dvaravati civilization attractions should be built. Meanwhile, landscape with
landmarks should be developed to attract tourists. Tourist facilities, safety management, and cleaning
should be arranged within the attractions to build positive tourism image. As for marketing, the
government sector in charge should provide budget consistently for promoting the attractions in
various forms and presenting products and services from locals in the attractions. Activities related

to such attractions should also be organized.
The steps for the government sector are as follows:

1. Formulate the budget plan for promoting Dvaravati civilization attractions in various
forms to increase awareness, e.g., inviting celebrities and the press to visit the attractions, creating
promotional materials telling the story of the history of the attractions, promoting products and
services from locals in the attractions on websites or communicating through social networks.

2. Develop a website to support decisions and travel plans for Dvaravati Group’s tourists.

3. Prepare travel information about how to access the attractions with direction signs to
facilitate tourists.

4. Regulate and monitor accommodation entrepreneurs to ensure their places are up to

standards and modern.
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5. Provide tools and equipment to protect and assist tourists, i.e., CCTV, basic tourist
assistance equipment and setting up a tourist assistance center.

6. Arrange activities during travel, e.g., cycling route in Dvaravati civilization attractions
or nearby locals to meet the demand of tourists who prefer cycling and walking through ancient
places. This builds a good image of the attractions.

7. Regulate and monitor product pricing and service fees of entrepreneurs to ensure
they are up to standards so tourists can be assured.

8. Train locals to use foreign language translation applications so they can communicate

with tourists.

2) Tourism improvement plan for Dvaravati civilization attractions for the locals. In terms
of attractions, the locals should develop the landscape to reflect their identity in accordance with
local storytelling. Local food events and travel-related events that match the lifestyle of tourists
should also be organized. As for marketing, the locals should develop travel-related products
focusing on engaging tourist to experience ancient culture and learn about different cultures. In
addition, the locals should present marketing activities in accordance with the government sector’s

plan so they can have an opportunity to reach tourists.
The steps for the locals are as follows:

1. The locals surrounding the attractions plan and cooperate in improving and maintaining
the landscape and environment in the attractions to build the atmosphere in Dvaravati Civilization
context.

2. Prepare for travel-related events by arranging areas for selling local products and local
food events to engage tourists in the cooking process.

3. Entrepreneurs in the communities supply local raw materials for cooking food for
selling to tourists to encourage tourists to eat local food. Local food and desserts cooking classes
should also be arranged to create hands-on experiences that impress tourists.

4. Improve local food quality. The locals that are famous for their food should improve
hygiene management, create local healthy food menus using local organic raw materials.

5. Develop a variety of travel-related products by leveraging current travel-related
products and marketing activities to develop new travel-related activities for tourists interested
in Dvaravati Civilization specifically.

6. Develop capabilities of tourism staff in the communities by government sector organizing

meetings, trainings, seminars to build understanding of collaboration in Dvaravati Civilization
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attraction management.

2™ Stage: Tourism promotion plan to increase the number of tourists in Dvaravati

civilization attractions.

1) Dvaravati civilization attraction tourism promotion plan for the government sector
and related parties. In terms of attractions, they should support transport links along Dvaravati
civilization route by connecting attractions within Lower Central Provincial Cluster 1 or “Dvaravati
Group” of 4 provinces for overall benefit of the provincial group. Additionally, basic infrastructure
should be developed in Dvaravati civilization attractions by adding transport routes and setting
up a tourist transport system to attractions linking Dvaravati attractions of each province to bring
about overall benefit of the provincial group and increase convenience for tourists. Moreover,
security systems should be arranged at travel locations in Dvaravati civilization attractions to
provide convenient and safe access to attractions. As for marketing, the government sector
should collaborate with tour companies to build values of historical attractions and encourage

locals to be involved in the development of attractions.
Implementation of the plan is as follows:

1. Analyze problems and study tourist demands for transportation development to connect
Dvaravati civilization routes and present transportation connection development plans to related
parties.

2. Collect data of the attractions, e.g., highlights, facilities, accommodations, restaurants
to receive feedback from the locals and tourists in various aspects including travelling problems,
expectations, demands, and suggestions for improvement for planning and management of the
attractions and implement the plan to build tourist loyalty towards the attractions.

3. Drive collaboration among related parties to facilitate tourists by developing highly
visible name/direction signs with images/diagrams to inform tourists and facilities for the disabled
and the elderly that meet international standards. Additionally, tourist information centers should
be developed for Dvaravati civilization attractions with comprehensive facilities where tourists can
ask for travel information and assistance for emergency cases conveniently and in a timely fashion.

4. Collaborate with tour companies to build preference for travelling in historical
attractions with ancient civilization by developing travel programs in Dvaravati civilization attractions

to highlight long-standing Thai history and civilization whose original identity has been preserved.
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5. Encourage the locals to participate in developing attractions by taking roles and being
involved in tourism development, preservation and management of attractions with the government’s
support and budget for the communities in “Dvaravati group” of 4 provinces to learn and share
tourism development as well as for the preservation and management of attractions.

2) Dvaravati civilization attraction tourism promotion plan for the locals. In terms of
attractions, they should build tourism images in terms of products and services as well as tourism
activities so tourists can perceive value and be satisfied. As for marketing, quality products with

added value should be developed.
Implementation of the plan is as follows:

1. Develop travel programs in Dvaravati civilization attractions that link with lifestyle
attractions of the communities.

2. Develop tourism activities and types to create value and tourism added value by
developing community products/packages and travel services in accordance with local resources
and wisdom. Produce quality products that reflect their identity. Add value by processing products
from local raw materials with related services including food, handicrafts, textile, etc. Such

collaboration can attract tourists to attractions in the communities.

3¢ Stage: Tourism sustainability development plan to attract new customer groups and

increase the return rate of tourists.

Building tourism sustainability will boost tourism and economic activities and build
support for being a creative tourism center in the Dvaravati civilization area. So the researchers
have suggested a tourism sustainability development plan in Dvaravati civilization attraction area

by priority as follows:

1) Tourism sustainability development plan in Dvaravati civilization attractions for the
government sector and related parties. In terms of attractions, travel activities should be integrated
and travel packages should be developed for tourists to visit Dvaravati civilization attractions in
all 4 provinces. Travel activities should be planned monthly so tourists can join the activities all
year long. In addition, tourism management mechanism for Dvaravati civilization attractions in
the provincial group should be developed. As for marketing, tourism marketing strategies and
plans for the provincial group should be formulated based on Dvaravati culture. In terms of staff,

knowledgeable tourism staff should be recruited to serve tourists.
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Implementation of the plan is as follows:

1. Design tourist activities and create new travel packages integrating all 4 provinces
with Dvaravati civilization wisdom base. Then print guidelines for selecting travel packages that
tourists can choose to join all year long.

2. Set up a formal management team from several related government offices for Dvaravati
civilization attractions and an informal management team from educational institutions,
tourism-related entrepreneurs, locals surrounding the attractions occasionally for organizing a
certain activity, e.g., the provincial group’s annual Dvaravati civilization travel festival.

3. Design new marketing plans for Dvaravati group as guidelines for local marketing to
create awareness of building tourism sustainability in Dvaravati civilization attractions from the
local level to provincial group level.

4. Design tourism management mechanisms for Dvaravati civilization attractions by
setting up integrated work procedures among sectors within each province and across nearby
provinces in the Dvaravati group to develop and manage sustainable tourism of the Dvaravati
group. Build a multilateral network from the government sector, private sector, locals, and public
for a strong operating network.

5. Build a formal travel-related brand of the Dvaravati provincial group based on different
strengths of each province. Then print out as brochures to promote the new brand to create
widespread tourist awareness.

6. Recruit staff with historical knowledge to provide knowledge to tourists and improve
quality of staff in the attractions and entrepreneurs to ensure enough capabilities to support travel

activities and targeted tourist groups.

2) Tourism sustainability development plan in Dvaravati civilization attractions for the locals
to be involved in building tourism sustainability. As for marketing, the locals should develop a variety
of beautiful products and design travel products that enhance images that are suitable for the area
and reflect the identity of Dvaravati civilization attractions, which can be used as a unique selling
point that creates differentiation and added value for the products and communities. Collaboration

between related parties and community sustainability development should be encouraged.
Implementation of the plan is as follows:

1. Community product development. The locals should classify tourists into groups by
demographics or behaviors, etc., to study demands of each group and develop products to

meet such demands.

34 21581S36N1MNS UMdngndasnan1sAilng vysemansia:avaumans




assuUW 159VNaudvFA a510ssn 13a07auIvFf

2. The locals should collaborate with educational institutions to design products from
local wisdom with beauty and variety as well as outstanding identity, focusing on stories and
lifestyle that link with the identity of Dvaravati civilization attractions. This will add value, standard
and uniqueness to the products.

3. The communities should be strengthened by applying learning processes and
encouraging product development sharing among them.

4. Arrange the area for product manufacturing demonstration and cooking for tourists and
sell the products from the demonstrations in the attractions. In addition, tourists can participate

in producing such products.

In addition, there are additional matters regarding the tourism sustainability for Dvaravati
civilization attractions. All sectors should focus of the tourist satisfaction, especially the creation of
confidence and reliance in terms of safety equipment, food, beverages, miscellaneous goods and
souvenirs distributed in the attractions. Furthermore, the cleanliness, safety, sanitation, as well as
the attention to the tourists shall be provided, including accepting the suggestions and feedback of

the tourists and taking good care of the tourists, to make the tourists to be loyal and apt to revisit.

Suggestions for Application of Research Results

With regard to literature review and collection of the quantitative and qualitative data about
the creation of loyalty towards Dvaravati civilization attractions to support the creative tourism
center of the western region, the researchers hereby suggest the application of research result

with the following details:

1. Government sector should develop the transportation and traffic system and arrange
the tourism route, so that the tourists can travel to the places of Dvaravati civilization attractions
in 4 provinces, including Nakhon Pathom, Kanchanaburi, Suphan Buri and Ratchaburi, completely.
In addition, it should focus on allowing the tourist to stay at the area of Dvaravati civilization
tourism.

2. Government sector and concerned agencies should continuously support the budget
to generate the tourism motivation by means of public relations in order to create an image of
the creative tourism center of the western region.

3. Government sector and concerned agencies should cooperate to support the tourism
by emphasizing the creative/conservation activities, for which the tourists can receive enjoyment,

experience and knowledge from traveling to make Dvaravati civilization attractions become
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well-known in the group of tourists, resulting in an increasing number of tourists.

4. Government sector and concerned agencies should develop the tourism in Dvaravati
civilization attractions to be sustainable by prioritizing the development and restoration of the new
activities that are in accordance with the physical cultural heritage by supporting the local people
to participate in the tourism activities that rely on creativity based on the wisdom of the locals.
Moreover, the annual tourism calendar should be prepared, and the network should be connected
with the tourism partners to persuade the new tourists and increase the revisit rate of the tourists.
Additionally, the quality of the products and services should be developed to be according to
standards which will affect the tourism and circular economy to be prosperous and sustainable

to support the creative tourism center in Dvaravati civilization area.

Suggestions for Further Research

1. For further research, other variables should be considered, such as service quality,
and community potential and attractions, because such variables in other research affect the
tourist satisfaction and tourist loyalty towards the attractions.

2. For further research, the study of comparison between service quality and tourist
satisfaction towards other attractions in other provinces in the northern region should be conducted
to consider whether and how the research results are different.

3. Development plan for other attractions in the western provinces should be studied,
integrated and executed.

4. Concerned sectors, including government sector and private sector, should execute the
long-term plan for the continuity in creating tourism satisfaction and tourist loyalty towards the

attractions.
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Abstract

This research aims to assess and create the guidelines for the development of competency
for a tour guide in Songkhla province and surrounding areas. The sample size of the tour guide
was 400 stratified random samplings. There are 50 key informants of focus group comprising
managers, private and government officers in tourism communities, tour guide business operators
(owners /managers and personnel) and tour guides in the area of Songkhla province, Phatthalung
province, Nakhon Si Thammarat province, Pattani province, Yala province, Narathiwas province,
and Satun province. The research found that the competencies of tour guides were at high level
when considering each dimension in order as follows: (1) ethics, (2) skills, and (3) knowledge. The
guidance for the potential development of tour guide in Songkhla province and surrounding areas
had 3 main competency developments: 1) self-development strategies, 2) collaboration strategies,

and 3) differentiate strategies.

Keywords: potential development, tour guide, Songkhla province and aurrounding areas
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Abstract

This research aimed to 1) study travel behavior of wellness tourists 2) study tourism needs
of wellness tourists in the upper north of Thailand and 3) propose guidance in responding to both
Thai and foreign wellness tourists need in the upper north of Thailand. The samples were 449
Thai tourists and 643 foreign tourists, and the questionnaire was used as a tool to collect data.
The statistics used in data analysis were frequency, percentage, standard deviation, and weighted
mean score. The research found that most of the wellness tourists were in early adulthood.
Those wellness tourists found out travel information from online media and from acquaintances.
They traveled with family and friends, stayed at hotels and resorts except for Japanese tourists
who were mostly elderly rented condominiums for their long-staying. Most of the tourists traveled
for their own pleasure, aiming to relax and revitalize the body and mind and to appreciate the
beautiful nature and landscape. Health (or wellness) activities attracting tourists include Thai
massage, healthy food and local food, spa, and mineral bath. The majority of wellness tourists
primarily emphasized on safety and quality of food and drink. Additionally, they needed the provided
services with courtesy and humility, services were supposed to be attentive and enthusiastic, and

all the tools and equipment must be cleaned after use.

Keywords: tourist behavior, tourist needs, wellness tourism
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UNnu

mawanszmalnemeldiduien Thailand 4.0 Wunsadeenadedsnuinenmaniuaz
malulad Smusssuazenudnainassd TavarduanaldisoudswSoniivursssemalneds
g 2 s [dun anavanvats@edinmm uasamamvainvatsdeimusssn Wy “anulfiZoulu
Bouzedu” Tu 5 ngugnamnssmalulailv Ssmavieafisndeguan u 1 lunguamamnasud
ﬁmmd’wﬁtyﬁ §nﬁv’\ﬁ"§uwa€f\1‘[ﬁmmﬁwﬁaﬁuL‘i’Jmmﬂmsﬁ’ﬁumﬁﬂl’\aﬁu (SDGs) 17 #nu ANfiedns
avisznan@ldimvunld Walwszmeasne 9 thludfialiussauadise iienmsinuagedieiuly
fuasugia demn uazfownndon Sedhmanefi 3 guamuazanaduegiia Aol wanusdyoes
myvievifieBedoidingunw el uenanmswdsuuaslassastssnnaiifdeugeivanniu uaz
auIsanngluuMIFiuiinud anudumanevizuumsinswenanadslumailaeiu
nmsFuthedudusnifadevilsivinligauwinldladunssnngonmwietiasiufuanniu su
mInszmeduaziiniurevauigiuslulssmadoiann il iasegiadeganmiidng
m3venefeganLiay (Fiinvuldansmsasmaviasifisnuazing, 2559)

mﬁ‘via\‘lL‘ﬁmL%\adma%uqmmwﬁnﬁw‘%iyLﬁu‘[mﬁmm%’m,aznmﬂLflumﬂmuﬁa\hﬁmﬂm
gasmnssunviauiiien Tasuszmalnedaiiunaiailanidudunsvesifiondedsiadauganw
ievnniimuldseuseduyuiludusesmsuimadugenw aldae pitlyaiesiu was
uawieviiieamesssnend Tasdayaain Global Wellness Institute 52131 T w.e. 2560 yan
aaansvisvifisingunmessussmalne v fususui 13 vaslan sansaadenoldlishni
100,000 &1uDW wazditnviavfisirsvmfdumagianiuusnmndt 9.7 duess (Vanida
Toonpirom, 2562) m‘svfa\‘u,ﬁmL%\aa\fma‘%uqmmw%Lﬂuﬁnwﬁoﬁmmaﬁﬂs:mﬂl‘ﬂﬂﬁmm‘%am
aamdenlumsseviutinviesiiisanguil Wevannifunaadifiguam uasiimasgslumaviosiiengenh
aanav ) AsARassALM FRssiumadasms Tasamzigeeny Gsd saulwyseids, 2557) uay
uAviusanuazaInifiasasiunsseedisesnveifisndediadugenimanniu i
mawflanouuuzesdsemalnefunasimssmugaamisiannm dszneufiunmsiisssumnafansea
Fuusssuiiduwenanuyal faausznounsdunsdeladugsnw uazianssunsviosidiiead
vanvans Sviisiiuduiiiiidnsnwuazanuwionlunmsaungnsiugavaneaiameunay
vinsLiie Besadagum
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yauinviavfien ﬁy’\aé’\amminmLLmvmslumiiJ%’uLiJﬁ'ﬂuwqﬁﬂiiﬂumiéfﬁwﬁﬂaﬁaﬁuﬁﬂLLazu%mi
I#gnsioe wianzaw uazasandesiuanuaansalumsneuauasyasgsiavisefisasnndsdu uazdudu
wwaelunstiulgenagninsnannvevgsiavissifisaiioanuliu3eoguasiuuaziinnnudedu
PONFINA

RN

1) AnwmgAnssumaviesiiiszesinviesifien Bsdosiugamluiuiinmawmienauoy

2) AnmAnudasnsnsuinsdiumsviasifizevinviosiiiondedasuguanluiud
mawilonsuuy

3) lUBUUSLIMIMIADLUBIANNFBINIF UM e BesoLaBugummaainvios fien
sminsuazsmsinilunmamiianounu

NUNMIUIFIUNIIN

=

wnAavdnsevsiiganziiaviemsasLasugamn (Wellness) gnifmnniunnuneuwng
ymewBiulul 1959 da31 “fali$m @u” (Halbert Dunn) (Tharakan, 2012) 319INMSHENATI
“well-being” Waz “fitness” Bevanefs m3fiuysdifiannziangamegaam iveme nla Indanw
wazansalddinateianugalusdons Adams (2003) IdnanfeywsesiZasmsiiguanziia laun
NMIsMNNegIWLULVANERR Mmsdumannazesgemw uaziduiteveasunnssaniiuanuaseanin
Tfann ilasanndusgiumssuivasusiazyana uazandoyarey Global Wellness Institute Tdnam
nsfigannizii (Weliness) Tfludnsauzaasnistiosiu nsUiudpgaaw duaduaunmdin
ionsfidinamaiusgfiafeiu (drinemwdansznyemvinsifisauasfing, 2559) Smith (2013)
Tgthgni \Dunsguagunw niviinssfiugin Indyan m3ldwnansrnduinsfudonndon
swdvnsldfuuesieiu “muvissifisadedeiaingenw (Wellness Tourism)” Swvianefls m3udiv
mefifedasiunsuasmmsisiuaguamiiduinuies aseungaismsummnduiifunsgua
wazfudpsgenwludsilasiunuusedsn Insfunmeidenuazanuasinslavasiinvesifieniiazidan
TH3msasangunmszwimsiumwieifisn ol wies (2551) uazARwed yuoed (2558)
Iendmisdnuuzassmavieviiisadesdsiaiugamwinfusnsusmsiiums doasusanuiivesiiien
Tnefinsdnassnadumilsiiievianssuaiaiuguanetvgnismamanisnnsuaziinnsgiu
liazifiumsuin suasulns 1n3hida msenthus msfinmewsms msfinufiasansuunwnsaa
msuimsesuaziedasiniagunw Ssmavissiieludnsnsissspdeadalinemoldiounane
fguamAndis Usumnaaugalifusene
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Global Wellness Institute (2017) léfuiaszinnaevinvinsiiienBesdviadagunw (Wellness
Tourist) Wy 2 Ysziam Ifun dnvisuifisnfidumsisesiielasiunsaasiugamwiuusegelandn
(Primary wellness tourist) waziinviaifieaililéfiuinsiieafiegoam uafiduswlufansaudu
suiasugenmthy (Secondary weliness tourist) 19l Smith (2013) Idiaziiaufisnnuunnsieaay
tinviouifienideasiaiuganm Auansreivtinvioudieydamsuwnd [ dhvioeifiendeas aduganm
\HunguiidasmahAsnssusumsdeiadngunmismemeuazinla bitezifunsued wemh
yhaund senmdsme msthiadieh Tusunsalasuims mstssifugaaw maviidudiouasivi

i’lNﬁ\lﬂ’ﬁV]’mEﬂ‘WﬁQﬂﬂWW

tnvipuiiisnfuguilaaidosmsfuduazuimsuandsannsuslnadudialy @asved
AnagNwd, 2556) mavhanudrlangfnssuinvevifienasihividhlaisihdeiifidninasenssadula
FaRuduazusnsveuinviesiien mminmLme\ﬂumsﬂ%uL‘Uﬁ'ﬂuwqﬁnssﬂumsﬁmﬁﬂﬁaﬁuﬁw
LLazU%mﬂﬁmm:auLLa::aamﬂﬁa\‘lﬁ’um’mmmiﬂunﬁmauauawmﬁqsﬁwia\aLﬁﬂamné’i\rfu WAL
Forfuwwmelumsusudsenagnsnsnanasasgsiavieviiisn waanulduFeuguaviuuaziin
mwﬁ\aﬁuma\aqiﬁaﬁamﬁm ¥9# Cohen (1979) IﬁmuagﬂLmquﬁnﬁuﬁnviamﬁm Fetsznavsie
Wnviavifisauuuiiunuin1s (Recreational Tourists) 1inviauifisauuutindvnanuiwiniwiu
(The Diversionary Tourists) ﬁfﬂviﬂ\‘ll,ﬁmsg\‘iwmizﬂurrﬁtﬁ (The Experiential Tourists) Wnvinviiien
WUUBRUNARDY (The Experimental Tourists) LLazﬂfnvimLﬁmﬁH%%mLLumuﬁao?iu (The Existential
Tourists) usnanil Morrison (1989) gldnanfewnAnssuvevinvevifisridenuifndesiumssus
AnuT Ll MampusussANwels ANNABINIT N1339le ‘J”mqﬂizmﬁlumi%a %@%ﬁﬂﬂgmimzﬁu

M@ UM azusmMIzaviinyiagifien

ANMNFADINTBENYI LT AR L IANAIUAANN LANFNTL ANNABINSHTUANNLANFAT

= o

fyanasuldszwivamnluganafuazamwananiiuaselutlagiu Seidndwaifvenwaiiaznszduli
\iawgAnssn (Egel, Blackwell, & Miniard, 1993) dnenws tawsla (2550) Idinaniivanuseenis
fuvedu 2 dnwue Tdud 1) anudasmanedugenme (Physiological Needs) l3i1azifiu ome
1h 83 fiegende endnnlen nudemaindeu Sefiefluanadiosmatuiiugu visusawanlums
waaewnAnssuevyAna InsfinnuuandeiunvansusmemenwassLiazyana deraliiaAw
Favnafiuanseiu was 2) ANNdeInseuinle (Psychological Needs) NyBENANNABINIUATNT
Bouiiazegsmdunasiomandoiuludonn anadasnsiiifiuanunsanaziinduannnsiyana
FuuinnmsnauaussRe RusIIMEaANIRdeN SeszneuspaasasnsTususng q Toud ana
pngoy Anumagile amnudn S e wazmsdeus dviiodu “anudevnsiuniionf” (Secondary
Needs) fiflunamnanmanlauazenadniusiuyanadu Samaddnuiuusedviausnszdunelu

gavyaraihiiamsuanewgfingsa (Schiffman & Kanuk, 1994) viell yaide Inavinnn (2548)
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Ifnaniusenszduiidenasianwgiinssunmsviesiien 4 s Toud 1) usenszdumemenw (Physical
Motivation) inanaNudaInIsinaaun1IvINMeLazinla 2) wsanssfuneinusssn (Cultural
Motivation) timananadasmsenniinimussan 3aFnvesaanuiiibitnedinannou 3) usenszdu
s (Personal Motivation) uusenszsuiliinananasiosmsaius i msdiuniiiouaivya
nadiumeienulzanafites maiunaiiemsessmeigsiae dudu uas 4) usenszdushusounw
waziiey (Prestige and Status Motivation) tinananadesnsasviedesldiunuesuazansssy
auastigedu uazanussnszdudonahifiAnanultiubeslumsneuausssiadensedusg ¢ uaz
ihlugnmsiAangfnssuiiaanndesiudnunziifiowslavdolifiewslasiadeiusg (Murphy & Enis, 1986;
Schiffman & Kanuk, 2004)

POULDANISINY
PDULDAGIURUTA

wuimawmilensuuulsznausie 8 demia ldun dswinaslna SawiaBuene dewindie
Jovinanu Feriansien Favdnunsd davinu wazdminuigeaeu avaniduiuiiiiuu

'
=

Mviavifigauazgsiaimnanansaaeyariineeedeliy annsnfeuanEIYNIINUATLINT

N o

Wmaneffidnanwge Mnguuinmemsuwngduasganw Muiinguamnsuasiudiiagunw

PAULBALUDWN

doyarhlUzevinveviipdeauadnganmiviuimawiensuuuidomon ldun e o1y
wnavfinnzesneld ewnsfsudssnu Yssinzeenmaduinviesiien

WoAnsINMsHumMsiavifienzavtinvieifieadesy WWEINFTAW Ysznaudieysuiause o Toun
FrnaFumMiefiey madumndayauiaiumeviouiiien g3asdiums mslsusnsiiiin Saguszaed
Tumsviouiien avwauladhnfanssudsdoadugonmw uazmslianusdnivesdusznauluns
vinuifien

ANNABINMIMILINMIAUMMasifizizesinreaiisndsaviainganwluiuiniamile
mouuufidadnin liun anadasnsduiiin dusnsuaziadein dundadusiuaznsuing
WAZANUYARINT
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= L

AL RE RS
Usepnsuasnaufiege

auAdeldvuaUsznnshwany (Target Population) Mlglunsfinenaseil fs thvieviiien
minsuazinviseiienssied Tdnsuansaunnesngudiogeey Taro Yamane fissiuaa
Wausasay 95 NSeAUAIANNARIALARDY (6) FDBAY 5 AILAAYIUATINA 1

A5 1 BnengnfeEnsisERuANNENUIaEAL 95 TTAUMANNARIALARRY (e) TBEAY 5

AULsZBIN5 (N) UL (n) fiszAuANAaIAAEDY (e) Souas 5

1,000 286
5,000 370
10,000 385
20,000 392
50,000 397
100,000 398

oo 400

x7: Yamane, 1967 (89iivlu sndiuns fAailang, 2553)

NN UARNINATDINgNFBthTisziuaNNIBoiutoay 95 fiszdumANNAIALARDL
(e) Soway 5 SuulsznITf o msfiznanguiiagvegiips 400 My AnzIdedvldivuangs
ethainviasifisimudasiuesineaiien uazifudeyannngusatheiveninguazsismemna
anAnT 400 e utsutinviesifissnlng Sunu 449 Ay uazinviesifiensnamed iy 643

AL TITSRUTIWIN 1,092 3o Welilddayamnaunsifeidaauuasienuingeie fnvazibun

mafuesangaineg Aelansluned 2
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a199fl 2 dadrungniedisinvieeiiipiznineuazsisemdnifuneveiisauazidrinluiu

mawilanauuy 1wl w.A. 2560

'
=]

N

wnyiaeiiien JIUUSSBINT (AY) FIIUNGNADEN (AL)

Tne 19,078,542 449
YA WUTEINA
U 1,167,973 147
ity 238,479 67
ylau 1,338,590 228
LM 344,310 112
PRBUT 972,459 89

T 23,140,353 1,092

* ﬂ%’uim&amﬂ Guest Arrivals at Accommodation Establishments: North
N NITNTNMIVIDINLALASAR, 2561

indasilafilelun1sive

mfnnated angddelfuuuasunaniiuieisiislunsifumumadeya lasfuuuussuony
Fefienmufunuutaeda wazUaeda wviawesnidu 3 dw laud 1) WHANTINNTLAUNY
‘via\‘lLﬁmmmﬁnﬁa\aLﬁﬂu%\‘idma‘%uqmmw LaZ 2) AMNABYNITNITUSNIIAIUNIVIaNLTiEnTDY
ﬁfﬂ'viaqL‘ﬁmtﬁmLa%uqmnﬂwiuﬁuﬁﬂWﬂmﬁamauuu ey 3) %agaﬁalﬂmaqﬁnﬂaqLﬁﬂ’;tﬁadql,a%u
JINW Vot Iﬁﬁmim’;aaaumwgnﬁawmLﬁam (Content Validity) wuussUmNTia a0
Faldnsemuiidevmiuazasauaguesuisnvasidonmialy Tasthuouseuaaiiadredulyly
invandiRnsaienassuanugndasasidam nfudasutgeutlomuduuznihene
nssnanalvanysaliewhluifvdeya uaziimsnsaseumnaindsfiosesuuussunia (Reliability)
naapsdunmaiinyiasifinddililenguiagieiuiu 30 18 udnhuvneenuundsionay
wuspumalagImanUszans uoan (Reliability Coefficient) #x35n19U8Y Cronbach (1951) WA
MINTIEOUNUT Aenantszansusann (Cronbach’s alpha) wihiiu .894

(54

MsIALATITHRTDUA

msfnmaeiitansideyadiunsaianeslasldlysunsnadfdSagyionsidems
foanemans Idadanssuw Tdud amenad mdosaz fiedy wazdudoswumnngu
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=
NN
1) woinssumsvinviiieazasinvaiiendeduadnagawluiuiinamionauuy

NnmMsfnswgAnssuuazanadesnsvevinisviisudedadugenmluiuinamie
pouuy wudh dnvisvifieyifeunnidemdeglutsiheu (g 31-40 T) drudnviasiiadiudu
Unvieviiisnggeany funvesnaldvasinvaiiisrdulnajanannnsiviuuazmsysznsugsia
duinviesifitnsmdiuineldnniduhungviesiading dvissismnidemasdnlvaiiosemu
ownsialy Sdudesdiniunuansia ewnssINeA wazewnIeata tnvievifissnineuaziy
dlvniiuinvias e luiviefienlugasssozdu ¢ dudvissisrsndiu glsy uazaudnidu
tnvinsifisitingzazen wodnssuaesinvouiiisudazidemafiaauanseiu dnvieeiiieamnngs
soudumiluiusssueildldgamena uwnasdayafldlumsdumunawiondeady dnvipoidien
sy dnvisvdisrnnnivylsduaznivewinindumdoyaviesiiivanniiuled uazyyy
tnvinifisniudnmndayarieviisinnmsuense drwinvisvifisssndijudumndoyariasiiien
Nnflapans wnasiumviasiiien dnvissisirmineuazsniuiniiuneiosdiiwienasauni
Tusueiiinviewiioisdiu ylsy swdndumevissiiisnfuganss dnviesiiiensnnedums
Tawsavuddudfudnlvg lusuzithvoudisnsiduinlduimssaudinuazsadindn Wnviasiien

]
= (v ]

sndiuinlduinssauing dnvievidisnannnivylsuuazewdmiinlduinissalasansansnsue
sawding uazsalw Tusuzeeiiiin dnviasiiisrrmineuazsniudeninlssusuuazianin tnvieviiien
sndiuidaninamsnuudviorsulafiflon drutnvissiisrnnnivylsy wazewdnudanin
Tssusuuazinadind souanstumsed 3
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M35 3 FopazpewgAnIINMTIAUM WIS YesinYiD e BedlETNgIA W

Wnvisadizn | dnvisniiies | sinvisadien | dnvisadien | sinvieaidien
WaANTINNTYIBILTiED 21 ne B1IIU m’m‘j&!u y17glsy BDLNIAY
(5amaz) (Samaz) (Samaz) (5ama2) (5amaz)
Ussianpainviaiiien
- tinvipviiparialy 97.27 85.71 12.31 20.18 33.04
- inviauiieauuuwniin 273 14.29 87.69 79.82 66.96
UL
unasAUMIDYavia L
- QANBY/ AUIIN 46.21 54.42 43.08 55.95 58.56
- Tnavienl/ Angy 16.07 8.84 9.23 2.20 1.80
- U3EMN L“?IIEJ’J 4.69 10.88 10.77 20.70 1712
- finpaEsu LﬁEJ’J 17.63 23.81 52.31 24.67 25.23
- wawwalAtuiiada 39.06 35.37 1.54 25.99 31.53
- Bulod 56.03 49.66 40.00 78.41 78.38
- guidayaviaeiiien 5.36 1.36 7.69 2.64 1.80
o nAumeiaiien
- JUSTINM 55.35 56.86 54.68 66.36 53.58
- Julans-onding 18.08 3.42 1.56 8.97 16.96
- ’Tquﬂma 17.19 36.30 3.18 17.94 19.64
- efifimsdaenu 9.38 3.42 40.63 6.73 9.82
WmANa//NUYITIW
fiwn
- Tsousw 63.47 64.63 29.85 65.79 75.89
- Sa99n 57.68 65.31 5.97 20.61 26.79
- inaALENs 15.14 14.97 1.49 60.79 51.79
- DWTINLNUG/ 88.06 33.33 21.43
aoulafidle 11.36 11.56
- Tauawnd 25.84 6.12 - 18.86 17.86

AN ATy (M91550u 95 wasduaild nszanvlay, 2561)
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tnvissifiendninajidumenissifismamiisnsusuiisinisuuaziugaarmismeuay
3nla Boudiiein Tausswn uazanudesevaneu Snbeumugiieisesmawmie Tasfanssy
navieviiinaiedvisiugeawiiinvesienaulafinansuadeiu invisuifisineseufansss
mMymueIFINWaWNsRULes Henuad/idunus’ srthus win uazath dnvissiisrsniuauls
AINT3uMIwIn muawnsgEnw @n faua’ uazeunhug dnvisvifisnsmdiudenguiing
soulvajduggennyazvevianssumsiinedwususuusn Aanssudiveudu q Ifun nawn muswns
guaw oihus wazath dnvissiiissnnniylsuduseuianssunisuin muesiuiies @ih
owihus uazlvaz Sendoadeiinvievifinnnnivasimiduseulufanssumswia muswns
Aoy ath ewnhus uazloas MuEvmsAnnsssny/aunsihiaAtlasun douanslumsed 4

a9 e 4 SopazzavianTsumavieaifisafiinvisiiendesiadugamwanla

R . Wnviaaiien | dnvisadien | dnvisadien | Whvisadisn | dhvisadisn
fanssuviaviiien . a. e
o 4 oa %1 lne 4123 R TTEIAY yalsy | ¥1owNsiu
1Bes LI NF TN . . . o L .
(5p818%) (9p882) (Sp818%) (S9818%) (5p88%)
711 31.47 34.01 15.15 34.68 44.44
LETNANMNNIN Brandy 8.04 4.76 1.52 4.50 4.63
Hofafioguaw 3.58 2.72 4.55 4.05 3.70
FJU/lJixﬂUﬂSgliIWi 17.41 10.20 13.64 8.11 10.19
Wi lne 32.81 64.63 30.30 65.32 75.00
nidyanganw 8.26 6.12 3.03 8.11 6.48
E]’]Uﬁ’l %] 36.61 31.97 19.70 27.93 26.85
Iﬂﬂt 4.69 14.29 3.03 27.48 26.85
AU 8.93 1.36 12.12 13.06 14.81
HNNL 1.79 2.72 - 8.11 8.33
A9NNT5OU 8.04 0.68 6.06 2.70 278
ﬂué’nimu 20.13 21.77 1.52 16.67 15.74
fAnaan 2.23 2.04 60.61 2.70 4.63
W/ LaUAUAS/ NaNTIN
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Abstract

Operation effectiveness is a key element that drives modern management techniques to
support waste elimination in accounting procedures. Lean accounting supports procedures to
enhance lean manufacturing which focuses on transpose of manufacturing value to customers.
Lean accounting requires supportive analysis and measurement, recording, and reporting financial
information that appropriately responds to executive needs. This paper aims to compare the
implementation of lean accounting among textile and garment firms. It also explores the impact
of lean accounting on firm performance. The results reveal that different firm types, total assets,
and number of employees have different implications on analyzing and measurement aspects,
recording aspects, and reporting aspect value. Furthermore, lean accounting implementation on
the recording aspect has a direct impact on financial and non-financial performance, while the

reporting aspect only has a direct impact on non-financial performance.
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ural Paintings of Lampang School: The
Analytical of Iconography and Factors that
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Abstract

This research has two objectives which are to study the iconography of the characters in
Thosachat, the last ten Jakatas, depicted on mural paintings in Lampang Province, and to analyze
factors that could affect the adaptation of the Thosachat mural painting patterns by local artists
called Sala in Lampang Province. According to the research, although the artists have diverse
origins, from Lampang, Lampoon, Chiangmai, and Chiangrai, they share similar characteristics
in mural painting. Murals will be painted according to Thai art and culture. They often painted
important circumstances and incidents happening in Thosachat. The mural painting can be divided
into two groups which are the mural painted before 1957 and the mural painted after 1957. By
grouping the murals according to the periods, it clearly showed that the ones painted before
1957 were influenced by Ratanakosin, or Bangkok, art style. It can be noticed in the way how the
paintings tell stories, usually important ones. Also, space usage, iconography, and costume of the
characters represent Ratanakosin art which is very different from the style of mural painted after

1957 in which the artists express their own styles. It could be presumed that there are two main

' College of Interdisciplinary Studies, Thammasat University, Lampang Campus, Thailand
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factors of the changes in mural painting tradition. First is the government factor which affected
the mural paintings before 1957. There is evidence at Wat Bunya Wat, Wat Koh, and Wat Chang
Puek showing the influence of Thai mural art during the King Rama 6 period. The other factor is
the economic factor which clearly affected the mural paintings after 1957. Due to the widespread
of caricature by S. Tham Pakdi. It is assumed that when there were co-hosts for merit-making,
the mural painting paid by space occurred. This directly affected the direction of the paintings as

it can be reproduced in different places.

Keywords: iconography, Thai mural painting, Thosachat
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Abstract

This article focuses on the local tourism adaptation that has been affected by globalization.
Pa Kham Chanod area and cultural ecotourism culture were used as a case study. This study is
conducted by document research. The study indicated that the locality had adapted by means
of the community constructed a sacred space from the legend, beliefs, and myths that had been
told since the past to be a framework for ecotourism and culture for tourists to follow, based on
their beliefs and beliefs in the sacred area, resulting in the Kam Chanod area be able to maintain

the ecological and cultural resources that exist until now.

Keywords: cultural ecotourism, Kham Chanod area, localization
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