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egional Inequality in Active Ageing:
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Abstract

This research displays regional policy gap. Similar to many countries which encounter
ageing society, Thailand implemented policies that seek to promote active ageing in the elderly
population. However, in most cases, policy formulation at the national level relies on macroeconomic
variables, assuming “One-Size-Fits-All”. The regional characteristics and inequality in active ageing
can be reflected by the Active Ageing Index (AAIl) and the Gini (AAI) coefficient in this research.
The analysis mainly employs the Survey of Elderly Population in Thailand in 2014 and 2017 from
the National Statistical Office. The finding indicates that at the national level, AAl has decreased
and Gini (AAl) has increased. Overall, AAl and Gini (AAl) are negatively correlated, which is in line
with most international findings. The research raises an example of evaluating the effectiveness of
a national policy to promote elderly employment. It is found that the group of provinces with
increased elderly employment level has lower AAI inequality than that with reduced elderly
employment level. The inequality in all aspects of active ageing has the tendency to increase
in the future, alike inequality in other dimensions in the country. This will further undermine the
overall effectiveness of the policy at the national level. Policy-wise contribution, the indicators
provided in this research can be considered as a guideline in the priority setting of regional or

local supplementary ageing policies to increase the overall effectiveness of the national policy.

Keywords: ageing policies, active ageing, inequality
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LUAALAZNITANEIATUNFHNAINNIUNA
avAmIaundelan (World Health Organization [WHO], 2002) flens “Active Ageing” Fai:

“Active ageing is the process of optimizing opportunities for health, participation and

security in order to enhance quality of life as people age.”

[Active ageing @ nszuaumahiiialamageaafiazaganunwidngaludiu grausie
M3fawuIW uazanuiuay WipensAuAUMWEInIlaAULTIEENNNTY]

v
o

A1 “gEawdy” MneTINDY gEawsmey Aale uasamuzanuBusgmesean iy
nsavuluineggeorypavasdansandolaniidoisduguamwinuaznsidonsamsdoan fanuadn
Tivaslunigoewndamemenn sevudavhlasnssandnsduasegiaioylsdvoesdnng
suUszanan@saniuanznssnidnisglsl (UNECE/European Commission, 2019) snnumideulusesu
asousnludl w.e. 2558 (UNECE/European Commission, 2015) [sdavhdniingdinaslaeldnsauuuisa
Active Ageing ZavasdmInundiplanifuiuglumsuasiiusedsznaushe q Tudeiinm ifeifunns
wWisusuaumwiinzevigeonglunguussmasnnwelsy duilsandena1n Sund1 Active Ageing
Index (AAI) fnu 22 fdTe ulvtipiie lWasioudnsusaaawgdwasly 4 dhu fa: (1) nMsfioui
(employment) (2) mMsfiausludsan (participation in society) (3) ANNITuBaATE ﬂ’liﬁﬁgﬂlau’lﬁﬂ‘ﬁ'ﬁ
wazmfianudualuddn (independent, healthy and secure living) LAy (4) ANNEINITD LAY
anLIARaNTiaasNNEWOMngS (enabling environment for active ageing)

Zaidi LazANe (2018) I18NIBULUIAAMNAULLLTEY UNECE (2012) LAy Zaidi WasAME
(2013) Yazgndldlunsmuin AAI nadlasnsusgUsvmsuiu Jinnsidaeuifisy (comparative
analysis) funaredszing malihminluusazdaiidessnanaufiugasiisewing AAl Expert Group
Usznaudie wWndxnms wnadi uazavAnsfiizaday @i OECD, Eurostat, European Commission
UNECE Tnemnénamnasiuiastsbmindmsnzan doil shumsiienshinhmin 35% sumsiidu
saludomniiinin 35% suarnaniudasy nmsfigreviipAuazmstiausiuasludinihimmin 10%
LaTAIUANMNENNITaLaTENIWIIAR BNEWIN 20% wenandl SessaziBuaveenisiihwin
Tushdafiuanseiulunsazyssme

nmslddei AAl Tddnsneuazszyndldluenhslunimesssfiiusnmdonniianamw
ylsuuadvuatldindoeiithindslumsdfuulonodgenglussiszma wazsznialszing
uanandl gefimahaindszgndldlusziunimauasiominlasgnelomnelulszinesig ¢ 19y Breza
Iiaz Perek-Bialas (2014) thiedpeiiotszandldlusziuginmeasuszimaliuaud Tnsvanswmnysziiu
TupouiheFasmadhivdoyalussdunfimauaziovia Foehluganumszmindemslihminluusdas
duildapanunsnasuddses AAl Tuusazpiima suAdedenanivhiduvasanunsniiass
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(Scenarios) Tasusuhwiinaasusiazduidesliuandeiu Taensdusn s Wi vl
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570l¢ (Gini Index) (UNECE, 2018) uazanulsiwifisanvisld idasansiuniisvesuseu
(share of labor income) anaviuiilavndnaIusasmaIussUfianay (Wang, Wan, Luo, & Zhang,
2017) agwlsfiny dewmhifoliunngouideiinenenainanumianazes AAl Tuseduilaanias
wioideuluiy AAI seduamma washlgdedelemy swidsdnsusiiisuda Ao Barsiund, Von
Werder uay Zaidi (2019) dwausiail AAl Taslidminluusasduiidesmunausidldly zaidi
wazAnE (2013) a¥wesiianumasuanlaguins Gini Index 989 AAI sedUilaLan (individual-level)
uazlufifizeemeludssmaludnnu 13 Yssmaandnlusunmelsy dAiuandaya Survey of
Health, Ageing and Retirement in Europe (SHARE) 5ew3wil A.f. 2004-2013 S9fnannsiiin
msfwnluszduiiaanszaansaazioudszaumsaingdinaviignideaislag AAL seduNvne
dadunulunmsAnendananaziouin AAl fanuduiusifuauiy Gini fifnuwinan AAl

dmuuszmalne ywidsiwenenuimnussingdinasggeoglussmalneiinngluasans
Amnsluszazusn anlvadauasuazinisiangudmdinfuansennsesduuunlunsdnmsfnmnly
svumwgladuazlushadssina wu anaml fundmdu (2555) mwnusaiingdndvlaserdadoya
yinmasssdssrnageengludszinalned we. 2550 uwivanigendu 3 dwu Ao (1) duganw
(2) sumafiduin uaz @) Fuanusiuas Tasldmhminwhiu deiiedudunsdgm Mddwmsuemu
Aeluszordndu osnnlumementhesfianudiuiudesinsannslmbminluudazsiindaly
andng uavdszdndana (2557) uwdvdaiidesdu 3 duduiediu daaml fundmdu (2555) Tums
AnwnszavuydiTvevigeens neTll w.e. 2554 wamv3de wuh el iezevigeens ny dnlvaeglussey
thunans deduwuilaoandosiunamsfnuneuminiuinuidedondnldgie (Chansam, 2012;
Thanakwang and Soonthorndhada, 2006)

v v
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Nnewidurounthiiudn 1 daiidessaiovaaiiuiwuduiiten 4 du e (1) dugeaw (2) Fu
MIREWTIN (3) FUANNTUAY UAE (4) Fusnnd Lgaﬁiamiﬁmazwq@wé’\a Toelshwinswieoai
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nmssueenidauld deiethriosnnidefisuiunsdivasisuuuy FJeilmshimineiiluusas
sudltionaafilagviSevanuanga atwlsinu 33msdenarduiidnlalduazsessulaluszes
oudu fomawarasUszns Uszmsusn Ae masfidedinvasdayaiifeglumsdisa Seanunsoinnn
salulusuan Usznafines Ao Tussezusnzesmaiannzasiunuufidnannmslimihminudassaiies
Wi wazsamnlumevas $\1ﬁmiﬁﬁmmwmna\ﬂm§a\maoﬁwwﬁn‘[mmmz@%mmmLmuwh\a q

namldiuiteludsemalnediaenisauiusai AAl ez ANENNUSTUF T Tan N
anBuzvlsrsng widliunngeAdeismemyinanumasuasungdnas Tuszduilaanies
wazsesuNui e fanlpviusntissiunrna UITadT o T U UL NANSBNNUINTANIZANN
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se1iiauisie

sAFeiszndl#snmssmunalunmsfnmaesdnineuaifiuiemnd (2560) tlaase AAl
muwAnzavesdmsausielan Insthedaiidosansuiuuddshwinliudasdyifismwniu s
s wiringdiwdedgeany uaziiansienaumassaideiuiishungdings Taeszgndldnannsey
fulszaAnsal (Gini coefficient) Inelddayanisshsauszannsggeany T w.a. 2557 uaz w.a. 2560 davh
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maa$e AAl dszneulude 4 dafien Ao dwfidnuganm (Health Index: HI) sasfidu

v A

Maf&UTM (Participation Index: Pl) aiisnuanuiuay (Security Index: SI) wazantisnuiladad
\DarangAIWAvNA (Enabling Factors Index: El) dynsaignuazdvmiingaiiosny 4 snuwiniunae

NANNTA (1) Beelshnu muﬁa‘;’aﬁﬁﬁﬁwmsﬂ%uﬂqqLLa:Lﬁuﬁa%'?mﬁLﬁmﬁm‘iumiﬁ']mm AAI
uan N UNIUEDR ANATENEANNTBNLARSATHEDE

AAl = 1(HI) + 1(PI) + (SI)+%(EI) (1)

Nl

1 1
4 4

dafishugzaw (HI) dszneulyfmedayannussiiudansugomn dusaluil: nmavssiiiv
gunwne (H) FLAVANNEY (FVNINIR) (H) ANNENNTOUNMTNAINTINAN o FEAULDY (H) Aa
NI luNINBI LY H,) ANNENITa UM (H) wazwgAnssulumsaanmavme (H)

safidumafisiugan (Pl) s unnUssidumoudunsiidngin §§ 4 m3ia fe nsfv
W (P) madhdmviAensanlungu/susumyiuameu (P) mashumidsguanuluasouaiime
mMISunasiililgnisdu ®) wazMIANFARENTUALTUT AT social media AULRBULATNA
TON P) Fosdtn P4 Wuswivnuidediniudlydeiasieuiuidnmfisusinnedons
AU social media va9§geenylugailagiusnndeiu
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fafiduanuduay (SI) Usznauldsamoudumaiivanussiuluanuduey d 4 ddie
Usznaudiy anaifisswesevnalddamsdiwdw (S) nmaduidaehu (s) dnsuznsageds
(pgruidevioagvatsew) (S) uazamwwindenlunsegordeivasnds (uisndameiule)
(S,

@

swiudnildeusgaiie Ao dulliladefidodowgdndeiia (E) Yszneulude 2 ddin Ae
msiigunsal ICT (E) uazmsguesnidould (E) dsinaldh madmuaddinludsiidosvosnuide
fluanshvanaavdninnuaifiudeni (2560) Milddayal w.a. 2557 wan1smuwanl w.a. 2557 Tuiu

¥
o

ATuRTILANFANINYBI TN UFD A LA RGN

MIANUIUANNRRDNANTINUNAUNGAINAS

Tumsdmnurnumasnadsiuiisunwgdinds viiddedssendldvannzesdndszing
31 (Gini coefficient) lagtimiann13a1n Atkinson Laz Marlier (2010) wae Barslund Lazmus (2019)
uaasluaNmIi (2)

Gini(AAY) = 1 -3 (AAL + AAL) @)

Taafl dusumBdeeiludfinelunud (within area) N A8 31UIUUIEBINT LAY AAI

= 1 ° o a

Ap Adtingdwdaggeenyayana i SMTUNTIATIERTEVINWURN (across area) N A STUIUAUT

v
o v v

TovNe ez AAl i AlaRpdwiingdiwasggeenluiui i

NAN13ILATIZRLazNTaAU el Beulaue

'
' a

Tasnwsa Aieds AAILTu T w.e. 2560 Aa 0.7283 anasaniu T w.a. 2557 Aifleniade AAl pgfl
0.7405 Tudoyavisaavyn oninfien AAI gegn Ae dwninvauuiu uazdmindifien AAI sga Ao
Fovdaundng dmsuduanumasuan wud sey Gini (AAI) huszma Wngsdiuan 0.1070 Tl
w.Ai. 2557 1u 0.1103 Tul) w.a. 2560 TaudndIu Gini (AAI) gegasia Gini (AAI) sgm (RsTuIN 1.91
Tl we. 2557 Ju 1.98 Tl w.a. 2560 nanfe Fgvenanefieny “nszduniziay” anay uas
AnansEduNIziaviuiimamasnagedy dvusnanazlufiddoviaviagimauds anumasua
sonamdounvagluvanvanslunsdawlvg foviadifien AAI geasfiamamasnanduwgdinds
mndenindisien AAl slaeuFeudion snduunensd Wy Swinwidosaau uwiihliien AA
ey wienumdsnangsavgeluyniiivhmssuiu Tasavdsiug (Correlation) 3zwing Gini Ratio
waz AAI Siiemenseiudnuiu (Mwit 1) aeandpeiy Barslund uazamz (2019) Feiflumsdnunsio

Lﬁa\‘mr} UNECE/European Commission (2019) Lay Zaidi azmAe (2018)

Ui 40 auuR 3 IFBUNSNONAL - NUENEU 2563 7




A WINAUANBOYTMARUWNFIWAVIFVEE: Uepaus:ansuavevuleuienguergs:Auui

Gini Ratio & AAl

2550, 2554, 2557, 2560
08500
0.8000 ;.,,':_‘.2‘.‘.'.‘._::-.: o e M
0.7500 ‘:-'- ‘;;’gi:;:‘.'.:',‘: :-. ..: ... e AP
R e
0.6500 = T et ’
0.6000 . — T .
0.5500 ’ . .
e o Gini Ratio

0.0700 0.0900 0.1100 0.1300 0.1500 0.1700 0.1900

MW 1 anduiusszndn Gini Ratio WAz AAl
i doyanssnsdszmnsgeanyludszinalng sninvuadiudemn, vszinanalaside

fnenmsustifiudssandwazasulamnassivavina: nsdiaavdaunBliuldiifiyaaaiiie
SOLENNTNNUR DY

AAI fumsvhsuzeegeaafianudiiusiuiiemedionty SelvAdvaduayuinmsrihog
fmnzanash igeorygeiethenszdunizias wasmnazgeivatnszaiunsziasidasiiulone
ﬁdom’%umsﬁﬂmmmummsauﬁaﬂ (Myck, 2015; Magnavita, 2017; Organisation of Economic
Co-operation and Development [OECD], 2006; Parent-Thirion, 2014) Mﬁ\fluu’lmﬂ’liﬁﬁhuw’ﬂu
UszinalnpAoulneasvdeumsSuldiifyanaiodenuggeeny mulsznasunsnsmonsuniiu
FugIns @A 639) w.a. 2560 viell wawasslddu q Ao Wlafgeeynszatiunszioy Aexdigunwd
Buthedesas wazausnanldaemumssugesie wawasslddnlszmavils Ao sansoth
audrNNuazAnEnwIevEgeeynaugsruuIATgialidiunile mAnnsilszandnasesulouie
fonann wudh feds Gini (AA) Tungudeniadifimsienuifindusidnsiinin (wasnanioundn)
Atady Gini (AAN) Tudswinidmsienuanay vdsnnldinsesninasmslull w.a. 2559

mninsanlufifizesgiine wudh mewdla manaw wazmanzJueanidesmiiafidagiu
Posd IR shenuinanntugsiign (74%-89%) srumanzTusenuazmaldiidasuvesioninid
msseuiinsnnIusiign (57%) namldensmasuaniu AAl fausdalumsiunewszanua
gaoulpueszivnd wihhefuuleuneidfanu sedumsiunsuzseyszinua sansasesldlugoes
madslamamsieuggeeny Tasmsiisunsdiuszansuailiinduade sz 11%) funsdiidu
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idisszanduatsiovaz 50 Tnudonaldlumseit 1 Musilagiiudndelamaazifuifiosszn
foway 5.3 wesusvnuioinn uiwnliusesdsangeany ashlinmaidulemasidns s foy
wssnndu A Uszanauiesas 7.8 vasusenuiiovan Ll wea. 2573 waziszanaienas 9.2 789Uy
viovaaluf) w.e. 2583

3197 1 UssAnBuanigniunauad

4 msidalamamsdweuggeangifidnenw nsdivszdndua 50% sy
nsdliseannasde 1%

2563 1.7 8 AU (5.3% TBIUINNUIILITENA)

2573 (Uszaung) 2.4 fuAU (7.8% ma\‘jLLi\‘jmuﬁy’\Mimﬁ)

2583 (Uszanums) | 2.6 1AL (9.2% TBYUIIILINLSZINA)

v Awnlasddde BT nuusugeenednemw (potential elderly labor force) 9N 1Boxws Wibadls
(2558) wazdndvinnuggeaneiimsuaciiidugihefnifesan Prasitsiiphon, Jeger, Tharachompoo and
Sakunphanit (2013).

M3ATIEA AAL uas Gini (AAN) TufifiBeginmaussdadeuloung

Tuwddedl ldsuunginauansdrvainnmsiuunginalugiudayanisdisadszeng
Aguony wiegiiamadu nyewwarues wile azfusendeewile nane azuan axiusen wasld
mumMInuunlnedinnunsTufises (UgNa Yauev, 2558) %@ImﬁmLwﬂ'ﬁmimﬁmﬁﬁmam%

a

usiisanTmiedsswed Taussa uazdssifmaniaudia neaseuaguuiunzassznslanndeiu

Tunwsn AAl gavmawilauasmans TusanideswmileadlussiiigelasnSouifisuiugiama
Au du Gini (AA) pBTivEsvMeeglusziumlauSuieniugimedu AAL TumensTunnuas
mald agluszivsmiigalowSoudioy uaz Gini (AA) aglussiugeiigalasnSouiioy duddondu

o 1 v a

gl dslameiasnssdugimaluusazsuiimanzas dessluil

Tugaiitandugunw (HI) woi Gini (HI) Wiageduann 0.1580 Tuf) w.e. 2557 1 0.1699 T

o
a a

W.A. 2560 vuanivennmissan ufidugamwiiinanniu menyiussnideswilefidail HI Asniige

]
=1

sonadaviudnaTuuwndsedszannsfishiigaifiofisuiugineduy (i 2) Twdeulewg

]
=

Fduhlugimedenan antianusdgluGesassugoiuddudiu 9 Wefisuivsyszann
Tududwiaiiaszay AAI Tudgenne
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HINDEX 2560 / wile 2,126 Au UssannsewI 1 A
0.7264 2,901

I 0.7035

: \ mummalwa 0 6806
Azunn 0.6816 :
b~

na14 0.7001

2,126

azusenidisuwiia 2901 Au

Fomard bry biog § Pousared by Meg
1 Grotlamas, MIAE, Miromoht © Geotianes, HESE, Mirmeft

mMwi 2 HE uuneagiing uag Snudsssnssaunnd 1 au Y w.e. 2560
fan: MIsRUsraniggeeny vinualiduiesd uaz SUINUUAANIENTIN NIENTNESTUED UTENIAKA
[ERT ekt

satidanshiiany fis nmaflausinludean (Pl) wuh Gini (PI) Lﬁuqﬁumn 0.2580 Tt w.f1. 2557
\fu 0.2665 Tuf) w.a1. 2560 veusndvanumassm luffsumstidudniiingstu lunwil 3 axiouls
Wiuh manzTuanuazmAldiid suiy Pl fishiige seaadasiufmdin wu diaissuunuudenud
(Funumeremywilawns) fimiign TuLmquIHUﬁﬂaeuamaﬁiugunwﬂmnmam'ﬂwmmmﬂnﬂulﬁa\a
ANANLATTLa o suusduil q Wafsuiusuyszinalusuby

wile 0.6950 PINDEX 2560 AUUAUURDUATAD I
0.6950 / (Ao AT.AN.)
1.27

0.6163 I

0.85
0.5377

0.44

Aziusensuwiie 0.6944 |

e Ariusen 0.5811

‘ arfuranidivavila 1.09 #w |

] ]

Forwrd by Bing Powa e by Biag
© Groames, MRS, Micromoht 1 Gashiaras, MERE, Micisacht

AziuAn 0.44 @18

L |

/

A 3 Pl uuneuinig wa NuuauuAsunIndanui (@eds A.ny) uunmuniinig U w.e. 2560
i messzEnggeny nawasiaiuMsUnAsavEipeY nsEnsIAlng Uszinanalagive
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eRasanlufifshuanusiuae wut Gini (S) qugﬁuﬁnn 0.1506 Tui) .. 2557 1 0.1623

o
a a

Tt w.. 2560 Youanivemnumienasuanaiuasiiingedu lnsmniasanluiGesdnsuesggeens

U U
v

sodsznslugiime wuth malduazmansfunniifgeenyusznasdonas 14 savszansiovan
Yeunhmawilsuazmansiusenideemiledeifgeaelszanaiosas 19-21 mafiuguilonsazihly
UsznenlumanziunnuazmalddisfiaanszminluGodsangegiosnimawilouaznianziu
soniduomilelnoSouifioy agelsimu wnlindvaugeogazrilidadugdgenygeduluynmea
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SINDEX 2560 wile 0.8659 EINDEX 2560
0.7385 / 0.9428
I 0.7002

0.6620

0.9043
nEW 0.7270 naEM 0.9260

0.8659

AzFuseniisaviia 0.7273 ‘

o |

nzFusenisuniia 0.9141 ‘

AzTuRn 0.6816 AzTuRn 0.6816

g 1% 06722
R ' ‘1. S
1 Casthanas, Wt Wvseach 1 G, WERE, Wiconch

mwi 4 SI ua El uunamunine T w.e. 2560
i msshsauszannsigeeny aninnuaifiuvend dszananalawgise

Tushuiladefidoiadunmsgeiuuufiwgdwdonudn Gini (E1) Wingeduan 0.075 Tl wa. 2557
fu 0.0786 Tull w.a. 2560 tivuanfeanuimdsuaniigeiulufiddniladodoaiunaingdwdoia
Tunsdiil wui giimewile Seiidadigenilaswsoudisuiugimeduluieumndu usluduiiady
wu fewiishiigawie fienduguiinadu (Mwil 4) fariu Tudsulonededliiuinlugimadanam
mslianushdnlududiu ¢ BevnsiBeuinasadn wialssSoudgeay magielseSuuggeent
fiimsdmhlasnsuiansigeeny
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i nsdlinasmsaavtiaundiSulatifyana s @3umsnenudgeety wuh ngudeniadiinigine
auiuiaumasnmduwgdnasigenaiiininguimiadimsdieeuanas ndvanldiimg
ponanATMIE WA, 2559 MIAnmanumAsnaBeginmadungdwdedgeangviianansa
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Abstract

Since 2009, Thailand had implemented the Old-Age Allowance (OAA) Policy with
a universal coverage for all older persons (OPs) who are not receiving government pension or
old-age benefits from the Social Security Scheme. The allowance is progressive with higher age
ranges of the OPs. This study aims to compare the impacts between the 2 options of adjustment
of the allowance that would be on old-age poverty alleviation. Option 1 is to increase the OAA by
adjusting the rate per month to be 1,000 Baht for all OPs. Option 2 is to increase the OAA with
the same amount for all OPs, keeping the total rate progressive as it currently is. A pre-condition
set is that both options required the same amount of additional fiscal budget. Dataset of 2017
Household Socio-Economic Survey together with age-specific profile of consumption expenditure
from a research project on intergenerational transfer of Thai population are employed in the
analysis. Findings reveal that consumption expenditure of the OPs tends to descend by increased
age of the OPs while the risk or vulnerability to poverty tends to increase. Increasing the OAA
amount while keeping the rate progressive with higher age ranges of the OPs under Option 2 is
found to improve the level of consumption of all OPs’ age groups and, at the same time, appeared
to be more equitable in protecting the OPs from poverty, especially the middle-old and old-old
OPs, than Option 1 that adjust the OAA rate to be equal for all ages of the OPs.

Keywords: old-age allowance, poverty, older persons, public policy
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sy Sammesnodoseiwuuduiulamunyiigeiueefgenrndetssmalddousivoyszanu
2555 fianansatrwdnilevigeeny Tasomizdgeangasuarsnnanuenay deimsanandnn
ANNYINAU WDITINAMNLINAU LLazmw@umemmmmnfvulﬁ’l,ﬂuaamﬁ (5UNASLaN, 2555)
atwlafimny Vinaudssedwinenedeuiissiiauazinhiduanunausnissimengnaauas
Huyszidiuiivnensfinen wuh dssansudeigeangiunumtls fanuduidelimanzaaiisswe uaz
AITANTUSUN (3BWus 1we3ns, 2555 A anBans uazAue, 2560) NNNIANEIYEY Suwanrada,
Sukontamarn, LLlaz Bangkaew (2018) WU ‘lunajm'f'saﬂ'wﬂizmm’:’ﬂ LINULNBY 9,000 AU NN
2 lu 3 Wiugeiumsiiadedeinlasdudiiaznomlsitusguaniangu nhiauas 80 vasngusathy
diwhnmsdededwuuudumhiaummnaumnnniinislidosedwismdsuuniamzianzas
WIaRnausiiuua (Suwanrada et al., 2018) #9LnAlAa1 quiieilagu @ 2563) dmTINTINe
idesedwsonanldgnlsinifuszozna 8 U Svmamannsdenddelumslienuduesasmedoay
wnggeenemudaiuziIaeRdAMILTNUTENINUSEIMA ¥3D ILO sruuadaAmsmsimsiiasan
Usuiiinansuslonilvfyasaanadasiumasesdnd \RANTUANT9&7 (International Labour Office
[ILO], 2017) Folunsdlidodudnwseviszwmalng SeunasionarlumsfasanysuavseUsundou
sanmynodedediniietomasigeens

Tughedaumaidandal) w.a. 2562 ulsineiivanewssansidonhanldlumanidse fs masy

' v
a o =]

indasndusednliiuggeny TasiAeuimuaiiumaiusanmsnodosednannitagiuiulu
dnsauzduiulamanguoigiigetu wWasulidusanivihilunndaseny Tasdadoseinlundas
Woudwfudous 1,000 v mssau qufls 3,000 U MABAL @ovulovneeily 6 wssANSLlpLY
Wnldu “Woausn” vhldasmse, 2562) Fonnwuan1siianse uIﬂmﬂma\aWi‘mﬁ%’mﬁv’\‘J%’gma A
msvisdodeiwliiuggeaemnauridudu 1,000 vwedeideu Tasluziefisnuinaufs u fagiiu
finszuginvdetszifumamIsassusiisaiumsinsunsuiiadegeinliiudgeengmneti
doiiloy (“gArdnvaifiney dudedeindgenrn 1,000 u. fusde, 2562; iausriasdvinggeansy
\Huidiauaz 1,000 11, 2561) aeslsimy feaslilddaasulassanidedeinggeoadesimsnely
sanduiulawinidn (Jodsiwigeany dulaldmnifou, 2563) saucilifefodnauiing sgn Ame
seuunsldfiudfureulsuiRinaniaa 800 vniiu 1,000 vmdeiieu TasiFudoudiiouyssann 2564
Huguly @i asnn@ensudoaufinns 1,000 1, 2563)
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msusuidedeiwiindulitudgeey ndvnnillddnidusnifuszoznm 8 T iuiFeviidly
nmafanauamEinuazniloswssmilgvnanusnauiideasiiogaasgeonynelfmnzaums
Aasosdwiitfugedu egwlsimn maUsusanmssnndsiifiuduiulalfidusandwitu
nngveny feasiudaminesfiunmsusuuasuianinfamiels

NUNIUITTUNTTHLALINUNLNSITD Y

muldlueadgdnsdinnuiasugia (economic life cycle model) Viﬁﬁugmmnamgﬁgm‘?g%’m
#n (life cycle hypothesis) %@Wﬁumumﬁmmnﬁﬂﬁm Modigliani t8e Ando (1957) }J’Ug\‘iﬂ’]qﬂu
sripiidszmnsdulnaissiumsuilaa (consumption) gendnsziusaldanmsyien (labour
income) auwal¥iinnszananeld wiaiiBuni “mimnegaseldmusiedin” (ife cycle of deficit)
wazdufudasldsumsloudenmsaiuayumeiassgiannumasau e ldmansadenssziunsuilon
Wagﬂuizﬁuﬁmmzauw‘%aﬁhtﬂuﬁv’uﬁﬂﬁ (consumption smoothing) (Modigliani & Ando, 1957)

Tugvusn anafgiginadinesunenannislunsavszdunmsuilnalugaeiageergsunaln
nseax (saving) lugheimvheuisimsiiugaseldannszdunaldannmsianuiigsninmsuilag uay
msl#Susesiu (dissaving) ilamsudlnalugieiogeagiifimsnayuneldanmmeahen (Ando
& Modigliani, 1963) mevavldfinmsvannsssanunaasenaridumsfnefedarudnscus
nsloulszan@ win National Transfer Accounts (W38 NTA) duldaensanuiisidsdonaln
Tunsdamsmsneanansldmugrdineasau Tasewzlugivgeany s 3 nalnfiddny Taun
nMadnassAunINg (asset-based reallocation Tuguuuuseldlugisgeorgiiinannisazauminga
mazanu TNiviiuees Tugeiaiu) maleuaiuayugniannnatensu (net private transfer-in
Tugyuwunsleundamsiienyu dsludnwuzilibudSuuazbifuiidunnandnluaseuai
anAfias viegnuay) uazgavhe msloumiuayugnianmasy (net public transfer-in Tudnwouy
eldnniduhug andusslemilssiudvan nadsnaw Sudmiouasaiafnssvdmiugg
oylnomasy fefdusidu 1wy Wodednggeeny uazbifudiu) (Temple, Rice, & McDonald,
2017; United Nations [UN], 2013)

mslauatiuayuanmasy asnsadunumiiddglunstiemaeuazdnievdgeeigan
pnnenau lnsawzngaifinelduazanuamnsalunmssineldannmaiu uszannninddu
vinSusanfiazanlusznigdwisiuiisn sudnguiibifinseuais wiognvarufiasspmivayu
uaziovyulugviugeens

SUNPNSIANLEUBLUIAR Multi-Pillar Approach of Old-age Income Supports watHuuuImy

TWiszmashe o Mugalunaimnszuumaienygumoassgiauasaanaduawnens la
(income security) WiiuUszpnIzevUszmalugiviogeeny Usznause 5 wwwdn (pillars) loei
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usaztEaniiinguUszava (objective) AMANBE (characteristic) JULULYB9NIIENTI (participation
U wuzawdauuudiunih matvduviameadasla) smdsurssiiinzasmuuaziinensady
(funding/financing method) #uANFAIT Lwﬂumwsfmiﬁlqﬂizmﬁwé’nmaoszuuﬁqnﬁha Ao
iensafvanuiuasmenaliuazmaassgialifivyszansiogeeny Taowenaniloelaily
Agvenguszaviiumanuenay laglawzdgeeenguunuy wazamnsnassziunsuiling
(consumption smoothing) B9 1fushifanisravaunmiinuazauegAfigraevigeangliliunnsy
wio lilimninlugsluvihaundedunougsentannifiuly (Holzman & Hinz, 2005)

NnuwIARmavsuAslan amaniigud wse zero pillar e manugusniTTngUszaed
wanuieUntlasliliggeoganagluanueinau anmsiissldvienswennsmaiassgiadlsiissme
szsumavsTnaduiug fdnsausdiu “Suingiug wie “nnagmedens” (basic or social
pension) n3gunadildduiudasiinsiedoviodummulugieiaieuissuansusslomiilu
Fug9eny (non-contributory) TasenafvuanmuelawzuuuIzasdmsudifans [dsuyseTond
(targeting/mean-tested) Wiamalwansussleminvudnmhamudgeeigynau (universal coverage)
Uinandu vieansusTombiliiiulyweaiayumsuilaadusassdgeany Tnsdusgiviuiuuay
dnwuzANNWTUTegeeyusazngy Svandustlomiiliorauanssiumasziuaevans
Wnznevdaanuidvseananau ieiieiuiusgfunsesnuuuszuy snusmemsadeLaziui
M3IAav (fiscal space) BavUTENA (Chamchan, 2018; Knox-Vydmanov, 2011)

nNMsAEnETiuUIN izuuﬂﬁmfyﬁugmw‘%aﬂwmcym\ié’oﬂuﬁ wuh fuszAnsmwlumswann
aunwiinuazunilavgeergananuenaulunasdszma lasgduuunsliandvsslomivoy
fumihiiszansamitgeniguuunmslifanduszlumiuouemsinzawofiinusifmun (Emery &
Matheson, 2012; Hagemejer & Schmitt, 2013) waruzifeniiluszazeamineliiinnszmensage
Aevszmaviasgunafigeniniguiu deduBeviisgnausazlssmadasinsanisrnumnzanuay
Funmmensaduisluszpziunazszazen (Knox-Vydmanov, 2011) 189 LMIANATENMYAIAN
za3lan (World Social Protection Report) 1) w.f1. 2560-2562 wudn Tu 186 Uszinavialan § 114 Uszine
fiimsdnszuning wiednduszlomsnamliiuggeanyludnuuzibisasinssaassauny
il zero pillar (non-contributory scheme) sl § 48 UszineiWandys:lomiuuuaseungy
dhumhigeanemneu viadgeongmnauilildsuansuszlominnthnassmwszoudu (LO, 2017)
Tuitdl vszinalne Hunioliu

¥ =

Yszinalng [dGmlenemaaiuayududvdednliiuggeens Sasandaiunanns zero
pillar {HuaTowsniugd w.a. 2536 lapdunslinnugipmisuuuinzasunggeangiennauuasiinald
Tdwieowe Tugvusnfigildsuansusclomiiosszanu 2 wilundne lealdvensinusiasngs

Whwmnelifianuaseuaanannaiu aunseielul w.a. 2552 [Famsanuaseunaniduuuudumiinie
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universal coverage Triugiguan 60 Tuluynauiilaldsuinadnnems vieamsusTeminsdizsnmw
NNILVVYILNUANAN (International Labour Office, Social Protection Department [ILO, SOCPRO],
2016) TaaiduulensssiulssnaisifiunslussiuiuidesuinseulnuavAnsnasesaiuiiaeiu
muldszidpunszmasamaneddsvdninausinssedudsfinggeorgvevevdnsunasas
sfuiiaiu w.a. 2552 (nEnTNNANY [1n], 2552)

Tudumeviuuduidssedn wsniFuoust w.a. 2536 Assuil 200 1 mspiReY ndsnus
u 300 vmsintdoulid) w.A. 2543 uazASUs) W.A. 2549-2554 (MEMFINNMIVENEANNATOLAGH
Wuwwpdumhlud) 2552) agil 500 nneiaiFau unszivlulleulszanm 2555 Feldfimsuszmedam
ededwlmiidudnsuziosuiulamagisegvasigeey Tnuay 60-69 I 1630 600 v msiniiou
01y 70-79 T 1650 700 wmsaifiou oy 80-89 T 1¢5u 800 v msiaiieu wazany 90 Tiuly Té5u
1,000 Umse iy @iniasnBnsansigauns [@ae], 2554) Tasmguanannnmatiusnnidodedn
WHudutule Wusannanumszrindaanaunzinuazaudussruenausesgseaiiviadu
maeny MnANAEINIIuMshuiianas dyvmngznniliingeiuiufnsuenadesmsmsgua
(ILO, SOCPRO, 2016) #slailguiipsiamzluszmalny udduluifeunnuszmeilaniisnnisfinm
dulvaiinwudn anusnaulufgeengindunliuanuguuseiiiniunmagsegaesigeniyi

L‘V’Tiwﬁu (Organisation for Economic Co-operation and Development [OECD], 2019)

RN

nMsfnundl Fnquazasdiawiouifisunansznurasmaviuwdsusanmsnedosedn
Fgeogeusamilymenuenaluggeorgnemeld 2 maden Tasmadend 1 Ae Usuwaeu
sanmanodedeindgeorndaidoudiu 1,000 vmuhduneulunngaveny anlounensmides
yoawssansiiieslutiel) 2562) wazmeidend 2 fe UsuRssAINMINeboseinggenylusinu
fivinfunngwey Tasdeasdnuusduiulamasengiifindu meldiv 2 madan dvueliyas
sudsznasiisgunadedlduialumsnedudowigeaeiomasiet Tiunnseiu

POULDALRALISLDBVITN15IY

¥

nsfndifumsifudeinu assunquigeny 60 TTulurimunluyszmalne Swou 11.3
suaulul w.a. 2560 TddayaninmasisanmiziAmEgiauazadsaneeaiIFou w.a. 2560 lassiingu
ahfuvieNf Smdudeyans WNSissRUTeNeamIuslna (consumption expenditure) 2891552N3
Tneeeny (0-99 T3uly) ;nlasemsidunsleumeiassgiassnieiulszsins meldusumns
gotemesznnsfimaswasuuassastszmelng TassoniAdilszannsuazdony sninendoafing
Tumsiensianunsalanusnauzssigeeny Uszifiunnszivneaeiamsuilnavevigeeny
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AaLfaufisniniduanuenau (poverty line) 2NENTINUENWRILNNTLATHIN LA TIAN LA
Tu) .. 2560 Bawiniiu 2,686 U msieLFaw® seiuBamsuslnavssggeanyeyaaa mMudulae
Tdfayamssmanmsiassgiauazavanseensisou we. 2560 WHugudadudeyaseseiie
mauilaaszduaiteu lasnszneduneiiesziuyanavevusazandnluaiiioumuuuiniy
msdavihiignszuanislouyszanan@ (National Transfer Account: NTA) Iaslddayanesuiiia
mauslnamaensuivrsasalssinalng w.e. 2560 finevilududneldussanani (National
Income Account: NIA) \ufaneanszduNmmA (macro control) (UN, 2013) uazusuliaanadasiy
eheiiemivilnazesusznnsneneengildnnuanisininnsleuneirssgiasswineiuyszens
mame NTA Tuil 2560 (1RAuwa usnduns, gnsd 93adns, uaz aigdisn aswih, 2562)

Tumsfmnaszduneneiismsudling mauslnagndruunsanidu 3 s leud fhunsfinmn
shuganm uasdudu 1 laesenedunsfnwifudeyafifinsdafivlunsdnnnsismsgiauas
Fornzavaizouiiuneyana nenesugunmiimsiafiofudeyasziuasiFou ety elde
suazneiud mldeiomssnswenunagiaousn iuenssn wazgihely Tasvhmsnszane
neunosugznwiliudandnudazausemstsembmiinaunguagravandnluasizou Ssiuun
\u 12 ngw (4-0 U 5-9 T 10-14 T 15-19 T 20-29 T 30-39 T 40-49 T 50-59 ) 60-69 T 70-79 T
80-89 1 waz 90 Dauly) lumssumedaimin 1938ms data-driven coefficient estimation
nnmAenzisumsannssiduduiviimieiienziifussiuasiSounnnisdnannsiassgia
wazdvanzesaiFou Tasfiduusma As eldnafugunmivanzevaiiFeu wazduyssu Tdud

Funusndnluudaznguety wazudazszuuvanysziuneganw (dud aiafnsmsinm
wennazevihsmsandsziuguamdumth 8ndusziuasan uazseiugunmwiensu) sauneag
wemsuslnadudu q Gwneswiensuslaagnen fusnmisldansumsfnmuassiu
guawzesaFen) manssneliivandnaiiseundazaudiananmagivaanyad (adult
equivalence scale) lapuunasndnluaiisousanidiu 3 ngs Tiud inerasni 4 T ilinuazTogu
e 5-19 T uay flva) 20 Dl (10fama udnduns uazanie, 2562)

©

nmaszifiuanuenaupseiuneheiisnsuilag fenumnzaunimedszfiussszdunals vevigeey osan
aunsaasisuaaaaIalunsie viefdsdaiiensuilaa Seaansoldifumiiassiuauamdineesigeenyld
wanzasannn JgeenginnunnonalifneldusissimienenoienausinaiigaidosnnldiunsSugampunnasauain
vidainiwdauuaziiusen soueil Jgemnsunguanafissiuneldiige ursnzidoiuivilauuazmazlunmquidsuaziionyu

suBnauduluaiiFoungs Fevhllanuamsolumsheiensuslnaiiuiadedoudrom (Haughton & Khandker, 2009)

EN

wannsrglnajasyad muuwamemsfine NTA nazneneieiemvilnadubu 4 sesefiewduneyaas laeifusw
dgeenedurszannseny 20 3uld Seoradudehianilendesmmnemnly dosnnneshoensuilnasmudu 4 veefgeeny
anafiszdufiuanshennusznseny 20 Taulungudu 4
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madsziliunansznunnmadsudasudedednly 2 meadeniddeaniunmsaianuenaulu
Agueny Wasananmawasuudasiy 3 ddialedfisuiuaomunsaiifagiiu ldud 1. szdumadae

'
=

Wansu3lnazevigeeny 2. dnsudesacaavigeensdisnau 3. Snnuggeenaiisnnau velunmwsin
POIHENDIEINMNALAZ LI IUUNMNNGNTTDTIIDE

WANISANEN

futhiauewansfine 1. namsiensiszionenefiensuilaaveefgeoyasls
soumsainsedosedndlagiunndayat 2560 Wislunwsa waziuunmangaenguazngu
TN EIeY 2. Madienzdaaunsaianuenauluggeniy MmTnuazTLunmangs
0y 3. mafuwdsudandoseingeenylu 2 meden uaznanszuiitiameldudazmaidon
Tumsussmbamanuenauluggeens

douaaslumseil 1 Moieiisnisuilnavesdgeonyineionun Tuil 2560 Leaswiniy
7,841 vmsaLiow wud fanuuansvmanguenyuazsziuATEgIue lneggeeiylssiuneiy
iismsv3lnnanasmugasenyiiindu aswniy 7,971 1w waz 7,720 1n luzaseny 60-69 1 waz
70-79 1) uazanavinda 7,554 U msaifiouluzaveny 80 THuly fgeanglussuiassgusgefign 20%
w3ongu quintiles 5 (Q5) Fszdunepinuiemsudlaagenindgeanylusziuiassguzsiign 20% wie
Q1 fuifiey 7 wh (20416 vmuay 3244 vm aasen) aghelsfiems Neeienuilnees
gvoglunguiAssguzaiign Safudhgeninduenuenauil 2,686 U mraifou

muldanumsaimsnededeindgeegiiaaiu Seldeniigeududutulamugeyves

v
¥ @ = a o o

Aguony woszaglldh sziumavilnazesigvenaduaviiuwinanavmugvenefivingu Snvivded
ANUANANVIDLARDNATENINNENNFIRNEMNTEAULATETIULDE ARUEMNN

* lifivdoraz 1 \dudumsfine Sowaz 11.1 duganw uay Soeas 88.8 fudu 4
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swseienisuslang (1eds vn/dau) mmégamq
LATEFIUS (Quintiles) - " o
60-69 1 70-79 1 80 Hauly 57
Q1 (20% ﬁmﬁjﬂ) 3,321 3,140 3,199 3,244
Q2 5,035 4,851 4972 4,974
Q3 7,023 6,840 6,998 6,968
Q4 10,016 9,889 10,511 10,042
Q5 (20% ‘J’Jﬂgﬂ) 19,738 21,681 20,783 20,416
N (LW/ Lﬁﬂu) 7,971 7,720 7,554 7,841
U (AU) 6,483,167 3,285,994 1,543,900 11,313,061
AN 11.3 duau TUUNMNNGNDE
10.0 182,758 200,000
© ©
159,864 P ®
0 ' 1500,99» g “-e
' © ,® o 150,000

128,846 , -

gnau . pid ™ 119,007 =

741,433 Al g 6.0 < ’., g

6.6% g N - - 100,000 =

R 40 %

=

50,000

2.0

Tennau
10,571,628 AU
93.4%

X
60-64 1 65691 70-741 75791 80 Uawly
PWIUINLENIU = = % @gamq'ﬁ'mnw

mwit 1 dadnuazhuudgegiisnalunmwsanuaziuunaunguey

v

nemn (1) fgeeneennau vineds dgeengidssiuneheiiensuilog (ewiew) mniiduemaenaui 2,686 1

q
v v

(2) Fowazfguongnennau Tuusaznguens Anumnndnduhuudgeeiaisnaussuuggeoigioan

Tungaiogiiu

]

iwn: Ainnzilaadive
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dwsuamumsaianuenaluggeeny douaastumwd 1 wuh luswougdgeengiovan 11.3
sueu dfgeanyiifisziunenoiansilaamniiduanusnausgifosas 6.6 wiaAniuiuny
Ngemauszina 7.4 uauey WeRasanusnifuneeiy whziuldduugdgeensfiennauduwnli
anavmNEyiigeiu uimnwieuifsuiiudndiuviotenazsevigeoryiienau w1 dndiu
Fgeogiienaufiunlinindumugsegiiindulaswinduiesas 49 Tunguiifiony 60-64 1
Yowuaz 5.8 lunguany 65-69 T fawaz 7.8 nguony 70-74 U uaziiinfudovas 8.8 uaz 8.3 lunguony
75-79 Tuaz 80 Diulumasiy asieuliifiuinguigeengisiunane (70-79 T) waziovane (80
Pauly) Wunguiifianudeedermaennaugeninggeengiodu (60-69 T) via nanldh anuidsy
vidomnuiNzessmNBnuiianadiusIBannduangifisdusevigens

M 2 uamsmswisuifisusanideseiwdgeangiiagiu fu 2 meidenlumsuuuiamse
Uuwasusanmsnededeindgsenssdefou uunmunguoy Taslusaumsalilagiiu msneds
Sedwiidnunuifuduiulamagieny dgeeny 60-69 T lesuidosednwsiaiiou 600 vm 70-79 T
T&30 700 v 80-89 T Té¥50 800 v muaz 90 TAUlYIEFY 1,000 v dFwsumaidend 1 1ums
Usuwasudnnudededwdgeengdu 1,000 vmdsideuwniuluynngueny vnsanui fgeeny
60-69 1) azldsuidudedniiindusiefion 400 1 70-79 TFsuungu 300 1w 80-89 TFsu LNy
200 1 vuzdt 90 THulIFsdosednlusasaeidnda 1,000 vmsiaiiou muidand 2 Wunsusy
wisdedvdwlugnafiviiuhmneaseny Tneddeulalildonssnumesgiivinduviniumaideni 1
nnmsienzideyalasldudeyadssansgeoigninmadisnanisiassgiuazdianaiisou
w.A. 2560 wui dandiindulumeidend 2 whdu 335 vm Tugngaseny mneanN dgeeny
60-69 T azld3uideisdwsa fiouiiu 935 1w 70-79 1) 1650 1,085 1m 80-89 T T30 1,135 1w uaz
90 Tiuly Té5w 1,335 vam meldvis 2 metdsnlumsusuwasumieysuiandssedwggeeny Uszanw

manliwdsznuiineszidudesldhuiniudaifounti 3.18 Wusuum
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asefi 2 desndededndmivdgenglundaznguoiy (Fendaqiuuasdaniud mndnsuiuwasulu
2 MLaan)

. sasndodiedn (FaLhaw) nswasunyaseadesedn (FaLfiaw)
dnsilagiiu mMatdan 1 | n1aLden 2 nmaLaan 1 MmaLaan 2
60-69 1J 600 U 1,000 U 935 U 400 U 335 U
70-79 1) 700 UM 1,000 U 1,034 U 300 U 335 U
80-89 1J 800 U 1,000 UM 1,135 UM 200 U 335 U
90 Tauly 1,000 UM 1,000 UM 1,335 UM 0 UM 335 U
sulssnuiiay (GRRY) Yazanae 3.18 Wuauun®

wanewg meiden 1 Aa maUsusasudededwiiu 1,000 vm dwsudgeengmnau maiden 2 fs MUy
sandodeiwiiniuvinty dmiudgeeayneu Huhuawdu 335 vmeaiieu Feiuinud
wuldeunssannufisdulszann 3.18 Wuduum vhiumeiden 1+ Siansiandayanisdine
miziAssgiauazdinNTaRiIFou WA, 2560 AsPuRaNIWZgeeneR “lAnlFSuiuRsIATIZA
Lﬁamiﬂ’\aﬁwz\fﬁw%’uﬁgqmq (usau 5 Taumn)”

i Aenzilangide

HamMIIANEinanssnuNNNIUuWAswiSeUsuiisdadednggeeglu 2 malandnedu
fflumsvssmamenuennauluggeans nelasSeudisuivaounisaliagiu uaaslddenni 2
wazmINN 3

iWeRnsanssduneheiionsuslnrsesigeorgiiistunnmsudeseinggeengly 2
meidan wuh Tunwnn neneiismuilnalasedssisifeusesigeeyinduan 7,841 v
Hu 8,122 v Twils 2 malden (ilpsnnuissinumesgiléfuduiomedyadiiviniuluie 2
meiden linsisuluneineiionsuslnasesdgenswisssaulummsniiyailvntugos)
ptelsfima oduunifunengueny donaldimsifisturssneieiemsuslnaluggeens
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A pplication of Lanna Local Wisdom to Health
Tourism for the Elderly in Mae Soon
Sub District, Community Fang District,
Chiang Mai Province
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Abstract

The objectives of this research were to investigate and manage Lanna local wisdom for
health tourism promotion of the elderly and apply Lanna local wisdom to health tourism for the
elderly. This qualitative research utilized in-depth interviews, participant observation, and a community
forum to examine secondary data. The sample group was members of the elderly club, local
philosophers, community members, volunteers from the sub district administration organization,
public health officers, community developers, village health volunteers, officers from the health-
promoting hospital, and officers from the National Health Security Office. The purposive sampling
method was applied to obtain 60 samples. The research results showed that Mae Soon sub district
community, Fang District, Chiang Mai retrieved four aspects of local wisdom, which were hand
and foot bathing in herbal water, herbs for treatment, folk games and orthotics. The management
of Lanna local wisdom to promote health tourism for the elderly included knowledge construction,
knowledge transfer, and the application of knowledge. Lanna local wisdom was applied to health

tourism for the elderly in two dimensions including the area of health promotion and treatment.

Keywords: local wisdom, health tourism, elderly
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Abstract

The current study aims to analyze the structural factors of Active Aging Scale for Thai
People (AAS-Thai) in a nursing home and to verify the consistency between the measurement
model of AAS-Thai in a nursing home and empirical data. 200 participants were purposively selected.
The instrument used was AAS-Thai consisting of seven components. The internal validity was 0.95.
Data analysis was done using LISREL 8.72. The results of first order CFA showed that all indices
meet the fit indices criteria (X*> = 377.57, X?/df = 0.89, p-value = 0.95, CFl = 1.00, GFl = 0.94,
AGFI = 0.91, RMR = 0.03, SRMR = 0.03 and RMSEA = 0.00), factor loading ranged from 0.66 to
0.94, p = .01. The results of second order CFA also showed that all indices meet the fit indices
criteria (X?= 379.38, X?/df = 0.89, p-value = 0.93, CFl = 1.00, GFI = 0.94, AGFI = 0.91, RMR = 0.03,
SRMR = 0.03 and RMSEA = 0.00), factor loading ranged from 0.72 to 0.97, p = .01. The components
with the factor loading ranging from highest to lowest included: being actively engaged with society,
being self-reliant, growing spiritual wisdom, engaging in active learning, maintaining healthy lifestyle,
building up financial security and strengthening family ties for being cared for in the late life. The
empirical data revealed that AAS-Thai was apt to be used as a measurement of active aging of

Thai elderly in a nursing home.
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nanpansy [Awn Lmui’mﬁq\‘]mqﬁﬁ\amz‘[wﬁ (Yoon & Kolomer, 2007) uuuiafiainsdszaniuaey
KWg9ene (Zisberg, Young, & Schepp, 2009) LLUUi’ﬂﬁgx‘imqﬁﬂimum’mﬁﬂL%ﬁv (Troutman, Nies,
Small, & Bates, 2011) WUUIAWAFIWAY (Belanger, Ahmed, Filiarault, Yu, & Zunzunegui, 2015;
Fernandez-Ballestereros, Robine, Walker, & Kalache, 2013) Toauwvuiaildlulssmalnedu fiftoy
wuianmsiuggeoryiivszauamnasdiFanes 23a5 Tadlen woswssas Hnfiving uazuszans snana
v aysen (2558) deelirsauagumyiangdindstunndia el uwoutawgdwasluyszimalneiid

¥

rnnasaungalunsTawgdndesusig q ldun uuuawgsdingduigeetyne (AAS-Thai) (Thanakwang,
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2013) ievnifunuuiafiianleslfunanmudeaanuvaneyes WHO (2002) Sfiuuwnan
Hgeonufifiquandeunn Toun fgeayiifiguamd (Healthy Ageing) fgemgiiuszauaaaiisa
(Successful Ageing) LL@SQ’QOQ’IQﬁﬁGUiﬂﬂ‘ﬁﬁ (Productive Ageing) "fi"\i Lﬂl&ﬂ?iﬁﬂﬁ’lﬂiﬂﬂﬂquqmé’ﬂﬁmz
vavijgeanynedia Tu 4 mevesszmalne usindrelsfinnu woutadenanlild@nulunguggeaai
fAnmzuinzng W githeaglulseenna swdsgeaneieglusmussinnesiaues (Thanakwang,
2013)

fromnil HTeTeaulainnnuuiawgdindodgeatylng (AAS-Thai) (Thanakwang, 2013)
FEMIILATNZA N ARDYAUTEN DU Eu (Confirmatory Factor Analysis) Lﬁaﬁﬁwaaummmq
Bolasvasvzeslnasunfgiumangueiivdeyaidelszing uasesldidudsslomilunmshuuuda
wadmasgeongnsnnwamsideluaeillulsiduiedoedelumsiannmadwaslvduggeenglu
AOUAIATISAUYT

" [
ol A

NUNIUITSUNTIHURLIUIRNLAITD

PNNMTNUMULBNFITATeNIULasAUTEnA  LRenfueSavianldlunsindnan weay

v
va o [ v

guane FITuduenviaIaviieninedaviumyiangdinaeggeeny fvil

q

eDe

1. wuwinfadinsdseariuvesggeent (Scale for Older Adults’ Routine) (Zisberg et al., 2009)
¥ dgeorgifigunmd Sdwau 42 4o Wudarom 5 du [dun 1) deyatiugwmnly 2) gunsal

°

MNLANNFLAIN 3) A9AN 4) MINNHBY WAL 5) AanssNtiunums mnuwsduiuuiafvinnsyssiiiu

o Y

vgidsmiies 80 Au Fanaliaseunaunsinlunyssin

2. LLUU?@Q’QGB’]QﬁﬁGﬂiﬂH%ﬁ (Social Values of Older People) (Yoon & Kolomer, 2007)
framIsaunuANNANugeagiivhutismiadean imalensiovdusenauidediTa uay
mylwngiesdvsznaudeiuiu [ddadnm 16 4o minusibuuuuianldlumasivannudniu

[

MiRNINNYNNDIBNINTIANTIATIZ INBWRIUMANGATMIANEINENAUKFINE

3. LLUU?@N:'QGE)’IE;V;U%NUWJ’INE\?’IL%ﬁ) (Successful Ageing Inventory) (Troutman et al., 2011)
WanmNLuIAAWana (Flood, 2002) Lﬁ'mﬁquuﬁmswmma MIUNNE WORININYT IINEN LY
Indoan f 5 pudUszney waziidarany 20 4o Jusnasin 5 seu Wuuuuiaiifinanuifisense
wazeadeiulusziud Spuanilumsiafsaiomswonna Wuditealsiusneunsvans

4. LLUU'"J’mmiLﬂuﬁg\amqﬁﬂsmuvfmuﬁﬂL%ﬁ; (B laduy wazane, 2558) Wunasin 5
eHAaLY] "3Lﬂi’lzﬁmwmméﬁ\aLﬁammnﬁl,%mmcy waziastamINananapvIzHINDg A NINAUTEIN
AideUiuing ihlunesesldiudgeenglungemmws uazuSunma $1uam 100 Au Fhmdwnzi
wmesnneauunTede wadansimmanudeiu [dmdussanisaraseuwia 0.89 I
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¥

avAUsznaudsdudu Mnngudettvinnu 400 au [Fuuuiamadudgeeyiivssauanudise

q

a

4 ¢ Teun dusenie 6 9o dudnla 13 98 suduan 8 4p wassuInduanu 5 98

T e

5. LuUANgAInWaY (Fernandez-Ballesteros et al., 2013) Yawgeiwae 5 23w [dun 1) lama
Sutheuazianumansn Teeldnsussdunues snuadslumaiiuthe waznsfewauiesle
2) aNsIauLN MY Uszumadilumadiu mmsed waznsbuuuig 3) wndlagn dseilu
AMENTNITULAY MIUINITAMITIBAUEY TnEsMeRRguwus Fnesdums anuelalduay
MIUsus 4) enswnal Yssunndasmaiiedunnuassuay smsiaunfimens wasnsuiilym
FEWINYAAR LAZ 5) ANNKNRLUMNIANAN Ussifiunnaaumwmsieu msdsufanssanedeas
mIAudendedum wazmIdhTmfanssTNems

6. LUUTAWOAIWAY (Belanger et al., 2015) TANORAINAIAINANNENETEY WHO (2002)
3 avAdsznay leun 1) malgenwd (health) leun madszifiuganwdisauies Jaaussausneme
Fadnnuafvasnsiuthe uazinfeinsussifuresdgeeny 2) msfidiusin (participation) I
FOIUNWMTINIU AANTINEINTN MSAuEDnTeaud waznadnfamAanssuneman ey
3) AnNRuAsEoMafinanUsEiu (security) Taun anuvasateuazmsfineldidiesme sl
wuuldimsiieneieersznauidedudiu wui aqﬁﬂiznauwq&ﬁwﬁﬂmmu’a’mﬁuﬁﬁdﬂaamﬂﬁm
fudayaldelsving

7. wuuiawneinavigeenang (AAS-Thai) (Thanakwang, 2013) WANIINUUWIAAZEY WHO

]
= '

(2002) FwiuwnAaggvenaifiauandonn Idmmumussunssusniunsineidenumwsas
matiudeyannmesumnnguuasmasunealiBeiingdgeety 9uu 64 au [dgadadnnaiuig
81 40 i 5 32y dnmsemaseuanuRssBaiavndnmng 7 viu asessueMaTAEULAE
anuminzanlumah g lasmsdunualdgeeny s1wau 10 au ladadon 60 fa wazusy
mmsinaswin 4 ey ndennuhlunassuguamidesduiunguigeeny 30 au 1¥msiinnzy
Farmauuazanuasandevely wiedaman 47 4o dhlfiudeyamyssimaiuggeenyiuou
500 A Tuituil 4 mavewszmalny fe mawile manzTussnidsvimilie manane uazmals uaz
InmsiwnziaeAlssnauman (Principal component analysis) Iﬂﬂmiﬂﬂgmmu@f’m"?ﬁLL’J%LLNﬂ‘ﬁ (Varimax

method) WiRadaraungdindeatiugane 36 4o § 7 avAdsznay

va o @

PAduiunouiemgamdsiiaundemaafiavnnuguuionimusssalned danunse
wazanuiieslusedudiann Tdud fisndaianansadaidevlusedugs (v = 091) amnudanadoy
melufiann Findudszanisavhaseunna 097 fanuaseidslaseaeglussdufiinn aansndm
fuvneanuulTsu 3esay 69 feanuideiunsluiiy 0.95 uasfidazuuunmmessush

2 asamelu 2 diavi vy 092 Teedidewuindusuuiniinauansusuaznszuiumage iy
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nfwglinaslunansfi \Juiedeedenfienumnsanfivnhldlumadssiumgeioageiingdinds
Tuggeenalne mnusdebiimmeseud wwuiatiazmnzsanivigeeylusoausvensiaunviold

[ Y L4
MUICAIA
1. Wadinnsiavdusznaudeduduuuuiawgdindsggeeynelusoaussiasziausm

2. WanTnssuANFanAsevIzHINlNnalassrivevAssnauuLL Tangdinavdgeeyiny
Tuanussianziauey muannfguiudeyadelssang

NSOULUIAANITIFY

WHO (2002) fivunuudAangslingy (Active Aging) Mauily nszuUmMIWRNNEgIey Wi
g fdnsmwlumsitefvautesls uaziinnuaansalunstiemienuey AseUAs? YaRaDY LAy
foAnausIn § 3 avAdszney laun MINgunWA (Healthy) M3sfidiusin (Participation) wazdiaanu
supdludin (Security) Fenszuauieifionany Wumsdviadauaziannggeagldmunsaiemuashy

Ya o =2

Idannfigawiiazrinld (323 daalanw, 2556) didpivaulad@nmuaswauwgdinadvggeenyinaly

U
v v

anuEvATIERAuET Aaamalduuutangilindvigeeny vy (AAS-Thai) (Thanakwang, 2013)
Huwunafiiaunmailonuenamaneessasdnsaundolan (WHO) Sanfuwwnanggeengisiamuen
\Baan aisdimadnniBeguamiionsifudeyasteifiuszun femsaumnnguuazmssnnsal
Bedn wazfimaianndamamananngusionggeenylne sunmsanaseuanunsideiom Inms
Annzidadnmuazanngeanassmely dnsiensidoyalasldismaimnsissddsznaunan
Ifuuudadifidarans 36 4o Wusnasin 4 5260 Yszneusne 7 avdusznon Toud 1) msfewies
16 vanefiy msfiiuinsevigeeny issnsaeglassnisuaziemnauiosluisiasyseifuld s
daszlumsdndulalumsnssihaesmues 2) nsdmfanssuuazinszlomiliidonn vanofie nsi
Fgeenydndamiansansing o mstiewmasgdu smdemsldiselomiliiudusn maduaas
Taelindsfonauunu 3) mswdameilyan wneis Msuaavesnisnisiinnuiymeiudninan
viaduilanvesdgeeny maUfii Safe @esulundnsssudmasurssemaniiivie 4) msai
AasTLAsUNEISY vianefie mafidgeangfimsinnmasviaedoams wazibaszlusumsidu s
nste3umsmesumsandufisen e fundndseiuanuiuasludinewes 5 nMsiiiding
fodngrmn vanefie msUfiRsludiasssriuidunsaheasalifigamwsemeudeuss Tid
Tsn vidamuaulsaBasoszii Tidinegldethsundgy 6) msiFuudptesiaitlas vanofie msil
NgeogaansnFouiaueine o Wetielimansamseiinatelnuenld uaz 7) msaheanusnanu
nniulunseunfiiafifguasiue wnefy mssusudvasuyasvialviianugn anuyniunely
ATBUATY FININANNNALYNAT LAZMIABUUNUY AN
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PTuAnsIensiesdsznaudeiuiu laasaseurnuasnndossziineluinalaseaineg
avAlsznauzauuLTanglinavigueying lassiflunsiwmnesievddszneuideiusususuuan (First
Order Confirmatory) az3iasneiavalsznauldviiugusunuany (Second Order Confirmatory) 1B
avasuANNaTsBlamaiveslnaannAgIumangeiivdeyaidelssing Annsidoyalasld
lusunsw LISREL 8.72

o

ABALIUNITIY

maduaSilisInnsiosdusznauiBeiuiuzesuuuiawgdindeigeey s lusnuaannsi

v v

ALY UaziBATIIEBUANNFTERRAREEINlNAalATIa9BIALsEna VB ULL TAwgndvggeDy

ETRCT

Tnelugnussiansiausn muasnfguivdayaidassing

Uz INTUATNANAIDE

Usznnsuaznguinetine [dun dgeenglusnuaviasziausnuisvillulmangommwamuns
Tandnidanggeenyiifiorgsoud 60 Tauly swnsasweenidould lifienmsiuihemeanes waz
aAslauazBufidnTinmside Suau 200 au §Hdeldivussnesenguimegnnuanmain e
ovAUsznauBeduiuidasisnnuathetion 200 AuTul (Hair, Black, Babin, & Anderson, 2010) B9
FunufidaiwelFls (Comrey & Lee, 2016) waziludnunuilvsnsansulunasunanaly (Tabachnick
& Fidell, 2007)

\A3viinde

inFavilefildlunsfnudded Tdud wuiawgdindsdgeornlne (AAS-Thai) (Thanakwang,
2013) $wu 1 atiu § 36 darman Wuwnsin 4 seay Uszneusme 7 avAdsznay [dud 1) ms
Aawiesld & 8 Fadmu 2) mafnAanssnuasihuslemilidean & 8 dadou 3) mIwEswme
Hwan § 5 Formau 4) mIadanuiureiunadu § 4 dafau 5) miﬁﬁﬁﬁﬁmﬁdma’%ummw

§i 5 doMaw 6) maFeuiothvdoiile § 4 dadnm waz 7) MaadanusnANugNTuluaIaUAT)
wadiauaeuys § 2 daanu

nstfiusiusndaya

a v

Wddszauiudhwhiggualuanuasansiauen uwesldsuaypaldidn [Uefiunside

U

I 3deduasinglaszasdmaide uazpaanuiiolumafivdoya antuduhdoyaiildunasiva
Wamsianeidaya
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NFILATICHTONA

va o a

KITp3iAnsiavAUssnaui@eduiudusuwsn (First Order Confirmatory) WAasALAIITH
avAlIzNaULBYEUSUSUALEDY (Second Order Confirmatory) BATIINOUANINATIDS L ATEE DY
TunasunfgiumamaefiudeyaiBeszing Swnnsideyalasldlysunsa LISREL 8.72 Wa1san
MadiinszAuANNaanAday lewn Aadntawals () elaauaisauing (xdf) eedrilinsesu
ANNEDARABNNAaNNAULIUBY (CFI) manilinssAuanunannay (GFI) maziinssauanunannau
fsuniuan (AGFI) adiisniiasiasiedefinie (RMR) ardpiisniiaaviasiedsiimwasly
sUAZLUUNATFIU (SRMR) fainfisavaovanueaaAdaulumMIszanas (RMSEA) Lazaing
A0eINgA (CN) LLasz%ﬂuLﬁﬂuﬁmﬁfnmmﬁwﬁmmmmﬁﬂaznauﬁ’uﬁagaLfi\miza‘v’nﬂ LA
ihwiinevAdssneuaasii 7 avddsznau

masRvingansgsmAde

Wivelisumssusesadossanlasamsiduivih luayss nnAuensTNNSR3uETINTDIIN INENdY
AEuASUNTA e Ll SWUEC/E-282/2561E Tans Lﬁumﬂ%mnmﬁuwﬁ 91339 (Participant
Information Sheet) wasviisaslianudusandsnlulasensdde (Informed Consent Form) Liie
HuanoazBunvoslazoms Tl Afennuideyadusasegidriuiduasgniu
fnufluenudy easnaudidininideiians lidrsamdensusannlamsiduidelafld Tanlias

wanszula o segidhinide

WaN15398

fuUN 1 wam AN ayaEILLARATRINFNAIDENY

ngufetefiinTnmsids Swou 200 au Wudiifioysewine 62-89 U Wugfiogszwineg
60-69 T Ty 43 AunIedanar 22.5 01y 70-79 T Ty 97 Auvieienaz 485 uazany 80 Tdu
Tudmu 60 aunsedeuas 30 Tuswudsnaiduwandeannds 138 au wiadAndudouas 69
saulvaiidunie-gansadedin Sovaz 50 wazfisounmwlan wie-vein ueniuey Souay 23
32 waz 22 muady \uiufemaumms Jovaz 995 8n 0.5 Hufiufiemsweiad lasfisvdu
msﬁnmgqn'mqﬂ%tytyw%ulﬂ foray 14 szaudsundnen fowar 11 Useandnusn Sopas 39 uay
lil@sumadinen Sovaz 36 udilsrdszada 154 au vedawas 77 Agzamwanysaiudouse Bidlsn

15267 Speaz 23
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U 2 wamMFIATIEiRNAUSENEULBENEU

2.1 wamTiNzevddsenaudedusududuusn (eudsuluea) Aadalasuals () =
1318.94, AlAFLAISTNANS (X¥/df) = 2.30, p-value = 0.00, MFBiIRT=FAUANNFDAARBINANNEL
Wisuifisy (CFI) = 0.98, Adaiinssiuanunannay (GFI) = 0.73 Adsfiinssiuanunanniud
YSuufiudn (AGFI) = 0.69, Pdaiinnfisosidviadefivie (RMR) = 0.04, Adaiisnfigavidviads
ﬁmﬁa‘iugﬂﬂzl,l,uummgm (SRMR) = 0.05, sflsnfigevzavanuaainaisulunmsyssanmuei
(RMSEA) = 0.08 ywuin edasiiinssiuanuaanndasnanniuioudiioy (CFl) wazAdsinniiaos

¢ Yva o ¢ o

mMavedsfimis (RMR) whiluiiwminad §idedehnsusuluwa [FuamAiansieil

M LipsAUsEnauBsduiudusuusn (iasdsuluwma) Aadiflaauwans () = 377.57,
AlaauwAIsaNTnS (X2/df) = 0.89, p-value = 0.95, MFBiRTEFUANNEBAAGBINANNALWSUEY
(CFl) = 1.00, Afiinssdumnunannay (GFI) = 0.94 Adaiiinssduanunannduiitsuniuda
(AGFI) = 0.91, Adaiinnfisesidviedefiviie (RMR) = 0.03, Amdsfinniisasidaiefimaslu
suAzuuUNAIEIY (SRMR) = 0.03, fyflsnfievaavanueaiaaioulunmstszanndn (RMSEA)
= 0.00 warANAMBENINgRA (CN) = 244.14 Fdzilimuinusinne

WeRasananimdnevAdsznavlugdazunuinasgusssiudssonalalulunauuuia
wosiwavigeons nsluanuaanzsiauesn wod hminevdusznauiemnaiiAnduuan 0.66-0.94

]
aada

fipsdneadfnissey 01 Teevh ludnbminesduszneviivensuldde £5 Suly (Hair et al., 2010)
Towadisznaudl 1 maftewiesld (BSR) fidnbwiinevdusznausiaud 0.77-0.83 edusznauil 2
myiwianssuazhlselmilidoay (BAS) fidnhmiinavdusznausoud 0.74-0.88 aedisznaudl 3
M3y (GSW) fienthminavdyUsznausous 0.77-0.84 avddsznaud 4 masseanusiuag
fum3i3u (BFF) fiehwiinasdisznausiaus 0.66-0.78 avdlszneuil 5 msiiidiniideiaiugunw
(MHL) famhwiinesdusznausdoud 0.74-083 avdisznauil 6 m3doudatvdaiiles (EAL) fen
thninesdsenoudous 0.69-0.87 wazasdsnonil 7 masivanunanuymiuluaseuaiaiie
ifquanuan (SFL) femhwiinesdsenaudous 0.88-094 uamridamaais 36 dail a1anan

a (Y

ANWE PUNRIN

U

¢

o),

geangnelusousvenzsiausnld MeazBaamumaei 1

2.2 wamiianziasAUsznauBeiiusususuany (Reudsulumr) Aadflagumals () =
1446.83, PlAFLAISENANS (X¥/df) = 2.46, p-value = 0.00, MFBiIRT=AUANNFEAARBINANNEY
\Wisuifisy (CFI) = 0.98, Amdfiiassiuanunanniu (GFI) = 0.71 edasiinssiuanunanndudisy
uwiiud (AGFI) = 0.67, mdafiniiaasiduaisiiviie (RMR) = 0.06, mdrfinniimevidiedeiivie
TugtAziuumasz I (SRMR) = 0.06, fafinfigavzasanuaainiadsulunmsyszanas (RMSEA) =
0.08 Fonwuih FifeveduilinssduanuasandosnannduFeuidiey (CFY) wtdufidunust {39

v
v

FomaUsuluea [FRansmssd aoil
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wamManzievAlssnaudeiudududuasy wuh luesfienuasnndssiudoyaidolssing
TagRnsanan madflaawa’d (1?) = 379.38, Amlaauasauins (x2/df) = 0.89, p-value = 0.93,
AatinTsAuANNEanAaaInaNnauLIaULiBY (CFI) = 1.00, AmAatinszaumINNaNnaY (GFI)
= 094 AdriliassduAunanniuiivsuuiudr (AGFN) = 0.91, Fdsiinniimaviduniedimie
(RMR) = 0.03, Mmdaiinniisevmasiadsiimasluglazuuuannsgiu (SRMR) = 0.03, drlinniiaas
Pp9ANNATALAABUlUNMTIEINUAY (RMSEA) = 0.00 uazA21nafatnedngd (CN) = 247.99 ¢
sailimunnueimni Tasewnzdviiassiuanunasndu (GF) wazdvilinsziuanunaunauiisuud
ud (AGFI) Fefienidnlng 1 duspiinnfisesiduaiefivie (RMR) uasAdsinnfisaeidaie

v
=1 1

fimaslugdazuuuannsgu (SRMR) dd1enndn 0.05 uenanil edaiinniiasvaesanuaaapiou

v

Tunsuszanauen (RMSEA) daddhiugud

diaRasandhwinlusdazasddszney wudh fanfuuin 072-097 Hlbddumeais
fiszdty 01 Tnuoedisznauil 2 masmAanssuuaziszlomiliidons (BAS) fiehthwiinunniign windu
0.97 sevavsn [dud avdusznaudl 1 mafewsiesld (BSR) fidthminesdusznay wihify 0.96
auddsznoudi 3 mIwdumeiluan (GSW) fiendhwineeduszney wihiu 096 avAdszneuil 6

PN

nmM3Feuieddaiiloy (EAL) danihwiinevAdszney windu 0.89 avAUsznaun 5 mMsHIndIan
fLENgEAW (MHL) demhvrinesdusenay Wi 0.76 avAdsznaui 4 mIasanNiuass Tl
(BFF) fdimilnavddsznay whiu 0.73 uazasdusznaudl 7 miafvanusnanagniuluasauain

1l
1

WadNALREINYIY (SFL) Aeiwiinavdusznay Wiy 0.72 muasy lesusazevdlsenauinny

Uy

doduluns¥a (R2) agavwing 052 fiv 0.94 uaavievAUszNawiN 7 fu awmnIndiawgmnas

Agveng nelusnuanansiaues uaslunauuuiangdnavigeenymeluamuasianziausm
finnuasnmdaviudayalBlizing MuarilduamumIn 1 wasm i 2
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A5 1 WAMIIANTDNAUTZNOUBIEUTUAUALLIN WAZIUAUEDY

NAUNNNTAINTAN ARt ARt
ABANUNANNaY | (Schumacker & Aps1zvinen AipszviasfUsenay | wan1sRaIsan
Lomax, 2010) dsenaudeiiugu | 1 Bediududuauaay
DUAVLLIN

X2 Tifistasdyneadia 377,57 379.38 -

df - 424 422 -
p-value p>0.05 0.95 0.93 NULN U
X?/ df X2/ df <2 0.89 0.89 WULNDUT
CFl >.90 1.00 1.00 WIULNEUA
GFI >.90 0.94 0.94 WULNEUA
AGFI >.90 0.91 0.91 WIULN U
RMR <.05 0.03 0.03 WULNEUA
SRMR <.05 0.03 0.03 WIULN U
RMSEA <05 0.00 0.00 WULNEUA
CN >200 24414 247.99 WULN U

p=.01

A5 NN 2 AhwinavAlsznauwgainasnnNMTItaTsiavAlsznau B EuusuAUaDY

. Aniutinesdusznay
A R?
SE t A

avAtsznaud 1 maRewndLeeld 0.08 12.31* 0.96 092
avAUsznaufl 2 myhwAanssuuasyiuselunilidons 0.07 13.21* 0.97 0.94
avAusznaudi 3 mawsuneilyan 0.07 13.79* 0.96 0.93
avAUIznaLfl 4 mIadeemaiuasiuMISy 0.08 12.66* 0.73 0.53
puddsznauii 5 MsfAaTInfiseaiugunm 0.07 9.91* 0.76 0.58
pudtlsznaul 6 mMaiSuuiatiesieliin 0.08 12.24* 0.89 0.78
avAusznaud 7 masemwsnanugniuluaseuasy | 0.07 10.01* 0.72 0.52
iiofiguasapn

X2= 379.38, df = 422, p-value = 0.93, / df = 0.89, CFI = 1.00, GFI = 0.94, AGFI = 0.91, RMR = 0.03,
SRMR = 0.03, RMSEA = 0.00, CN = 247.99

*p < .01
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Tusnuasianziauenld waznamAenziosdlsenauideiiudududuany sadanunanniuaey
Tumanudayaidelszangd stininuInuTiguLAeiu (%= 379.38, X¥/df = 0.89, p-value = 0.93,
CFI = 1.00, GFI = 0.94, AGFI = 0.91, RMR = 0.03, SRMR = 0.03, RMSEA = 0.00 L8z CN = 247.99)
uaasliiiuiavdlsznauaaswgdindemuundangujasnasesivdoyaidessing Fawgeiwaenu
wwIRATDY WHO (2002) & 3 avdiszney il 1) M3NgENWH (Health) FonsuiuedUsznauasms
fownmiesld uazmsiAidinfiasisiuganm ivsneisnsiggeenyaansavhiainsuszariuldde
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Abstract

This research aimed to study 1) the level of learning promotion of the elderly and
2) the guidelines to create innovative school prototype of the elderly in the 21% century
in the 12 hidden gems. The research tools were the questionnaire and interview. The
questionnaires were taken from 400 elderly and the interviews of 36 people. The statistics
used in the research were mean and standard deviation. The results from the in-depth
interview were used for the content analysis, synthesis, and interpretation for the guidelines
to create innovative school prototype of the elderly. The findings were: 1) the learning
promotion of the elderly according to the level of significance were physical and mental
health, social relationship, economic and income, and the recreation, respectively; and
2) the guidelines for innovative school prototype of the elderly in the 21% century were to
support and develop the elderly to have better quality of life in both physical and mental
aspects. Moreover, it also promotes occupational development and potential development
of the elderly to have ability to share knowledge and experience to friends and people in

community.

Keywords: innovative, prototype, school of the elderly
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T he Analysis of Logistic Costs of Para Rubber
Plantation in Chumphon Province
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Abstract

The purpose of this research is to analyze logistic costs of planting para rubber in
Chumphon province. The data are collected from 400 farmers of rubber plantations in Chumphon
Province by using the interview form. The results show that, logistics activities in rubber plantation
consist of purchasing activities, inventory management activities, transportation activities, factory
and warehouse location selection activities, material handling activities and communication. The
cost of activities is as follows: Cost of purchasing activities is 6,019.41 baht, equivalent to 245.89
baht per rai. Inventory management activities cost is 8,335.33 baht, equivalent to 340.50 baht
per rai. Transportation activities cost is 240,586.22 baht, equivalent to 9,827.87 baht per rai.
Factory and warehouse location selection activity is 134,769.78 baht, equivalent to 5,505.30 baht
per rai. The cost of material handling activities is 99,088.22 baht. Representing 4047.72 baht per

rai and cost of communication activity on the logistics of 3895.82 baht and 159.14 baht per rai.

Keywords: activity based costing, logistic cost, para rubber plantations
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90 21581S361NNS UMdngndgnan1sAlng pusemansia:avaurans




Gee dunnaana

Usznaudae duruzesianssumaiuniusnhey S1uin 99,088.22 v Anidlu 4,047.72 vmeals
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T he Relationship among Green Brand Image,
Service Quality and Thai Tourists” Satisfaction
on Homestay Tourism: A Case Study of Bang
Ta Boon Community, Phetchaburi, Thailand
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Abstract

The purposes of this research were to study 1) the relationship between green brand
image of homestay tourism and the Thai tourists’ satisfaction; 2) the relationship between service
quality provided through homestay operations and tourists’ satisfaction; and 3) the impact of service
quality as a moderator on the relationship between green brand image of homestay tourism and
Thai tourists’ satisfaction. Questionnaire was used as a tool to collect data from 238 Thai tourists
who stayed at Bang Ta Boon homestay in Phetchaburi, Thailand and statistically analyzed by mean,
standard deviation, Pearson’s Moment Correlation Coefficient and Multiple Regression Analysis.
The research findings revealed that there is no relationship between the green brand image and
Thai tourists’ satisfaction at the statistical significance level of 0.05.The five aspects of service
quality including reliability, assurance, empathy, responsiveness and tangibles of homestay tourism
are positively related to Thai tourists’ satisfaction at the statistical significance level of 0.05. Service
quality is not moderated on the relationship between green brand image of homestay tourism
and Thai tourists’ satisfaction. Based on the results of this study, improving service quality of
homestay will lead to increased satisfaction of Thai tourists for certain and will be beneficial to
the potentially increment of the competitiveness among the homestay tourism providers in Bang

Ta Boon Community.

Keywords: homestay tourism, service quality, green brand image, Bang Ta Boon community
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I [

lilnannngeimmnmuas (ngugmamansmsianMana, ngsnuuimsensamansngudninna

q

°

NaNABUETY 2, 2561) UnvipvienannjumwaruAsLazySnunatisuiunsviaaien (@neu
WWTNDIYT, NENUENSAEN TN IR, 2561)

guzuUAzu Snnethuuraniiuvawisviiieifgatinvoeiieadudtdie [dun nsdnse
gnsfiesiu mIspvidewniAiomweevaaveilvuinaingnuezyy lasnawssasis

wandndy udiu leamesgldfidumsmlunmasassduasisviienvosgusugyuuyluifisninsn
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sheneldiasnliuiaulugusy venwilonnandwlszadufuandnwndn Wuiide msvissifisauuy
Tausindl (Homestay Tourism) Svldsuanafisnanninvavfienfiduseussmed maduiaifidinuay
guussauflonvavauluiiasiu Mndoyavesdninvumenasuausazyy fwiamwesys wui
fuulanandlugneuuneazyuiilddunsidouuasldsuluayanaiomn 12 wis @ninvumena
fuauazyy, 2562) udiilasiegsialonandiiunslasaulugusudedufiszneunmsszdy
viashufigonaanaianudnlalumssiiugsiessaifiuszuy smivhiinsfununadoyaiugiu
fe 1w Sunumsdin vl iesnaniifustneumasemnatszaunsallumsuimsnuste
Wuszduana Feenadenansznumsavdanineinsvevyusuld sl vnfusznaumsiianag
anudnlafigndaslumsdifiugsialananddajsuiunsmdunuiiduiinsdedowindonuazawa
nszusessNmAtianiign aaanmuasNENMsRdus oIy [ud AnssuuanAuuEoul
Twitguaunazinusssn mssysnddwnden mahwusnemahfinlaedagmadifosiu msih
iusNAnT Ui sNTURIUMIUINITesFUsznaumsTugasy udu @szmansunisviauiiien
Gy AvussnasuUimvissfisnaspulenandlne we. 2554, 2555) Aazanunsaidonloelyg
msaenmansalnnduddidolfuazihindsmsaisyasiswazanufiswslavevgFuuinng
Chen (2010) WU Januauiusnivuinszwinnmwansalnnfuadi@isn (Green Brand Image)
wazawfiowslaiiien (Green Satisfaction) uazanuidasiufiden (Green Trust) fuAmen
AAUANELTY) (Green Brand Equity) lapwdndnusivdausnmsfifinwansaiinduaniuddiciede
Awnndanazadvnasansiuiseviuslaaianaudiiuiguenlusumsesyindfidedudiiusansa
sheanuiwalauazindaiionou wnfuszneumsaiemssuiludszifiudanan taavildnmansal
anaudiiu ¢ fauelumenvosfuslng Lee, Hsu, Han, uaz Kim (2010) wui mwsinmaviivin
fifidusmsionseyinddeindon (Green Hotel) FnBwasion1susnsia (Word-of-mouth) Anadsla
TunsneSuLingy (Willingness to pay a premium) uazANNGIlANWNE (Revisit intention) T
nagnsnmsnaneddsfianusdnluguziaiasiefiavenuasnsalunisugeiuld (Lee et al, 2010)
wnzanuansalumslénagniiiiosivassdyarialiuiednslé (Grahovac & Miller, 2009)
AHLNLRRILNINGNTIIANANANADUEN 2 (W.A. 2561-2565) Suleunefmunineniossnani

1 4

waLAvIARBNNN UM TAUNNTWENNINZIAUAZTNERNY (NFNENSAFATMITRUIMANRTN, NENITY

q q

UImnsensmaninguavninnmananneuay 2, 2561) dszneufvulemasumavioiisaiuiums
mmanmaipindaruEmsnlumawdnuazmaugeiu nsafulamalunsmnisasmu @inem

1 4

Forinmeays, nguouensmandMIiuFmie, 2561) danaliesdansiosdiu mihenunnedy
uazienzuiiieadaslianuddglunssineldldungueu lauldmavissiieizesgmsuiugeee
il mnmsld3nisesgsfiamansaasegunwnsuinms (Service Quality) figeuacaonnsadiy

ANNFavMIIeNInaviEnftaNtanEvauRswalaliuiinviaaien s (Nazari, Ghasemi, & Saeidi,
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2015) %@@mmwmsﬁmiﬂ%a SERVQUAL lag Parasuraman, Zeithaml, LLaZ Berry (1988) Usznaumy
ms¥anuazidnlagnd mslienudesdiusegnd anulinslald nmsneuauassagnmuazanuiiy
sUssNresuing dinenud1i5arein1suimsnunmaeseddng nmsfnenzey Jiang (2013)
wudh auammsuinsasnareanuiswelawasiinvievifien denadesiuwans@ineaes Liao uaz
Hsieh (2011) wui guuammsliimaie 5 Fuiidnswanvdansermnassindnfvosgndsumi
ANHRINELR

nnemaEFpolunTsradnagu ITesavmsfinedn maahemwansainsdud
fdeaiumasifiunureegitalansndaansnhanvszendlsldvield Tasnsfneanusuiug
seinmwanuainsduddidiuazanafiewslasestinviesifisds insuazihiladsdugumnwns
vinsdanddviwaseanudaiusdonan msAnmnluafeiilinsudeszdunwansalnmdud
§dn Aruawmsuims enwfiswelavastinvieuidisn enudwusszrinmansain uiaden
wazanufivnalazevtinvieiisisming anudiiusszninegumwnsuiniseesgsialanaintise
mafionalazaviinvievifisnsing uazdninasesaunwnsuimsaeanuausssrienwanyol
anduindidnuazeufionelasostinviesiinilng wamsdnmedoiazsielifuszneunslavaind
Tugnsumauhnmanealnndudddensansaahede lfuseulunsmidugsia dieisyas (Value-
added) Wuimsu3nisuazmssewnlemaniegsiialunana vaifiazihwigsisvasguaulygmsdanis
megsialdinniu smdsmaivpaunmnslifuinmsvesgsialesmndidseduiiie Wiaoandasriy
anudaemsiuiedesiinievifisn usnanil Setelifusznoumainanuianudnlaiigndeslu

a1 v o a

nssifiugsiialanandoevgamiliiullmuingUszasdvesnsmidugsiafisjoiumsmidunuiidu
fnssinfvindenuazmIasvnsfiaiusinesgusu sivil mhorumasgiifodevaansahuunms
sunanlUdszndlslunmsuimsdamsuvasinsiisnzasyueu madnfanssaianszdunsiuneoy
vingiien tfuumslushenelfieanliundusznaunsluguau denaliftinnsoesfmeiassgia

ihlgmsdenu a5wendn Mmminsznsanuaiyllgginig

RN

1. Wadnmzsuanunsztinsamwansainiudfidevevnmissdisnuuulanmndoas
Wnviaviiienznalng

2. Lﬁlaﬁﬂﬂ’]izﬁu@mﬂ’]Wﬂ’liU%mﬂlﬂ\‘lﬁqiﬁﬁ)IﬁNﬂLmﬁmﬂﬁﬁﬂ‘ﬂlENLﬁEJ’J‘ﬁ’I’JIVIEJ

3. ilaAnyszduanuivwelasiagsialanaindussiinvasifisaniing

4. WanAanuduiusszrinmaneainndudiderresmavissidfisnuuulanamsuazany
fawalazaviinviasifisnzning

5. WilamnanaNussTrAunWMsIMsesgsialonanduazanaivwalalugeviinves
dignamlne
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6. WinAndnswazavhuwNsLEMsluguzdudulsfny (Moderator) fifldioAnuaiiug
seNnwan¥ainRUM @ enssnsviavinenuuulananduazanunswe lavaviinvavisisnne

NMINUNIUIFIUNIINIR zauuﬁgﬂumﬁﬁ'ﬂ

1. msnaadtdied (Green Marketing) Wunwdasunsnaeihunszyndlslugsians
wanuazmsUImsiamsaeenaldFoulunsudsdunazmsssarmanenluoswaniusivioims
wazdosnsldeguslaa ;nnszuamseysndaviandes Pride uaz Ferrell (2010) na131 Msnan
fldvndunszurunsdenagnsiiiedoeivgiidulddudslunsaivanaduiusssozennid
anamvianesaiuilng avdAnsieszyndldiiadunagnslumshuunsmumismenisnann tiansy
susvAsAwABINsesguslnad druaznsudviulunana Wi maneasdunsd nsldwasnuseng
fuszannmuaznsduliasivivwiaden Fefithvane 2 Uszms laun Milsuazanaiuiineuse
d9mn (Mourad & Ahmed, 2012) usnanii Msnaadidenanansnthanisasnmanualiialfunosdns
nasnauiutiadelunsaanudnfsesduilnadndiy (Lu et al, 2013)

2. pwdnuains@uddiZes (Green Brand Image) iugnvssmssuiiiAndululavevgné
H9BoulpeivguansuzassnnAufmunsayinddvwindan (Cretu & Brodie, 2007) Chen (2010)
N8I AAnudunusnvuInIznInnanealn N AR IEe7 (Green Brand Image) WazAN
Wowalafi@isn (Green Satisfaction) wazaaBeiufiien (Green Trust) fuAuAANAUME TN
(Green Brand Equity) Inswansnusvisauinmsfifimwaneaiidussgudiismdeiviwmndanazana
somssuiveviuilnaiandudiiufinueludunseyinifidedusmiuaansaaeuiiowslauas
widefierou mnguszneumsaimsiudlulszidiudonan desnininwansalianaudiiu 4 faudn
Tuaemaaviu3lan (Chen, 2010)

3. anufiewala (Satisfaction) Luszivanuidniifunaanmsuieuifisnszninowa
Uszlaminnauasininiurivieuinmsiumsmanisaeegnd (Expectation) finanUszaumsniuaz
anudlusdinsevide umsuaavesnivanuidnlumeniiinmasziduisniisuszaunenl
nslesunimsiinseiufigndneevis vie Auniaamevisaasgnd Tunmensedmanalinela
winefly MmsuaavaanivaaidnlunmvauiiinnnmsuszifiuFeuieudssaunmsaimsldsuusns
fimnhanuanaisrasgnd inmsaanawenenasieansienalaliiugnanlasmsairenuen iy
(Value Added) (A32330u La3¥mi uavamy, 2541) {deinszduamafiowslamaidiamasnasgu

]
=]

fiiniamavieaifisnuuulansnd 10 du Ussnaudae fiwn 81ns anudaendte soendelun3zes
Wit Memsidien n3wenIsssHfuazivuinden Taussy ﬂ’]iLﬂ’B"aNTﬂwa\aqsﬁwuﬂnu
mMIvinauEeIngNlanaag uazn1sUssaNius (WUszmAnsumsvieaiiienides MUUANINTFIU
vimsviesiiisnmnasgulanaiading we. 2554, 2555)
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4. AUNMNTTUINTT (Service Quality) .TUUFMINATIgR danALasiianumnsaunTnx
ANINADINTIANESULANT ennmswSeufisussninanameanteuaznsiuilumslisineg § 5

U

iR Ysznause Affind anudugusssweesuing (Tangibility) Wudnsuzmeusniivsng il

'
aada

AogBANNEZAINGN 7 19U douil yaans gunsal anwwinden s ffnaes annlinelald
(Reliability) \flurnaamnsalunsivdmslinssiudyandiiimgiuusng dffias mIneuausy
gnA" (Responsiveness) Aa AnwfinlaliudnsfiazamnsonsusuasANNdaIN BB TuUIMIle

| Yo

agvviuiiule ANF mMaadvanndula (Assurance) AoANNaxITalUNNSEI AN Rl LARSY

U

U3M3 MpiinBruaranaNaaImnInesy ifu3ms e IneuauasaNafeen1seegsuu3nms IR

1 Vo a v

% maguatenlald (Empathy) uanusmnsalunisguaenlaldgzuusnmamuninudeenisd
uaneANBIRUUIMTudazAL Jiang (2013) nanvh Aunwmmsuinsiidniwasiornaiivwelazey
invieviiien Seaenasediuwan1sfneoey Liao uaz Hsieh (2011) wWudn AMWNTlLGNINY

5 fufidndwanmvdansaanuaininfizevgnasiiunivanuiewels

5. msvisasiizanuulanang (Homestay Tourism) Lﬂumiviawﬁmgﬂ wouwilsiiinviovifien
zfauinamiudseshumemiieniu §ngussasdiamsdne Bouduazuanu/asulszaumsal
sAtineiuEin Aaumussan asensusmwwndexuarsTuUlnAwaas ity #3n
u‘%miﬁ'qﬁj’ﬁmﬂmmazmﬂLm'rg dhinenuanals fdnsausdumstsznavfanmsiamaldiasy (e
mMaviovLiien [nnw], SinWawUS I WiLiien, 2558) UIEnNpUMBINAUTNIATZIY 10 fU Fp
1) §iWn 2) 93 3) anutasady 4) ssendelusrievdzeshunasaindnluadiBeu 5) 183
fien 6) MssnEminennIsTsNmRuacivwInden 7) Yansssn 8) Melfaduuazmsdeanlueiu
33NN BU 9) MIVTzeengulanang 10) NMIUvpaNwuS UszmAnsnmviasifieniaey fviue
NAIFIULINTNDY Lﬁmmmgmiaummﬂm W.A. 2554, 2555) Msdamslanandinazimaihianssy
‘via\‘lL‘ﬁ'mgﬂLLUUSuLﬁTﬂmLﬁa\ﬂmﬁw i NN g Uiy (Sustainable Tourism) N15V9\ e
1887 (Green Tourism) miﬁwﬁ\‘]ﬁ\‘lmi%’nmw%’wmniﬁiiumﬁLmzd\manizwurﬁiaﬁﬁmmé’auﬁaﬂ‘ﬁ'qm
maviavifisdeiing (Eco Tourism) MaviavfiBBainsEns (Agro Tourism) m‘wia\nﬁm@qqmmw
(Health Tourism) nmaviavifieadulssifeans (Historical Tourism) tHugi

a1 wmeEiui (2554) WU Haseiidsnswaramasasuladanldusmafivnuuulanaind
Tuiswimhusasinvasiiiensnlne As aowdiviesifienluiesiu ensfufinsyoeitihu amuazen
wazANwUaniy Jamaludin, Othman, uaz Awang (2012) wuih Aanssuiidnlneauluguau dun
mIaztawiuti mavhennavissiuuasmaduuiisssdoumudniusssrvaulusmsuuas
wanfidinlanaindlfiduntned maaun gRmusdina (2556) wui mawmunAnenmwmsnaIaL3ns
spvlanaindildsusosnaspuluimiauamnsdin andnmsiaundinlildnasgu a$eany
wansveesnansalsnfiafumasifiemsUsznanwus wazasasissuiviyaansiuisanudidny
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PoIMIBYINETMUsTINULATNINENNIBTINTNR e RemIuminviauin[foenvgndaeuazarsiann
anwslunsumsieinnmssmfiusnuiaznsiivinszeslasamdlusmueie ¢ Yssnaudie an1ui
WnWau anuivhAanssy anuazen Uasads LazmIauinsninenmesIsunfuasivwinden

'
a

sannseviusiuA wlszlau (2560) finud Pedpemnudsenfinnuddwgegalulanandvuiuing

witey Uszwalve dasznaudie dumsdanislaesin sevawn A dufanssuuazdddin dn
Uffuiusuazanutasndie sudveiuanaazan wasmuniniazgueunsy auany

MAsefieagas

Nazari uaz@ne (2015) wuin mwansainsfumiidendanuduiusmeuaniuanuisnela
80aAREYAU Chen (2010) Wui fanuauiusnivuInsswinmwansainfuA i@l (Green Brand
Image) wazANNvwalalundnAunfided (Green Satisfaction) waziAnudNWUiNIILINTEWING
anndnsiulundniurididen (Green Trust) AR AUAFIEYY (Green Brand Equity) Tow
fudvdeusmsiifinwdnuabinfunnauminssmindodwindandenasroanaiiews lawasgné Lee

uazAMz (2010) lAnE Wy MmTmzesiivniifidusinsemIsyindiuwindendiwasamuense

¥ v
= o

(Word of mouth) ANNAILIINTINESUANTU (Willingness to pay a premium) LaZANNAS LANWNTN

o @

(Revisit intention) tunagnsmanaafidudanuadnylugusedesfisfiasianuainsnlung

v
Y o A

utvduld Anzfidoaansaaivannigun il doil

H, : AMwansainauddidsrevmavisvinenuulanan gl AN aNRus i uInfuAN
Wanalazauinviaviszniing

Liao uaz Hsieh (2011) wudn aunwmsu3nms suns¥anuazidhlagnédn mslianudesiu
segnén nsdaialinula mansuausssiognd uazeaniugusssnvesuinsinanedonsaniny
aeinindzeegninumeannivwala soaAfeiu Wang uas Cheng (2012) wui masusluamnm
mIvimawazwaniuiiinasoanuivwalazesgn waz Jiang (2013) Wud AuMWAILINTUsENEY
she anandugUsssneeuims anudeialineald msneuauasgndn mslienuiBasiuregndn
ms¥inuaziilagnén dewasiaraivwelavasiinvesiiien auziidasnsaaneausfgumsisuled

o

N

=D

H : guammiIimsvesgsialanamdiianuduiusidenaniuauiwelalugesinveiiien
Ny

Jiang (2013) wud Aaumwnsuimaavrasiaanniivwelavoinvieaifien d Nazari uaz
A (2015) wuh amansainTRumFdandanuduiuineuiniuanufienela aanndeeiu Chen
(2010) Wu31 HANNFNAUSNINUINTEHINAWENEIATNRUAE D82 (Green Brand Image) LAy
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anuinalalunandouaididen (Green Satisfaction) avAmsiifiamunwnsUIMIsERUgeoNaayL
msawnmanunisednald dafu anudiusssiamansalitfuanuionelagonfisziuged
Tumsmseiudmnnesdmslafiaumwnisuimsszsumadendenalidnanmlumsadsamnanual
pudmatios dofu arwdiusserienwansaiuazanufiswslamsagluszisgng sanadaaiy
Lee uazAnz (2010) wun ulbnneddmseslsousuuaaslyiifiufiomsuinisiilifive uansivgman
nsUimIseAumavanasanainguidsseiiuusinms Sullusmmeiviiseduanaiewelaves
anfnanay AnduaansaeannAgiunsidold deil

H, : aunwmsuimsiiananaseanudniusssninnmansalanfumdideizesmvissiien
uwulanand wazanniewalazevinviesiiieszning
nsauLUIARTUNISITY

NIDUWNARTUNNTITY FILUIAU AILUIIN BNSWALALANNANNUS LaAIFININA 1

AusAu Aulsau
anuiewalazasinviaaiien
muwanslnauM T < 1. fiwn
gavmavioviizauuyulanaind o 2 owns
A 3. ANuUaaAL
4. fsendelums
5. M)
6. NIWENNIFITNTIAURLEILINTDN
7. IUSTIN
8. Muliasuuazmsidonloegsia
9. MavAmInuzangulanaing
10. NMIUsTANNNNUS
AMAWATTUINS
1. anulnvlals
2. MINDUAUDY
3. msWanudosiu
4. majinuazidnla
5. anadugussneeswins

2T 1 NIBULNARTUNNTITY
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A5aLiiun1IY

ATeTdum B (Quantitative Research) Huuuaaua N (Questionnaire)
nnmsfnsnIIUNsINiRedesdeiansusindidssfunazunednFuLeLe Usznoudie 4 s Ae
1) ﬁmﬂamuqﬂﬂammﬁﬂﬁamﬁm 2) AanuAniuainTavfisfanwanEain AU A Fuaey
maesifisnuuulanand 3) anufvwelavesinviodisn 4) qmmwman%mwiamsvimLﬁml,mu
Tanaad annInsreapuanNdaiols (reliability) FeAEmANaNUsT AN TavAIautA (Faen
Ny, 2544) TxeamaBasupasuuuspuaNsIui 2,3 way 4 Wiy 0.788, 0.934 uay 0.966

Fedrunn 0.70 dafueaneunsaNsuls

v

Yszzns leun dhvasieisminedidumsvisadienlugssuunenzyuy foviamesy i
UsziamindnvAuuazliwndneAuiilanaind ndayavosdiindamennamuaneazyu Soviamssy3
wud J9uudseyng 10,000 Ausiall (Toya o Fuit 10 WOBNAN 2560) avdmavisifizalan (World
Tourism Organization-WTO) LazN13viay Wignustszimalng nar sinviesifisnmeludszmadssneay
frotinvissifistsziandeusuuazinviosifisntsziandnlu-1fundy widdnviseifieaunvaiu
lildindeduilanaiaduaflfdduswludanssuiidonlastumadifdunsaslanaag Idun
Aanssumaviesiiisnluguau $uems msTwRanssndgniiuazaydngsssnmna nmsatuayw
wAnfuTivpsnNsuiie Wusasiiszan Husu

ngudateuazauaietne udayanntinviouiiisnsminefidumenvioudestussm
vwazyu Favdamesys atheties 1 ads dvuasunanguieeiiszduanadasiu 95% aanuaaia
\apufi 0.05 ANEAT Yamane (1973) ngudlagwaeetay 200 AU MLTUNNINTENLULLRBUNNN
ludengusnetelaedfauiagrouuuazain (Convenience Sampling) S 400 aty Thud
tnvipvifiuinalesaind Swou 8 uve Henuaidulasaadilddunzideuuasldsuluayann
Pndninummnamuawazyy SeniamsaFuasiiideegluonsusuunenzyudlsznaudas
Nufishuaunensyuuaziuiishuauneazyuaen Tdud 1) teezyulanand 2) Tawamfnensyuiings
3) Windunslanaind 4) nunwslaxaad 5) srumSulansiad 6) vazyudnesSaoimusudlansiad
7) s sneslad Tovand uaz 8) n3sdinSIaam Todenifudayanntinvioviiienlusiefunge

o=

qma‘fﬂmwmﬁﬂfnﬁmL17'imLﬁum\amvimLﬁﬂfamnndﬁuﬁﬁmm (Miasifieuistszmalng o),
2555) ﬁ”’qﬁﬁwnmﬁu%gamwﬁ’qmnﬂ’nvimLﬁmL%"ﬁuu%mimnkummél,%ﬂu%aﬂLL&'; Taun vsms
fiin $ruewns Aanssahiiieniidonloeiunmssidusuasslanand sy sewineiuil 1 Aquisu
2560 v Juil 15 fiqusu 2560 FuuuuusuMAilFSIAULALiANgNdpaNyTal Suausiva
238 atfu Andu 59.50 wWasidus
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LASDIHANISINY LULFDUDNLAZLAANANIZENAIOIN LEANAIANTINT 1

A1599 1 LUUFEDUAIN LA LREIANITDIAN N

) A0H WHRIINYRIANaH

N 2 nMwansalasFUAIE e

21 | mwesiisuuulsumedlihauivundon 1. Chen (2010)

22 | nMavinviien Lmﬂammeﬂﬁ%’uﬁaLﬁﬂ\nﬁmﬁumiaﬁnﬁaommé’v’au 2. Cretu and Brodie (2007)

23 | mwiavienuuulanandinuannanIsnufAa R LIARaN

2.4 | mviasennuulanandldsunmseansuiSasmaivledadoiindau

25 | maipuiizauuulanandiananideiielusunssyinddwindas

fun 3 muNsnalasianisviaviizanuvlanaag

fivin 1. dazmAnsumavieviien
31 | mafludasuzoeiiii 1309 ﬁ’m%{ﬂmmg’m
32 | ANNETDIALATELNEYDITINN UimMavipuienanasg
33 | ANNELDIADIVRIF Wavenuihlufivin lanandlng w.e. 2554
21115 (2555)
34 | anuaznreszusldenmns 2. NN (2558)

35 |anuazpnzenhinuazingivlumslgeemns

36 |Wevafiuazgunanildgnasdnun

AMNUADANY

37 | uavlwdavaiviiaamutasasis

3.8 |Measnvavgindanudasndie

39 |[msdaiunswddunmeluiwnianulasasdey

dsendelundvasiintiou

3.10 | mssousuuazanudufinszoviintiu 1. YszmAnsumavieaifien

3.11 mﬁmﬁanﬁuLﬁamiﬁauiﬁuﬁﬁqmu wu udalannialaau 1399 MvuANINIEIY
(g UimMavipuifitnannIgu

3.12 | mMIguakazdiesnneANNEzAINYeNNTug Tananelne w.a. 2554
Ml (2555)

o . \ A a v . 2.nn (N.4.1)
3.13 swamimmm“lm;mu Wy MIandEarad iwse snthoeau

Aansandgnih usiu

3.14 | nMIuanedayananIInmIviaeiien
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A5 1 LUUFEDUOINLAZLAANANITDIANN (FiD)

[

D) AaN LURANNNIDRIANDNH

sen5uLfign (5a)

3.15 | mahiinvesingmaiipeiuninenIsTsnnfuacaviinden

3.16 | MITIQUAINHNUUANIBITIENTDITNTU

317 |wmsmIanwanIznumudsiindenaaslanaing

318 | mysusvAlidingneiusnenfewindensaslanand

IUSTTH

319 | MISNEIRIUGTIN Usziwel Aiovhiu

320 |M3TnEMiFInvasNTU

]
AV

321 [mameuwsTnussansesgnsuliiungin

nsiiaulaegsivvavnunu

322 |mwisvifisauuulanandgisainaldiasiliunauluguam

323 |mwisviizauuulanindeieidenlavgsiamasdmiewinsious

nnyuzuiieaduzesan aoefiszdn

324 |madeunlpvmavieaiealanamdiugsiadu 9 wu Suemns

Kl

M3avSasNA Hudu

nmsudmsnuzasngulansing

325 |5zuunsany msasnziieu wazmIthssSudainvaslanans

326 |fsssuiilsnmadnwneaslanawns

327 | mMsRusmatasusnudy Wiy AanssudnuianswseluEe Wudu

mMsUszaaFNNUS

328 |wona1s Refvindildiwsunideyaiieanumavissiieawuulanand

329 | M3TmUssnaNiusiumiienunasy i nvieiied
urvtszmalng Hudu

330 |guuunislasanlssmaniusveslansadfianuhauls

auf 4 qmmwmsu%m‘m a9N5YisLiien LLiJ‘iJIﬂSJﬂLFI g

41 |Tonmnsldusmamadidgwans Parasuraman et al. (1988)

42 [Tanawduaasliiiudsanudsialunmsuitymunvinu

43 | TanandlusmaldnsemuANNFagMIAILa LISy

44 |Tawmwsldusmamunailduimdedwanly
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A5 1 LUUFEDUOINLAZLAANANITDIANN (FiD)

9 AaN LURANNNIDRIANDNH

dUN 4 AUMWNTUINTVDINYIBILNEN wuulansiag (dp)

45 | Tanawduivlivinunsuivszezinarlunsiwusnig

46 | gldusnmslanaadiusmavhussanusniga

47 | {Wusmalenandfanuduilunsuimaudviug

48 | gldusnavedlanawdiamamenlumsliinsuiihunasanisdhin

49 | {Wusmalanamdlidayamadinldathasudu

410 | fWusmalanawmdlidayatmasuenmilonnmainidleviudonis
NI Wil Msuunhanuivioeiied Wudu

411 |yednamasvglWuimslansndadeanuulaliunviug

a (P

412 | vhudinlhladiefedenugiuimslansag

413 | {Wusmalansmdfanugnw soutlanuaziiufinssiariu

414 | fWusmalansadianad awnsonsumauunviule

415 |vhudeanuiuladisuusihlavawdldudiiewdaauidntumadnin
NENTULNALYU WA IALWYTYI

416 | gldvsmslenmadiaubuilunmslissnevhudufes

417 | {Wusmalansaglivimaihuszanuenlals

418 | {Wusmialanamdeilofonaysslemigegaeviudufoddy

419 | glddsmslansmadidlafivenadiasmsiiuiadepaein
Tumadhiuging

420 | gldsmslenmadiaunssfiodoiulunslivinmalefimveanidu
wesuaela ¢ onafeduunvinu

421 | Tawawdfgunsallviuimssevasuaiu

422 | guninluazfvdnnuanuazmnianuazein issidey uazivansaw

423 | gldsmslenmadusomemsnsaw szanaiduusos

424 | unudagauUnsalfiliuimaiegiliesws sansasesiugidin
Iaghemniivuasiidssiniom

425 | lawandavagluiufinazainsdansiiumne
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WaN15398

Wpldnszneuuuasumulydninveudisnsming F1au 400 atuuazldSunuuaaumuid
AnagnApInazaNysnl uduieau 238 aty dnvisviiedulugBumevds w130 au uay
wAzne 108 AU Aniudawas 54.60 uas Sawaz 45.40 anllnailenyszwite 30-39 T F1uau 132 Au

]
vaa

Anfusaway 55.50 sovavan [dun fiifioneszwing 20-29 T shuau 55 Au Andudawas 23.10 G

a &) vala !

fiongszning 40-49 T S 27 au Anduispar 11.30 wazkidongsewing 50-59 T 91U 24 Au
Andusosaz 10.10 musey daulnaimsfnsseiudSunnad 1w 107 au Andudouas 45.00
savaulaun AmsfnsssiugeniiSuanes suou 88 au Andudawas 37.00 uazfinsfnuszau
snSuaned dnnu 43 au Andudosas 18.10 dwlval faonunmlan sy 159 au Anu
Souay 66.80 wazfigounWaNIE U 79 Au Andudouay 33.20

tvipaifiendlvg fgfduwnegludswinmesyi Swu 94 au Anfudesaz 39.50 1w
sovavanldun ngewmamuAT w89 au Andudewas 37.40 Faninmmasvana S 19 Au
Andusauar 8.00 Faniauuny3 dnnu 12 au Andudesay 5.00 Faniauseaiudidus Snnu 8 au
Andufaway 3.40 Fandauastsn S 5 au Aadudorar 2.10 Finnsa au 3 au Andu
Jowar 1.30 dwnindwnandy dnu 2 au Andudouar 0.80 Feningaws w2 au Aadu
Jowaz 0.80 Fwninguanwodl w1 au Andufesar 0.40 uazfminASasine 1w 1 AU
Anusaeas 0.40 muandy

Wnvauifiensulvy Yssneuen@wnineussmensu s1um 79 au Ay Seuas 33.20
sovavanldun gafasiu J1uau 60 au Anduiosay 25.20 F191ma/witineuesiy U 49 Au
Andusoraz 20.60 dnEewaiaain@Anmn Sy 18 au Aadudseas 7.60 wWernuuwitnu Suau
16 u Anduforaz 6.70 uazo@wdu q [dun wwnd gnine avanadas uazsenwaas: S
16 au Andudoras 6.70 muady dulve fswldsawian 10,001-20,000 1M U 90 AU
Andudosay 37.80 savavan [aun s1eldseifau 20,001-30,000 v U 49 au Andulseas
20.60 elFdpiiousnivEawini 10,000 um S 43 Au Andiudewar 18.10 Telddadiou
30,001-40,000 W 1wy 30 au Anduferas 12.60 warmaldsiawdiow 40,001 vnduly s

v
v

26 Au Andudepas 10.90 mua1dy lTaaldneuingussaedmaide feil

1. sTAUANMNAALTUABATWANEAIATIAUAT 1T BBavlnTias L iBI B Inasan1sviasLin
wuulansng

a A

WU MwsaNTviavfiss inaianuasemtinsanwansains dusd@en Tuseiud fan

[

wanwhify 3.87 lasfanunssmindudedoaisiunsyinddondes agluszdvd deade
B

a (%)

gegawhiy 4.00 s89aun leun anwmszmindumslivhasdowinden oglussiud daadawihi
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3.96 30989 liwi Anuaszinduanaideislusuniseyinddowinden oglusziud dauade
wihiu 3.81 AnuAszriinFumMIaaransznusafvwInaen agluseAud fdaiswhiy 3.80 wazanu

a oA P

pazwinenumMspansusiamaviisledvianden aglussiud danafewhiy 3.77 musey

2. sTAuAMNARIUDBInYiDiEIT IneseaunwIsUSMITaegsialanand

wuh amsaminvievifisrn nefianunszwindequammsuins lussdvann fieedy
winfiu 3.91 Taefianunszmindumsadsanusiule Tusziumn SawAswindy 4.03 sevasn
Tud manavauas Tuszduann feedawingy 4.02 sumsquatenlala Tuszdusnn deeaswindy
3.94 fuammindedie Tuszdvann deafswindy 381 uazsugUdnsaimsmenw Tuszduann

a a

FAadywiniy 3.75 auanay

3. szauanafianelasagsislanandeatinvisifizannilng

Wi mwssiinvieifisnsinefiennfonels Tussdusnn fidaiswiniy 3.87 Taed
anuitenelasuseldiadanazmsdenlosiugsiagaey Tussdvanniige faeduwiniy 4.24
Frusemtidien Tussduann frwiswiiy 4.14 dutmusssn Tussduann fewdswity 4.11
Fudsende lusdvevidiwesihuuazanndnluaiiou lussduann feedswinby 4.09 fumsudms
savngulanand Tusziuinn feefswniy 3.89 duninwennssssumiuazdsuiadon Tuszdusnn
fifnndsuity 3.86 sumstszanduiug Tussdumnn fdnwdswidy 3.78 susms Tussdusnn
filnmiswiniy 3.56 suanndasade Tussduan faneduwidy 3.52 dufiwn Tussduaan
fifnadswity 3.51 musnsu

4. anusNRUsIzwInwansalnsfuAIdider aumwnsuinmspesssialanaind
LATANNIWD levavtinviavieIz1alng Taaldn1sInseiauyssansanauwus wuuLnesdu

(Pearson’s Product Moment Correlation Coefficient) ﬁ\‘lm’li’lx‘iﬁ 2
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A3 2 AdnUsEAnanduiusuuuiissduresnwansalnndudddsn aunwmsuInsuazaX
wowelazevinviesifiensainy

AnuNawala AdNUsE AN anaNWUS (1) p-value
1. pMwansalasEuAdLIded 0.095 0.073
2. AUNWNTUINS 0.843* 0.000
ANNLdusUaTINTRILAINS 0.656* 0.000
mafanuazidnla 0.628" 0.000
MIABUAUDY 0.733* 0.000
m3lanudadiu 0.821* 0.000
Antdlie 0.876* 0.000

= IudAnaifnszay .05

ANAITNA 2 WU AwansalnfudFidon e duius idsuinaannnivwela

o o

vaviinvieufiznsn ineeteitsddumeaiffiszau 0.05 Ineflrdulsesindananiusidu 0.095

5. aAnusNRussEuivAmMwNsLSnsasgsislanamduazanufiaws lazastinvioaiiien
¥milng laaldnisimssidudss@ndanduwusuvuiiesdu (Pearson’s Product Moment
Correlation Coefficient) AAN3 NN 2

NI 2 woh gunwmspimslagsanssegsialenandfenadiugideann Tuszy
g9 (r = 0.843, P = 0.000) sippnufivwalazaviinviovifiensning sinsiioddnmeadiffiszdy 0.05
WATAMNIWNNTLINTTRYEINAlaNaLAT uenTuA Ui AN NTNRUS IBsuInTuA N lazey
tnvissifinsning Tdun anaindeiovevgsialanamdanuduiusiBeuiniuanuionsalaly
SUAUEY (r = 0.876) aEeitiddyMeadAfiszi 0.05 MmInauaupslANNFLEIBsLINTUAN
Wowalalusziuge (r = 0.733) atheiiduddmeafiffisziu 0.05 nsldaadesiuzovgsialenaintd
fanudaiusiBesiniuanudivwela luszduge (- = 0.821) agiifuddymeaiafiszdiu 0.05
mainuazidlagnindianudniusiBennivanuivwalaluszduihunans (r = 0.628) adneiilbsAty

neadfissdu 0.05 anudugusssnzesuimadaniusiBsuiniuanudswelalusziuihunane
(r = 0.656) pENvATBEIALMVANANIZAY 0.05
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6. Anmdniwazasaunmnsuinmsdaiiududsidundiseanuduiudsenienwansal
asaumdidzzasmsvisaisuuulansnduazanuiewa la lussinviasisasnine Taaldnns
3Lﬁ5’1:ﬁﬂmunﬂnamﬁaw'vg (Multiple Regression Analysis)

Wisedvimmessy laea 2 Tuea laslunafl 1 libhfmudsfsuiusavhmamaseuss

U
LYY

fufulsdase tufe Ansanemsanaduiuisnimwansaianfunddsiuasaumuniuing

firoanuiionals wazluluaadi 2 Ansandudsyjaniussmsesnivnmansalnnfumfidouas

D S

AUNMWMTUSNINHADANNAINDL F9pT N 3

M5 8 wamTAlANsiaNanneedewy AnuaNRusIEn i wansnin AU ddesaenviniien
wwulanamduazanuiwnelazeninveudiznsning lapdaunmnmsvinadusudsiiiu

Tuea fudswennsal B Beta | S.E. | t-value | p-value

1 | Fhavfl 1.497 0.132 | 11.339 | 0.000*

fusdasy mwanslaNduAFdn -0.067 | -0.09 | 0.026 | -2.546 | 0.012*

ANMWNITUINT 0.672 | 0.863 | 0.028 | 24.358 | 0.000*

2 | vl 0.937 073 | 1.283 | 0.201

frulsdase mwaneiaN AU E LTI 0.076 | 0.103 | 0.185 | 0411 | 0.682

fausiiy AMWNILINT 0.824 | 1.058 | 0.197 | 4.182 | 0.000

fulsufanusIN mwanﬁmmjﬁummm ) -0.039 | -0.78 | 005 | -0.780 | 0.436
@mﬂ’]Wﬂ’]i‘Uiﬂ’ﬁ

* fuldduneadfiisedu .05

et 3 Tueadt 1 Maneaasuzasiudsdasy mwanualnnduididoiuazgmunm
mausmareanufiswalazavinveifion wuh mwansaianfudaidn (P = 0.012) uazAUNW
M3U3113 (P = 0.000) ﬁﬁm%wawiammﬁowaiwmﬁnvimL17'im*‘mﬂ‘mﬂaaiwﬁﬂfﬂﬁﬁﬁtymmﬁﬁﬁizﬁu
0.05 LLazLﬁaﬁmimv=hﬁ’uﬂizﬁw%minmaﬂmmgm (Beta) WU AMWNTUIMT (Beta = 0.863)
fisnswasaanuiwelavesinvovifisasnnnitnmwdnsains fusfiderdeisnsnalufianeay
(Beta = -0.09) T A&7 2 MIMAFILANNANNUS ST I aNEainT B & T eaemaviavfien iy
Touawnduazanufionalalusesinvesiiisnsnilne Tasfguammsuimsidusiudsidy wod
mdndseaninmsnnnssaesiulsdniuslifiioshdy (P = 0.436) aqulen Aaumwmauanslaily
fudsriufiidnswaseanudniusssrivnmdnsainnfud &l pzesmvissdfisnuuulanaind

o o

wazanuivwalazavinvievifientalne sgeiidoddymeatafiszsu 0.05
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a1 HAZAUS1ENA

NANaMSAnE wuh amansainndumFdenifanuduius iBeuanduanuienealazes
tinvinaiiien il oafhuwnemsatemssuiudgnilaemadenlavivgudnsusdudoidudluns
ag%’ﬂﬁl,l,azﬂ’;mmﬂwiaﬁ'ou:mﬁau FINEIMIAANANIZNUNNAUADAIIINGBN (Chen, 2010) Y
Touaad Lidullmuanuenanisssgnd Wegnénuszifiuannyszaumsaiilédsy @ssu wwdsmi
wazAmy, 2541) nu3maveslansiag uanani awme3@Jizﬂaumﬂuﬁwuﬁ’uﬁwmmmﬁ
anugnlalunsuimsdnms masfiunuuaznmasdens lFnnusmasnudu ¢ saslanaws (Moawn
JATUBEINA, 2556) namsfnEnluaeliisonadoueAdeey Nazar uazame (2015) was Chen
(2010) finudn fienudnwusmuInssninwdnsainiuédifen (Green Brand Image) uas
aniowalafiden (Green Satisfaction) TuuSunzavgsialanaindaevynauunsyy Foninmssys
seduasenmaneaizeennfuddduiisiullfdewalianuionalavesinvioviiisfinduse
MIANHYBINYIU FAUSAINA (2556) Tdaiaupuuclunmsvamnduawnmsnaiausniszas
Towawd leun suiinasndnamstaniinlifanasguuazissnsnansaiasnguiiaaineany
WANFNFULEMS 1B 01w AanTan amuiviesiiion sy duyeansmsdiadaliaundniu
AuE AT MIBYINETRLsTIN LAz NNNIETIINA IpasiFeiondnuniuazanansadaanssie
tinviosiiienldathegndies nassaumsiananwwndesseslanaind dafansasmiuzoselusgssy
FrupnuazaauazaNlasady Wenswamvoiieadeinussaetedeiu

PNINAMSANEN WU AuAmMIUSMsRenadus BaInieaewe lasastinviouidien
susuMwMIIIMsLNNeEdL fis 5 fu ldud eaidedio nstiaudesiu nmsmeuauas
anaugUssInTeims uazanuiinuaziinla fenudniudidensuanuionelavastinvevidien
wuiiu evannmsliuinmaveslanandiianugnspeimnzay aansalifusmamadyaniliunigné
fenandanuazifnlalunmslvuinms wazanansaareanuiulaliungndnlddensuansieinee

] ]
Aaa

aadlunsliiuims sawdsisenansemanzlvims viigndiulaiauldsuusmsidign Svdena
Tinvasiisfaanafewe lauaziiuunlinfiazuusihuazuenss lUfaiiounioauidn (Lee et al,
2010) WaNIANEEDAARDINLNNUITEDEY Jiang (2013) 990D Liao LAy Hsieh (2011) uay William
waz Buswell (2003) [@@nmn wuin AMNNMTLIMS Usznaueiy AnutnEeda mslieanadasiu
maneuauay anddugUsssnaesuinmg uazanuiinuazidnls ddvswaseanuiivwalavevgnén

Nawam3Ans wudh aumwnsinslilddmulsiduiiandwaneanuduwusszning
awdnualnnduddidmuazenuiiowslavesiinvioudien seiuevguAmANTUIMSRLANAY
Tifidndwasemsdsunlasanuduiusszuivawdnualnnduddidoisesmsviseiisauuy
Tauswnduazamuivwelasovinveviissm vy senrdeeiu suas WIBeNa (2558) fingmndus

mMiusansadsuulasdninazasiudssiuiiidesudsmuld winamanzaniudoyaanizngs
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Tusnumsalfinzasdeuszansamzngn Idud msfiafideseiugerasgaamnssalsousulu
UszineRuiidndwaseanudaiussziaunwmsuimsuazanaiiswelaseviinvievifieniianas 819
HumwszgFurinsvesgaamnsanlsousnlulszmeiudasnsnisuimsiidguen Weldsumsuing
melfulonefidmeadiareanuazmnauneigiuusnmsmslésy wu dnthildulasredwindex
dowasaszAuthilinay szuuuasivdssaiwilsTsunsuaysnuwasouiibilfdoainomunmnm
fimsaniu nsldiudasmsistmlusunsutssvdandonu Wudu mlkgnidunliiniazidn
gulsmnaunmmIudnsiiug snnaneddnldsunnmssinameliulinediden Seeradu

sngiavwasdaszAuanuianelafianavgndld mnmsuleusddeizeelsvusnuansliiudly
mau3mafilaifiweung3uusnis (Lee, Sun, Wu, & Xiao, 2018)

Tuusunzevgsialanandvevgnsuunnzyy faviamsay3 scausosnwansaizesnium
Adpnfiindulilddenasannufiswelavavinvissifodiifiadu Fahauawoimafudiulsmiy
Fepnatunszfuanuduiusuienaufiemeeuaiius w1 aumwnsudnsbifiandwasions
Wasnwassanuduiusssrinenwdneainnfud ddmuazanuienslazesinvedien s Feaansn
asnaldd anudiuszasmwansainniudiiderrssmmeviiisnuuulananduazanuionsla
pavinviovifien bildfued fuamunmmIvinszeslanawnd madnmeseiilisonadasiumadnenly

U q

ofim (Chen, 2010; Nazari et al., 2015) %9l naflumnzmauflissnsassinenngmsalldet
AsauAgNiUdayaL1INgw Dnagelico Waz Pujari (2010) [ddnsmwgiinssuuazanuiiniindnzeviuslng
somsuslaadiden wazldiiaue 2 Yssbiusdn [Fun 1) nassypuansuzassgni lunandiden
uaz 2) myhanudlansudlnaddsimuansussesiumuazuims laedussneunsdesmnueieg
wisehuslnafifinuansazatslsuazmnzasazfudhvansddysgmioamedvisloammunden
usnanil Paco, Raposo, uaz Fiho (2009) Isiiaussunaa (Segment) Tneldinausianuseulm
AeAnuaszriinfedvinden namsAnsuaasliduismsuivdunanosnifiu 3 du Usznausie
1) nguiduna1y (The Uncommitted) fiagjSaras 36 (ungduiaiu o1gsesvning 18 -34 T fingAnyn

v a

vilnagumiidufinssefviindonuazianusslasainiainmnavuindon 2) nguinianssniiden

v

(The Green Activists) fip1gazning 25-34 T uaz 45-54 U fiagifewas 35 Junguiineldge i

Wendoeivdudiiafowindon soulmhesenssuasunminainuaznslasan waz 3) nauiisey s

q
=l

(The Undefined) fagforaz 29 dniflunguiulnaifionguazmafnenipendy 2 nandnesiu fanug

U

€

WAenfusmsumidosuaziinginssndiduavseamwuinday Tnedasialumsdneased fe Tilad
nauunnguinvisufieniifisziuiuiuasiruaisunsuslnaddimluseiusg 4 Ssenadenasiods
Aunuiiuansneannissanssluedin wenani Wan1sAnEZ8Y McDonald, Oates, Thyne, Alevisou,
WAz McMorland (2009) WU Fufuazu3msfiieniunisviesifien (Tourism Products and Service)
Bavmssnndeindeiu Judswmildlunarildlumstegulade wibifedulssfumduuas
fofudszifuaAysesan naluMsSAUNY 1A LaLANNELAINELNY
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dorsuauuziiamsilUyfiR

1. NNwamsHve woh muansalanfuddideifenuauiusieuanioenaivwelasey
tnviesiiien usznsumslenandlugasuunenzyy Swinmesys mssnsmnsgumsiuims
munaiinasglsnaad insuasiannmsliuinetweoiies aasaaumsdmannuionela
yaviinviasiienlughushe o wisldrenadavrannudavmasazfiulumuamnuamenissainvoiien

2. MANAMFITE W guammsUEMsRenaEus Bsuniuanuiiena lavastinvieeidien
Husznaumslanaadlugasunnensyy feniamasyiaslienaddyiuaunwnsuims suans
Thwla mameuauss m3lianudedu nmsdinuazidnla wazananugysssnvesims Sefianu
ddlumsiinanufowslavogndnld uiingshalanandignaunnenzyuaziiuadwiaiues
sty usiderulugrsunssiulemalumsmnselffisuazsianusesiuiiazysulsenumwnsins
uifuiivensuiazansaavnunazneldliuiaulugueuy udegsheiifedes 1wy msasuie
RV MR I mAsTosgNay Sevihanunasgiosinieniesatiayudisznaunslugusu
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T he Intertextuality of Time and Space
in Cross-Media Creation of “Love Recipe”
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Abstract

This qualitative research is aimed to explore the intertextuality of time, space and meaning
between a Thai television drama and musical theater cross-media creation called “Soot Saneha”
(Love Recipe). Ethnography method is applied to this research. The results of this research revealed
that the intertextuality of time consisted of set time, event time and symbolic time. The construction
of time and space in musical play was adapted from television editing code, consequently, six
following techniques were integrated 1) Split Screen 2) Flash Back 3) Inner Extension 4) Re-entry
5) Multiple Entrance 6) Ensemble. Lastly, the intertextual-Meaning of food is translated through

the songs in musical play.

Keywords: intertextuality, musical play, television drama, time and space
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1) Split Screen 2) Flash Back 3) Inner Extension 4) Re-entry 5) Multiple Entrance 6) Ensemble
wasfidneusdniusundsanunineludasenslasmamenaanuuniwag
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1. msidini3as - pduldsuda | - Tedidamems | - maaiFes - ey
donidufisng | vhewnswes | deudmiuedu | dianiFes e
EMINT | pAUMBIWRY | Slaesuiaz T¥ansnsatiau
uazldnu GIIeRER swaiieng T o 9069 9
aulaann PBINGN AIDIANDDY 2BIIAIU
ATUBYIN DENDBN 218w afinldaE
TI0E
2. WAIWINS - ANNENAUS | - AnNTAuEY | - WEUANN | - AANDUANN
89309 YNFIRZAT | VOIDAU Fautwmelu | duiusaees
wan (pAU) funa Inlasiae AZATIOVAL q
U g, ey voveduiu
LAy Bl UNLWAY
3. anIngA - DAUAUWY
siulaluanu
PN NZIBEN
fudne
4. mIndnany | - UN2a9pdu | - Unaevndu - Juandauds | - Ynasvadu
Uuanu U Wlae funpuay NULNDYIN fugnie
Taude aN nilv
5. ABUIL - MEYNIL - DAUNUWY - MUY
whan T KR it PBIDUTIL
- nRINANEAN TaAm
Wuiauiu
AU

1.2 duusunnelddadiinaeeian (Intertextuality of Set Time)

avasnaimiFavgasiadniiu nsthanaiduazasnilasbinfsuniusedes ude

“ptindenduguinadninavazathdnfuauiinieuen” lushuzssnainsuansiifiiia Mnaeu

Az 1 9luy U 22 AU WiRsLNey 2 FluvaTeiiu v lEinsoelesunumeasiiazas iiaN

naedudu Inpfimanviinaeeiiazasran (Main Character) Ap aau uazwg AmInviinaesiiazas
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alava avArnsuuri

389 (Submain Character) léiun wipddlen an iy asmauunumIDILNaYIBAAANTALEN

'
o a

F99FATATUNILENAY LazIiNLIIMYsUswE BN azaslumsiaFasilewszion uenand
Fefinadslumsaediusunassinazasiiaandasiineasnan Tay 1) msyusmdazasuazdose
yadndnuuz 1wy Tuazasinsimbziisnazasmder wevevaym Wudnwisenadaudeinneien
wazsazasgnifa Sefumiaugdiemnsonagvine q luazasniiimsasmeusazasinienas wath
yadndnsuzuazanudautissesmimiveaullifmazasgnidaunm waziiinshsusswihidungain
waavaNvUioaNUssEIMAlunsE Saenavieens uasihliueadaudeoeveduuazgnie
Hudesdnipefisnansandaaeldnndy 2) nsanumumsewisndy lnsluazasniiadelvivie-gn
Anlauazlilfasmhiunuiu Weaananlunsiiafazassasdnilsiuazanmsmifiudosludiu
ypvaAUTUWE 3) MIuanvisvasiazas luazasnaviembiu eysdwifisseuden Saduinmsiies
wiluazasniiduiiioiauazua Tnsdeienadusaserdwinmadosluliivie ioanuuanudauds
gavaymAuua uazainsasifiusesiuiaslulnsbisssuanuasmsndnanedui 4) masufazas
fifimsdwdsiuusumsasin wu luazasTnsvimiaied) w.a. 2552 dufugasiinszuaanuiosinva
MasFaNuse Fefimazasifuinuansihlniguiveaude asuoeiu usilliamanaasuly Tuazes

witvUSugedmazasiduvnunnu s ldldiiuionsasosidvdaaaianuuuuesazasnaviel

Tushuzesnnufosnsgegaasinazas (Super-Objective) TavaduLAzNgTUiANNAVLAN
luazaslsvieiuazazasind Tnseduduivasiinnusasnsazldfaeianysaluunsnusisen uaz
ganeiisevsnem [fideeym wedeiinsfia (Mission) fazdovdnlulnddafiuanlugueasnsmoms
013 119 o Aisevhennslifiu Feesinuuvmeaasy (Tasks) Tumszaliwgansisaswhensuazin
wylumsiesems Sevihieauiianudaudeiumis Wosnnldnalnslunsdnideninsauldousn
Tugudfinmnhiausludeisans wdduiiazasniimssvassdlwifeenadaudsevaduiuwe wia
agetiud Svluazasnfidni Wawiveveduidsdousiiasounnne saufidulnniutveaudeiiu
Ramnvasus Thivamauiinesiniulildisaiaews sunniuiloauiuuimieisnuaslildwumhiuan
Huniaut duanudaudviigndemauasiu Toud aadaudsseveauiugumdsus vasaniiedu
Juldheypmasnaiiss fuTdauuisuazidhuimaunu silifvndesiugomdennuiaes
oy AamdsisAnuduludaiunie usluazasniiudaussifuioaniiornunszdy Tnehiaue

YuaNNTa LderaniiNegoeiuN1INa e AULNLIL

dungiufaudesmagegalunsiusuliuinaziniesi#iniidtu duaudesnssosasn
(Objective) fitfisanluazasiafi fis usumauedusuuuazAnimslfnusewhemmsazdulamali
Iflndgatuoduanndu daiu mafesesngiifonensavhoufududmshimhussesnues uas
seyivaswihewnslveauiseuliss hlenuemsevautesuazanasniiuiaeds lilénanguansal
muusnwhtiu wedvdossinuuymasaylumssanusosly
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sdulandunazneneuguaise Seluazasnaimiasifuimgionusssiifenusewhemnsiilss S
wazsnufuenlulsousy udluazasioit fiesnsyaivmsvihnuiiduagaouvhonsseswy walid
Usngimgldieuduewlulsous duanudaudviidoeemgiu fanudausvneluinlanuiosi
msuanANNa3IEaveymiinsstnuazgnuiiuaduvis i uazasusnaalulazesnuiaevdela dau

o] 1

enudaudoiufazasu ldud an Wlavsvuifenssggnawesifiudibuausuld ludelnaimivay

'
=

fpavasnidATmMahEwelsTiuRe iUl whlsstuaNdaLisnandanausanlUAaanudn e

U
v

sewhowgvayn Fsluazasinsirhiiausenududousevdsudiuilinn Wusui sysdnlaiinge
TwgAnunulusizaslafion asseimaesauies SwhliiAamsivneiuluneuusn udsaanie Buwiu
odufiviniduiauleng aymfiGuszursauiinsSennganiioyaselulssifiudonan deuiiaym
zdswihiidieliianusdeinlafmiduiveieuainiong uaswoimguivasedudiuaustnsls

U
¢ G

diothinadvassdifiuazasniideianaudssiui [ e mbminees@evesuiulufivaiamiiien
Foviuaduidunan
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AT 2 LAAVANHUETNTUSLINIBINAUUL Set Time YBVATATFATLAUM

alava avArnsuuri

. ansaucmsaeley (FNWusun)
2vyAUsTNaY " S 5 = -
NN NMIASLAN F5asAvel | 28RN ARNOU AnLUAY
(Convention) (Invention) (Extension)| (Reduction) (Modification)

1. A2aLAs - MAZATRAN | - WOTDIBUT - MIYUTINYDY

(Characters) | (8, W) waeaiugnida
ANLAN - Mngupeiiuiiy
PNUWNUY

2. ANMUADINIS | - FIAZATUAN | - FANNADINS
ERE RN (Y, Wg) TONVDING
AIRTATUAN ANLAN flusumaUnaY
(Super- WU
objective)

3. msiaves | - BAU AN - maguasdu | - masaulvedu
fMaLas AR hlanmuazey
(Mission) AULBLATALEY

MBS

4. UMNAEDL | - DAY AVLAN - naguaniu |- nazeling
PDIAINEAT MBS NFUN
wan (Tasks) - My 2Nl ALLEUD

Tseusndas fonauunuly
VDING NNNY

5. ANNTALEY |- AudnLENy | - aAuiune - aRUMUUNBYT | - aNduMSLin
aasfazas | meluiale URZINSEN ANNTRLLE
naNNUM AULBNTZHIN - WENUBYIN
azAAU 9 AATAIUAN
(Conflicts) (BAUNUNWE)

- DRUNUNRY
- WAy

1.3 ANWUSUNTDILIANLBIATY

o

neal (Intertextuality of Symbolic Time)

maaviniusundeayansallumsaiassddniosavarasgnsiaim Imsldnaifme

azaTwaviatslavdunanasasngiml vIafiSenin “NITEFNAIWLUNTLALNNTODNLUULND

MILEAY” DY 6

a o

A5 il
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1l
oA

1. iani309 (Narrator) uNB9NIIA1GDY

Tuazasniifinsisruaemassiazasiduiiouuienuaziiouwszien dufoljas
vinmnemidun tesinsoasnadedudneal Wuduih luen@avssazasnd azfimslfummas
iiothiausanufuazasiwasiienivewns duieslaenguiinuansasmuiiusinglugaavuuniinss
¥howns uagiimabhiausiauysig ¢ Usznoumadud Teefufenifugiusevidemaman lunsuine
oAy fnsUnngiazevedu lugusABngmems Hello Taste WazmNimupy®) W1289918M3
wisnniiveaaseanluniuiiuansuni Ujeufian@ssanaduiussesmuaeiuadudoululusfin
e iudn douszndusiafisnsasmaiduisnssesedu mimedufuwgiiuaiousn Fafiumsian
foullusfindniguiu uaivivassmansalil LilfiAedumusduszeznasdoulan defunsigian
Sesiemansnizaviosddumansallva uazawnaBsdudnuaiiuinifaumnauna

2. UNWAILAZNILALIN (Songs and Dance Scene)

Tuazasiwastiu uniwasAsmIiiniZesve uansannmszasiiazasidnaiinaznssiuign
Tasmslaanuraneaslulumdavuazinues wandurieimsiuiidusaumeeig ¢ Wuduin ms
ihdvansusiduseveduduanuduiusunsausey 4 fise e i gnide vournu Brausenh
usnazinelunesie asnsadwumwasiiafuauldasuaulumwasiien uonani geldiu
Wannmsmeanuianvevaduiiddengilaldifunmuiugdl gnoaslaimetisoulouy shilvedu
Buduauihzouwgvialal sunsatEH WAy Bitter Sweet WipAmMaTNBaYWRHUATANAIMIILUBY

fptviiipinay MLAnfILaY

“Aadiduunvented wuasastoemuiilsiil svavden sl naldggoelvu Alae
azldiiudnedy uaustvilszivliee doflssiolinou dvauil lddweiilvy Junsuiuey .

fegiilaiway Bitter Sweet

“uhvleiifu Sfumnidnniioutu sgiusbitsazlafidniu ain wez wezilsfvhmidy
aaan iufinavazAndeimas uiasunesllvhlumiisuldiae vvwdeustuse guiwasau”

3. wadlanAsauLdadsznay (Sound Effects)

Fevsznauiildiiermuanamiuiiunngluanniedudewmeasumavhaimns laafimsldides
Ysznauifumsnseideiauassmatioundullunasulndrownhil Weldiduheduldnalndums
annﬁu‘[ﬁgmﬂmﬁafh LL?J"IJB\?E]WII’]V]I’%L‘fluﬂiiuﬂ’liﬁﬂﬁuLﬂuﬂu%ﬂUW’lumWﬁi&Lﬁd{lﬂ T899 TTiANTS
Hupseiudn vioidevemuduszney “Ae” Hunszeenazeaiodluineiu Seaudu q asieh
Tilou wazidlalatu “Ae” Snass fiflumsndugsnanlulnfveiies vis dee LLammiamuuﬁqn
udnunazemay dlNlFEeBeiuaaduudidunmsdedeiuiomseasinas usu
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4. aumIYIzNay (Music Scroll)

nsldaussusznaufiunmsuaasmsuisuinuassnaannannvils Ssenadugiedh usidle
fausddsznaunsilasuannfisansaaenandedudnsalumaniimlunisiusesmsdiduiEo
mneaisu luonniidlsn Wadauriidosmsulasuenn Asansadavhnansnianluneuiydiuaensdty
wanlel Wusu wisluanfidau anldauaiinsevuenzedsdanuenwgi wilwaidedunsseneuusn
gawvinundFeFiau aussfussiaswaniszneumsidesanniistananlugaese fe Hrmside

o

MlpnssN udu
5. NMI39BNLUYLLEY (Lighting Design)

mseenuuLuasiifinaso A Bsddnuaiiuagfundnms 4 Uszms (g3wa 3Risni, 2543)
fin 1) Wuiliuas 2) anwuduzesuas 3) Airmesasuay 4) Fuevuay feegairu Tuanniifaueg
edanmnnang uaiiuitliuasemsgaiufazaslamazammils umsuaasnadsdadnualinde
mswfumsmidudesiidhazasiniu visduesuavazuansnaniegludwmilsevinazas wu e
paumnaglupmaiiedeanuin Ifluiuiiogdumadvisossgndeaniuing walviuiidwihenani
wANENU

6. NMIUANIINLLAZLATDNLLENMY (Makeup & Costume Design)

LN mTBYIAIavusmetil uananazienennN dufauneeIarATLE SNEINITOLERY
yassle gz sudu ddulane Wannnsvesiazas uasifuiuummessiazasiishdny @il sndy,
2546) uazwthilzasmsusemhifulisnennnsssnuuuiaiasusivme @isn udian, 2559) dlu
arasnfiimIaviniusunlagldnadSmemausianih @afuaziasesusameanauieaiuasas
Inwimivsemanile AeldlunsueniufiunndreiuzasmssiiuiEessn

2. M3UsZNRUATNFNNUSUNAMULIRIUATNUNDDIATATIATIEIMN

Wipsnndunsumeduazasingim fanuanuateiFesusesnwlunsbhiaue analng

v
a o o

Tnazavsmanw msldmaiinnsdnse Seiludpinineevazasiaf deii msdsznaumsazasniises

De

gosaimniianuiisuidssiuasasinsimFefimsldmada deil

2.1 Split Screen Aamstani3evraviazas 2 nga a anufiuanseiu Tugvnaidediu
Toel#smsmiloutumaiiamsnagumwoavazasngimd widaneiuiliasvuwmisuuni a1ad
mssanuuuwas e davluilvlaflemiiviou wiaduiu vde onaaFoandoniu Insldanusannday
NWLNWA WIOUNIWAY 1 TuwavUesasiaesn Lﬂumnﬁaﬁulﬁ@ﬂﬁuiaﬁMWﬁ%wuLuLna‘%' Tummzﬁ'wq
Ifnofuwifithu sivassausinuduauluimlaindnatelsredu TaAmiuuemzadslidadaiio
Aanusnlnemsdaviuunmwassaiaeiu wasUssanieeiy usu
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2.2 Flash Back fiamatiawangaviuaiin laasiazasiiegluiagiu dvenaen

foufomamsnifiindu a snuidedudviesmsanuiiiufld o1fi anfiufesaniFes
anufusnvevilduiavgioauduag iosnmnisagnidssgmninivaseuiissuliisefuauiiani
gpounsAsasfiuazynatedasanysaiuvuiniy Sadumsiandaullunaneiiieu u thuseeih
o Wannsisnzevmmsunwasauthumiie

2.3 Inner Extension Aip a anufitdiendu nadeniu fmazasmanluainiinnetluie
anuAnvasIuLBsuaziazasinnguiieglwhenanng TaslunauasiuiivesheanuAatiu fMazas
NANEINNTORIEITIREATUENBUAY ¢ Wndhe fragaiu aduluiway Bitter Sweet Fvazfiviousov
speiazasiifunineuuazgnénhuinedidanmiioudiugunnsanuduaulaleseseduidsony

q

Taeiiwgfatnseihisudude umamsal
fotheiiloway Bitter Sweet
“Snienuaafur Snanualdue desansuinezus vananue veuldne”
2.4 Re-Entry Ain m3sananain waiadnlulnd ssnsadunmssdoiuiines

nalmivunf uwnumsianwidh Establish Shot savazaslnsiem! Aldadvanamant
gpemInlasuiuiinazina wu lusnfiwgwisssngioeduiignanmsa A wdnasingTud uasugs
vsnniuisassldsuemainladudeusananann Wenduidandnadsinsiwadsuyaifuginam
waasliiuhlginiumanallsmids uazhmussonidulmivunidiiduiuidanuusenu
FofuauazamuiituiFassmneuwhil Husu

2.5 Multiple Entrance ABMIaemyidnonnvansmeiginmtaziinuay 1iunsenszeiy
Nufimsuanstiil 2 $u nmsasemedhesnandudnend viasuvas welifiduilumsatuau
mais3eslugvnafiuanseiu visrsnanieiu uenanid nudhesndvaansoadeanaiiu
Nuitlidonsud duduin msiaBasthusmg Seifluainaivssusmeaasimednasnagnedu
visrniane Foiuidedinmasiiudasiiazasiiiiuasauaiivomy Ae umze Sau wy Aeziimg
ieentumviiamnaie

2.6 Ensemble Ap ngntinuaavasnuiidsnaoussenmazasanaiduiuiiias

2296281609 9 19U DITENMATEILINeS luenNE fesiniinuusndniu vieussenme
auusivlunewinerasi3as Sansaivassdnguinuanstuazesinaimbiuinlddnuucsasninuans
aunuiiguszlundaziuil 1wy snvesiinaunssiefazifunguauilisiuaseuasmszian s
azasniifisuufiuanselyannazasnaied Ao Shuassannuasnsaldtn ifuaziasuumumlyma
AuTuaznasy ¢ 2a9a1n leponafianudeiiiswmdalisafiosiufls anfi inuassiiuaneiduzne
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alava avArnsuuri

ushovhlunavene anadaviuumiduwinnuinmeanudasadeiineuladidonzesusien gnAluiu
wine3 wazgniehudndn leenswfswied wasuain Wisuyainnsuans deuiheugaza
I dwinuaasannuauiieniu udfasbiddnAnudanluansuuseazasiad

3. duiusunluiBeanuvnngsasgnsiaim

Tumsseassrdadesesasasgasiaim faviichelovandundumefoazasinsiedang
shunlaneny IeslEnsadvanuvanenidudnsusianizravazasisavil fs “avny” Seilluviany
anwouy eall

3.1 813 IUANNTINETDILATDY LN LT

\fiepAugnonahatimhewnsdssianla e q Mhownslidiu udedufineswazdnds
omsfingguslinzaniuguzeesise Fenaulli wemiahewnsnSoea woveugsweuds
saay uazdanaudiulamnd symesunduanh Tuussmansviovan wiAehevnansoaaiai
fign nalauaniuannsissrsisgnondevinfuauiissifinusafisalunifmiouiuedunazaym
Fofunguauiidernidagindenaniueyii Tususiusiseswszeniidueusuls Wognawimawh

fudezls wowsnfineuh Juwnvein deduveslusnzasws inssiaTesuny warn Thngeaden
fazasfidgmiuassviuluGesgasimmnIsgnuuusensutuiumeemamvanelaedeainaniuiey

3.2 81NIIUANNNNBTDIANNSN

iavnngasaunifuazaslsuaufinaends anusndegnisnwieuiisuiussmfves
a3 viemavies Sedsngetluiwassne q sevazaTway 017 wavUesasiedn Imawsey
Wisuh aufisgiensdudeeiinisugeens aunfienuindeeiindgeiladies visluiwas Bitter
Sweet fviauinaviiiiFoufianusndy Sssmdnvanuasinu SeFouanainzesnwgidusasn Asidu
AmefguasidunauaiuilUdmeanumudsanaviaelefidliiedu uananil Seflwavgasiauimay
\Huwavgarhe Finale TumsmunagUassanudniumsisuiisugases heesfinausudhng
Munesaviny Hudu

fptutiliway Usesamedn

“Suprasiinn v Ugssasenndieila azldeessmuviein”

fApevLlpLnay Bitter Sweet

“Fanudvnuhnud doradusadn anweiurmuguhiifionadusasn”
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fptaLilBINAY gRTLEUMN

“grauivannsn gaafimavasidasduseels devdSuiiasipuresyUgeiuly wiuen
esavlasnyniu azifiaduanusn gasiasuiifossuazdu uwsiurmavmuliiuuasiv

3.3 gmnstuAnumangzavAuAEin

eaduetlutismnasiBevmeeu Aurfinazasiaualiizefuumun Sosesulildfiazlils
Hunenwifiouusneu wissuSsufisuununmassaunivewns lumasiedevidevgais Tasen
shatei luswnmisnuiifednilifuesdssnaundn fushuiiduedesdss Sousiilas 7 D199
waviuadAes sy widNfindaeifey wuAssa (main course) Aliaunsalanieuldiauiy A
wleuiuEinzosaus vvadusenldsuunduinuaamdn winwafenoaduinuassszney
Fosnoiuummluiiniiguenlunouiiunnseiu

fatnuilainay LATDILALNARIT
“aspviAssudlidanilludan Alasazueenuly wsziisendlaey a5elna”
3.4 pnsluAnuvaneyavansuzile

Tumasiiafmuauiinmswseuisuiduroveduiiveumissiu lulnhetusanaiinues
23 laadiavmisdedn waldnfeunaudusiunansyiiiBevann nudlanuie seusuauduy uAY
saudhslunemsdiuin 'jmm”uf:ﬁaﬁulaiﬁmuuamstwzm’lmﬁmmwa\aLﬁaﬁm\a Fowaviifimaii
N Reprise BnafanilaiilaianSovguduiumiAnaiuedu Tasngugrousdeth fisviunesiie nils
anida wazyuvinu

fMptailanay fMLRARRILEY

“URDIZY 7 188 15p9ANNILBLARIAUT ALY o LAY fiepasin3uNiliR Lauade o
e Wudsamaduiey dveeileuies”

aAUsIBNAN15IY

graainfiduiusunlunsiadslasldnauasiiuiiiumysznanasedunm Tasms
Usznauadedniusunsswinvnariuiuiiy fimsasssianeinailnesazasinsimliesdaudas
Wunmwluazasnd Taun 1) Split Screen 2) Flash Back 3) Inner Extension 4) Re-entry 5) Multiple
Entrance 6) Ensemble fuiiatsznauassniusundipmaiamsiil vldazasnifl “anne
wdanuen” (Alienation) aanlUanauuzavazasmaial naredusuurevazasniifiuandandadu
LLazLa‘Jum'mu;ﬂanLLaﬂﬁTﬁ%unﬁsﬂau%uawn;jﬂﬁu‘luisoazm
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gnsshdnmesmesznauasdiusumiunauaziuiiluazesmasinuszms Ade “unway”
Foashmihitnaneatnsluazas Wuisduagluazdseo@osm dwiidndaussnmeauazain
flasmaupsduszneudu uaziilamavdsfimsiiaaimneriviaenssuazlnededndny dunassdny
gavmnfugnsiamnandssmanils fifie s eflanwdniusluderssmsianuminelaet
(Denotation) 1 ANMAMINEYDIBUTY AN AANTAn uay Anuusidurasiiazas duidudnuus
lawgluazasgasiaimwiiiu

FDLAUDIUL

nATeilfveuwansfnenduiusuniamsazaszesgasiabmniiiuasasinaimivazazasind
uazAnEWIENTUsLAMUNA suRuiiasdNRusuniBeanrng detumnivuideluasesialy
AAIENMIFANEAzATgRTIMIMNNITIAUNTINB LS IBUAN Y ML s RN A NWUSLIMTITBUMULAT AN 0]

¥
=

£921
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Abstract

This study has two objectives: 1) to study hybrid implementation and the effectiveness
of the hybrid instruction during the flood crisis and 2) to explore the development of the hybrid
instructional prototype and its results of the model implementation during the normal situation.
This is a longitudinal study. The respondents were divided into 4 groups: 1) teachers, 2) executives
and supporting staff, 3) undergraduate students, and 4) university executives. Data were collected
from a questionnaire survey, interviews and a focus group interview. Data analysis was carried
out using frequency, percentage and content analysis. The findings revealed that during the flood
crisis the hybrid instruction model comprised 4 activities — 1) classroom lectures, 2) small group
review sessions, 3) online teaching, and 4) self-study - attracted learners’ attention, reduced
pressure from confrontation, and enhanced learning effectiveness and life skills of the learners.
While in the normal situation, online learning was integrated with regular classroom instructions
in some weeks. Moreover, student leaders were invited to design the classroom activities and
arrange hands-on learning activities. The outcomes included the ability to apply knowledge gained

from real practice and success in employment.
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Introduction

Advancement in technology affects changes in education systems. Development of
communication technology, the internet network, information technology as well as an integration
of telecommunication and computers have brought about innovative tools which can be used
in teaching and learning to achieve learning objectives. The technological devices allow human
interactions without distance limit. The progress of communication systems and computer technology
expands power and diversity of data transfer between teachers and learners as well as giving
them access to the world outside the classroom (Majumdar, 2015). For the past three decades,
academic environments have gradually been changing from traditional lecture-based instruction to
IT learning and building networks. The focus has been shifted to a more flexible pattern allowing
more hands-on experience. The educational system is changing progressively to implement hybrid

instruction.

Creative University, a private academic institution located in the capital city of Thailand
was affected by the flood crisis in 2011. As a result, the university needed to implement the
hybrid instruction to accommodate the circumstances. This university has two campuses: the
main campus and the city campus. The main campus was flooded so badly that the campus had
to temporarily shut down its operation in some of its areas. Meanwhile, the city campus was not
affected much. However, there were issues due to time and space limit for arranging instruction
in both of the campuses. This situation called for an immediate transformation of the instruction
in both campuses. The university decided to use hybrid technology tools or the Hybrid Instruction

Model (HIM) to solve the problems.

The HIM combines classroom instruction and online learning. Replacing some classroom
instruction with online learning allows flexible teaching and distance learning. Online learning
also assists students in acquiring course content more quickly. This type of instruction enables
teachers and learners to interact and exchange knowledge via technological devices. Therefore,
the students feel less pressured since the instruction does not cause direct confrontation.
Moreover, the students can save travelling time. They can learn the lessons by themselves.
The number of students failing courses, being expelled, or retaking courses was reduced as well
as the need for teachers to repeat the same lessons was lower (Marsh, McFadden & Price, 2003).
Another benefit of online learning is that the instruction requires the learners to be active to seek
knowledge. This method helps foster a self-learning habit among students leading to sustainable

knowledge and life-long learning (Saltan, 2017). Branoff and Mapson (2009) made a comparison
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between hybrid instruction consisting of voice-over content presentations, software demonstrations,
and drawing VDO and traditional face-to-face instruction for Basic Computer Graphics Course. The
results showed that 58 percent of learners preferred the hybrid instruction, and the learners used
different strategies to search textbooks, complete assignments, and do engineering draft drawing.
However, Saltan (2017) mentioned some problems of hybrid instruction regarding how to create
a balance between face-to-face and online instructions when it comes to the course design since

learners indicated that face-to-face instruction was more effective than the online instruction.

A shift in course development of the Creative University to the HIM first originated from
a concept to change the world education system with a key motive to ease the flood crisis in
2011. During the crisis, the Creative University needed to prepare and establish cooperation among
different departments in the university. Apart from the emergency need to switch to online
instruction during flooding crisis, it is also important to consider implementing the HIM in normal
situations for the sake of its various benefits as mentioned in many studies. However, there is
a question regarding how to achieve a proper integration between face-to-face and online
instructions. This study aimed to create guidelines for improving the instruction of the university,
to explore the implementation of the hybrid instruction during the flood crisis when classrooms
were not ready to be used. The study was carried out by assessing the needs and support for
developing hybrid instruction as well as the efficiency of the instruction during the flood crisis.
Apart from this, the study also investigated the implementation of the hybrid instruction in the
Creative University after the university resumed classroom teaching. The researcher would like to
explore the transition between those periods of time. The study aimed to investigate the instruction
during the flood crisis when the classrooms were not ready to be used and the follow-up situations
after the flood crisis when the classrooms were available for normal operations within five years
(from 2013-2017). The findings of the study will shed some light on how to develop the hybrid
instruction to correspond with the needs of the university instructors and the direction of the
university’s operations. Insights gained from the study could be guidelines for other universities

that would like to implement hybrid instruction in the future.

Purpose of the Study

1. To study the implementation and the effectiveness of the hybrid instruction during the

flood crisis in 2011.
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2. To explore the development of the hybrid instructional prototype and its results of the

model implementation during the normal situation from 2012-2017.

Literature Review

Technology has played a vital role in every segment of society such as in trade, logistics,
communication and education, particularly in higher education where learners are ready to employ
technology for learning. This literature review is divided into three topics: 1) the use of technology
in higher education, 2) definitions of Hybrid Instruction, and 3) component of Hybrid Instruction.

The details of each topic are as follows:

1. The Use of Educational Technology in Higher Education

Educational technology involves using techniques, skills and/or many methods as tools
to create systematic learning interactions with learners in the real world with an aim to achieve
learning outcomes and a proper way to achieve those outcomes. According to Ahmad and Nisa
(2016) and Murati and Ceka (2017), books also are commonly used as educational resources,
and lectures play a pivotal role in teaching. However, educational technologies are changing how
books are published and shared. It is also changing the nature of lectures. Newer technologies

are allowing educators to use animation and simulation in class (Akbar, 2016).

Back in 2009 technology devices that were first integrated in teaching and learning
were Web 2.0 tools, smartphones, and virtual reality (Brown & Green, 2009). Since then personal
broadcasting, the integration of collaborative Web-based tools, and the employment of mobile
devices continue to increase in instructional implementation at all levels (Brown & Green, 2011).
Online education is growing steadily in K-12 and higher education, which dramatically increases
the complexity of the media/methods debate. Nowadays media and/or methods being used consist
of: 1) word processing; 2) podcast; 3) digital video; 4) presentation software; and 5) simulations/

interactives (Sickel, 2019).

Ahmad and Nisa (2016) listed the advantages of utilizing the educational technology as
follows:

1) Equality: School districts across the country are not created equal.

2) Future: The world is moving towards technology at a breakneck pace.

3) Mobile: Using technology the classroom can be taken anywhere.
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4) Motivation: Technology tracks and reports students’ progress instantly. Students who
use technology are motivated to improve performance.

5) Social aspect: This runs along the same lines as motivation.

6) Savings: The savings which result from using technology can come in many facets.

7) Updates: Updating textbooks can cost lots of money and do significant damage to
budgets.

8) Assessments: Assessing students’ performance can be done instantly with technology.

9) Global: Students and classrooms or even schools can be connected to anyone in the
world instantly.

10) Convenience: Having children carry heavy backpacks, text books, and binders isn’t

very efficient.

Educational technology has been incorporated into teaching and learning in many ways.
Hybrid instruction is one way of adopting this concept. Masrom, Alwi and Asshidin (2019) conducted
a study about undergraduate students’ satisfaction toward hybrid instruction. The study revealed
that learners’ satisfaction towards blended learning employed at their institution was positive.

Blending instruction will be explained under the next topic.

2. Definitions of Hybrid Instruction

Hybrid instruction is the teaching concept which integrates face-to-face instruction and
computer-mediated instruction (Martyn, 2003). Even though this type of instruction is diversified in
its nature, educators pointed out that instead of taking classes in school, learners can distance learn
from online material. They can control time, place, plan their traveling by themselves (Staker, 2011).
The pattern of the hybrid instruction has been expanded to create a virtual learning atmosphere
with an aim to become an educational innovation to assist learners to organize what they have
to do each day (Powell, Rabbit & Kennedy, 2014).

Advantages of the hybrid instruction exist in time, space and location management to
develop both asynchronous and synchronous learning. Asynchronous learning means communication
between learners and instructors via web board messaging, emails or websites. While synchronous
learning means communication between learners and instructors takes place simultaneously in

real time via online chat or video conferencing (Sotillo, 2000).

142 21581S361NNS UMdngndgnan1sAlng pusemansia:avaurans




ugs 1das

3. Components of Hybrid Instruction

There are six points instructors should take into consideration when designing a hybrid
instruction as follows: 1) Instructional design consists of pattern, strategies, best practices, designing
process, implementation, environment and course structure; 2) Disposition — Learner characteristics
consist of perception, attitude, preference, expectation of learners, preferred learning methods;
3) Exploration — Supported environment consists of nature, role, benefits, challenges, tends,
situation, objectives and possibility in instructional paradigm shift; 4) Learning outcomes consist
of competencies, learner’s satisfaction, commitment, motivation, comfort, learning autonomy and
drop-out rate; 5) Technology — Hybrid learning instructors should take in to account convenience,
impact, type of technology, implementation of technology, and 6) Interactions consist of general
interactions among learners, interactions between teacher and learners, community cooperation
and the society’s existence (Drysdale, Graham, Spring & Halverson, 2013; Halverson, Graham,

Spring, Drysdale & Henrie, 2014; Spring & Graham, 2017).

Methods

This study was a longitudinal study. The data was collected in two phases: The first phase
was during the flood crisis in 2011 and the second phase was during 2013-2017. This 2-phase

data collection was to study the development of hybrid instruction and its outcomes.
The population, samples and respondents were divided into 4 groups:

Group 1: The population was a total of 517 teachers working in 2011 from 10 faculties:
Accounting, Business Administration, Communicative Arts, Humanities, Law, Economics, Science
and Technology, Engineering, Fine Arts, and Language Institute. The researcher chose the
quota sampling method to obtain 50 representatives from each faculty. As for any faculties that
have fewer 50 teachers working in the faculties, all teachers were asked to participate in the
questionnaire survey. The total of the questionnaire survey respondents was 192. Next, the total
of 16 respondents were selected and divided into two groups to join the focus group interview
sessions. The selection was based on their score results: high-low on the questionnaire and their

field of study: Social Science and Science.

Group 2: The population was a total of 140 people consisting of executives and supporting
staff from the office of quality assurance, computer center, educational technology center, library,

academic affairs and the building department. From each of the departments, 2 people (both

Ui 40 auuR 3 IFBUNSNONAL - NUENEU 2563 143




MSWRLMSOANISISIUMSADUIUULAUAUYODUMING188aSIAasSAIUGILINNANMSAIUNTIUIAGIVINANSIUNA

executives and staff) were selected and invited to join the study. The total of the participants

of this group was 12 people.

Group 3: The population was 12,843 undergraduate students from all faculties enrolling
in the second semester of 2011. The sampling started with the multi-stage sampling method to
select class sections and the purposive selection method to select classrooms that implemented
all four types of activities: 1) classroom lectures, 2) small group review sessions, 3) online teaching,
and 4) self-study. Then the researcher used a random cluster sampling method to select 2 class
sections from each faculty and finally used the systematic random sampling to select 60 students
according to their student identification numbers. There was a total of 414 students who were
selected to be the respondents in the questionnaire survey. Twelve respondents were selected to
join the focus group interviews conducted in the first semester of 2017 based on their high and

low questionnaire results.

Group 4 consisted of 4 university executives who involved in the development of hybrid
learning. They were Senior Vice President for Academic Affairs, the director of the Office of Quality

Assurance, the Head of Learning Innovation Center, and the Head of General Education Unit.

The research instruments were divided into two sets according to their time of use in

the study:

Set 1: The research instruments used during the Hybrid Instruction during the flood
crisis in 2011 were: 1) A gquestionnaire asking the teachers to evaluate the needs prior to the
implementation of the instruction, 2) Interview questions used with supporting staff who worked
to support the hybrid instruction, 3) Interview questions with teachers regarding the supports
provided for the hybrid instruction, 4) A questionnaire asking teachers about their opinions toward
the hybrid instruction, 5) A questionnaire asking about the effectiveness of the hybrid instruction
during the flooding crisis after the implementation, and 6) A questionnaire asking students about

the effectiveness of the hybrid instruction during the flooding crisis after the implementation.

Set 2: The research instrument used for developing the prototype of the hybrid instruction
during normal situation from 2012-2017 were interview questions asking the university executives

about the hybrid instruction.
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Data Analysis

Data obtained from the questionnaire survey were analyzed using frequency, percentage,
mean score and standard deviation. The researcher interpreted the mean score based on 4 rating
scales: 1) The mean score from 1.00-1.74 means the least, 2) The mean score from 1.75-2.49
means little, 3) The mean score from 2.50-3.24 means much, and 4) The mean score from 3.25-4.00
means the most. Furthermore, data collected before the implementation of the hybrid instruction
during the flood crisis were used to assess the needs using Priority Needs Index: PNI (Wongwanich,
2005). Data from the interview and group discussions were analyzed using content analysis. After
that the researcher analyzed all of the data to find the consistency and present the findings in
response to the research objectives. As for the first research objective, the researcher took PNI
into consideration to analyze the data and presented the data using frequency, percentage in
a crosstab. For the second objective, the researcher dissected the content from data obtained from

literature, interview and presented it in an essay format and tables.

Findings

The findings are presented in two parts in response to the research objectives: 1) The
results of the hybrid implementation during the flood crisis, and 2) the implementation and the
results of the activities during the development of the model in the normal situations. Details are

as follows:

1. The results of the hybrid implementation and learning outcomes during the flood
crisis. These findings were based on the results of the questionnaire survey obtained from the
teachers, the students, the focus group interview with the teachers and the students, and the

interviews with the executives and the supporting staff.

1.1 Exploiting technology to implement the hybrid instruction. The researcher divided
the level of utilizing technology to conduct hybrid instruction into 3 levels by considering the
system/program to be used. Details of each level are as follows: 1) Low-level hybrid instruction
means using the system/program for two-way communication with students in different times
only. The instructor provided instructional materials without sound and motion pictures such as
basic Power Point files; 2) Medium level hybrid instruction means using the system/program for
two-way communication with students in different times only. The instructor provided instructional

materials with sound and motion pictures such as ODC Cam Studio, Microsoft Producer and
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VDO clips, etc.; 3) High level of hybrid instruction means employing the system/program for
two-way simultaneous communication with students. The instructor uses a teleconferencing program
such as Webex, etc. According to Table 1 below, among 192 instructors, the majority (45.3%)
implemented the medium level hybrid instruction. The results being categorized based on different
majors showed that the majority of the instructors who used the high-level hybrid instruction
were from the Language Institute (94.7%) and the department of Science and Technology (57.1%)
respectively. As for the department of Fine Arts, the majority of the instructors used the low-level
hybrid instruction. This is because almost all buildings which belong to the Fine Arts Department

were opened for its operation as normal.

Table 1 The number and percentage of the instructors in different degree of hybrid instruction

Level of Department Total

Hybrid Law |[Comm| Acc Bus | Lang |Human| Sci Eng Art Econ

Low 4 16 1 9 1 5 2 4 16 3 61

(36.4) | (45.7) | (5.9) | (62.9) | (6.3) | (21.7) | (9.5) | (23.5) | (66.7) | (37.5) | (31.8)

Medium 7 19 14 4 - 16 7 9 8 3 87
(63.6) | (54.3) | (82.4) | (23.5) - (69.6) | (33.3) | (52.9) | (33.3) | (37.5) | (45.3)

High - - 2 4 18 2 12 4 - 2 44
- - (11.8) | (23.5) | (94.7) | (8.7) | (57.1) | (23.5) - (25.0) | (22.9)

Total 11 35 17 17 19 23 21 17 24 8 192

(100.0) {(100.0)| (100.0) | (100.0) | (100.0) | (100.0) |(100.0)|(100.0)| (100.0)| (100.0) | (100.0)

1.2 The effectiveness and the guidelines for implementing the hybrid instruction.

The advantages can be explained in 5 aspects: 1) The hybrid instruction helped increase
learning efficiency because the course content available online allowed the students to learn when
they were ready and they could repeat the lessons when needed; 2) The hybrid instruction was
able to grab attention from the students. They were excited to be engaged with the new ways of
learning; 3) The hybrid instruction established a closer relationship between teacher and students
by interacting via technological media instead of direct face-to-face confrontation; 4) The students
gained life skills such as technology skills, teamwork skills, self-learning skills, self-discipline, etc.;
and 5) The hybrid instruction saved cost for travelling. As for the disadvantages, 5 downsides are

discussed: 1) Weak students or students who do not have strong background knowledge didn’t

146 21581S361NNS UMdngndgnan1sAlng pusemansia:avaurans




ugs 1das

gain much benefit from the hybrid instruction. Their learning results dropped. This was because
the students were not capable to learn and understand the online lessons on their own; 2) The
hybrid instruction lacks direct interactions between teacher and students. They didn’t get to see
the facial expressions and engage the eyes of people with whom they were interacting; 3) Some
of the students were not ready to adapt to the hybrid instruction. They were not mature enough
to take responsibility of their own learning; 4) The system and supporting facilities were not quite
ready; and 5) The evaluation of the practices and assignments lacked credibility and reliability.
Finally, the guidelines for implementing hybrid instruction was dissected and summed up from the
interviews with the instructors. There are three ways to design the instruction: 1) More emphasis
and time should be given to classroom teaching than to online instruction; 2) To design the
instruction, it is important to consider the nature of the course and the number of the students;
and 3) The instruction should be designed in accordance with experience and expertise of the

instructor.

2. Course implementation and the results during the development of the prototype
in a normal situation. During the development of the prototype of the hybrid instruction started
in the academic year of 2013, it was the time when the university’s operation returned back to
normal. The interview with the university executives concerning the university protocol and the

results of the prototype development are discussed below:

2.1 The development of the prototype. This development of prototype involves
developing learners, which requires more time to develop and it is different from other types of
development. Therefore, the goal of the development can be divided into phases. The first phase
is to prepare the teachers to gain knowledge and understanding about hybrid instruction. In this
phase, 10 change agents were selected to be the leaders of the hybrid instruction teachers, and
these 10 leaders were the ones who trained other teachers. The development and the implementation
of the hybrid instruction were done gradually steps by steps. Each step involves setting up
a particular goal and deliberating which step should be taken, analyzing problems, finding out
a proper solution for each of the problems, and setting up a new goal. This process was created

as an infinite learning development cycle gearing toward hybrid instruction.

2.2 Determining the desired skill sets. The goal or the learning outcome of General
Education Courses is to cultivate students to become perfect human beings able to lead their lives

happily in a global society with diversities and constant changes. The steps to develop a prototype

Ui 40 auuR 3 IFBUNSNONAL - NUENEU 2563 147




MSWRLMSOANISISIUMSADUIUULAUAUYODUMING188aSIAasSAIUGILINNANMSAIUNTIUIAGIVINANSIUNA

of the skill set are: 1) Exploring skills that the students will acquire from taking the General Education
Courses of the World Economic Forum (WEF) and selecting only the skill set that is common. This
skill set was generated based on perspectives of the human resources departments in oversea
organizations; 2) Adjusting the skill set to match with the context of Thailand and the context of
Bangkok University. This means taking Thai students, HR departments of organizations in Thailand,
teachers, parents and student leaders into consideration; 3) Writing a plan for developing the skill
set and using it as a goal for the project. To summarize, there were ten skills that were selected
for implementation. They include Complex problem solving, Critical thinking, Creativity, People
management, Coordinating with others, Emotional intelligence, Judgment and decision-making,

Service orientation, Negotiation, and Cognitive flexibility.

2.3 Designing learning activities. When designing learning activities, it is important to
consider 4 elements. They include: 1) Designing activities to correspond with the learning goals;
2) Allowing student group leaders to be part of the designing team to design the learning activities.
There are three steps for this process: 2.1) the student group leader collaboratively worked with the
teacher to design the activities, 2.2) running the activities as designed and planned with hope that
the leaders would be able to execute the plan successfully, and 2.3) summarizing the outcomes
of the activities; 3) Focusing on having learners seek for knowledge through activities led by the

group leaders; and 4) Reflecting on the acquired skill set.

2.4 Outcomes and Impacts. Outcomes achieved by the students are the abilities to
apply what they have learned through hands-on experience doing real assignments given by
companies or organizations. This kind of outcome is different from the learning outcomes resulting
from memorization and understanding. However, the type of instruction requires the students
to complete more assignments than the traditional classroom instruction which emphasizes
memorization and understanding of the knowledge. As a result, some groups of learners might be
less satisfied with the hybrid instruction. As for the impacts, the students who have a greater chance
to be recruited in a company or an organization are those who have done their assignments during
their study. Moreover, the students will be more familiarized with the organization or the industry,
which leads them to have higher chance of being employed after their graduation. According to
the results of the group interview with the students who took a course using the hybrid instruction,
the students provided some suggestions for future implementation as follows: 1) A clearer plan
should be provided in advance; 2) Learning activities should be varied. The online lesson should

be reduced; and 3) Assignments should be both group work and individual work. The assessment
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and evaluation should be clear and reliable. Apart from this, the researcher has summarized the
strengths and weakness for 3 subjects of Hybrid Instruction Model after implementation. The
strengths include: 1) The teaching and learning styles suit teenagers’ lifestyle nowadays, 2) Gaining
knowledge and new experiences, 3) Online learning helps acquiring information-related skills,
4) Learning in this subject helps to develop artistic ideas, and 5) Each course activities lead to creativity.
The weaknesses include: 1) The contents in some video clips are not in line with practicing lessons
and should be concise, 2) The difficulty of the exercise should be suitable for the ability of learners,
3) Instructor should attract more students’ attention which lecturing, and 4) Improve the system for

delivery of assignment to be more convenient, such as sending an image file. There are still problems.

Discussion and Recommendations

The Creative University uses Hybrid learning techniques both during flood crisis
and normal events. During the flood crisis, the Creative University used 4 types of Hybrid
learning techniques: 1) Class lectures, 2) Small group review sessions, 3) Online teaching, and
4) self-study. As for the normal situation when the classroom can be used as usual, the teaching
and learning style still has both online learning and in-class activities. Consistent with the integrated
teaching and learning method of Staker and Horn (2012) there are 4 in 6 types: 1) Face to Face
Driver; 2) Flex, which allow instructors to arrange many forms of learning activities for learners
according to their interests and designing of activities together with leader group; 3) Self-Blended,
which is the self-blended learning by learners; and 4) Online Driver, which has online lessons in
which learners can access and study by themselves in their accommodation or anywhere. Whereas
the study of Harrison, Saito, Markee and Herzog (2017) used only 2 patterns alternately. 1) They
provided face-to-face instruction two times a week using a white board and a projector for
a lecture as a two-way learning interaction between the teacher and the students. The face-to face
lecture was recorded and uploaded on the website. 2) They provided the total of 170 online VDO
lectures by specialists. Each VDO clip lasted for 15 minutes. The VDO clips were provided lay
some background knowledge for students to watch prior to the classroom instruction to complete
given assignments. They adopted the project-based learning. It is clear that Hybrid Instruction
Model can be adjusted and incorporated with many teaching/learning methods depending on the

appropriateness and relevancy of a particular classroom.

University executives should create infrastructure that supports an integrated teaching and

learning system such as high-speed internet, education training and practice for hybrid learning
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for both instructors and learners, teleconferencing program for learners and instructors that can
be downloaded for free including providing other accessories such as microphones, headphones,
video recorders, etc. This infrastructure is both for the instructors’ side that can be used while

organizing in-class activities and for the learners’ side while studying online.

The principle of design for all learning activity elements. The design of learning activities
model during the development phase of blended learning and teaching consists of 4 components,
namely: 1) Designing of activities that are in line with the learning goals; 2) Having the learner
leader to join the learning design; 3) Focusing on learners to seek knowledge through activities
carried out by the group leaders; and 4) Reflect on the skills acquired. The principles of the blended
learning design of this creative university are consistent with a large number of research studies
on blended teaching and learning. It was found that the combination of teaching and learning
should consider 6 factors: 1) the design of teaching and learning (instructional design) that consists
of strategy, design process, and course structure; 2) disposition and learner characteristics;
3) supportive environments; 4) learner outcomes; 5) technology; and 6) interaction (Drysdale et al.,
2013; Halverson et al, 2014; Spring & Graham, 2017).

The instructor should use appropriate technology that suits the course characteristics.
Some course content can be created as self-study online lessons for better efficiency while some
course content should be created for in-class learning in order to allow knowledge to be exchanged

through hands-on experience.

Classroom activities are used to create learning networks. The blended learning
prototype of the Creative University focuses on learners to seek knowledge themselves through
practice and through activities that allow group leaders to co-design activities with instructors.
The group leader is the leader’s learner for doing activities. By relying on technology to help
exchanging knowledge among learners and instructors, this type of teaching and learning creates
a learning network that allows learners to practice and learn together guided instructors. In accordance
with Majumdar (2015), the trend of the educational environment has been changing from teaching
that focuses on lecture to learning information using technology and networks. Learners play

a more active role and become more flexible.

When deciding to use certain technologies in teaching and learning, instructors should
ensure that technology can be equally accessible for all learners. Some learners may not have

access to computers and internet in their accommodation. Even when using certain technologies
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on mobile phones in the classroom, some students may not have a mobile phone that can

access all technologies.

Online learning is used to create self-learning habits for learners. The instructor spoke
of the benefits of online learning to students that it can stimulate their interest in new learning,
can help increase efficiency of learning from repetitive review of contents, and can reduce the
pressure of direct confrontation between learners and instructors. This online learning helps increase
discipline and self-learning seeking skills. Marsh et al. (2003) found that online learning can replace
in-class learning by allowing students to achieve content more quickly, reducing the pressure of

learners who do not want to face the instructors and allow them to learn by themselves.

Instructors and university managers should create awareness of the importance of
blended teaching and learning to learners. The success factors of hybrid teaching and learning
are the learners. The learners must be enthusiastic and keen to learn and practice by themselves.

The role of the instructors will be facilitators and creators of learning situations for learners.

Limitations

Data collection in this research study was carried out from the questionnaire survey asking
the students to evaluate the effectiveness of the hybrid instruction. Even though the results were
verified and confirmed by the results of the focus group interview with their teachers regarding their
learning achievement/effectiveness, the assessment of the instruction was considered subjective

and self-assessed.

Conclusion

During the flood crisis, the teaching and learning model was divided into 4 activities:
1) Class lectures, 2) Small group review sessions, 3) Online teaching, and 4) Self-study. These
activities were used to support the blended teaching which happened unexpectedly due to
the limited number of classrooms and the teachers’ need for blended teaching and learning in
teaching materials and for class interaction. Therefore, there was a need for training in technology
on teleconferencing and the online teaching and learning management system during the period
when the number of classrooms was limited. Teachers used technology to manage the learning
of students for both communications at the different time (Asynchronous) and at the same time
(Synchronous) with and without sound and motion pictures. The effect on learners was to

stimulate learners’ interest, relieve pressure of confrontation, and increase the efficiency of
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learning and life skills. During the normal situation, the online learning format was added in some
weeks when developing the blended learning. In summary, the principle of this hybrid instruction

is explained as follows:

The learning goal is to have the students seek knowledge through self-study and
practice. The desired learning outcome is life skills in the 21st century which consist of 10 skills:
1) problem solving skills, 2) critical thinking skills, 3) creativity, 4) people management
skills, 5) collaboration skills, 6) emotional management skills, 7) decision/evaluation skills,
8) compassion skills for justice, and for common interest, 9) negotiating skills, and 10) thinking

flexibility skills.

The principle of designing learning activities consists of: 1) designing activities that are
in line with the learning goals; 2) having the learners’ leader participate in design the learning
activities; 3) focusing on having the students seek knowledge through activities managed by the
leader’s group; and 4) reflecting on the skills gained. The learning outcome is the ability to apply
knowledge through practice from real situations and obtaining a job from a company from which

the learners gain work experience.
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Abstract

The objectives of this research are to analyze the investigations on different variables of
service quality dimensions, company image and customer satisfaction on customer loyalty towards
AYARWADDY Bank (AYA), a commercial bank in Mandalay, Myanmar. Recently, the banking industry
has become a significant performer for society and is very important for the customers’ daily
lives. Hence, the stable financial system can enhance the development of the country. Moreover,
it is evident that the banking system around the world is complex, big and interconnected with
every other sector of the economy and also an important factor for GDP growth. In Myanmar, the
situation is identical as well. In order to survive in an extremely competitive industry, banks not
only have to focus on attracting new customers but also on maintaining their existing customers.
Therefore, customer loyalty has become the key to live up to in current competitive advantages.
For this study, questionnaires were distributed to 400 people who have had an experience of using
this bank. Simple and multiple linear regression models were used in order to test the validity and
relevant hypotheses. The main findings are that company image has a strong impact on customer
satisfaction. In addition, both company image and customer satisfaction have a strong impact on

customer loyalty.

Keywords: service quality dimensions, company image, customer satisfaction, customer loyalty,

commercial bank
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Introduction

As Myanmar’s banking industry is growing rapidly, both governmental and private banks
are becoming more competitive to develop their services such as internet banking, mobile banking,
electronic bill payment, different types of card services and payment methods. On the other hand,
since foreign banks are allowed to grant loans and to take deposits from foreign corporations and
domestic banks in both international currency and Myanmar Kyat, there is a very high degree of
competition among banks in Myanmar. In this research, the researcher selected AYA (Ayarwaddy)
Bank, which is the second biggest private bank in Myanmar since 2010 with 234 branches all
over the country, with 1.4 million customers, 4.7 trillion customer deposits (kyats) and 150 billion
Shareholder’s Equity. Besides, AYA Bank obtained the World Finance Awards for Best Private
Bank of Myanmar and it is the only one audited under International Standards of Auditing (ISA)
by international firms. Despite these positive facts about the bank, essential research on this sector
is very limited compared to other countries in Asia, especially competitors in South East Asian
countries such as Thailand, Malaysia and Singapore. To survive in the highly competitive banking
industry and compete with other countries, it has become a priority for AYA bank to use customer
loyalty as a tool to achieve competitive advantages. Molina-Azorin, Tari, Pereira-Moliner,
Lopez-Gamero, and Pertusa-Ortega (2015) pointed out the service quality becomes the critical
access code of business in any industry to compare with the competitors to achieve customer
loyalty from customers. Khalifa (2018) added that service quality is the crucial element to improve
customer satisfaction, customer loyalty and even the financial benefits of the business. Moreover,
Coetzee, Van Zyl and Tait (2013) proved that customer loyalty is a main variable for many banks

to live up to concerning competition in the banking industry.

The notion of a company capturing customer loyalty for any business can be achieved
through the 5 Service Quality Dimensions. Zeithaml, Bitner and Gremler (2012) discovered service
quality as determining the level of the excellent performance of the service. According to Lovelock
and Wirtz (2011) and Wu, Tsai, Hsiung and Chen (2015), service quality is a multi-dimensional
construct including five components: reliability, responsiveness, assurance, empathy and
tangibles. These five distinctive dimensions have been studied and defined by many research
scholars. Lovelock and Wirtz (2011) observed and defined reliability as providing the excellent
service to consumers accurately and on time. De Jager and du Plooy (2007) found out
responsiveness is the willingness of an organization to support the customers’ needs and to

deliver prompt service to them. Wang and Shieh (2006) described assurance as the learning
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and politeness of employees that make consumers feel guaranteed and confident. Coetzee et al.
(2013) observed empathy as the ability of an organization to take care of their customers and
give personalized attention to their customers. Zeithaml et al. (2012) referred to tangibles as the
physical equipment that can improve the service quality for customers. These can include facilities
and the appearance of the service organization’s personnel. Service quality dimensions can be
implemented by the bank to gain business. However, they are not enough to gain the customer

loyalty and sustain the customers without other important variables as well.

Research Objectives

1. To study the influence of service quality dimensions on company image, customer
satisfaction and customer loyalty on customers of AYA bank.
2. To study the influence between company image, customer satisfaction and customer

loyalty on customers of AYA bank.

Literature Review

Company Image: Hussain, Nasser and Hussain (2015) and Zameer, Tara, Kausar and
Mohsin (2015) conducted research and described company image as the thoughts, perceptions,

inferences and beliefs that consumers think about an organization.

Customer Satisfaction: According to Hussain et al. (2015), it is evident that customer
satisfaction is a key establishment of marketing achievement, with a fulfiled consumer base
assuming a fundamental role in accomplishing the firm’s competitiveness. Besides, this relies upon

an organization’s capacity to fulfill the requirements and needs of its target.

Customer Loyalty: Loyal customers can lead to repurchase intentions, customers who
are less sensitive to the company’s price and customers who positively recommend the product

of the organization (Lewis & Soureli, 2006).

Company Image and Customer Satisfaction: According to Onyancha (2013), a positive
company image directly influenced on high customer satisfaction in the banking sector. Vyas
and Raitani (2014) agreed with the previous research and emphasized the Indian banking sector,
which for Indian customers, the image of the bank is one of the most important tools which can

cause customers to change banks.
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Service Quality Dimensions and Company Image: Evidently, the previous researchers
proved that the service quality has a strongly positive impact on the company image. In the banking
industry, Amin (2016) found out corporate image in services is an important factor of customer

satisfaction via influencing customers’ perception and their attitude toward the organization.

Service Quality Dimensions and Customer Satisfaction: Arasli, Mehtap and Katircioglu
(2005) observed that assurance, reliability, empathy and tangibles dimensions of service quality
were the components of customer satisfaction in the Cyprus banking sector. In the same way,
Yavas, Bilgin and Shemwell (1997) discovered that tangibles, empathy and responsiveness are

also important predictors for customer satisfaction between the bank customers in Turkey.

Service Quality Dimensions and Customer Loyalty: According to Seth, Deshmukh and
Vrat (2004), service quality is one of the essential determinants of customer loyalty. In order to
accomplish customer loyalty, the organization must provide superior service quality (Caruana,
2002; Coetzee et al., 2013).

Company Image and Customer Loyalty: Ogba and Tan (2009) observed that company
image has a direct positive impact on customer expression of loyalty and commitment to market
offering. Andreassen and Lindestad (1998) and Wang (2010) discovered that company image plays
an important role in marketing to attract and retain customers. On the other hand, Hussain et al.
(2015) found that a company with a positive image is more likely to persuade and retain
customers. Lewis and Soureli (2006) maintained that there is a positive relationship between

corporate image and customer loyalty in the Greek retail banking industry.

Customer Satisfaction and Customer loyalty: Khan, Hassan and Shahid (2007) and
Saker (1999) found out delivering better quality services to customers can create higher levels of
reputation for Islamic banks. Therefore, there is a strongly positive relationship between customer
satisfaction and customer loyalty. In the retail banking market, Zameer et al. (2015) found out
that satisfaction has a positive impact on customer loyalty. Moreover, in the Greek banking
industry, Lewis and Soureli (2006) explained that customer satisfaction positively influences

customer loyalty.

The Proposed Conceptual Framework

Based on the literature review, the researchers established and finalized the conceptual
framework. In this framework, there are five hypotheses (H1 to HS) to verify the relationship

between independent and dependent variables.
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Figure 1 The Proposed Conceptual Framework

Research Methodology
Research hypotheses

H1 : Company image is not influenced on customer satisfaction.

H1: Company image is influenced on customer satisfaction.

H2 : Service quality dimensions in terms of reliability, responsiveness, assurance, empathy and
tangibles are not influenced on company image.

H2 : Service quality dimensions in terms of reliability, responsiveness, assurance, empathy and
tangibles are influenced on company image.

H3 : Service quality dimensions in terms of reliability, responsiveness, assurance, empathy and
tangibles are not influenced on customer satisfaction.

H3 : Service quality dimensions in terms of reliability, responsiveness, assurance, empathy and
tangibles are influenced on customer satisfaction.

H4 : Service quality dimensions in terms of reliability, responsiveness, assurance, empathy and
tangibles are not influenced on customer loyalty.

H4 : Service quality dimensions in terms of reliability, responsiveness, assurance, empathy and
tangibles are influenced on customer loyalty.

H5 : Company image and customer satisfaction are not influenced on customer loyalty.

H5 : Company image and customer satisfaction are influenced on customer loyalty.
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Research Population

The target population of this research is the customers of the AYA Bank who have
adequate experiences of service of the selected bank. The sample size of this research is 400
respondents, and each of 105 questionnaires with five of them as extras were distributed to four
selected branches in Mandalay by using a face-to-face approach. The researchers selected these
four branches because they are located on the busiest and most crowded of the Mandalay area,

Myanmar.

Research Instrument

The questionnaire paper was applied with quota sampling to distribute the questionnaires
equally at each of four locations. Moreover, there are four parts in the questionnaire: screening
questions, independent variables, dependent variable, and general information. For screening
question, the researcher used simple category scale method. Twenty-two questions regarding
each independent and dependent variables have been adopted from previous studies in the form
of a five-point Likert scale method. Due to the fact that service quality attributes on satisfaction
is very complicated, for instance, dissatisfied, satisfiers and hybrid in many academic journals
(Back, 2012), this research was designed to keep the questionnaires user-friendly for the local
Burmese respondents. In this case, the value 1, 2, 3, 4 and 5 of the Likert scale was applied in to
the questionnaires. Each range defines different numbers representing different opinion levels: 1 =
strongly disagree, 2 = disagree, 3 = neutral, 4 = agree, 5 = strongly agree. The respondents were
asked eight demographic and general information questions such as gender, age, marital status,

education level, occupation, income level, purpose and frequency of using this bank.

Data Analysis

The collected data were analyzed by implementing the SPSS statistical software. Simple
and multiple linear regression models were used in order to test the relevant hypotheses. Stan
dardized Beta Coefficient and the P-value of 0.05 as a significant level will be presented for all

of them.

Results

The researchers applied descriptive analysis to determine the general information of the

400 respondents. The findings of the descriptive analysis shown in Table 1 below confirm that
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the majority of the respondents are male (208 or 52%), most of the respondents are married (197
or 49.3%), and the ages are between 26 to 35 years old (168 or 42%). Most of them have at least
a bachelor’s degree and are employed by the government with the salary level of 200,001-400,000
MMK (around 150-350 USD). Apparently, most of the respondents came to bank for local and

international money transfer and came here less than three times per month.

There are two types of inferential analysis: simple and multiple linear regression analysis.
In this research, the researchers applied both of linear regression to test the hypotheses. The

summary of the results of the hypothesis testing are shown in Table 2.

Table 1 Findings of Descriptive Analysis

Demographic Factors Characteristics Frequency (f) | Percentage (%)
Gender Male 208 52%
Marital Status Married 197 49.3%
Age 26-35 Years 168 42%
Education Bachelor degree 157 39.3%
Occupation Employed by government 123 30.8%
Income 200,000-400,000 kyats (USD 150-350) 102 25.5%
Purpose of using Local or International transfer 120 30%
Frequency of using Less than 3 times per month 243 60.8%
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Table 2 The Summary of Results Hypothesis Analysis by Using Single and Multiple Linear Regression

Standardized
Hypothesis Description Variables Coefficient Sig.Level
(Beta)
H1 Company image is not influenced on Company Image .941 .000
customer satisfaction
H2 Service quality dimensions (5 variables) are Reliability .013 592
not influenced on company image Responsiveness 431 000
Assurance 537 .000
Empathy .003 926
Tangibles .058 .062
H3 Service quality dimensions (5 variables) are Reliability 0.64 .023
not influenced on customer satisfaction Responsiveness 377 000
Assurance .358 .000
Empathy .206 .000
Tangibles .059 .094
H4 Service quality dimensions (5 variables) are Reliability .012 .640
not influenced on customer loyalty Responsiveness 426 000
Assurance .546 .000
Empathy .009 .766
Tangibles .045 149
H5 Company image and customer satisfaction Company image 962 .000
are not influenced on customer loyalty Customer satisfaction 036 003

The researchers investigated five separated hypotheses by using simple and multiple linear

regression in this research, and the numbers can be seen in Table 2 above.

For Hypothesis 1, the research tested whether or not the company image influences the

customer satisfaction, the significant or p-value is 0.000, which is less than the significance level at

0.05. This rejects the hypothesis since it is lower than 0.05. This implies that the company image

has strong impact to the satisfaction of the local customers of this bank.
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For Hypothesis 2, there are 5 separate dependent variables, namely Reliability,
Responsiveness, Assurance, Empathy and Tangibles, and each one is tested whether or not they
are influenced by company image. Both p-values of Responsiveness and Assurance on Company
image are the same at 0.000 and statistically significant. However, Reliability, Empathy and

Tangibles’ p-value are more than 0.05. Therefore, the 3 variables are not statistically significant.

For Hypothesis 3, there are 5 separate dependent variables same as the Hypothesis 2.
The research tested whether or not they influenced customer satisfaction. The p-values of Reliability,
Responsiveness, Assurance and Empathy on Customer Satisfaction are 0.023, 0.000, 0.000
and 0.000 respectively. Only Tangibles’ p-value is more 0.05 at 0.094. Therefore, this last

variable is not statistically significant.

For Hypothesis 4, there are 5 separate dependent variables same as the Hypotheses 2
and 3. The research tested whether or not they influence Customer Loyalty. Both p-values of
Responsiveness and Assurance on Customer Loyalty are the same at 0.000 and statistically
significant. However, Reliability, Empathy and Tangibles’ p-values are more than 0.05. Therefore,

these 3 variables are not statistically significant.

For Hypothesis 5, the research attempted to study the relationship of the 2 independent
variables, company image and customer satisfaction with Customer Loyalty. The p-value of company
image and customer satisfaction with Customer Loyalty are 0.000 and 0.003 respectively.
Both of the 2 independent variables are statistically significant. These research findings are

interpreted that Company Image and Customer Satisfaction strongly influence Customer Loyalty.

By looking at all five hypothesis, the findings imply company image and customer satisfaction
have direct impact to customer loyalty of AYA bank. And only some variables of the service quality
dimensions have an impact on the customer loyalty. However, company image and the service

quality dimensions themselves are related to the customer loyalty through customer satisfaction.

Discussion

Based on the results of the Hypotheses 1, 2 and 4, the researchers observed that service
quality dimension in term of assurance is the strongest influence on company image, customer
satisfaction and customer loyalty. From this result it can be concluded that customers of AYA
bank feel safe using the services and they have trust on AYA bank getting the adequate and

prompt services from AYA bank’s staff. For example: AYA bank is the second largest bank in
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Myanmar. Its market share and position establish the fact that a significant percentage of the
population trust AYA bank to do transactions with them. Moreover, online transaction with AYA
bank is secured, and there is less possibility for breach of security to happen. Moreover, the result
is supported by many previous researchers. Munusamy, Chelliah and Mun (2010) and Shanka
(2012) discovered that assurance has strong positive influence on customer satisfaction which can
lead to customer loyalty in the banking sector. On the other hand, Krishnamurthy, SivaKumar and
Sellamuthu (2010) and Selvakumar (2015) found out assurance is positively related to customer
satisfaction in the Indian banking sector. However, service quality dimensions in terms of reliability,
tangibles and empathy do not have significant influence on customer loyalty and corporate image

in this research.

On the other hand, the researchers found that service quality dimension in terms of
responsiveness has the strongest influence on company image, customer satisfaction and
customer loyalty followed by assurance. Therefore, the researchers can conclude that customers
of AYA bank are satisfied with responsiveness of bank staff from whom they can get the
prompt and actual service. Moreover, bank staff are always willing to help customers and
always ready to fulfill customers’ requirements. This result is supported by much previous
research. In the banking sector, responsiveness in banks has the direct impact on customer
satisfaction (ElI Saghier & Nathan, 2013; Lau, Cheung, Lam & Chu, 2013). Krishnamurthy et al.
(2010) also recommended that responsiveness is an important factor for overall satisfaction
in Indian banking service. However, service quality dimensions in terms of reliability, tangibles

and empathy do not have significant influence on customer satisfaction in this research.

Based on Hypotheses 3 and 5, the researchers observed that company image is the
strongest influence on customer satisfaction and customer loyalty, respectively. According to the
results, the researchers can conclude that AYA bank is one of the attractive companies in
Myanmar to do business with good service quality and company image. The result is supported
by much previous research. Several researchers aimed corporate branding with customer
satisfaction and observed that customer satisfaction is significantly associated with company
image (Davies, Chun, Da Silva & Roper, 2003; Malik, Ghafoor & Hafiz, 2012; Osman, Mohamad &
Mohamad, 2015; Wu, 2011). Bank image is related to branch outlets, quality of service delivery,
interest rates, investment returns and so on, supporting the fundamental key for corporate
positioning (Ennew & Waite, 2013). In conclusion, Onyancha (2013) stated that a positive
company image can positively influence on high customer satisfaction leading to customer

loyalty in the banking sector.
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Recommendations

Based on the results of Hypotheses 2, 3 and 4, the researchers can conclude that assurance
and responsiveness dimensions of service quality have a positive significant influence on customer
satisfaction, customer loyalty and company image. Thus, the researchers recommend that bank
teams provide the services to customers promptly. As Myanmar is a developing country and most
of the Myanmar people are not familiar with the technology and IT devices, AYA bank should
support more user-friendly machines and assign staff to support the customer. For example,
most of the customers are not familiar with ATM and mobile banking for transferring money.
Therefore, AYA bank has to provide modern machines which are more user-friendly for customers
and more advertisements for these value-added services. To improve the customer loyalty, AYA
bank should give sustainable training to staff to be willing to help customers and to give individual
attention to customers at all time as well as the employees should be neat and well-dressed

during the working hours.

According to the results of H5, the results showed that both corporate image and
customer satisfaction have positive influence on customer loyalty. Corporate image has the strong
beta value which is equal to .962. Therefore, AYA bank should maintain their positive corporate
image to be more successful. To sustain their brand image, AYA bank can continue to expand
their CSR (corporate social responsibility) activities to engage their customers and the general
public as well to strengthen their bond with community. AYA bank can set up an education and
career center to help underprivileged students financially to continue their studies or to participate
in the Management trainee programs in AYA bank to establish their career leading to become
self-sustainable members of the society in the future. Such success stories usually resonate very
well with the community and is a 360-degree approach to build AYA’s team internally as well. On
the other hand, the beta value of customer satisfaction is lower than corporate image which is
equal to .036. This is probably due to the service quality gap in expectations and reality. Due to
the impact of CSR (corporate social responsibility) by AYA bank, the company image might be

good, but it cannot live up to the expectations.

Further Study

In this research, the researchers applied independent variables such as service quality
dimensions (reliability, tangibles, empathy, responsiveness and assurance), corporate image and

customer satisfaction to investigate the customer loyalty of the chosen bank in Mandalay,
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Myanmar. However, further research can apply different independent variables which may have
an influence on customer loyalty in the future such as CRM dimensions, word of mouth and
repurchase intention. In addition, this research suggests adding more variables related to the
mobile banking in the questionnaires since there is a finding by Boehmer and Lacy (2014) stating
banking strategy that includes the implication of mobile banking has approximately 24% increase

of sales more than those who did not offer mobile banking service.

This research was particularly conducted through 400 questionnaires from the customers
at four branches in Mandalay. This research only focused on the selected four branches in
Mandalay, Myanmar. Therefore, the results may not be generalized to all customers of AYA bank
all over the country. In the future, researchers should increase the population and include more
branches in the country. This could reveal different effects on customer loyalty. Moreover, further
research may apply this research model to study other banks in Myanmar in order to understand

the overall customer perception towards the country’s banking industry.
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Abstract

This research investigated the contribution of marketing factors, including perceived
product quality, perceived service quality, store atmosphere, perceived price, location, and
promotion, to brand image and customer repurchase intention in chain coffee shops located in gas
service stations in Bangkok. Survey data were collected from 523 customers of 30 chain coffee
shops located in gas service stations throughout the Bangkok area and computed using partial
least squares structural equation modeling. The results indicated that perceived product quality,
store atmosphere, perceived price, promotion, and brand image were crucial for the development
of customer repurchase intention. The results also showed that only perceived product quality and
store atmosphere could promote repurchase intention through enhancing brand image. Since the
contributions of the marketing factors to brand image and repurchase intention in the context of
chain coffee shops located in gas service stations have not yet been explored, this research has
provided additional evidence to the existing coffee chain, brand image, and customer repurchase

intention research.

Keywords: marketing factors, coffee shops, customer repurchase intentions, brand image, gas
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Introduction

Coffee shops are an attractive business to all levels of investors because of the significant
rise in the popularity of coffee consumption (Roast coffee Thailand, n.d.). According to “The
War of Coffee Shops in Gas Service Stations” (2018), the value of the coffee shop industry in
Thailand was as high as 21,220 million baht in 2017 and has continued to grow steadily at least
10% each year. Particularly in Bangkok, home to more than 8 million people, coffee shops can
be seen throughout the city, especially ones attached to chain stores (World Population Review,
2018). Among them are coffee shops located in gas service stations that facilitate the high coffee
demand of travelers who spend hours on the busy streets of Bangkok (Sripolnork, 2018). This
gas-station coffee shop market has grown rapidly in the past years with many big-name-coffee
chains competing for valuable market share (“The War,” 2018). The number of gas-station coffee
shops had been projected to reach 4,000 stores by the end of 2019 and is continuing to increase
along with the increasing number of gas stations as well as the demand of customers nationwide
each year (Puttanont, 2019). To affirm the long-run success, gas station coffee shops need to
ensure that their customers will revisit their stores to repeat their purchases (Huang, Ming & Fu,
2019). Therefore, the intention to repurchase of customers is a preferable outcome that needs
to be developed. Customers decide to revisit stores and repurchase products because of their
pleasant experiences with marketing factors provided in stores (Shank & Robinson, 2019). From
the theoretical perspective, this phenomenon can be explained by the buying decision process
theory, which states that customers evaluate their experience from their prior purchase before
determining whether they will revisit the stores or repurchase the products and services. Hence,
businesses need to investigate which marketing factors can drive customers to revisit their stores
so that they can develop effective marketing strategies that can give them a competitive edge
(Filbert & Anthony, 2018).

Even though the research on the antecedents of customer repurchase intention has
already existed, it is still limited to the context of the coffee chain business especially the
gas-stations model which is unique and fast-growing in Thailand (Islam, Ahmed, Ali & Ahmer,
2019; Luntungan, Pangemanan & Rumokoy, 2019). In this study, the contributions of marketing
factors, including perceived product quality, perceived service quality, store atmosphere, perceived
price, location, and promotion, on brand image and customer repurchase intention were investigated

in the context of chain coffee shops located in gas service stations in Bangkok.
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The results were expected to fill the gap in the related literature and provide additional
knowledge to the customer repurchase intention study. They also provide an extension to the buying
decision process theory. The results will also provide practical recommendations for marketers and
management of coffee shops to adjust and improve their marketing strategies to reduce possible

business risks for sustainable business success.

Research Objectives

1. To investigate the contributions of each marketing factor on brand image and customer
repurchase intention in chain coffee shops in gas service stations in Bangkok.
2. To investigate the mediating roles of brand image between each marketing factor and

customer repurchase intentions.

Literature Review
Buying Decision Process Theory

According to the buying decision process theory of Kotler, Kartajaya, Huan and Liu (2012),
after the final purchase decision has been made, another important job of marketers has just
begun. At the final stage of the purchase decision-making process, shown in Figure 1, which is
post-purchase behavior, customers evaluate their experience from the purchase they have made
to determine whether they should revisit the stores or repurchase the products and services
(Ratasuk, 2019). Therefore, to achieve sustainable success, businesses should be able to develop

customer repurchase intention.

Problem Alternatives pETETE ]
. | Repurchase Intention
Recognition Evaluation Decision ‘i-\_,/"'
® ® @ O ® ®
Information Purchase Post-Purchase
Search Intention Behawior

Figure 1 The Five-stage Buying-decision Process
Source: Kotler et al. (2012)
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Brand Image and Repurchase Intention

Customer repurchase intention refers to the willingness of individuals to repeat their
purchase of the same products and services at the same stores or from the same companies,
and it can indicate the performance of businesses (Chen, Li & Liu, 2019; Oreg, Bartunek, Lee &
Do, 2018). Brand image refers to the perception of a brand that consumers associate with their
experience, both direct and indirect, with products and services under the brand (Huang et al.,
2019). The good brand image of businesses reflects the positive attitudes of customers towards
their products, services, and other attributes they have experienced, and this encourages them to
revisit the businesses and repeat their purchase (Prabowo, 2019). Previous studies have confirmed
the positive association between brand image and customer repurchase intention (Huang et al.,

2019). Therefore, we propose Hypothesis 13 presented in Table 1.

Marketing Factors, Brand Image, and Customer Repurchase Intentions

In this study, the concept of the marketing mix was adapted to fit the context of the
gas-station coffee shop business by including 6 marketing factors in the model: product quality,

service quality, store atmosphere, price, store location, and promotions (Constantinides, 2006).

Perceived product quality refers to the perception and overall judgment of consumers on
the quality of products they experienced (Ariffin, Yusof, Putit & Shah, 2016). According to previous
studies, perceived product quality can lead to many preferred outcomes such as repurchase
intention, customer satisfaction, customer loyalty, etc. (Jing, Pitsaphol & Shabbir, 2014). High-quality
products satisfy customers and foster their pleasant attitudes towards brands (Saleem, Ghafar,
Ibrahim, Yousuf & Ahmed, 2015). It can also lead to customers’ intention to repeat their purchase
(Vahdati, Mousavi & Moghadam, 2014).

Perceived service quality refers to the judgment or attitude of customers towards the
service performance compared to their expectations (Hussain, Al Nasser & Hussain, 2015). Even
though it is intangible, service has a great impact on customer satisfaction (Boonlertvanich, 2019).
According to Saleem and Raja (2014), customers who are satisfied with the service provided by
businesses tend to have good attitudes toward the businesses and their brands. Good service
also brings customers back to revisit the stores and repeat their purchases (Kim, Yang & Kim,
2018). Saleem, Zahra and Yaseen (2017) found that perceived service quality has a positive and

statistically significant association with repurchase intention.
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Store atmosphere is defined as a term used to explain the attitude, emotion, and feelings
of customers towards their in-store experience concerned with the design and physical environment
of the stores (Jalil, Fikry & Zainuddin, 2016). It is another crucial factor that influences customers’
decision making (Ha & Jang, 2012). It affects consumers’ experience and satisfaction (Mei, 2012).
Stores with a decent atmosphere can drive positive emotions and attitudes of customers, and make
them feel positive with their brands (Alic, Agic & Cinjarevic, 2017). Pleasant store atmosphere can
also lead to customer impression and satisfaction, which can bring customers back to revisit the
stores (Bestari & Bahari, 2019; Sarahnadia & Suryoko, 2017).

Price refers to the amount of money that customers have to give up for goods and services
(Kotler & Armstrong, 2010). In this study, price refers to the concept of price reasonableness
because it shows the attitudes of customers towards the perceived price (Han & Hyun, 2015).
Customers tend to compare the price they pay to the quality of products and services, as well as
other benefits they receive from their purchase (Malik, Ghafoor & Hafiz, 2012). Reasonable price
can foster customers’ satisfaction and positive attitudes toward brands (Lien, Wen, Huang &
Wu, 2015). Prior research has revealed that price reasonableness increases customer satisfaction
and plays an important role when customers consider whether to stay with the same brand or

switch to a different brand (Sarahnadia & Suryoko, 2017).

Store location or place in the marketing mix refers to distribution channels or locations
where businesses’ products and services can be reached by customers (Fitriah et al., 2019).
It represents the convenience and accessibility that customers perceive when they try to approach
businesses for products and services. Previous studies revealed that store location is one of the
most important factors that form the brand image of businesses (Prabowo, 2019). According to
prior research, store location is also an important factor that fosters customer repurchase intentions
(Sarahnadia & Suryoko, 2017).

Promotion refers to the combination of communication efforts created by businesses to
consumers to market their products and services (Yoo, Donthu & Lee, 2000). Promotion includes
advertising, personal selling, direct sales, sales promotions, and public relations which together
are called promotion mix (Oladepo & Abimbola, 2015). It aims to increase awareness of products
and services among consumers, and motivate them to try the products and services (Al Muala
& Al Qurneh, 2012). According to prior research, promotion allows businesses to have better

communication with their customers and can help to more easily build a better brand image
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(Hermiyenti & Wardi, 2019). Moreover, it promotes customer satisfaction and repurchase intention

(Setiawan, 2018).

Therefore, we proposed the following 13 hypotheses presented in Table 1.

Table 1 Research Hypotheses

Hypothesis

H 1 | Perceived product quality has a positive relationship with brand image.

H 2 | Perceived service quality has a positive relationship with brand image.

H 3 | Store atmosphere has a positive relationship with brand image.

H 4 | Perceived price reasonableness has a positive relationship with brand image.

H 5 | Store location has a positive relationship with brand image.

H 6 | Promotion has a positive relationship with brand image.

H 7 | Perceived product quality has a positive relationship with repurchase intention.

H 8 | Perceived service quality has a positive relationship with repurchase intention.

H 9 | Store atmosphere has a positive relationship with repurchase intention.

H 10 | Perceived price reasonableness has a positive relationship with repurchase intention.

H 11 | Store location has a positive relationship with repurchase intention.

H 12 | Promotion has a positive relationship with repurchase intention.

H 13 | Brand image has a positive relationship with repurchase intention.
Methodology

Population, Sample Group, and Sample Selection

This research focused on the customers of chain coffee shops located in gas service

stations in Bangkok. They are drivers and commuters; therefore, the population is unknown.

Stratified random sampling was used to initially select 600 customers from 30 stores, starting with

dividing all 50 districts of Bangkok into 10 area groups; in each area group, three stores were randomly

selected, and in each store, 20 customers were randomly approached (Acharya, Prakash, Saxena

& Nigam, 2013; Singkran & Kandasamy, 2016). However, only 523 of them agreed to participate.

This sample size is considered adequate for an unknown (Ahmad & Halim, 2017).
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Research Tool

A self-report survey with structured questions was used because it is suitable for collecting

a large amount of data in a limited time (Bryman & Bell, 2015). The questionnaire included the

demographic characteristics of respondents including gender, age, income, and education, and the

sets of questions measuring the perceptions and attitudes towards product quality, service quality,

store atmosphere, price reasonability, store location, promotions, brand image, and repurchase

intention were adapted from previous research as shown in Table 2. They have been proven to

have satisfied levels of validity and reliability and measured using the five-point Likert scale ranging

from 1 as strongly disagree to 5 as strongly agree.

Table 2 Sources of Measurements

product quality

Variables Sources Samples of Question Items
Repurchase Sullivan and Kim “If I were to buy coffee again, | would likely buy it from the
intention (2018) same coffee chain.” And “If | could, | would like to revisit
the coffee chain for my next purchase.”
Brand image Lien et al. (2015) “the coffee chain brand has a good reputation.” and “the
coffee chain brand is reliable.”
Perceived Sullivan and Kim “The quality of the product sold on the coffee chain was

(2018)

excellent.” and “The performance of the product sold on

the coffee chain was excellent.”

Perceived

service quality

Jani and Han (2011)

“Staff provides genuine services.” and “Staff provides

efficient and capable services.”

Store Akram, Hui, Khan, Sample question items are “Staff provides genuine
atmosphere Hashim, and Rasheed | services.” and “Staff provides efficient and capable

(2016) services.”
Price Jani and Han (2011) “The coffee prices at this coffee chain are reasonable.” and
reasonableness “The price charged by this coffee chain is appropriate as

compared to any other chain coffee shops.”

Store location

Wang, Qiu, Kim, and
Benbasat (2016)

“The store is located near to your workplace or home.” and

“The location of the store is easily accessible.”

Promotion

Wang et al. (2016)

“The coffee chain always offers discounts and promotion”
and “The coffee chain advertises the promotion in social

media.”
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Estimation Method

Program Warp PLS version 6.0 was used to conduct a multiple regression analysis testing
the proposed hypotheses because it is suitable for a complex research model with many variables
and paths (Kock, 2017). It can also perform well with both formative and reflective scales (Hair,
Sarstedt, Hopkins & Kuppelwieser, 2014). Besides, PLS has widely been used in many areas of
social science research, for example, marketing, management, human resource, and hospitality
area (Richter, Cepeda, Roldan & Ringle, 2015).

This data collection process and tool have been approved by the Research Ethics
Committee (REC) and a reference number of PIM-REC 005/2563 was granted.

Table 3 Correlation among Constructs vs. Average Variance Extracted (AVE)

Cronbach’s|Composite
Variables| Alpha Reliability | RepInt |Branim|Product|Service Ambiance| Price | Place |Promo
Coefficient | Coefficient
Replint 0.921 0.944 | (0.900)
Branim 0.908 0.935 |0.672**|(0.885)
Product 0.893 0.933 | 0.684**|0.721**| (0.908)
Service 0.927 0.948 | 0.474**|0.552**| 0.610** | (0.906)
Ambience| 0.910 0.937 | 0.477**|0.608**| 0.626** |0.611**| (0.888)
Price 0.873 0.940 |0.516**|0.496**| 0.554** |0.579**| 0.560** |(0.942)
Place 0.857 0.913 | 0.409** |0.426**| 0.435** |0.470**| 0.463** |0.512**|(0.882)
Promo 0.937 0.955 | 0.481**|0.469**| 0.507** |0.470**| 0.467** |0.542**|0.523**((0.917)

Notes: * p-value < 0.05, ** p-value < 0.01; The square root values of AVE are displayed in the parentheses;
Replnt=repurchase intention, Branlm=brand image, Product=product quality, Service=service quality,
Ambience= store ambience, Price=price reasonableness, Place=store location, Promo=promotion,

Gender=gender of respondents, Age=age range, Income=income range, and Edu=education level.

Results

Before estimating the structural model, the series of measurement model estimations
were performed as presented in Table 3. The convergent validity was ideal with all factor loadings
higher than 0.7 (Hair, Black, Babin, Anderson & Tatham, 2018). The discriminant validity was

satisfied with all of the square root of Average Variance Extracted (AVE) of each construct higher
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than other correlations involving that particular construct (Fornell & Larcker, 1981). The reliability
was also ideal since both the Cronbach’s alpha coefficient and composite reliability were higher

than 0.7 (Fornell & Larcker, 1981).

Perceived

Product Quality R?*=0.59

Brand Image

Perceived
Service Quality

Store
Atmosphere

Perceived
Price

Repurchase
Intention

Store
Location

Promotion

Figure 2 Main Model Results
Note: - ** and * means p-value <0.01 and <0.05

- Solid lines refer to significant paths and dashed lines refer to non-significant.

PLS Results

The results showed that only 7 out of 13 hypotheses were supported, which are Hypothesis
1 proposing a positive relationship between perceived product quality and brand image ([3=0.51;
p<0.01); Hypothesis 3 proposing a positive relationship between store atmosphere and brand
image ([3=0.22; p<0.01); Hypothesis 7 proposing a positive relationship between perceived product
quality and repurchase intention ([:’)=0.33; p<0.01); Hypothesis 9 proposing a positive relationship
between store atmosphere and repurchase intention (ﬁ=0.07; p=0.05); Hypothesis 10 proposing
a positive relationship between price reasonability and repurchase intention ([3=0.12; p<0.01);

Hypothesis 12 proposing a positive relationship between promotion and repurchase intention
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([3=0.13; p<0.01); and Hypothesis 13 proposing a positive relationship between brand image and
repurchase intention ([3=0.32; p<0.01).

Besides, the mediating roles of brand image on the relationship between the marketing
factors and repurchase intention were also investigated. The results from the Sobel test suggested
by Preacher and Hayes (2004) showed that brand image only mediates between two factors, product
quality (t=6.555 p<0.01) and store atmosphere (t=4.213; p<0.01), and customer repurchase
intentions. The results also showed that repurchase intention was only statistically associated

with one control variable, income ([3=—0.07; p=0.05).

Regarding the effects of the control variables, the results showed that repurchase
intention was positively associated with Gender ([3=0.01; p=0.42) and Education ([3=0.05; p=0.11),
but was negatively associated with Age (3=-0.03; p=0.25) and Income ([3=-0.07; p=0.05). However,

only the effect of Income was statistically supported.

Discussion and Conclusion
Discussion of Results

The objective of this research was to investigate the contribution of marketing factors to
customer repurchase intention and the mediating role of brand image in chain coffee shops located
in gas service stations in Bangkok. The results showed that customers who were more satisfied
with product quality, store atmosphere, price, and promotions tended to demonstrate a higher
level of repurchase intention. In addition, the analysis of the mediating effect supported that the
high level of repurchase intention of customers who are satisfied with product quality and store
atmosphere could be explained by a better brand image. Customers need good quality coffee
and pleasant store ambiance to refresh themselves from a long and stressful drive. This makes
them feel pleased with a store and its brand and revisit the store. Also, reasonable prices and
effective promotions help them stimulate them to come back again. Overall, these findings are in
line with previous research that product quality, store atmosphere, reasonable price, and effective
promotions are key factors in creating customer repurchase intentions (Bestari & Bahari, 2019).
Besides, product quality and store ambiance were important characteristics to foster customers’
positive attitudes towards businesses (Helmefalk & Hultén, 2017). From the theoretical perspective,
the findings from this research are concurrent with the prediction suggested by the buying
decision process theory that good customers’ experience increases the chance of revisiting the

stores and repurchasing products (Kotler, 2012; Ratasuk, 2019). On the other hand, service
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quality and store location were not significant factors that enhance brand image and customer
repurchase intention. This may be because the businesses do not provide full service; instead,
customers are served only at counters when placing orders and making payments. Thus, even
though a store provides excellent service, it was not significant enough to enhance brand image and
customer repurchase intention. Also, since all stores are in gas service stations, store location was
not a factor that can significantly differentiate them from one another. Besides, price reasonableness
and promotion did not significantly enhance brand image in this business. This may be because
they are fundamental factors that all stores must achieve to survive in the competitive market.
Lastly, according to the results, customers who have a lower level of income tend to have a higher
level of repurchase intention. This may be because of the business model of businesses in this
section that focuses on drivers and commuters who tend to have more opportunity to visit gas
service stations and look for affordable quality coffee products that can fulfill their needs while

driving and commuting.

Research Contributions

The results from this research also provide several contributions to prior repurchase
intention studies. From the theoretical perspective, the findings are congruent with the prediction
of the buying decision process theory, which explains that repurchase intention is made according
to prior experiences. Firstly, the results provided additional evidence to prior customer repurchase
intention research that has never been explored in the context of coffee shops in gas stations
business, which is a unique and rising business model in Thailand. Secondly, the results added
another piece of evidence of the association between the marketing factors and brand image,
which is still limited in the coffee shop study. Thirdly, this research showed additional evidence of

the mediating roles of the brand image between the marketing factors and repurchase intention.

Practical Contributions

This study also provides some recommendations for marketers and the management of
chain coffee shops located in gas service stations and those who are considering starting this
business. In such a competitive environment, knowing and understanding marketing factors that
can bring customers back to their stores is necessary for businesses to drive and sustain their
success. Given that product quality, store atmosphere, price reasonableness, promotion, and
brand image are important factors that foster repurchase intention of customers, and only product

quality and store atmosphere can enhance the brand image to drive the customer repurchase
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intention, this research suggests the following recommendations: 1) Businesses should concentrate
on maintaining and improving product quality and uniqueness, and developing innovative and
signature products to fulfill and catch up with the dynamic customers’ needs. They should also
promote highlighting product quality using effective digital marketing tools such as social media to
promote pictures and video clips that can effectively communicate with customers highlighting their
product quality and signature products that can be experienced only in their stores. 2) Businesses
should focus on store design that can provide a warm and comfortable feeling to customers.
The store atmosphere should effectively present the uniqueness and personalities of stores and
their brands to differentiate themselves from others. It should be promoted using pictures and
video clips presenting its uniqueness, the same as the product quality. 3) Businesses should set
and maintain their prices to be reasonable and appropriate for their target customers and market
situations; thus, market research is regularly required. Although the results did not support its effect
on the brand image, they are suggested to advertise highlighting what value customers would
receive for the price they pay and clearly state the prices of all products. 4) Marketers should
continue to create new and effective promotions and communicate via all channels to reach their
target customers, giving away new product samples, gifts, discount coupons, promotions with
business partners, etc. Lastly, even though service quality and store location were not proved to be
significant in enhancing both brand image and customer repurchase intention, businesses should
continue to create excellent service and look for good locations to maintain their competitiveness
in the market. These recommended actions should result in enhancing the brand image of stores

and businesses, as well as encouraging customers to revisit stores and repeat their purchases.

Limitations and Future Directions

Some limitations of this research also need to be acknowledged. Firstly, the results
were obtained from data collected from only 30 locations, which may not well represent the true
population and thus may affect the generalizability of the findings. Secondly, the measures of the
key variables were obtained from the subjective evaluation which may contain subjective bias.
Thirdly, there could be other variables that might influence the outcome. Lastly, given that the
data were collected using a cross-sectional approach, the results could be interpreted as only
correlations between variables. Therefore, there are also some suggestions for future research
that need to be considered. Firstly, future research may investigate other factors that influence
customer repurchase intentions, for example, customer trust and customer satisfaction. Secondly,

future research may also explore the benefits of the marketing factors to other desired business
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outcomes, for example, brand loyalty. Lastly, this study model can also be used to explore different

contexts such as the restaurant, hotel, and airline industries.
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Abstract

The occurrence of human sexual relations and living with a partner of human in a society
are many forms. Male-female, male-male, and female-female relationships, or complex relationships
occur in every age. This article aims to find how mass media in Thailand constructs the meaning of
same-sex marriage through their presented news and it examines the characteristics of discursive
practices on same-sex marriage determined by social institutions. The author uses cultural studies
as the core to connect the relationship with the couple in the same sex society with the news
of the mass media in Thailand during B.E. 2556 (2013)-2561 (2018) The definition of same-sex
marriage is still tied to social contexts, giving values of values of culture, traditions and social
institutions that are surrounded by and alongside Thai society. It can be said that these are the
factors that have raised questions about the appropriateness and possibility of same-sex marriage
rituals in a capitalist social structure. However, when same-sex couples enter to fight for meaning
or righteousness on the battlefield of marriage, it can be observed in 2 areas. It was said that
1) Social structure efforts to maintain traditional legitimacy in the area of heterosexuality, and
2) the other side is the individual (same sex couples), a new group of societies trying to negotiate
for the legitimacy in this area. It was a clash between the two sides on the battlefield, which was
a matter of word and definition in the area of the mass media. The background of these institutional
cultures has played a role in power by creating a set of ideas that always define the relationship

of the living with a partner of human society.
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wanillFuaasummmmesunasismaasegaenadnlaanudandeiidnanmvuaifioanudniug
msldEingaavdvansnyudotane
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nsaNsIIaIAUIWALREINW: nsAagiBedunslusalisamanaiislsisaun

suammanansluiidinesauludvaniinnunsfifintuludauuuumy iausssaioana
vanvaneluBeowedd wasnw uazguoumslsFiamemweasinsntuseneysmosaanly waAnasy
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\ngiAe indaiu A3 ew # nempaUssinans auduwa fa Wiy wag e udediisnehemee
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waaslifiufsanumunsouaziiuiivensuludeaunumeiuiisssuzuasiuiiiomsidanng
Fandulsd 1u 2matiudiv nsenumIAANIY MM EsmTaTY Mnasieuinuoagid
anamavanEyNaIALTuTuann lfgniaus LHa LI AsTiviannvians 17 117 azA3 Mweuns
Hudu sfmﬁ”’\mﬂﬂaLWﬂﬁmuﬁﬁwmmmu Eawsisnnduga (WuawsIl BAIANA, 2558) 81aINaN
T8 dnnswensuludasuiivinanniu uimswdsuuasluiruaddananffuluifudfseseimis
wihifu TildaawadwsiiviniAndurasmsuensumauaavosnmeiwaludnusaziwameidanlag i
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Aamzdlih mild udpansulile” mandmseuderananlén mamedenludsansaiivyaaa
sunguiios wafissneveuiideansaidonujifidensssvatvasyaaaiifumeanaidonmaiuge
anaBianamalunainuaeuium

ptwlsfima mnaznanilusednssdeanlantfumsliguen uazdndiadnmwmodons
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EAGHEGRY] %qnﬁdnifmﬁ\amiﬁLWﬂm\uSanﬁhLﬁumﬂﬁ%ﬁmgﬁwﬁuﬁw (same-sex relationships)
MITNTIVDIAULNALALIU (Same-sex marriage) Gh\aﬁlﬁ%’umsnnLﬁm‘luvmﬁ\muﬁmLaiuﬁuﬁqmm
wanzananuulyddeynlosdindutaussn mimlsemdluusazdoan onelsia sedsemeaiiiiy
Uszpdulapssuasinmsliauevdousinssisaniiadnmaasyszansuiiauanaondodiniusnm
NNWALADITU NEAD Lﬁuwé’nﬁugwuaw%amwmuqﬂﬂaﬁmwwuﬁqﬁlﬁ (right to privacy of
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Whanfudarvuese Taedumssnfulazevausisanuianama (equality) ﬁ%ghimmﬁanﬂﬁﬁﬁ
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Tuszduamntunsdoandie Tasamzatheis “aniuaseuais” deaantusenaniaslifingunusi
lsfuusiansaaiwgaanuiiisrfumssessuausnwaisiususuldieign Tas “a$reas
gavsTIn” Bifumsussusesauil fumeienfuiiiiendosiuFaseadiiumemaiiazugnsena
Tumsasassmuasnnmsgniansaufeszunlassairomedons ot senumenguanedsldde
renfalishenalnassiunnganeilildiyainslsfingasassasaumnadsiuludoan sy
fuiiu msaUfiasvinaanauanuninEANIENTUS s IWATBY AT B LAz IWAMdignaan T
T¥ifiurmnIsaman (dominant discourse) wavdvanliavasuds madluamsssluiufisevrmnssy
wanuaresoeiUInussIssmaRvfuGesiiazasnsanssnldlasienntin Ssmsuanssnnazes
afnmadeiulufiuiivesemadiniussshawaiiuisnsuaasanumneiiasioudeanuaamds
TiAnmsuansuieluszidoanuazssduaniudie usng1elsfid “anuzeusssn” Tuanuduiug
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iy feauideiiiuanyey Anding duaftszm (2550) Mweldiuiussiagusnamwealdai
anaesvraenNuwamaiden (nsme) vhilddevasupansagunadneivne vamanueeas
Saanwaldedeanuiunds uazdanszriaueeliifulumusunavasrmassndelvor (W ludea
wazuvuawindemaman ivuiusnnaigninansHluanuduwussewinswaisidadeau [nsud
AuLuiaMIseNsuMNIINEaiy mIdanuusdsnurasauaFsiuidesiulmunssasy
gavAnNfEasNsussauiigndevauanimlssmdivusiasfumefisaiufioms

AULWALAEINU: BAANAANITETHAMUMINBATIRIWALAEIAUNIUNTUNLEYD
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Tuilaqiudiosnanushwihmthiluummessmsnenudeyatnastitudeaslunannans
fu anfl e malfies dean Janssan lifuudnssisanuasuudasludusie ¢ viewains
ndleamsine Hus srundsossedasnanudumummsssndnludsanluanusosmsiuiinms
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Sumasilladvaziiiuin fesnasuiiunumibuiinaedonlssanudiuslussiuyaaaluizassie 4
fnngludenszuananuazlaemudmaiiausdeyadnfiiulssifiunedsanuazgauludoaud
aenlalasy Agninausmwsunslulanseuladsmoiguiu
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(BFiu waslwium, 2555)
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fudouldoanafiend nanie mafauusvrasmmhiausfisnn uazdnsuzdniitewsnigm
dnsuzihhiausldusdnsialagluszinmazifiain visdnoglunnangsesinuaniiiniuludnu
Feadneldnidumaneviutszmanilsavsnnalasvevdvansnugn mnludswinufineang
dmsansEzasAumALFefungesy uafunngludnsuziiusinaniugng wienaeuiFasuan
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