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T he Relationship between Transformational
Leadership, Crisis Management and Corporate
Reputation Factors of Thai Commercial Bank

During the COVID-19 Pandemic

Pakorn Udomthanasansakul"*
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Abstract

This research aimed to study the relationship between transformational leadership, crisis
management, and the corporate reputation of Thai commercial banks. Questionnaires were
used to collect data from 284 operational level employees of commercial banks in the Thailand
Sustainability Investment (THSI) listings, for the year 2021. Data was analyzed using the AMOS
program. The study applied statistical methods, including percentage, mean, standard deviation,
and structural equation model analysis. From the analysis of the structural equation model,
the outputs indicated that the model aligned with empirical data generation (Correlated
Chi-Square = 1.287, CFl Index = 0.986, TLI = 0.967, RMSEA = 0.036, SRMR = 0.040). The research results
found that 1) transformational leadership which consists of ideological influence, inspiration
motivation, intellectual stimulation, and individualized consideration had positive influence on
the corporate reputation of Thai commercial banks, 2) transformational leadership positively influenced
crisis management, 3) crisis management had a positive influence on corporate reputation, and
4) transformational leadership influenced crisis management and positively influenced the corporate
reputation of Thai commercial banks. This research will help business organizations to apply
the research results to their own organizations, especially engagement with the transformational
leadership style because it has been an important factor in crisis management and maintaining

corporate reputation during the COVID-19 pandemic.

Keywords: transformational leadership, crisis management, corporate reputation
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Capital Market Development, 2022) Tutusdi James waz Wooten (2005) T@udsdumounsdnms
amiAngeeenidu 5 du e 1) Mansegdwaalusedng 2) mawdeaduaziloeiu 3) miniuan

Anaemne 4) maurpvAnsuas 5) maseus laefifuimavsedindudaua aveseunazyssidu
aoumsaiingnegnelnade

Faduvavans (Corporate Reputation)

Tughenmsings 3fievdnsdamatlavmesnamsnsaniuivada mﬁmmﬁnqmﬁiﬂgnﬁm
gavavdnsaznaliiinanuidumesedo dosesdnsifiuiauann (James & Wooten, 2005)
Olmedo - Cifuentes Uaz Martinez - Ledn (2014) uaasiruzin doldpvoedns Ao masuiionms
nszhlusfinuazilagiu flezdsnasannanzasesdns lnefinsuwieudisuioduds masuiiifisede des
yevavAnsazgnasipunngiianldidoiy ¢ vemelunazmousnmudszaumsaifldsumensouay
medannevdns lasemzwinoudeiiommadnlumsieasuazienandedoaedng w33

o

fiminvuneivuaziiniisiuesdnsazavisusanuriminnuazuaavesnatvlsiieaiuasdnase

=)

HRshuldaudanmeusn wulfsiuns@neves Agarwal uazany (2015) ugayin Goiievevdns
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Unsni gausu:aisana

unsszifiuesdnsieluideiannuazdndnsaivesngudiiduldidofiaiedunnanalinea
Hodoviid3ouiadounswdduienfigaelvesdnsussguanssifiueuiideduuazviloningudv
ma¥n daidusesdns sansafimsanidan anuiEnoasifsuldids wu gn wilnew uazammy
flduyszaumsalnnnssfiunusesesdns nnfedunedediui SedsvesAnsifiunmssuiieniu
pudnsfldsumadssfiunnlszaumsaisesifidnldamidose ¢ 9avaedAns fofu madsufiudioldes
av9ANs @wmnsaRasaniaan gndn &an fied waswiinen s

o

anuduNussenIameiiihnsasuulas nMsIansnEingn uasdaldes

ee

[
ANANT

AdeApfuazfihlunnyingadulnaldssuiulyfinnzfihnswisuwasuay
Useindualumsdnnsnyingm (Bass, 1998) Alkhawlani azanie (2019) [@FnsANnuduiussening
m’;z@ﬁ’]miLﬂﬁauLLﬂaoﬁ’umﬁmﬂﬁmazﬁnqmaoa\‘iﬁmLanmuiuﬂsszﬂLaLuu W398 WU JUuuy
mm‘flu@ﬁ'lmsLﬂﬁﬂuLLﬂaoﬁﬁw%waL%quanaaiﬁ\aﬁﬁfﬂf\i’wﬁmﬁiamﬁmmﬁﬂqm wadvesane I ume
dszaunmsalvasgiidududsmivseninegy LLuunnz;jﬁmfmﬂﬁlﬂuuﬂmLLazmﬁ@mim’w"‘mqm
fanARDIRLNIUITYDY Alzoubi waz Hisham (2020) fifnenfedniwailadounsnzeenisianiinne
AngesegUuuuanaidufihuasyszdnsaunsmiiueuseslsouanlusssuau Fawudn nMgEin
mMawisuwdaviinaludsuinagefituddysanmsiansnnigingauazyssansniwnssnfineu
uananiiu adunmefihmsnasundasdefianuduiusiuiladodu 1wy Se1devav0edng Zeesahn
azAuy (2020) I@Tﬁnmmmé’fm‘v”uﬁ‘izijmazajﬁﬂmiLﬂﬁﬂuLLﬂaaLLazﬁaLﬁﬂwaaaoﬁnsTmﬂﬁ
msaennAudiiusmudsaunaty wamsfnen wuh nnzﬂﬁﬂmﬂﬂﬁ'ﬂmlﬂaqda natBoinsadaiiee
YOIONANT Lﬁaomné’ﬂumz‘wmaﬂszmimaoﬁﬁﬁﬁﬁﬂizam%mw i Msfeansdaniu mnvithvane
i Wudu nanmsdnsndenandeasnmaasUluiiameifeaiuiuns@nenees Liu uazaue (2017)
Wenfuanuduiusszrinefihmswasuudasiidenaludsunndadeidovaedns Tusmeil Miglo
Sontaito’ (2014) l§@nsnsdamAngefiisndeaviunanssnusiadaidevesdnsvaviududnusingsh
Tudszmavaafin wud MIdamsnizingefiduasfivssininmasievanidssanudeyneiiaonass
FaiFuvvaveedng sonndadiumsfnEaey James WAz Wooten (2005) Finsdamsingmaenalud
UszAndnwszwinanumsalings sz iiinenandemesiade doeasdnslufign

IMUTERIANIIIY

1. Wadnmanudniusvesiladadiinisidasundasuazdadunsdnnisanisingandee
FoFevevanszavsnmsmdisdineg Tutheingaeeslsaszunalain-19
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ADWAUIUSS:AFWTodUIMSIUAUIIUAD MSOANMSN0:N00 a:BaidgnavFnsuavsumswriseinelusiovannmuevlsas:uin
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2. wiadnnfviladanisdansnnsAngalugusiudsaunatssniiihmswasuulasuay
Fofevevanszavsnmsmdindineg Tutheingaeeslsaszunalain-19

NNNMINUMWITIUNTINTNAY. ssnsnthimuuafusanfigueaznIaunAnniTels

o

N

=D

ANNAFIUNIIAY

aa

H1: fadsanzfthmswasundasiianiwasaiiaibde dooedns

H2: fladsanzfthmswasundasiianinasatiaisnsinnsnmzings

H3: Tadamsdnnmsnzingaidnsnadatiadededevesdng

H4: fadumsinnsnnyingadudiuysdunatseesanudniusszninsiiaduazfin
nsiasuulasuazilaivdedooedng

NSOULUIAANITIFY

o

MATUIInTaUWNAIM AT LEA U 1

N19AAN9

mMazAngm

A -
TALALINAIANT

Mazgiinag

iagulag o

MWN 1 NFDULUIARNTIVY

-y~ = a W
W/ATNUUNTFIE
sz ngufete uazmsiivsusndayas

myeaseilidunsdIdeiBerSanas (Quantitative Research) Me3snsa1s3a (Survey Method)

] '
o P

lopfivszanns fe suwarwdadidnedeluiudedu vie Thailand Sustainability Investment (THSI)
dsednl) 2564 Ap SUIAINTINW NNA - (NNBU) ﬁu’]ﬂﬁﬂ?ﬂﬂﬂ AR (W) suAs e
AR (@B sUIAsNENs e A (W) 5UNANINTIFRBYEEN TR (NNBU) U INg
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Unsni gausu:aisana

FUTA DR (@p) LazsnAEiesAitnAuing Hida ene) Wesnnuaeslifudemsiiuuams
Uimsdamsnmigingafinsauaguivmssufiafuaanunsaimsunsszinnvelein-19 Ieethediau
TnsfiveAeneit (Unit of Analysis) A liwthiissduufiins ssvsinasmdsslundazanan s
5,090 11 (BUAsUvLszInAlne, 2565a) dmunguietneilldlumsideadsd §3duidenlsa5ms
AUTNANGNAIBENDDY Krejcie and Morgan (Krejcie & Morgan,1970) Vi’ﬂﬁ'[ﬁnsjuﬁfmehﬁ'}mu
yivdu 357 et Tumsgusatng §iduldlEasmsgudetunulaim (Quota Sampling) Tas
mafilvivdnauesddsznauzavysssing

v

nmsfnnadeiliinnyidayalasldlumasumalasease (Structural Equation Modeling:
SEM) fuspslddoyaiununnlumsiensd ainng 20:1 Tasshulsiidenald 1 duysdoaifu
fetvi9an 20 feey (Hair, Black, Babin, & Anderson, 2010) Sumsiduassiisnuunsanidu
3 fudswel Ae 1. amzfihmswdsuudas ddudsidenald 4 fuds 2. msdamsanzings
fisudsdonals 5 fuys 3. Saiiteveedns Ssudsiidonald 3 fuds Smfmulsiigonaliitesu
12 duls sy Fsldngusneeiiush 240 fete Semnngusietneilel fvivau 357 fathevihlsid
anuaaansaviunge] d3delddnfiunsuanuuuasuaulgeaanzessunmasing o mﬂﬁﬂslumisju
et liiEmaiandstlas biodemdnanuiiazidu (Non-Probability Sampling) aeld35maga
wuulam (Quota Sampling) ¥nmsiaandaging Imﬂﬁﬁﬁoﬁoé’@mummﬂsz‘mmLwia::ﬂf\jmiaﬂ 7 URY
iwensathvlasumasuuiidasmslae lifinginausilunisiden sguuuasuawdldfuuazaansa
thuiensideyaldiduwiodu 284 ga Foiissweramsiiansiaumslaseaield fszuzm
Tumsifiudoya 3 e sewivifieumsneu-Tguneu 2565

r3pviiafilalunisise

MATuAsIRITuMsANANNTNNUS Bl ATvaETaiLsrasFl LASaviaNlglunsITe

v
=1

ASITTULUUEDUINNEY [FRINNNTNUNIUITIUNTIN WAL AT ATy Taswivaaniiiu 4 diu feil

'
v o

soudl 1 Feyailuvasnovuuuaauau Teud e oy szFuMsAne s szazaniumsrig
dnwauzifumaaaedauazaeda 5w 5 9o dwd 2 wwussumaiimfuiiadosumiziih
nswasuuas Usznaude 4 du ldud 1) nmsidnBwasthefigaamsal 2) msseuseiumala
3) manszdunilaan 4) madilsiivenuduiaanyeea TasUsulwannsfinezes Avolio uaz
Bass (2004) ghufi 3 hdufunsdansnnizinga s1uau 5 du leud 1) mansgayanulueedng
2) mawdenimuazilosiu 3) mImuauanNdeE 4) Mattunevdns waz 5) Mm3Feus Usunqenn
"UIB8Y Alkhawlani Uazauz (2016) it 4 So1dpvaedng Sy 3 du ldun Hoideviidse

1) gnen 2) Wiindu 3) Furuuasavan USuleaneideeed El-Garaihy LazAE (2014)
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WAshuuussunwasl¥fsimnasnnu 3 vnwhmsamessuudnmduiinnusanado
(Index Objective Congruence: I0C) NNMFIASBEANNEaARdDvTvTaA AN ULUUFaUNN V;ﬂ"fl’ﬁ]
fiehannndn 0.60 usnaniu fimsnseseuiedssiiaiievnamnudefiold AdnlszAnSusaway
ATBULNA (Cronbach’s Alpha Coefficient) $1uau 3 ¢ Ao FanNEpsiugnyszans uoannaTin
mzfihnmsiwasuulas whiu 0896 Fanudesuduszanduearhannsinmsianisnyinga
windy 0929 wazFanudeiudNUIzAnsueavanasindeidevaedns Wiy 0.917 wuinouei
manaapuMANNIEsLTifvua 31U 0.7 (Hair, J. F., et al., 2010) Sedafmaumamnasinsuuuy
AuAsnaina (Likert Scales) 5 3wy lawfiinasimsliazuuuan 1-5 @ szduanuAaLiuged
Husznaumsiiusetiopiign quis sziuanuAnifusesiufiReuiiusisinnige

nstfiusiusnutazmiesideys

va o

FAdpuanuuussumaiivnineussAvfiinusessumn s dad luusdazaismungs
saehviidnidan Nnduauiidsuuuasnaiovnn 357 au Idsundudu 284 au Anlfudnameundy
79.55% myianzideyasmuadifibanssaun (Descriptive Statistics) Usenpdnuuzynsdayadldan
msmeuuuuAsMaLdnhdayamameaia TaeldlusunsudiFagy sPss nnasmeudeyaiiugu

poewilinvussauUfifvuluguuy Aennd Seuas

MIIATNLAANNANAUSTZIAILYS  Wuduidwmnziaanyssandanaunus iy Sau
anTeEsuANNENRUSIznINAmuYIuazilymnIzTINEUAss (Multicollinearity)

mAeNeidaya Lﬁam@1aﬁmf\m:gﬁgﬁuﬁmé’umﬁﬁﬂﬂ%iﬁﬁmﬁ Lmﬁzﬁﬁagaamﬂf}v’umau (A two-
step procedure) faplusunsn AMOS Tdun mMeAwzilunanis¥n (Measurement Model) Sl
Tuiaaiildszypnudniuiaidusswiniudsuns (Latent Variable) uazfusiidinnle (Observed
Variable) Taaluinamsin 3 Taiea dufledsnnzfihmswasuudas msdanmsansingn uaz
Houdevaedng ToafivdngumenguiuasemAdeiedosudaziusuds soesuie 3 Tuea uaz
madenzianmslaseadv (Structural Equation Model: SEM) tanasauuazLszaue Ay
duusiBean g iadinnsideyarnuduiusiBeanmnpasTuinafiaiviussrivdiugs nasnau
ymaudiugssninedusiomneassuazmedensedaldoesdng Insnsassuanuanadores
luwmanudayadszdndssnninuriada

WANISANEIY

¥

HFayaNuguTaInguiDENe

naumMeENnaULULEDUMARTIWIY 284 T8 lapgnovuvusaunmaulvaiibuwemde
U 185 au (Fewar 65.14) fmnudnlnaiagssnite 31-40 U Fwau 113 au (Gawaz 39.79)
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Unsni gausu:aisana

o o

fimsfnmluseiuySaaned 1 198 au (auas 69.72) Uszaumsalvheulusedns 10-15 T suau

<

172 918 (39882 60.56)

MFIATITHAANREAY FIULDEIIUUNIATFIURATAMNTNWUSIENINAILLS

AN 1 wamsileziideya wud 3 fadevan Ao Amzfihmswasuwlas msdams
mginge uaviieidsvesdns lumwimeglussdudunnii 3 fads Taetladunnfihnmswasuulas
flehade (mean) gugad 4.32 dwiliviuusnasgiu (SD) el 0.785 savavindn Tadbnsdamsnniy
Ange fidadei 4.23 duidevvuinesguwindy 0724 Tusnsiitledododovevdng faady 4.05
sruifisaumnesguwindy 0,695

dvsumaAensimdnsansavaniusuunfiosdu tansessuauduiusszneius
waztigmanzisidunsy wudh Mudsngfianuduiudidannuazanuduiusssineiugsig
3 mliindagvnameznsesduns evnnenudiusvasiudsusazeiensiiu 0.90 (Hair et al,
2010) wassliiiuhfmulslifianadniusiuieegs

A19197 1 AAnEUTENIUUNIATTIY LaTANENRUSTEIRILYS

fianls Mean SD mM3uUIna
1 m’wﬂﬁwmimﬁﬂuuﬂm 4.32 0.785 3N
2 MIIAMINILINGA 423 0.724 NN
3 Faifuvevdng 4.05 0.695 3N

mMsAziluinanisin

m‘sﬁm&’m%@ﬁiﬁmﬁLﬂiﬁzﬁmﬁﬂizﬂamﬁoﬁuﬁu (Confirmatory Factor Analysis: CFA) Lﬁa
Uszifiuanudeiuma LLﬂiﬁ"’\mumslumeaumuLLazLﬁaﬁusj”umﬁﬂixnauﬁa%wmmnmquﬁ WRIN
97 2 Ham A ATsievAUsEnaUBBuTY WU Aenudesiueedusznauresiuls (Composite
Reliability: CR) fiAnluszning 0.892-0.911 ﬁaagﬂuizﬁuﬁmmsau iavannfienunnndt 0.6 s
PMNUUTUTTETALS (Average Variance Extracted: AVE) fifn 0.697-0.719 $4fiFannnin 0.5 uanai
st luliaansiadudunuiiniaiveeedudsuneld uonantu Anhwineesilade (Factor
Loading) Bgfit193emine 0.741-0.895 fidwinnd1 070 waaviluiamsnwasmsAnmnaied
fianumnzan (@enuidesiuzesnnsinfivansan CR > 0.6, AVE > 0.5 (Hair et al., 2014)) ifipgan
fudsfidunaldudazimeiuadudsunoudazinld amfidmnesdldfianummnzan sansasly
Aianeilanaaunslaseadese (Uls
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A5 2 Wam AN =iavAlsEnauBEugu

s DD CR AVE Factor Loading
1 n’mpjﬁ']mil,ﬂﬁﬂuu,ﬂm 4 0.911 0.697 0.792-0.869**
2 MIIAMINMEIngm 5 0.892 0.705 0.741-0.880**
3 daiFevnedns 3 0.906 0.719 0.768-0.895**

RN **p < 0.01

A1519%1 3 WAANNLABATILTITILUN

Cross Construct Correlation
Auds R? AVE
TL CM CR
1 maz@'ﬁﬁmil,ﬂ?iﬂul,l,ﬁa\i (TL) 0.697 0.880
2 MIIANINNEINGA (CM) 0.67 0.705 0.567** 0.840
3 %a@mmﬁm (CR) 0.71 0.719 0.516** 0.483* 0.848

wnELua: *p < 0.05, *p < 0.01

NI 3 ANNLTiBIAsIIILUN Wudl VAVE fisulafidgenindandniusisennssy
fiu (Cross Construct Correlation) ynenluaandifiediu waasisnasinfianuifissnsedeiiuun
Tunn Construct fiamnsamanuifissasslunguiieaiulduasbidwngulusugsau

MIIATIZRLNLARTNNITIATINGY

mAweneilueasimslasead (i 2) dumsdensiienaseuanyfigns Mnrans
A wuh Ala-auadsduius = 1.287, endail CFI = 0.986, A1 TLI = 0.967, A1 RMSEA = 0.036,
@ SRMR = 0.040 laemnandAninasianasgiu (enla-auadauiug < 5.00, At Comparative
fit index (CFl) > 0.95, @1 Tucker Lewis index (TLI) > 0.95, RMSEA < 0.08, SRMR < 0.08 uaz

1% =

A" P-value > 0.05) (Hair et al., 2010) uane i lueagumslaseadeiinnusanmdasnanniuiy

LA

FoyaiBlszinsluinaeif (Good Fit) spaadpIivaNyAgIUfiaelIRATd Aynvada
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~

el 0-54 L
—p 1
0.67

0.73" PN 4+ 0.73
P . 0.2 Rt <_@9
L 0.005" 0.82 i
051 - s
@3 L\

TL

0.61 0.71 / 0.65™*
TL3 =

0.5 R*=071 0.56
os CR3 4—‘\9_?)
(H—s] w
el

il 2 KaMIIATERluRARNNSLATIET1S

:C;R —p| CR2 &6

o

NABR: *p < 0.05 HrlaAtueaiffiseay 0.05, **p < 0.001 FludAymeaiiAnszdu 0.001

NILASISHANBNENANINATY DNSWANIIDDIN LaLINEWAIIN

nnmsensidumeenudniuslunasunslasadvfiduinariRansananusenndas
wu 5u LLmJﬂ';']miquuﬁmmn’nz@ﬁwmiLﬁﬁﬂuuﬂa\a m3dansnMingauacioideesdnizasounns
widwdlny SdnswamenseuazBninamedon Femedl 4 feil MsIaMsnMMAngaladsudnina
menlasnssnniladsamzfihnsuasuulas Sefidndnwaidumewindy 0.725 Ho1duvpedns
T#suanswamennnlaensanmsdnnsnsings Tnefisdndwaidunewinty 0243 iaRanson

'
=

fadunmzfihnmswasusdasuariodovevdns aviiui@edusevdnslasudninameuinlasnse

v a

WU 0.647 wasdidnswanvuinlaudanwindu 0.174 vnlvddnswalassanwindu 0.821

AN3971 4 BNSWAN IR BnSwanudan wasdninalausan

Aulsany

AILLUIDETE MIANSANILAINGA HaLdu909Ans

NN NdaN Iﬂﬂi’«m NN BN Iﬂﬂi’«m

ﬂﬂ%zﬁﬁﬁﬂﬁi Wasuulas 0.725** - 0.725"* | 0.647*** 0.174* 0.821***

MITANIINILINGA - - - 0.243* 0.243*

WNIBR: *p < 0.05, **p < 0.001
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v
=]

NN 5 BwsRIUNMIeTeuaNyRzIusEnsInziluasunslaseaiele detl

mzhmswasuudasiiandwasedaidevasdnssossunamsmded Inpagrsiifad dAyms
8 (B = 0647, t = 11.372, p < 0.001) uaA¥ BaNFUANNAFILA 1 UBNINNTIU AMIzfiimsuAsuulay
fefidndwalasasvdonsdamanmzAngaetwiveddynwadf (B = 0.725, t = 22.311, p < 0.001)
vlWensuanyfigud 2 uaziilaguammaseuszwinemsiamsnmsingauazdaiiusesdns wud
mIdanInLingn Idniwaneadaidevavdnseseitddumeaifiiuiu (B = 0.243, t = 3.546,
p < 0.05) uaaviwexiuaNyAzIul 3 uazlenassuanudniuinmedonsaslaseaiulueg wuh
mMsinnsnmzingafiusulsAunans (Mediator) asanudiiusssineamziihmswasuuasiu

Foiduvovdnsvavsnasmndizding (B = 0.174, t = 3132, p < 0.05) uaavipeNFUaNNATIUT 4

M3 97 5 wamsmmaauaugﬁgm

auyigIu Tasea3wluaa p t-value | p-value | MINATDUANNAFIU
H1 TL — CR 0.647** | 11.372 .000 YONTU
H2 TL ™ CM 0.725* | 22.311 .000 HONTU
H3 CM — CR 0.243* 3.546 .040 YBNTU
H4 TL—> CM — CR 0.174* 3.132 .040 yONTU

nangwmn: TL = Mmizgihmsuwasuudas, CM = m3damsnmeingm, CR = §a1du989ANs, *p < 0.05, ***p < 0.001

afUspua sa;ﬂwamﬁé'ﬂ

nnmsAnmanudniusszriniiaduanzfihmswasuuas msdansanzinga uay
Foduvevdnszassunasmdating wamsfinm wuodn amazfihmsuasuuas esznaulidae
mafidndwasgefigaunsnl masvusetumala manszduneiiyan waznsfmidsienmadu
flaanyana fandwaluneandedodevesdnssevsnasmdatinewiniy 0647 uansliiiude
amzgrhmswasuuay fduddysedaidavesdnssassunmmndsdnsaenadasiuvnuidbasy
UNIBINIRALYINU 8171 Zeesahn LazAUy (2020), Liu wasAy (2017) falFifiuin mazrﬁﬁﬁ
msuwasuulassenaideninsiedodovedns lasawizmsAnsigailiifiuindeifooednsiia
WannwiineulusednsiviuiufihiiwgAnssauuufihnswasuuas wilnouazeassugih

Tusgduge levmnmauaasesnuaznsnssyhaesgihasnasornadfnlunsvihviuzssminoulae

U

wwzsunsafvussiiumalavazmanssfunmeliygn Saduwginssufihidewan wamsdnmnds
wudh nmzfhnswdsuwlaedidniwannseionsdanianmazings laeddndwawiiu 0.725 uaash
mazfihmsasuudas dndnaduindensdnmsnnzingn SeaeanaaiunsAnmzee Alzoubi

wae Hisham (2020), Alkhawlani uazanie (2019) 31 nmzfihmswasuilaumsneaniunsdanms
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Ange ilevnnfiauaansalumsdelournunssiaiaiu uazasusvgslafiadnsusetiumalalysy
flevedutigm Snhhgnmsfufaniusiaiulugingn Tasemssumaedoasmuasiiootu
fusumsmuauaadsne Seaguldhmizfihnswisuuandunduguuoumsdudihiidige
uazsnzaNlutIng M wananiiu nMafnen Sewud msdansnnyaAngafidnswadedeifevesdng
gavsrnAsdnding laefidndwamensewintu 0.243 Sewamsnsadeadeiunuiseeey Miglo
Sontaitr (2014) 41 MIFanInMEIngefifuasfivssansnmasdneninidesanuiierefidonans
Fodusevdns Taoamnzlusumsiioumuasiiesiuluanumsalingaeslain-19 msiidayauas
nsidpaLHuSianTanN AapARUMINNSTULAY q Sambeiaasliiuwineulusednsazyinly
snenssuiiaisingldd denasanwansaluazdedevesdnslilumansagiiduléde Seluniniy
nnmsAnnfensanadiuslunedenszniteamzfihmswisuulasuazdo dovevdns Taod
msdansnnEAngaliususaunans Seiinwamsdenwiniu 0174 uaeslsifiui msfissdnsdigin
fanzgihnmsuwasuuas sxiudiifunumadyuazdviedsulunsuilannzingn Tasams
)

Tugmasznalain-19 Tusmemzes gndn wilneu wasgnzuw swhlUgdsdesifevesdns

a

ynuamfne aquldh Tugvingaoeslain-19 sunaswndsdnesdavnduiviam uaz

@B v
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Abstract

The objective of this quantitative research aims to study the correspondence analysis of
generational differences and employee motivation of personnel at Civil Aviation Training Center.
The sample size consisted of 175 Civil Aviation Training Center’'s employees, whose generation
consisted of Generation Y and Generation X. The questionnaire was used as a research tool and
analyzed by correspondence technique. The findings reveal that there was a correlation between
generation and motivation factors in the dimension of work challenges, clear scope of work,
advancement, and recognition, at the significance level of 0.05. In addition, there was a correlation
between generation and hygiene factors in the aspects of emotional safety at work, salary, special

allowance, and work environment and facilities at the significance level of 0.05.
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fomsedl 2 ieRasanluneiusesiiadugels wuin redefianuduusfuanuusanuis
ANNTME FpuAMsTLTidR ey MssuayuanNiTITE o RanpUUUINRENIY Lazm3lEy
msvonsuvdarzuy lushuvastiadumqu wuh saiefanadniusioanusaniuasuaziulalun
mauulasvaeduiiey mIneuumiduiiias wazdvemnanuazamnuazanwiadonlumsfsa
v Tnefideasihiausamnaanipsznintvipuasiadsdonardunauniweusay
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a wva

@19199 2 @ Chi Square BavE USRSl luMIUfIRom

fausiildlunsnen Chi Square Sig.

1. fladugele 8.977 705
1.1 dnvausnuiifianuime 30.924 .002*
1.2 2OUAMIEUTTALY 33.850 .001*
1.3 nMaatiayuenaimihvianansuwIuINNaIIU 34.376 .001*
1.4 msdalamal¥uansanuanansa 10.806 546
1.5 M3lAsuMspaNsUWEaMTNLBY 32.088 .001*
1.6 3AnfinuAuazinuaAy 19.156 .085

2. fladuAngu 32.055 001*
2.1 mMattivustNusIIN 14.421 275
2.2 prwandiuasuaziiulalueny 56.777 .000*
2.3 msvsulaseaieiSuisiau 30.967 .002*
2.4 MIADULNULNIUN LA 25.575 .012*
2.5 ANNENRLSTA 9.868 628
2.6 AsTnpANNEzMNLazEMWIIARDN UM TR 43.279 .000*

o

vanawmeg: * Slpddgnaifinszey .05

mnms"‘amiﬂzﬁmmauﬁfﬂizmwﬁwﬁ’ﬂﬁuﬂﬁﬂgo‘la (ﬁnumzmuﬁﬁmmﬁﬂmﬂ) WU
A1 Proportion of Inertia Accounted 289 Dimension i 1 wihfu 0.563 Dimension i 2 Wi 0.428
waz Dimension i 3 Wiy 0.009 WipRaNsauAn Singular Value way Inertia 289 Dimension i 1
WU 0.316, 0.100 Dimension 7 2 WU 0.275, 0.076 wae Dimension i 3 Wiy 0.039, 0.002
ANANAL A1 Inertia 3INWVINTL 0.177 W1T0U1A1 Chi Square Winfiu 30.924 (Sig.=0.002) LAAYIN
Frefufnnuduiusiudneausnuiifinnuime fssiuiivady 0.05

va o o

pidufmunlisziunstaan 1 desiige / 2 der / 3 tunans / 4 3n / 5 sndiga el
wannudhlalumsudswannuaumwlddamuuasfululufiameidieniu anawi 2n ssnsauds
ngnANNEiuSszninete Teiudnsuznuiianuime T6du 3 ngu 1) ngu Major Generation
X fauduiuslusziusnniign 2) ngu Minor Generation Y faudaiusluszdusnn waz 3) ngy

Minor Generation X W&z Major Generation Y fanuauwuslussautipaiazinunane

1NN Lﬂiﬂzﬁmmauﬁmmdwﬁwﬁ’ﬂﬁ’uﬂﬁﬂg\‘i% (WOULIANIUNTALIU) WU

A1 Proportion of Inertia Accounted #8¥ Dimension i 1 & 0.687 Dimension fi 2 Wiy 0.278 uag
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Dimension i 3 WU 0.034 LiiaWa3aunAN Singular Value Was Inertia 789 Dimension i 1 Wiy
0.365, 0.133 Dimension i 2 Wiy 0.232, 0.054 W&z Dimension 7i 3 WU 0.081, 0.007 AAEL
AN Inertia FAMWINAY 0.193 Wa1tU1AN Chi Square WNNU 33.850 (Sig.=0.001) LaAYINGINTE

o

FANMNFNAUS VDDLU AN TZNUNTALIUL NSzAUEEIA 0.05

2

NN 29 SIsuengnANANWUS ST e fUse U szuiidaLay Fy
4 ngy 1) N Major Generation Y fiaadiusluszdusnnuazinniign 2) ngs Major Generation X
fianudniuslussAuyunane 3) ngx Minor Generation X fanwsniusluszdudos waz 4) Minor
Generation Y anadwiuslusziuiloniign

Row and Column Points Row and Column Points

Symmetrical Normalization Symmetrical Normalization

Odwi O youmamssrianian
Major Generation ) Anpmzanwildanainms ) 29
e}

Minor Generation Y 4 ) ’
& 1 Minor Generation Y
054 4 o ' Minor Generation X
3 Major Generation X,
o) o

5 02

Minor Gerieration X
© o

Major Generation Y

Dimension 2
o
1
Dimension 2
9

Major Generation Y’
o

B ; @

Dimension 1 Dimension 1

Al 2 unumwanaNtpss st ieiuiladugela
(FNBULUARANNTIMY; 1) @OUWANTINUATR LY 2)

M nziennaNipssring s iaiuiledegels (mssivayuenaivihviensnsuun
NNWANIU) WU A1 Proportion of Inertia Accounted 289 Dimension fi 1 Wwhifu 0.712 Dimension
fi 2 Whifu 0.212 waz Dimension i 3 WL 0.075 LiaWaNsaNA" Singular Value way Inertia 289
Dimension 1 Wi 0.374, 0.140 Dimension # 2 WL 0.204, 0.042 uaz Dimension 7 3 Whiiu
0.122, 0.015 MINAIAY A1 Inertia TINYINAY 0.196 WANTUNAT Chi Square WAL 34.376 (Sig.=0.001)
waavihgsibfenuaniusiomssiuayuasivihvdananau I nnasuissiUTsdd 0.05

NnAwd 30 dansauvnguANNENTLS ST g TeiumsauayuanE fvuge
wampuunuanHavy iy 3 ngw 1) ngu Minor Generation X Henwsiiuslusziusnniign
2) Ngx Major Generation Y Uaz Minor Generation Y fanwsniusluszduthunaniuaziin uag
3) ngs Major Generation X fianudiiusluszivtioniign Tusziutioslbifinnudniusiugaeivla
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NMFAeNziauanipsznigTeiuieadegsls (mslasunseessuviameaas) wudn
@1 Proportion of Inertia Accounted 989 Dimension i 1 Wi 0.776 Dimension i 2 Wiy 0.219 way
Dimension i 3 WU 0.005 Lia@a3auAN Singular Value was Inertia 789 Dimension i 1 Wiy
0.377, 0.142 Dimension i 2 WU 0.200, 0.040 WAL Dimension i 3 WU 0.032, 0.001 AMUEIFU
AN Inertia FAMWINAY 0.183 Wa13tUIAN Chi Square WNNU 32.088 (Sig.=0.001) LaANINGINTE
firudniusiumsldsunsuensuvdadanefissiutiad @y 0.05

MW 33 asnsastsngNANNENTusTsring s isiumsldfumseensuniedaioa [§
2 ngu v 1) ngn Minor Generation Y ngx Major Generation Y nga Minor Generation X FaNuANAUS
Tuszdudos Urunate sann waziniign 2) nax Major Generation X #anwaniuslusziuvipefian

Row and Column Points Row and Column Points

Symmetrical Normalization Symmetrical Normalization

o MSACUAR. pater] o MsEDNTINE pter]
AMUMIN... DAY,

2 0?

Minor Generation X

3
Major Generatitn XS _ O
Majot Generation Y, *

Minor Generation Y
ml Major Generation Y

3 o

0} o

Minor Generation Y
©

5
Minor Generation X

Dimension 2
°
i
Dimension 2

Maior Generation X 7

, ' , ) . — ()

T
-2 - 0 1 - -4 -2 0 2

Dimension 1 Dimension 1

mMwil 3 LnumwanuENisszringeiuiiadegels
(mamiuayuannimihvseransuwnuanway; 1) (Maldsumsseniuviadmuise; 2)

Pnmenziausiiszningsieiuiadoamau (anuddnduasuaziulalusm) wuh
@1 Proportion of Inertia Accounted #89 Dimension i 1 Wihffu 0.918 Dimension 7 2 Wiy 0.076
waz Dimension i 3 Wiy 0.006 WipRasauAn Singular Value way Inertia 289 Dimension i 1
wihfU 0.546, 0.298 Dimension i 2 WU 0.157, 0.025 Lag Dimension 7 3 WAy 0.045, 0.002
ANANAL A1 Inertia IINWINAL 0.324 WINT0UIAT Chi Square WU 56.777 (Sig.=0.000) LEANINTNIY
fanudniusiuanaidniuasuazivlalunuiisziuiioddny 0.05

NNl 4n aansaudenguanaius sz T fuanuiinduauaziulalusy
T¢iifu 3 ngw 1) N Minor Generation X uazngs Major Generation Y fianusiiusluszivanniign
2) uaz Major Generation X fianndNwusluszaiuan waz 3) ngn Minor Generation Y #Ananwus
Tuszsvnunae lussivdiesuasioiigalifianudniusivgivivle
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Row and Column Points

Symmetrical Normalization

Dimension 2
n

2

Minor Generation X
O
Minor Genetation Y Major Generation YO

3 %
X3

Major Generation X
o

O 2y
vl
) Snatina

Dimension 2

-0.54

Row and Column Points

Symmetrical Normalization

057 Major Generation Y

3
o
. 4
L5 9 Major Generation X

5
o

Minor Generation Y

1I5USHIRSI
O aimia...

SEnter]

Minor Generation X

—m @)

Dimension 1 Dimension 1

i 4 ununwanuaNtlyseivgeiuiuiaduanguy
(Px3Fnduasuaziulaluoy; n) (Msusulasvaeduidiow; o)

nnmyenzianuanipszrinsvioioiadusqu (mssulassaieiuidon) wud
@1 Proportion of Inertia Accounted #89 Dimension i 1 Wihffu 0.612 Dimension i 2 Wiy 0.249
waz Dimension i 3 WU 0.140 a5 Singular Value wa Inertia 989 Dimension i 1
wihfu 0.329, 0.108 Dimension i 2 WU 0.210, 0.044 WAz Dimension 7i 3 Wiy 0.157, 0.025
ANANAL A1 Inertia FINWVINGL 0.177 WI1T0U1A1 Chi Square Winfiu 30.967 (Sig.=0.002) LAAYI
Preefinnuduiusiumausulanahoduifoufisssutioddy 0.05

NN 48 @TautnguANNENRLSITI T TeiunsUsulaseaieSuiien Ihdu 3
NgN 1) NN Minor Generation X WazNgy Major Generation X fanwsniusluszdusnnuazinniign
2) NgxN Major Generation Y fanudniuslusziuiunany uaz 3) ngau Minor Generation Y

1 o

fianmdniuslussivdoriign Tussiulisalifienndniusivgeisla

NamTanzianuanisszivgieduiiadodqu (MIneuunuduiiag) wudn
@1 Proportion of Inertia Accounted 989 Dimension i 1 iU 0.846 Dimension i 2 Wiy 0.132 way
Dimension i 3 Wiy 0.022 1fia@a3aunAn Singular Value was Inertia 789 Dimension i 1 Wiy
352, 0.124 Dimension i 2 Wil 0.139, 0.019 WAL Dimension i 3 WAL 0.057, 0.003 MuEFU
AN Inertia FAMWINAY 0.146 Wa13tU1AN Chi Square WNNU 25.575 (Sig.=0.015) LaavIngvie
firnudniusfunIneuwnuduRAsfissiuioddy 0.05

NN 51 INSIUNNGNANNENTUS T E s TR UMInaD wuuResldu 3 ngu
1) nax Minor Generation X ﬁmmﬁ’uﬁuﬂmzﬁumﬂﬁq@ 2) ngu Major Generation Y L&z Major
Generation X #AnwaNusluIzAUNUNANULAZIIN WAz 3) NEN Minor Generation Y fAMuaNWLS
Tuszsutiooiigauaziion
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Row and Column Points Row and Column Points
Symmetrical Normalization Symmetrical Normalization
L O MIADVUNMMIWALAL TUWE B O 2w
NGALARERETA R EE ] Bl o S ——
Minor Generation X O
o5 2
05
2 .
inor Generation ¥ o 14 Minor %eneratlon Y
) . 2 3
1 Major Generation X c n
N o009 () o o~ . O o0
§ S 07 L XMaior Generation Y
B Major Generation ' %
H 3 3 5
£ © 7 £ ‘
=] [=]

o
-051 Minor Generation X

’ W) , ()

T T
-15 -10 05 0o 05 10 -4 -3 -2 -1 0 1 2

Dimension 1 Dimension 1

Wi 5 ununwANNaNTE sz g TaAuiladaaqu

a wva

(ManpUUMUIUALAY; n) (EnnBANNEzAINLazEnWIIAaaN UM IUGTRMIY; 2)

Pnmlensianumnibsziveeiuiaismqu @emnsenaazmnuazamminades
Tuﬂ’liﬂﬁﬁ’ﬁ\‘l’lu) WU A" Proportion of Inertia Accounted 283 Dimension fi 1 whiu 0.535 Dimension
fi 2 Wihffu 0.431 Wway Dimension i 3 WAL 0.034 LisWaNsaNAT Singular Value way Inertia 289
Dimension # 1 iU 0.364, 0.132 Dimension i 2 Wiy 0.326, 0.107 WAz Dimension # 3 Wiy
0.092, 0.008 MINAFAU A1 Inertia TINYINAY 0.247 WANIUNA Chi Square WAL 43.279 (Sig.=0.000)
uaavihEsisfenuduiussudvsineanuszamnuazamwinadonlunsUfiReniseiuio s dy
0.05

NnMwil 59 SBNoULsNENANNARTUS TS T TUANEIBANNEZAIN LA NLIAREN
Tumsufivwlaidu 2 ngy 1) naN Major Generation Y ngu Minor Generation X Lazngy Major
Generation X fenaduiuslusziuiunaty annuazanniign uaz 2) ngu Minor Generation Y
fanusiusluszivdios Tussiutiooiigabifianudniusiugieivla

adUsewa

AnaaNTTzig e iBuasiavgllumaUiiiviugesyaains sotunsiunadeu 39
azauansaAUNewalumMwIImANNANRUS s T wazusalalumsUfiRviuzesyaains
Fouanvliiiiudsiiadsing q figelayaansliaansaufiivuldfteiu demanei 3 uazuvwiu 2
Uszidiu 1) anwaNiiszwigreTuiuiaduaela was 2) anumisszriessuiuiladrgu muse
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a wva

st 3 mwsmenadRiuEsEvgsibuazusegelalumsufieuzesyaans
e o e D e Major Minor Major Minor
ANNENNUSIENIN TN IBLAL
Generation | Generation | Generation | Generation
wsvgelalumsufifuzasyaains
X X Y Y
1. iledngale
1.1 Ansuzsuitianuime anniign pBuay ppuay N
Uunag Uunay
12 gulamMszuiidn L hunany vipy NNUAY Yiouiign
anniign
1.3 msmfuayuenaivihvienansuuny | desiign anniign unany hunane
WY WAZNIN WA
1.4 maldSumspeniuvioranigey Vioriign oy oy py
Uunag Uunay Uunay
N uaT N UaT N uaY
anniign anniign anniign
2. {laduAqu
2.1 awEnduasuaziiulaluou AN anniign anniign unane
2.2 nadiulaseaeoSuidiou NNUaY NNUaY unany Yiowiign
anniign anniign
2.3 MINDUUNUINUNLAY ihunany anniign hunany Variign
WAz WAZINN uaziipe
2.4 BNEUIUATINEZAINUAZENTWLIAREN unany unany hunany 1ing
Tumsufiiden NN LA N LAY N LR
anniign anniign anniign

1. anuantiosznineeioduiiedogels asnsaedunsldideanuduiussudnyuzsauid
ANNTNE FpUAMITNLTTRIeY MIsuayuANNA TS D RARDLUUANANIY ez T3y
mstexivdadauwy uenanil euamiiuigsimiulifenadniusiumsdalamaliuany
AnuEaNTn waziinhilgueuasinnuddny viendnldh luusazeieiufouiheldsumsda

v
=

lomaliuaavanuamnsa wisinhauliauauazianusdguile Slldvhligofouldfeu

1.1 anuandpaduneiivanyuznunianuime ngu Minor Generation Y #BdNNT

]
a

ANNimMe gounaasvismslui 4 waznuimbhauladeihlidnhldsuenuduiduuaslduanis

v
a wa

sunlUAusuildiSunauming SeazriWaunguiufiiuldetefiuszandamm (Gursoy et al., 2008;
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Mohapatra, Saxena, Joshi, & Chaturvedi, 2017) naq'u Major Generation X mauﬁam%@ﬁu\ﬂu
fimogegn aoandoeiy 10w esriaulwena, nguen dawen, 39 wasnsal, uazmuwan
Uanyay (2557) fiwui auguiizauanuinime sulalunadiSannnivisms Bemesnnfesfifeu
Idpeefidssinsamwannizsuii udlungn Minor Generation X 1az Major Generation Y 8UaNHMY

NuURdaNNImMetipa ezt unay darunuaenanselanudawiuiunsEns Bl szang

12 enwanisedunefezeuiaamszeuiidaEug ngu Major Generation Y fiagmsaana
Faruzasseunmszaudeuinegy desmsanadaurasiilonu Weldaansarlddisagans
muingUszavAnazszznanfifmunly (ssudy gazunws uaziszawdy wyuwi, 2563) ngu Minor
Generation Y flasmsanndiaquzavseunnssnursniheieeiieoSeufisuiungudu oradumang
madesnsdaslumaihesnnniingudu muil Gursoy uasAnz (2008) uay Mohapatra Uas
Az (2017) wwusld aunguilasidsulamanaassmsviounoulifinsay Feazilidednonm
aaninldidunend

1.3 anuauipaiunefonmsaiuayuanuinmihvisnanauunuaINNau Ngx Minor
Generation Y uaz Major Generation Y fianusaynisanuimvihidisadntdoy wazgneansaii
qzudsusuien (Jahya, Azlin, Othman, & Romaiha, 2020) lagtamziflaanuanaamansagmily
Téiauninfiaasazifiu (Kim, Knight, & Crutsinger, 2009) dviiu Aunguillidsnszduniagelasy
nasiusyuAnuiwihvisraneuumunuasy Tusuzasngs Minor Generation X fiflanudesms
naausyuenaiwhasudinn eil evszduwnsiivszaunmsaflumsiunuds uaziae
wdgmamsaliennanannie desnsanuFniuasuaziiulalueu (Kian & Yusoff, 2012) favms
nsstfuayuluthiinisew hilddesmsazwasuedn seenvdathesu mnlifianssufiu (Jorgensen,
2008) mndavnslieunguiiufieulsoieissansnwiduiiszdesinanauunumnnnanu

14 ewandpaiinsfensldsumssensuviadsussnnwansinsluaseilbihagey
Tugheivla Affasosmseantios Mmanwsfiuanseansntugluuumyaia msnssihau g Af wszde
iiuanudSauazanuanInveny (WAl &IN5, 2559) FDARRDINUNIANEIDDY Kian uay
Yusoff (2012) Waz Gursoy UazAny (2008) Fedliiiuiwiinuuluasdnsiiogluzaeis Generation X
vido Y Bufliihsemouise viamssansumnuanuivhlédluismeiu denalipunguilijsiuumuay
UiAsuet i oniiungs Major Generation X S9if3dusedaduinaliin aunguilonsazagluszen
uvnsuan Febisesnsmentas wiamdumala 9 mud Jorgensen (2003) Id@nmndvanauanss
seiegneds Tdszyfs Generation X ihaunguiifasmsanusduastunu swihaulauazime
nspsnslufivhauiidanhennnddes s
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2. anwandpsswingipiuilderqu ssnsoedunaldhfienudniusivanuiinduag
wazdulalusiu nsvUsulasvasreluiiou nsmsuunuduiee LasfvduuAnugzAINLay
smwwndexlumIUiiiviu wenand Seuaavliiiuieingeiodubifiaasuiusfiumsusenu

v o

penusTIn wazanuENiusfTEnINRpuT U {TAL N

2.1 anwanipedunsfvaaidniunsuaziulalusnulungy Major Generation Y Minor
Generation X Wag Major Generation X ﬁa\‘imimmﬁﬁnﬁumLLazﬁ’uﬁlfﬂumu E]fi\‘l pradumnziag
Uszauwamsafingameiassgiannsanieu (Kian & Yusoff, 2012) uaziulumamaufaduany
fosmsevsnalailususasenanlasaibausiunsaneu (Maslow, 1943) mawiineuganiuiva
azgnidninioazlaulannnmaiduwineu fezdenaldmaufifenldlidiadscanson wne

]
oA

Junguile1razfinsauath Amseiidaviuiinsausnnniings Major Generation Y fifaemsanasiuag

9

o

lusesumiaenin aamAdaiu Mohapatra wasmmy (2017) fAuaneliifiuin Generation Y 1l

'
o o

AnaEdiuaNtuaslueuiade wianuiswelalunwiuddyndiiilesnnnguiiseumaasiuay

<

gouvwiihaulafoh idinildsuanusiuidiuasldwaniy

2.2 anwuantizasneivmaiulassaodufiou ngu Minor Generation X waz Major
Generation X fievn1smsusulassadviSuiiieusnnniingudu q awil Jorgensen (2003) IfnmN
\eify Generation X Bedliifudinuainazvhenluiidn lifesmsazidsuedn ansanvia
fho e fsuiueunguu SeiianuidululdvhluaunguifsmanistumsysulassasneSuiou
Tuyandufiungu Minor Generation Y fisipsmsmsusulassarduiouiosniingudu dulylsin
aunguiltiivazidrgaanuusznaunisidliviuin o1eesmaveglusiedumminu wazifuifsiazan
Uszaumsalinu mufi Jorgensen (2003) [é@nmnld Generation Y Tenushdmiumsizauiuaz
WanvinuzsemsnAn uenanil Jahya wazemz (2020) IfAndeszaznanmaheulaseds
spvaufuil viedminsasanidlefiengsu 1-3 T Fefianmiululdi Generation Y fanudasms
TumsusulaseasreSuidewiosniingudu wiananladntbvileliinfoudazinsulaseais
Swdou Alleildnsuiifeuivssandmwanndu

2.3 anuanpaBunaivmMIneuunUISUALALY Ny Major Generation Y Minor Generation
X uaz Major Generation X 1 flunguiidevnsiiu senadesiy 55t gszuns uazlszawdy
wauwi (2563) Aanudndulumssieguzauediiuaduiuguludin wiansielddmsy
’J’lx‘iLquMﬁ'\iLﬂﬁﬁma’lq\ﬂu uﬁlﬂ?)’mﬁ Matovic, Lazarevic, a8 Djurkovic (2022) Iﬁﬁnﬁuﬁlmﬁ’u
wanseuiAEAuAmasuuny Soiauein mItsuuiuiisuuazeasuunuiimniuiiudegelases
au mndavmsgslaluszazenlifiasandeaiainmsuazansfiemdu ¢ snnni Tuyundufungs Minor
Generation Y $wiflululuvhusidsiumsusulassadsiuidiou Feusaziinsnauunuduiiem
Rllgvi s fReufissinsnwanniu
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2.4 arwaEsiibaBNevisnpANazmINUazamMWIIANuMsUATRNL smwindes
Tumavhonuiuadiounneiifsnuusnililianufewelalunmsivuanss ois Jawiisadeeiy
gramazanuIadenluni iinsznuanusmnsalunmafifnuldaunwanasle
(Lohela-Karlsson, Jensen, & Bjorklund, 2022; Pham, Huang, & Do, 2022) Wjﬂunaq'u Minor Generation
Y daudreilazihauls iWavnnanudesmstushuilreudneies dvasandeviu 233ty g3zuws uay
Uszands wuui (2563) Gen Y lifimseiefioanwuandansng q WawSsuifisuisieTungudu
nMsAn Sofiyah (2022) TedluTN Generation Y tiuldanuddyiSosenuannaszinedin
wazmvihvusnnnindsle aaaadaeiy Gursoy wazawz (2008) enauululdnngu Minor Generation
v ulifiafiatuanmuiaden Sussumemihouuennsey sansaUfiRnuilefld uagilwsEng
I#sudase dvldlgvhlimIufrRnuaavdeundefinduias

FDLAUDLUL

HuSnahnamside lugmsuiiasensldusegelalifianumnzanfuusiazgaeis iy
Uszanimnlumsujiiisussswiineudeyaains sauwnsvudifianaimeldiungs Minor
Generation X Uaz Major Generation Y uaziiloammmnanssuagluszivfivansuld guimvie il
Fmesldmoue foliifunnudiSauazanusansazesntinuusiazau Feasvildwinomunie
yaansnauilufiAeuldensdibon uenand atuayuemaiimhviewansuunuanmasliu
ﬂuﬂ@:N Minor Generation X Major Generation Y LA Minor Generation Y pnafunsieeneda
wntfes 1y msweulania vdedlassmsfisfvayumsifiulalussendw doiaamswaunvinee
fusnmilonnmaufrdvihiivan

daiguauuziian1siseluassdnly

msAneluBednngs Minor Generation Y fiflengszwing 22-30 T/ uaz Major Generation Y
fifiangszwine 31-40 T ludhuzasmaufien Auidassnannaungaionafuusenuiiddalusuan
msfnmafel] Anwiipsluiunssswiinanuvdsyrainssevaniunsiuwaouwiniu asdnm
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Abstract

The main objective of this study was to examine the relationship between
the operational efficiency and firm value of the listed companies in Thailand’s sustainability
investment. The population were 141 companies active between 2017 and 2021, totaling
five years. The 684 pieces of data were collected from the companies’ complete annual
reports and analyzed using descriptive analysis and multiple regression analysis. The findings
revealed that the return on assets ratio were negatively associated with the firm value and
the return on equity ratio were positively associated with the firm value. Moreover, there was
a statistically significant positive correlation between the control variable and the enterprise
value, the industry group, the size of the business, operation years of business as well as
financial risks. Regarding the enterprise value of the listed companies, the value of
the enterprises was average, indicating that the listed companies in Thailand’s sustainability
investment did not have much different growth. This information is, therefore, useful for
investors to make investment decisions to meet their needs and increase their investment

confidence.

Keywords: operational efficiency, firm value, Tobin’s Q, Thailand sustainability investment
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dnrwanauunuAefuning (ROA) fidndwadeuansanisdanisflsuazyaniians sevusem
sangifoulunanadnniwduisszmalng sanadevifindaun Asusng uaz§ansal fuagydnid
(2560) AnwiAEfuNaNTENUTEYMIIALgUAaiaIMINTAesnTINanaULNUADRUNT NS Lazyae
g3fvevuIEnIansieulunarananningduivdszmalng laenwudn wanauunuspduning
fwansznuiBeauindeyaians samdesniduvosnssaiing aehanai (2562) wuih Bndwasassne

v oo

WanauunuspsIupeg deuiidniwaiBeuandayarifansuaznadansmls uwazeuideey

Usznd {91389 uazgsun WAy (2566) wudn Uselniarwnsadiueuidnnaneayann
famazasuismaanzidsulunaandnminduwdsszmalng

NAMsUMWsIUNTSHATifedey §3Tededenldsandiuanumansalunmsih
mlsfusudslunms@nmnenudiiusszuinsszandnmmssifiunuiuyasianms fezazsiou
Fneawndifiusuresianislasisiiusanduiigieliinasmudadulalunisasu dedu
m3fnaeiTemaasuanuduiussznitvlssansammsdniunuiuyarfianssesuiim
sanzifioulumederudoiu muasaAgm foil

sunAgIudl 1 sanduilsiududesanmofianuduiushudonnioyasaans
aunAguil 2 sandwuilsgniesanmefianudiiusluBeannduyamians
suaAgIuil 3 SanaunansuunussunwdTianudniusluBannniuyafans
auNAgIuil 4 SandunanauunusesufiavufianudiiusluBeannduyamians

NIDULUIANNAA

NNMIANBUIAALALNBFAN 7 Ana1HN {ITehanimunIauLuIANNARYDNY
1399 ANNENTUSIndvdszaniawnisdfiueuiugasifanisessuisnaansifouly

v o 5

edeiuiedu wWeldiduwmelunsfifumideisanadniugssnitefulsiman Fouand

'
=1
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auls amdsau

UazANBAINAITAMHITH

L ' el [T
L .-'IElT'IEl"'.!W'I"ﬂ.Tﬂ.I'H.‘FIH

o dwmsawitliand

HAANMAN1T (Tobin's Q)

kR 2

® AETIEIUHERELL WA T T :

. ﬁ'ﬂﬁﬁqwaﬂmumuﬁngﬁnﬁu

A
muﬂ‘m’:uqu

® NENGAFINNTIY (INDUS)
® TUWTEIREANTT (SIZE)

® Fusafiany (AGE)

® srmgdeeuyd (AUDIT)

L FI'J"IML%LIJT'I"IJH"ITL?JH (RISK)

AR 1 N5OULUIANMNARYDINIUITY

A iivn1sIe
Uszsng

Uszgnnsfildlunmsdnifunisneamzidoulupanandnnind uwisdszimalnefioglusade
Wudefu %30 Thailand Sustainability Investment (THSI) AiUszmalu w.e. 2564 S1uau 147 V3w
(man, 25642) \iudagasening w.a. 2560 fiv w.a. 2564 Wuszaziaan 5 T 90 8 naNgAamMNTIN
fuu 735 doya uazieRiasananndeyatsznns woh fudsnifideyaiauysalvi s
Uit 141 U3 deyailldlumsiiensiionan 684 daya usnmungugasmngsa femseii 1
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199N 1 NUUYIZBINT

1813 FIUIUVIEN Haya Souag
FIUUNMUNTHATINNTTH
NBATLAZEARINNTINGINT 19 95 12.93
fumgulnauilng 5 25 3.40
gI3NaNINU 19 95 12.93
fUAEAEIMNTIN 21 105 14.29
aavvsaniwduazioaiie 25 125 17.01
nIweNg 23 115 15.65
ims 25 125 17.01
wmalulad 10 50 6.80
samuFEnaanzideulunguudsn THSI 147 735 100.00
vin Uiswifideya lianysol 6 30 4.08
win doyalaianysal - 21 2.86

GNVED) 141 684 93.06

FBnsiusunadays

msAmnasinunudayannunasdoyanfivnfl (Secondary Data) IMNTEBUNINNTITH
vavuismaanzidsulusedevudeiu Taodudeyasswing we. 2560 v w.a. 2564 Tmfbvdoya
nnpudaysssulaizavdiinauznssumamiunanninduazaaiavanning (www.sec.orth) waz
SET Market Analysis and Reporting Tool (www.setsmart.com) LLNN@’\‘]M’]?’NVII 2
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a2 agUneasBuadudsildlunsiinem

ALl Aa n13InAN
AUIAN
e yarfiams Tobin's Q | #AuyadmemInmaLazrilauTINdeRunINe
9 (1)
ALsdNTe
o Samsurlsdusu GPM | damaurlstudurasanme (%)
o domaurilagn3 NPM | damaurlsanidesenmy (%)
o FRNEIUNANDULNUADFUNTNE ROA a"mmmuﬁﬂiqw'ﬁsiaauw%wﬁi’;u (%)
o SnAIUNANDUUNURDR DBV ROE | damaurlsgnisasugiiedu (%)
fMulsaruau

1. NENYAGIMNTIN (8 NENGATANTIN) | INDUST-8 | fautsvu 1o
0 = NENNNTENURIIATDNGY LAY
1 = NRUANTENUAEILIAADNM

2. YPUNAYDINAINNT SIZE | 1mNIBaanaTiNsIINTIA (Natural logarithm) 98y
funswdsw

3. 91gINNANT AGE | tusnfuiinedians @)

4. dszinngfaavind AUDIT | futsvu 1o
0 = {apulnydlundw Bigs uas
1=3uq

5. AMNLEENNINNIEUY RISK 5m51dauw’f§uviadau%m;§ﬁaﬁu (win)

n3iAsEvidaya

mﬁLﬂiﬁzﬁfj’aga‘lﬁﬁﬁﬁLm”u::ﬁmmﬁﬁWﬁmm (Descriptive Statistic Analysis) 85118
FoyalugUadatugu dud dieds mgega Mg wazdudosnuannsgu MmNy
futlse AN anauwus (Correlation Analysis) LLa::mﬁLmﬁzﬁaumsnmaammuwu@m (Multiple
Regression Analysis) Lﬁaa%mEl*ﬁagamuﬁ’mqﬂsm\wﬂumiﬁnmﬂ%@ﬁ

ImﬂaﬂmsnL%ﬂul,muﬁmamuﬂmmaﬂL°‘f1\1La"um5\1w1q@m (Multiple Linear Regression
Model) ﬁ’f,ﬁ‘lumiﬂizmmﬁﬂu,ammwuﬁ’uﬂ’uﬁ'szmwﬂizﬁm%mwmm"ﬂLﬁumuuazgaﬂ'wm

¥
v

Aansle sadl
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B0 + B1GPM + 32NPM + B3ROA + B4ROE + & (luiaa A)
B0 + f1GPM + B2NPM + B3ROA + B4ROE + B5INDUS + 6SIZE +
B7AGE + 8AUDIT + B9RISK + ¢ (luiaa B)

Tobin’s Q
Tobin’s Q

sATeildimuadiusauey 5 dus deil

naugaswnssH (INDUS) lneiununindaysnngiudayanaavanninduivUszinalne
www.setsmart.com anmsAnslusfin wudn viEvgnuuvesniiussvlszimandnsuzees
anamnssuiidnasedvwinden 1) visnlunguanamnsnifinanseusedvwindangs liun tnuns
uazgaamnInes fudgulnavilna Budigeavnisn niwWeNs uaz 2) NENEATIUNTIN
fifwansznusadowindonm [fun gshanisiu edeniuninduazieatre vims walulad
nnewidslusiiniiedudulsnguanamnssn Tasenidoseeinuidl dedu (2565) Wi Usziam
gaamnssuiinasiayarfansludeaviissiutibsdnmeada

UIRDBININIS (SIZE) TRandTaam37insssna@ (Natural logarithm) 2avfunswgsin
iipannsnsznefaasdoyadilivnd 35Adeulsluideisims (Cho, Chung, & Young, 2019) uag
nnddelusfinfenfufudssmnevesiansfirnnduiusifeay Tae Tifow was Sayilir (2015)
Wi swausEnAanndniusiBvauivyadifiants (Tobin's Q) daardeviuUyNIf Tugmdes
uasdbavna waudd (2561) wud1 awezesiamslidenudniusivyarians udliseandes
9By Goh WAz Simanjuntak (2018) Wud1 FWIABNAIMINBVEWAlALATIAYaMTBYiINIS
Tulszinadulailige

21g89A M3 (AGE) Fannengiamasiaus 3unadeAamsaudelifivinsdnmn @idnm
Ao w.e. 2564) nvwidslusdnifeafuiiulsengmssmfiunueesgsia Tnsewidbaombe uny
uazd3ean guiasiu (2564) wudn pgzeviansiveddnsayaniianiszevuisnlungy
gasanTInweunsuasingimilunain National Equities Exchange and Quotations (NEEQ) Tu

7 '3

ssIuiglszuIy wibisenadeeiuueeeiifithnl wimaiud uazame (2562) wuh 8128y
VIEnlanuduiusiBeauiudnnain Tobin's Q
dssiandsaudigd (AUDIT) MnvAdelusfnfpafududsdssinngaeudayd [iwy

mmLLmnﬁiNizWiNn@:Nf\i’wﬁfnmuaauﬁ@ﬁmﬂ‘lﬁnjizﬁuian 4 18 Ysznausiy PwC, Deloitte, EY Way
KPMG (Big-4) uazngusninuussutydauianatvuazzuiaidn (Non-Big 4) Taguideaay

o

TUAS Ysmadgning (2564) ldwuanuuansviusssyarifan1sssninensiiengseudyd

'
o o w aad

nanURUTLE NvALANANIUsENHTBEIANNENANTLAY 0.05

2
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AULTNNINTINY (RISK) FapnuLEuNIvAaN1T N ITniliuaINMILIIasiou

¥

maldSureviuimsindulyiiedsslemivndtou dAnaulalddandunidudediuaeedionu

aaa o £ 4

(Tarek, 2019) FouuITurpvnigias wiandigh, Wnsiun wysidey, UALASIAY FgwIvn (2563)

a a

wud1 AnNLEeenensSuiidndnaluirmenssiudasoyasiianis fidalasld Tobin's Q 289
vsnaanzisulunaavannswduivlssmalng TnsanuFaenenisiSumuin svil

. R AR AUTIN
ﬂ'l’]NLﬁEI\W]']\‘iﬂ'ﬁNu = . .
NIUYDN E aa*iqu
WaN1SANE

] '
= = @ a <

NRIINNTANEIANNTINN 3 LNEINTUNITILATIZAFT DA LBIWTT UL ENT AW IALHUU

'
Yoo A

maw%ﬂ’mmmLﬁﬂuiuiﬁﬂ%avguﬂqﬂu Wi dasaiumlssudu (GPM) fidaiswinfy 29.50
ﬁmm’auﬁﬂsqw% (NPM) feadawihiy 1212 Sasaunanpuunussduning (ROA) faade
Winny 7.05 é’mﬁmuwamammuﬁia@ﬁaﬁu (ROE) fidadawihiy 11.77 yaf1nNans (Tobin’s Q)
feefowiniy 1.92 wh uaasliiiuiuisnlunedeusefufimsidulaliseiumnniin anode
UNAYRIAINT (SIZE) 9.85 UM uwaA iU A uavianslasneiuy 91828919M5 (AGE)
fedy 3435 U waasliiuiegzesismsfimnaseudrauansiei uazanudsemiemsiiu

(RISK) 1.02 Wi wasvldiunfianudesmensdulaisineiu

A1519% 3 WA Lﬂ‘mﬁaﬁﬁL%@Wiimm"ﬂaqﬂixaw%mwmsﬁ’]Lﬁumuma\m%ﬁvmmw:Lﬁﬂu‘i,uiw%aﬁuﬁoﬁu

ALLLle N Minimum Maximum Mean Std. Deviation
GPM 684 -248.00 781.83 29.50 67.37
NPM 684 -262.32 290.16 1212 25.44
ROA 684 -16.96 56.94 7.05 6.05
ROE 684 -56.68 79.78 11.77 11.41
Tobin’s Q 684 1.31 2.97 1.92 0.17
SIZE 684 5.79 14.09 9.85 1.87
AGE 684 5.00 140.00 34.35 19.18
RISK 684 0.41 5.68 1.02 0.28
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NAIINMSANAITNTA 4 wudn ngugaAEMngsd Dummy WindL 0 e ngufinszny
Aoundenge fwou 302 daya Anidu 44.15% vpsuszannsvionn waz Dummy Wiy 1 Ao
nguinsznudewindensh S9wnu 382 daya Anwiu 55.85% seviiszannioun dwsulszimgaey
Ty Dummy Wiy 0 Ae Keeulindlungn Bigd Fdmau 523 doya Anwdu 76.46% pevszang
Vioviala uaz Dummy Wiy 1 An faeudy 4 S 161 Foya Ay 23.54% Uszannsiievan

ANSIN 4 NANMTILATSHFDATINTTUUBIFI WA [HisBLing

fansalsidaiiin N Dummy = 0 Dummy = 1
INDUS 684 302 (44.15%) 382 (55.85%)
AUDIT 684 523 (76.46%) 161 (23.54%)

Nnseil 5 NManveEsuAMzINTiudsulLLL§uAse (Multicollinearity) ilanagey
anufBIuLazanaenasevasiulsilslunsdnsmndinduiudsifioatundels wud
A VIF gegafianwindy 3.745 (Iaee VIF [siaa3ifiu 10) (Hair, Black, Babin, & Anderson, 2010)
i maAnnafeillifitgmanizimvesiuyslunuuidunse (Multicollinearity) fudsnns
mminﬁﬂﬂwmaaumm&’uﬁuﬁﬁaﬂ%%ﬂ']ﬁLmﬂ:ﬁnmnamﬁ\awn@m (Multiple Regression Model) ¢

A5 5 WamMIIANEAaNLSEANTaRaNNUS

GPM| NPM | ROA | ROE |INDUS| SIZE | AGE | AUDIT | RISK | Tobin’s Q
GPM 1] 02427 | 0084 | 0.119°| 0.028| 0.031|-0.066| 0.082" | 0.036 0.016
NPM 1| 0.407"| 0.427°| 0.013| 0.178" | -0.066 | -0.074 | -0.005 0.113"
ROA 1| 0.829°| -0.012| 0.130" | -0.061 | -0.042 | -0.081 0.091"
ROE 1| 0.050| 0.226"|-0.054|-0.081"| 0.107" 0.212"
INDUS 1| 0041|0091 | 0028 0.127" 0.154"
SIZE 1]0.1307 | -0.205" | 0.223" 0.495"
AGE 1] 0.1447| 0.051 0.173"
AUDIT 1] -0.082 -0.116"
RISK 1 0.308"
Tobin’s Q 1
Tolerance 0922| 0.756| 0279| 0.267 097 | 0842 | 0931| 0912
VIF 1.085| 1.322| 3.586| 3.745| 1.031| 1.188| 1.074| 1.096

aad

* Ao sraudpdAuNNaiANILAy 0.05 way ** An Terutia AN NERATISZAL 0.01
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NANMSANENATIT 6 ManAssUANNENTLSsEWIeEaTIE UMM ISuRUyarAans
(Tobin's Q) lasldmsdanzimannnes wud1 Tawea A wuannduiusBeaussnidnaau
NaReLUMUsaAUNTWS (ROA) AuyarAams (Tobin's Q) fiszdrinddn 0.01 uazivluaa A uaz
luwa B wuanudniusidannssnindandiunansuunusogiioi (ROE) agrefiiusdmny
adffiszdu 0.01 A Adjusted R Square luwna A ey 0.065 wazluna B fidwidy 0310
otlsfinn Tuea B uaaswamsdanzimudsmuauinou 5 duys Taefides 4 s deil
1) INDUS 2) SIZE 3) AGE uaz 4) RISK wud fianudniusludeuaniuyasian1s (Tobin's Q)
yavuisnaamzidoulunedeusviu sthefifuddmeaifnsziy 0.01

TN 6 WANTILATITENTaRnBEINaWEINITAlANNENTUSTENINERTIEUN M IRUALYAAIAINTT

(Tobin’s Q)
Model A Model B
Model
B t (sig.) B t (sig.)
(Constant) 1.899 194.018 (0.000**) 1.398 40.143 (0.000**)
GPM 0.000 1.224 (0.221) -0.000 -0.347 (0.729)
NPM -0.000 -0.615 (0.539) 0.000 0.314 (0.754)
ROA -0.008 -4.209 (0.000**) -0.002 -1.330 (0.184)
ROE 0.006 6.325 (0.000**) 0.002 2.670 (0.008*)
INDUS 0.033 2.996 (0.003**)
SIZE 0.036 11.658 (0.000**)
AGE 0.001 3.340 (0.001**)
AUDIT -0.010 -0.785 (0.433)
RISK 0.103 5.055 (0.000**)
R Square 0.070 0.319
Adjusted R Square 0.065 0.310
F-value (sig.) 12.813 (0.000**) 35.068 (0.000**)
N 684 684
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NANIAFBURNNAFIUW HRvil

SuNAgIun 1 wansfne inuenudniusssninedandiumlsdudu (GPM) fuyasn
fams vlaaa A uazliea B #A1 B = 0.000 uaz -0.000 mwsey Fvaguldilidulyaw
sunAgIuid danmlsdusiu (GPM) Sanudiusludeuaniuyafianms el Feufjiaoaunfigiu
i 1

sunfguil 2 wansdneliwuanudiuisznihednnawileand (NPM) dugadifians

v
o

oluna A wazluiaa B fidn B = -0.000 waz 0.000 swaneiy Feagu i bidulumuaunfigiu
i1 deanlsgnd (NPM) Senaduiusludaaniuyadionis delu Seufasaunfgiui 2

AUNAFIUN 3 WANIANBIWLANNTNNUS LBIAUIENINDNIIFIUNANDL UNUADRUNTWE
(ROA) fuyarian1s wwizlua A fidn B = -0.008 Feagulsibifumuannfiguidn dasan
HanpUUsDRUNIWG (ROA) fanuaniusludenniuyasiiants duilu Seufjiasaunfgiun 3

v

FUNAFIUN 4 WANIANBIWUANNANAUS IFIUINTENINTATEUNanaU WU T BYY

q

(ROE) isTuia A uazluiaa B fidn B = 0.006 uay 0.002 muady Feaguldidulmuansfgu

a1 'y ! ¥

i1 doanaduwansuunusdegiodu (ROE) fanudwiusludeuaniuyasfianms fulu Feeeusu
FuNAFIUN 4

a9

N52AUTILNA

NNMIAnANNFNTUETTII U sEANE MW sAunuiuyaianseesyIEnaansiday
Tumedeudviu wud Sandunansuunusefuning (ROA) fianudniusludeaviuyadianig

(Tobin's Q) waudmaanzaulunedefuieiu stefiushdnmesdi Somnefemsiivismh
aunswdidlu1FodefilssansnmneliiAassldandunswdiufisdussdonaliyaiansanay
Taevilunssmngu sederudsdu (THSI) WujuilldsunsdndenuafilildSunssusasinim
snameziimlaans Uwisensszldsumsdadendnluewan lasvnideasslnund lugmdss
uasdpaeaa wauia (2561) wudh danwansuunuauning biflanuduiusivyaifans aseiu
FuivUITeIB9IBILEN TIUNYNY (2563) WU FRTEIUNARBLUNUSBRUNIWETINGINAABY A
fams (Tobin’s Q) Tudswan wazeAdepesdnasal gwa wazunmws fansains (2564) wudh
dnrnanauunusaduning avwansznudsyad1ians (Tobin's Q) TuiAnuiduaiusesuism

aomzidpulungn SET 100

o v o o

danaunanauuusiagiofu (ROE) fanwudniusludeuiniuyadifianis (Tobin’s Q)

v & Y

gavusimaangidsulussdavudviu agviduddunvadni Fovinneds anuddscaniawlu

q <

mialdauzevdieiuiienaliiianansuunugegamniianansuunuiaduszadswaliyaaianis
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Windudie senadeiunuidovosmssuing odwndy (2562) wud BniwazevdnTINanauLNY
sipsupvdiedu (ROE) A8vdwaidvuansayadiianms (Tobin's Q) wazmadamaniilszeuism
sanzifpulunaandnninduistszimalng asefuiuiunuidevesdnaan My wavyseans
J9509 (2563) wud dnmwansuunuaIngiedu (ROE) fanwsniusiylwdeauivyariians
(Tobin’s Q) %@&ﬁuagumwﬁﬁumu (Agency Theory) ImﬂwamauLquﬁiaQﬁaﬁuﬁmmﬁuﬁuﬂu

a o '

dewaniuyasiants (Tobin's Q) udeiiduaziwelavewivasrhensimauaziunu {eavan

¥ a

fusmspavianmsfianusnnsalumvimassudsfuiunuiiidewasoyariams (Tobin's Q)
Windu inasuisiulalunsamuanniudeienaiuwnginssnieglungaiudoduiiunismia
nsuAmnsnuifeguaasvrnasiamdadulaasmuuazianuiulalunsasmuaironansuunugege
Tunasudediusins

Q

wananil vwdde wuh fMudsmuandanudniusiugeniuyamfamssgnefidusdny
nadd [dud
nguEATMNTIN (INDUS) fanudnwusluidenniuyadiianis (Tobin’s Q) 2avu3Em

anzifaulumedoiudeiunssduivddy 0.01 dvannulusfinoes ne@d fvdu (2565)
wud YszimgaarnsaniinaseyarfansluBeaviissiuidAnmeaia

PUIAT09AINT (SIZE) fanuduiusludeuaniuyariianis (Tobin’s Q) 289U3HW
sanzifsulusedodussduiissiudoddn 0.01 Wuldsifoeuidesesundsn fszya uaz
AaUNS ATTUNDT (2564) WU 2UNABUSEN (SIZE) fAnndnwusideuinagrefitusdmse
mMsaseyarndmsunsihlassaemsmsuguaiam Ui aseiudaiueiduaes
gAY WAL, wase deee, wazaenNe daiiuna (2560) wudh IwaUIENTANENTLS

o 1

LBaUNUYaA

o '

VyaAIiaNTg (Tobin's Q)

MWIEN Wazdueey Tifow WAy Sayilir (2015) WU IUALIENTANNNINNUSLBAD

918ve9ian1s (AGE) fianuduwusluiBvuaniuyamiian1s (Tobin's Q) vevuTEN
aanzifpulunedefuiviufissivivddy 0.01 wilsudurulusfa vl uwu wazUFaan

LI '

gPR3nAN (2564) wud egapviansfidudrdnsdeyaaifianis drvanneulusAngesgivns

<

aiduaeaa, duyd wwandml, uarpiisnu Seapaydand (2565) TanvillAtun wemniud uazae

(2562) wu engzesiamIinansznuBvausdayadians (Tobin's Q) adwAdBdAYNNERA

=l [

AMNLEBININITEIY (RISK) Hanuduiusludeuaniuyadfianis (Tobin's Q) 209u5HN

Q0 @

aomzidpulunedeiuisiuissdvivady 001 dwnnaulusfinvevnigies wand§i uazame
(2563) WU AaEBINIuiiBniwaluiiamenseiudasieyadiiants idalesld Tobin's Q
vovusEnaamzidsulunaandnninduwdsszinalne uaznuideseging afdunnn uazaus

(2565) WU ANNLEENNNMIRUERANTENUIBIaUABYaAAaNT (Tobin's Q) aesltba AMaiif
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ﬂ‘gﬂwamsﬁnm

v

mM3fniiTnquszasdifia@neanuduiusseninedszandammsdifdunuivyas
Aamsvevuismaanzideulusedeudeiu nanms@nmwuanaduius iBeauseninednndiu
NRMBUUNUDBIRUNINE FBYAAIAINT (Tobin’s Q) WASWUANNTNAUS IBILINTEWNINERTIEIU
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reating Circular Economy Toolkit for SMEs
in the Accommodation and Restaurant
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Abstract

This applied research is an evidence-based approach employing a qualitative method.
It is aimed to investigate the interests and desires of the accommodation and restaurant SMEs
relating to an effective circular economy toolkit. An individual in-depth interview is conducted to
collect data from 23 key informants, representing owners and/or top management of SMEs located
in the coastal provinces of Thailand. Descriptive analysis is executed in accordance with media
and design elements for the circular economy toolkit. Results revealed that: (1) CE toolkit must
place emphasis on execution, be realistic and providing guidelines that can be implemented in
SMEs’ businesses. (2) The media set must include video clips as the major tool. Booklets might
be utilized as supplementary, along with infographic poster for CE execution spots. (3) Content
and presentation style must be easy to follow, attractive and practical in real business situations.
Since two main types of surplus materials and wastes mainly generated in this business sector
involves food and plastic, it is, thus, suggested to make contents clear, easy, and precise by
separating subjects into sub-sections. Finally, the researcher synthesizes findings to propose
a pragmatic approach for creating a toolkit set for driving circular economy practices among

the targeted SMEs.

Keywords: circular economy, toolkit, design, SMEs, accommodation and restaurant business
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sansnnavsuavsianusdulunsdmssdinaug U iunmsiaunanueg il
(Dohmen & Confiado, 2018)

gravilalanyama

NANMIANEILATTAUUIAN NOBURSUITBANY finsnldasiouiivraviveeeumly
nafuiedsulassgiviudsulunguanulsznaunsmnanasuazaunaten tas Thorley uazAmy
(2019) szyfsenudniuiiazioeiinisfnmnidoiedlidaiviiadusuninennsuaziuameiiazee
pnsvAUNMsEaNsUNMahAaNssIATEsRa U IsuTisziuqamalumagsha deiide SMEs

Aarikka-Stenroos wazAmy (2021) [AAnsAATsiuaziaupuuzivunumeesszuuig
lumAnsUsznauns (Entrepreneurial Ecosystem) ﬁna;uﬁﬂizﬂaumsﬁafhLﬂuﬁﬂé’\aﬁﬁﬁmslumiﬁﬁ
iswgRmvudeu TasassTamannufanssusng g e1i maanldninenns (Reduction) Msl##1 (Reuse)
wazmsudsstiinduinldlmivieslzoida (Recycle) doifluuumeussmsfnmnidoluaseifiangas
fsunuszifuiiaiuaumahianssaassgiaiudsulunguiUszneumssuanauuaz ey

% 1 v 3

Tumamaviesifisnuazuinsdedunumadgseanudauiomaassgiavesissmealng

3

2. wwdaeaiumseenuuudevdeyndiie lufiinieadesiunmswaun

wangunneidedumssenuuuisluianiemsismsgunwasieufomasivassdaed
UszauanuaSalumsdeanstunguiminein szdosssaguutiugudayaiildannmasuitsuiiar
anadlanguidmane waldaansaddaivieasdouazanuiviareediuasld sunsahanld
fvuAwiy (Theme) savnahiauadniinsounguanszvianldathegnsosuazdaiau (Dormeles et al,
2020)

wwmemssLEaaATEgiavsuisugm AR [Fsumsteneaiugegiios 4 deiee

U

wilvwasnsdamsapzlanevdns WasteAid UK Suldnangndfiodmsumsinnssszgsmulungaszme
yeldmuaziunan el wvsneliiinnsufifeseisanasiniiosasguey sednsiansu sauds
ivthiidansaezuazninenns Tnsaseunquiilom 3 daumdn Tdud dwusn sjohlitAnnssus
(Be informed) femnasdsavnsdamssezansy d@iuiides 3jsiniunanamion (Be prepared)
Tagasupadnlalunszuoums sansousnuszsiataguazmstuasiionn swiisw sjvliia
useifumala (Be inspired) WiaNfUZuUzIANIMSMI (how-to) LilalsiARNBEAssnsaazthly

avilavinl@tay (Lenkiewicz & Webster, 2017)

msAnsddeluaseiideamaranginasldmasuiwansanandeafunuiiduiuimidisan
davinvreviamaenanluuiunveesaoulsznaums SMEs mavieaifizauazusmsiudsemnelng
lnserdaunAniasegianyuisusazunAamsenuuudsidunuimeinm
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ABNsALIIUNISIY

mﬁé’ﬂﬁtﬂumufj%ﬂﬁqnﬁ (Applied Research) stfuMsmuLUINIMIANEILBEIAUAN
(Qualitative Approach) fe3gmsanmualiBeRnAugUsznauns Lﬁﬂﬁlﬁﬁagaﬁﬁmmq’uﬁné’mmﬂu
Uarlemilounsssaniassiiunusde Ao navanngaglensaunSeuianssaiassgiavguisusgng
\Hugtsssn Teuidudunilereslassmyidedeldsunmssusavidninemssniumsiansansessm
mM3398luAu (Exemption Review) fi5eazidanisnssmiiiveu sl

o

1. naudlmanewaneasnside uazhividoyavan

Uszsnnavdenguiilmanevdnsesmaiduadeilifuguszneungiiennanauazaunatey
sumaviosiiien TnsiawzaensBenguasiialssusu fin Susmnsuazinmens dsegludominneil
nziavevszmalng oy 23 Feniadefuiuiitessznamnnuasdudhminonsimidunu
suAssgiavsuisurasemMsing Usznoude ngemw nsed Suny3 auBemn wayF guws
AT 1910 UATATEIINTIY UIFNE Yseaudidus damdl Weer wesy3 giiin szusy ssep9 fuza
A98 ERVILUTINGG AYNIENATIN ANIAIAT UadEYSoTl (NTnmuANNeRY, 2566) laamIfnu

1w v

aseilRsanngniuinmegimansilndideeiu 4 ngu ldud ndndowialumenziusen manais

q

meldivaning wazmeldilosuasiu

Q‘lﬁﬁauawé’n (Key Informants) 19enaump@lLlnudasdnulIznauMIBUIANRNLASDUNA

U
] v
a

genlungugsiafifianniiv 4 waiui leadufiansdssomlssusaveiiniduinse s/ weSein

1aa 1%

uazsulngfifamatamedeimenadugemesn Wufununngnimiaeniiu 2 fowia
Ao nymwrdaiuifissarsuaziidnsausamnzidudounansenngniamia uazamsUnmsdsla
sansndnhiivissneunislalaansy Fedevidsngidayananandeninlugimaiisaiunauny 5w
druwivau 23 au il JlideyandnyneudisounwiiiuiheesuaymIaduivisgegaesiams
1wy gaamaily vde nssumsiians Feg3dueduiBnsianzas (Purposive) Taumisuuzih
NNATEINBIVIENNTA NeuaznaMIATInin sandeldasnsuusiseuuualuiusa (Snowball)

o dvgUsznaumsitazanansalidayale

2. spsiiafildlunisifiusiusindeys

L3aviaLRuTIuTINg YR AB LU fumeniiolasvasny (Semi-structured Interview Form)
UsznaudasdnulasidadeidaldiAdeamnsausuuazssoUssifuiiiisadaeldlusewing
msdumual Tassadsaasgamaaianmnunmsiilimumunudneidoss 1 Taasefenivieide
wazanmmsdeansiuilagiumssgusznaunsuazguslaalasiluinusznaudu
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Usziiuddnlugainievilaasaaguanusulauasaiadesnsiiivesddssnoulugngie
npAUNLSBUNINTINIATET vy UIsY i #finvavie (Media Type) o (Content) uazuwINY
msthiauev3aMInanLuY (Presentation Style or Design) el §3dumuenaunmaasieiasielne
nassufmemMIsiMeaifsznaumsianumudaiinuasiniasiiouazisunye swdesumuusihan
Kns9nnndisude

3. ABmaiuTusudays

mafiusiusandeyaldismasunealidedn (In-depth Interview) Mudlidayananidunsyana
loeldnadnmuaiauazyszanu 30-50 Wil HugugesmemIUssgsesulal Zoom waziuiiniies

0% v o =

dundngu dedasemafiunurindayansaziBaenngWideyandndunumnniinsznseguginia

fng q Bniaiansaniuslansl w.A. 2564-2565 fiduiidaininlumsiiunaiiseannniszung
Tureniezaslsalain-19

4. mAmnevidaya

Wduhdaygannmadunealideinaniaazidenssnun (Descriptive Analysis) laganuun
HoyarmnouNaiunamuuiyniuiiazevie e uazgUuuuzevienyWidoyananuansanuauls
uazianudasmsldusslam

a5UNan1539e

namsAnIdelapismsdunwalideintuglidoyanandeiudmasvieduimsgegauos
snudszneunsmnainuazananarslugsiavevifisiuazuimsuaumeilonzia 23 deniasesing
sqdedunuiididnsuunedueduesddsznansie q afuanaaulauazaudesnsyagiio
isHgiavuSsuTiazunauauasAemshianssuassgimmuisumelugaulssnoumsyasmiey

v
v

Wudseidusne g Ia eeil

1. pwsnanwauls uazmNdnINs Swdsanumaneiifisoyngiairssgiavsuiisu
{lidayandniiovua fszyfoinlavosmsfigngiioirssgiavsuiisudmiuaonuysznaumath s
Uszlomildasenthemanadoeiu Tasiivasaunanasoadviudgngiefiosnnlidarindui azds..
“Iolsiase” “wluiiavdiovn” “vuavlaeiv 1 ” uazdesnstiifiugiiafazuushlmimalalagszyi
Aovlinuanansn “hldeevgnsag”

2. anwsulauazanudasnisiisafusiineesde suuvuuazdnBuzasdsiidosns

HUszneunmszanaLazsagantisuivrna idoyasanndeeiuin dosmsligagiersegia
iy dsudsznaudedevdn q fawnsaldldtusaulssnaumazaau vedms (1) ey (2) fiseu
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sefuamnthusun uaz (3) vnwiissymniwinouidessanasiisringss CE Tuanyszney
Mg

Waldszyivefingeeitefisulafiann wazaiusansuausssonudovnsldoudmiy
sndsznaums wud dimsszyivisdssinniaeinnaauiuniiassgiavyudsusnidududuusn
sp9avaN A vilvdagfioauain uwasiedulWnniin laefiudussyliviedu ¢ MineaziBuasaluil

2.1 AaanmAiaunndu wse 3Alaady (Video Clip) nmsanmuii@dnwuin dlaady
\udsfisonudsznaumanuiiesdesns laeddssnaumanguidmsneifiounnau aulaiedfloadylu
fususiu q Snvivisunngh Aglidayananlidoanieasmily desnslifiyaieifleaduiduiondn

o

loalrnadiuindudeddyiige

<

il gunuanudsznaumadiunislduaasirusiiaingn winfedfleadvasnsodesns

o v

sazaAevioyas o Weiuassgimyuisuldivssininmuanhauladiivone Aealisey

3

fimlvRegiiofls loelianuiduiduimsamudsznaumasmnsaldnuies wasiwsuwsldniineu

U

v
o

T8l Bnvivazbiduilgmsmiunsseuduashanudhlassswineussnandinsezlunsile
mwinaldfniimasm

dnuarzasdndflondy fusznaumsszyhansuzeasiflonduihaulauazazaanadosiy
pudavsTFauldedadedoiu woh evisnadesnsyaidlefiusznaudeyaialendy gy
fomneduudodunay ¢ Uszanu 3-5 ey Awe1a binsemannlaeieuiiovnanszyi deemsti
wiazmoufuneudy o Wy lifu 3-5 Wil vi¥e 2-3 wift el Afszyi mndarewuaduiiduann
pnmnndeyaiiadny

otwlsAn Aflidayanansrunileiiszyin aussnsapansuauenedulitiu 10 Wil 3o
fhaynuunsliamufensssnsuliianuenldde 15 wii uanand ffUsznoums 1-2 Auuuzh
Tifdnhlasmsdndeaglamsnegieay (Teaser) 1wy 15 3wl snthiauslugivduiionszdu
auadlauazBymulifemaieuda3asinguaziBuniomavosusiaznau

2.2 wilvdaiaudn (Booklet) §ulsznaums SMEs filunduidhmsnuaunndoioan1s il
wilvAolanlan wddsudvnavitauuazfinnuezianldnuluguziiiuieaduivifloadudedu
favianunnin

ansauzvasiawiviagiiaaan fusznaunssiulnaidesnstiinidunasngio wandu
@nLan 9 mahdadlem lneddaiausuuzifsniummemaihiauaiiiomi mseaseadeiiaidiy
wniasaadpviuiuiisludsiflondy Tususiivivdussyd senliidugie viiiessudieme

loameluinfiuushdvd e gldvuainsonadenseadnfoneazidunvoiassgiaiyuiiou
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nnieddlenduvietomedy 4 1#8n d w3 suezswlsdegiie mufiglideyandnszy wuh
Wounnaudesmstiidunnaieaiindn wis A5 lapswlvaiiui ansmmnliasiu 20 wh Tu
guefifionesuiiuin udazidneafiswumihyszanu 10-12 wihAuissws Tasdudesii
PUNATDIFISNES Favialausig 16 wesd Wustwiles uenanil uuuuwmiede Afusznaums
sulvajszyroudne fudeeidieniu e Bufisnnfiezldiiu PDF file wsnzdafiuhe Bonldnusswla
I&e aansadounevthan print Wullamesidies Taeszyieieaziiu e-book Ald Fvlunsdiil
sniuglideyananuene Tnawzateinguiiraudnefiuisemla feasdasmsviliagiiaf iy
iunszay wsnzdudaslduammdulfouldie udsndnumilfivinauazaansodedaliiiaey
Iaseusldazaneiy

2.3 Tusaasawdulwnsiin (Infographic) uanwilannanislandsuazwisdogiiatauian
Wy Jdsznaums 2-3 aunamiensasfisrhfanssuaegiaiguisuy o gauftfvumslusou
Uszneums Tasszyh ssnnldgiiemzAanssulaeifudefianinsofndomiatiali i 9aufoReuse o
ffedeviumevifanssn CE Wislddemsiuminnuldetvazan daeu uazdasmstidlald
delunasuduiiiaasiiovhmaldluiui Tnossyfe Snsazasde Adesmsldnusivrulanss
fisunsodeasidasudiumsly 1 uwu vivil dnsuzvevdsluamofuiuidenidaniiauslugy
sulvinsiinfiusznoudiodomuaznmiBenszuiums tviduneunazisiaanssuiasugiavauiiou
gavusazfansaidnlalihsuasihauliase wu msusnsievessznanafin msdanissezenns

3. 57UN15ATIEBY (Checklist) FUsznaunsaunisennvgfinlunsviiasugiavguiio
finemdwiunsaasunis Checklist iaiiusgislumsufianihiiveswineu dwsunsaasy
enuasuiulumahianssuassgiauisuiiegluanusuinseumamihfivesau 1y weunusithy
Foovguaviowin uwunai wad el dnuazvasde Aflideyavdniausuusly de dounsldifiu
wuwusmsUmUANMIusesuAazunun Senadfiuenansuruiin win 2-3 wih fifiguuuy
\{fhianmig (Standard Form) flazanansalddeanstugiiedouasmiinvuseduuiianslddnia

U

louansamaidesufifensdude ¢ musen

4. ilovnaasyagiie fusznounsiifiudlideyavanmnaudesmaidevuusni “nszums
viassgiamuien” niige Tnsszyiisdeialandyuazmiviaiaudnlugagionslvdaya
neuaziBunvasiulszneuiiiAsadeslufianssn CE 19y eduneviladag 35mevh Wudwiiuneu e
nluldvhaalsade Taesulvajiuin CE WuwwndAsfigusznaumsdwlwaidebidenidnla Fseenn
Wihanudlanmradafuiugiuin “vhludawih CE” wu winmauazunAaieafy CE
Auuazlny (waidty) pa9nsldvii CE sanfvwansznuzavanizlaniou asensunmuAuazyseluy

v '
S A =

fisoulszneumagsiaasladsu il Sdwniivazsyd desmsbiihsusidsifaieaiuyadmenain
veuiaguasyilase q niviedeay dengraneiiiended
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S VSUBUINISNITIUATT Lo Tauaazaau Fuiiudataslunsasafuvisoran

afetiu flvdayandndunadaiuiunsnniigaiausuusuivhismasinzsssezviatan 1oy
pWNITUAWBMNIINAS B8NS UazsBzwanaANusazpTia uannil Adaiausuuzeeinsan
wwidamaiddaiiumsivias/ase 1wu 3nsuen - daiu A8mssvsie - Adn wiaudwindama
Uszianzasiants iy Suewns Tasusuludles / Tssusufinmeme vdsnhiiien (eudfiegusu
nzia s Wduth guan) vieBnansuswile A uivhdemuununeluganuysenaunis Wy vuada /
91 F&B viegans Wasdniane uaewn / waithi $1ughe / viuan uazuieafiudtineu
Tasgusznaumaunssuldiduouwuamemahiaus ilomlugagiio i msuanizmstiifuduneu
Jnaduiidaiau uasdevnsedy 1y i 1-5 “agugey” 19y fnvaziBoaBudeiduiunidunou
Flsihaula

v =

glidayandniidnumnsedosnislifyagfesinssusnndayanednsluniodnowusing
fu CE 1iv3g 1onwu NGO / sedviieviu-gima-and-unnnd weazlddinmhoamilulsauen
\ssghaviyuLiBy wia CE Value chain (1 uasanng / whesugsiauazigiiusmsiieadas /
wihsaiuayudy 19y eeAnInIgIULazMI3usey) wazdeldidenlusaonuisznaunsaeauiy

Wby 9 tedamamiwensuazzeyideldednedvszdnimn faudnniu uazaees

5. aladuazdinisiuaus fUszneumsisvunszsyhseunaziesmsiisihiausludeidle
Aaduazmiviaiandnfisnsusdugdsan dhlahe bidwisms leefidendeemants 5-Minute
Crafts 999svUszIne Wazvnniidwimafiavdedmsfidudou asdonihliidlalddn walwos
Towdeldvis udazaansandnduldisy osmnwineulssusubifinmsnwmdadnmunnaing vl
dulnniind limsiisnnmsiiu 20-30% Tneeay @ANNaIeiing 5-40%) 1a ﬂﬁa‘hmuwﬁﬁzq
H “Fmmann ¢ aulien wazuiughimnaussnligaaunsnmwanaesedeanuisznaumsiild
Mudianaawsass Wunsdinslduny (Use cases) waznsdifidszaunasiisa (Success cases)
Tasnanadoadsiuin “srdgminign” “@ign” wnziidefio uaztwaeussgelanndidiuin
vilsade faniududosiililnasm dumtsuuzii desnms “usefuaala” nansdivilddiSaud
Tanwtudnilesann “touch ngmithmaneliz@ndneu udilidayauuzi axhliadesmuldatstu

oilv Jlvidayananifeuiovun #oamsl¥il Infographic dmsumideuaziilondy udlides
sanlnzilausunouviadiariiaziBuamematieann Tasvawiuliauiinlads usnanil Sefeems
Motion graphic/ Animation Usznavluiilensy wagqelddnamesn whlaldiedu sl fawmils
wiuh limsfimigu mnzlisuiu eahlisanlisteds lususisnaumisfuieafimiguuszney
the alvigiiuiing widaslimnsiudusznoums bimsfunmdguuouidndeiugu Tasdasesnuuy
minulviaenndasiu Theme uazazdpeirnuiidadio lnsasfudulsznauiiesidntaslugiesiu
(Introduction) sawudulwnsinwingdu il ﬁ@m:naun']ﬁwwﬁﬁzqfh WINENINDDNUUUED
Tiude@asy (Art) ﬁ’sﬂﬁ%ﬁdﬁﬂ%’umiﬁaﬁoﬂfnuﬁﬁn
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6. mstupuwsdaluyagiie CE fusznaunsiefiuglvideyandndulnaennnlsiinaunsde
Tuyagiorsugiamuiisuinugswsiinuuaziisoumsnsadndsldlasazan Sedwlvnaiuinde
fopn (Social Media) fifloaldiufiutnfiaz fiugasmeiimanzandmsuguims yudewinauszaunan
wazszduUAAng lasdsznaunmawsunsimenadasiuanuaulauazazanlumsdrdesois

6.1 3alandyd devmsliinsunsnungulatsanimBsauaziniotisaosmenisdine
Hovgyy waiinine WenaRy (Podcasting)

6.2 wiivdlaaie fovmadulwd PDF vEewmisdediinnieiing (e-book) uiulzduaz
Hovnioduandu 4 lususidedflideysvandunisuusihldainiweunsiduglidunszasiag
wiulduldie wazwanheiweistnesswmenism nessly

7. nalnwaSanyunisldeugadiie flidayandnauvisiindsuazdosnislifinalndias
afuayulihyagie [UT5us Tomildedslusnusznoumsaesnu 1 madusun Woiaduaiunnug
A lanwsisey CE aNmMs nsvuiums aumsagshiatazaviindes) uaznsayusuideufin
M3 1o BudismsiiazyhAanssn CE musathaldads

adUseHa

NamsIuadedl wudh amulszneumsnnanauazsunagenlungugsialssusuiiwnuas
HupwnsianudosmsnalnafusyuiariensdnlaiZesesssiamulisuuazmaiindimsihlug
nMaUfiiRlease Sedululuwumeiiadeaisiunans@neiieszvises Rizos wazams (2015) fiszy
$1 SMEs fisjsidhgvineldnnuanluszivlandasmdaiuanuimeunundszms Tasfenasududoolsd
%um{lﬁﬁm%’nmLLu::‘Li']LLaxﬂﬁaﬁuawﬁv’\ﬂuLﬁ\mﬁﬂ’ﬁmi Bawmalla wasiBngung

wananil luduzesmssenuuuidevnfifululwihuesidenfuduumemsssnuuuyagile
iodnn1spzNTUIeY Lenkiewicz LAz Webster (2017) fishiivivavdlsznausuiiuasyddniiuss
oghudovnyagiio 3 s Ao naeemszud ahwenudnlalunsznumsuazinaiindsiifsades

Tuimsauseiumala

?Taﬁuwuﬁoﬂo%ﬁommf\i’wﬁmﬂmmiaaﬂLLﬂJuaoﬁﬂsznauﬁmmwLLa:nsﬁWniuﬁaﬁiﬂo 1 %@n@:u
fszneumaivaneduiiduiladuddiiesssfvgaanuaulauazgelivhanudiladomen 4
Ieluszaznasuduiu sanadavivnamsdnununiunsssmasussdiismugumsuilanegy
Tupfimaeinyusenidesld Avetfennuddyevoedsenoudunmausiiiu (Visual Elements)
U nwvdanniinfidvgalaanansaviiiEuasgaifinnnihmaaussedeanuiissdnic usnant
sulinniindvanansoiinsziuamunssmindlfinniudnge Tasfideisusuuslvhsulwnsilnunld
sufumahiausidlemansifiuszaninwlunsidenlseiug3ums (Balderas, 2018)
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9/
PDLFUDLLUS

dodununnmAToBedszandil ilissdndfvanuaulauwazanudasmsnnyusesaeengs
Aiuasdhwvaneifeaiunmsaivassrgadiorssgivguidsu §I38F9AUaNAITEUDLULLUINTY
faziduszlund 2 dwu Ao

1. daiausuusiialssenddmiunmsaivassAyagiisiasegiavyulisu (CE Toolkit)
Tuiidl wuedu “wumeinngagiioneaunSowassgiavyuidou™ smsudlsznaunsznanais

uazgwnganlunmamanesiiizauazuinsiisansnh Wdszandaniueuldade musvddsznoy

Tuuwaunw feil
Target Audience: naniihvanupesgnAlialATHFRIVIULIBY

soulsznaums SMEs lugsiavisaifisauazudnsiivizndos
guazmisliuimavioviisnludminmeimeiazealng @ensia Tudios guzw)

A
(7

6098
217 l5eusn-3aadn-Nn Anmes-5uenmns uasdu o
AlatAsHgiaviuIs

Objectives: JAHINNIBIBINTTHAIUIYA
walianag anadile wduafvusaiuaals uazuuzhuwmeuazisns

Tumaifanssuasegiamyuidsumslusndsznaunsussgdhmang [degedugyssm
famyulisungusznaunsaanis

Theme: WUl VBILAANDLATHY

WA NITUIUMS AR LaziBmvih CE aavanudsenaumsvieeifien (10%)
ws9tiumalann use cases (20%) wazdinmsianansaasiavnmulFiiawalsase (70%)

Mood & Tone: ansuaiuaziluniseanuuunagiisiasugiavsuiiou

“Bua” 9399 Hugdssm vhawldase
nazfuusItumalannizaeese aue ¢ bidudeu dlade Swediadznnaton

Media Types: Biinzasiofls

gonan: Imiavnaduviaiflaady
dowadn: wilsRogie uazmwdulwnsiin

Presentation Style and Design: LuNI9NISUILEUBRAZNNTONLUL

wuavnemsieue: utnifuneugos q du - 3ileady 3-5 wifnisiewnm 12-30 wh
némﬁam: SAUNNANTINDBIUWIAR CE gn1sdnmsingivuazaszudazlssian ewns/waasn)
lursasmswnAnuazusnsvasanulsznaums
mwusenay: wan: mwaieaaumMsaladeluanulsznaunszes Use cases /
ww3u: mwdulinniinuanenizuiums sunauufii /
adl: nwuALsImaSEaM fquilaanadaviunguiihvang
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Abstract

With the advancement science and technology, there are increasingly more methods for
people to access information through the Internet. For tourists, user-generated content (UGC) is
more reliable than other forms of new media promotion tools because it contains objective and
empathetic representations from other visitors. This study explores the relationship between
user-generated (content attractiveness, product reviews), destination attractiveness, and intention
to travel in order to develop a model of the influence of Thai UGC on Chinese tourists’ behavior
intention. The goal is to strengthen the dissemination of Thai tourism user-generated content and

its validity.

This study is grounded in the planning theory and the SIPS consumer demand theory to
deduce the relationship between user-generated, destination attractiveness, and intention to travel
in order to develop a hypothetical model. Finally, 214 valid questionnaires were returned, and data
analysis was performed using AMOS software. It is found that videos of UGC have a significant
positive effect on Thailand’s destination attractiveness, that product reviews from other tourists
have a significant positive impact on the attractiveness of Thai destinations. Negative comments
are given greater weight. The attractiveness of Thailand’s destinations has a positive and significant

impact on the intention of Chinese tourists to travel.

Keywords: destination attractiveness, content attractiveness, product reviews, intention to travel,

user-generated content (UGC)
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Introduction

As a typical representative of UGC, TikTok has over 700 million daily active users in 2022.
(Chen, 2023) Against this background, this study takes TikTok APP as an example to analyze
the relationship between user-generated attractiveness and consumer behavior intention. Discover
the influencing factors of Thailand’s UGC on Chinese tourists’ intention to travel to Thailand, logically
deduce the dimensions of the above factors, construct a model of Thailand’s UGC on Chinese

tourists’ behavior intention to travel to Thailand, and give suggestions for future development.

The content in the TikTok comment area is not only created by users but also benefits
from a large volume of contributions. This type of APP can identify the user’s preferences based
on the keywords searched by the user, and then push content that the user may be interested in.
These changes have become the “New normal” in our lives. This “New normal” is a new order
centered on the Internet industry, forming a new value chain, and it is also the result of positive
changes in the passive user group in the past internet environment. As textual content on the internet
shifts towards from text to pictures and videos, blogs, etc., we-media sharing sites are becoming

the main sharing platform (Corréa, Soares, Christino, de Sevilha Gosling, & Gongalves, 2020).

At the end of 2019, the global epidemic broke out and the tourism industry was hit
hard. Thailand’s tourism industry is an important pillar of the country’s economic development.
Thailand is also a world-famous tourist country, receiving tens of millions of foreign tourists every
year. Tourism contributes about 20% to Thailand’s gross domestic product (GDP), and tourism
employment is about 4.4 million people, accounting for 11.7% of the total labor force (Interface
news, 2020). China has been Thailand’s largest tourist source country for six consecutive years.
According to the survey, there are still many Chinese tourists who say that Thailand is the first

choice if they can travel.

In 2022, with the improvement of the epidemic situation, Thailand has also begun to
actively prepare for tourism promotion to Chinese tourists. Thai plan to use the Internet to promote
tourism information is currently the most direct and effective means of publicity. Compared to
previous traditional media promotions, video UGC is more vivid, expands the scope of daily content
created by users, and develops faster and wider than traditional media. (Katsikeas, Leonidou, &
Zeriti, 2019).

In the online media industry, since the user-generated video is the foundation of the entire

digital content market, user-generated video in Thailand is also the main target of user-generated
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video searches not only in Thailand but also globally, automatically forming a prosperous scene
of video portals and film blogs (Katsikeas et al., 2019). Especially during the outbreak of
the epidemic, the development of the global Internet, and the explosive growth of the use of
SNS, it can be seen that the influence of Internet media is huge. (Kim, Kandampully, & Bilgihan,
2018). The famous short video “TikTok APP” is the most popular UGC short video platform for
Chinese youth, and TikTok has established its status as a tourism brand globally (Meng & Leung,
2021). So Thai companies and government agencies have also started searching for TikTok

as a promotional tool for Social Networking Services (SNS).

This study combines UGC to analyze the influence factors of Chinese tourists on
the attractiveness of Thai destinations, and to deduce Thailand UGC on Chinese tourists’ behavior
and intention to travel to Thailand model. Solve the following three problems at the same time
(1) To understand the influence of UGC on the attractiveness of Thai destinations on Chinese
tourists’ behavioral intentions. (2) To analyze the influence of other users’ comments on
the attractiveness of Thailand’s destinations on Chinese tourists’ behavioral intentions. (3) Exploring
the impact of Thailand’s tourist destination attractiveness on Chinese tourists and the extent to

which they intend to visit.

Literature Review and Research Hypotheses
User-generated content

User-generated content (UGC) is currently the most representative information resource
creation mode and information interaction mode. It strengthens the initiative and ability of individual
Internet users in the field of information dissemination and gradually establishes their core position

in Internet media (Zhao, Yang, & Liu, 2021).

Scholars’ definition of UGC has at least three main characteristics: 1. Consumers are
also producers (Wibowo, Chen, Wiangin, Ma, & Ruangkanjanases, 2020); 2. Consumers who use
passively transform into producers of active content (Liu, Min, & Han, 2020; Xu & Chen, 2006);
3. UGC is the result of the integration of users and media production processes and is mass media-
oriented content. First, it can be created by an ordinary person rather than a media professional.
Second, it contains content that the media cannot handle. Content publishing is kept in an open
space so that people can easily browse through the web (Wibowo et al., 2020). Tourism-related
UGC shared through social networks can influence SNS tourism information as a tourist’s final

destination choice (Dedeoglu, Taheri, Okumus, & Gannon, 2020). UGC tourism information
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broadens the scope of information sharing through various knowledge and experiences (Meng &
Leung, 2021). Tourists can collect information from various SNS tourist information providers, and

then make a choice.

Based on the above research, this study defines UGC as the voluntary participation of
individual users, the use of personal devices to create and share UGC, the pursuit of enjoyment of
personal and public values through Internet publicity, and the emphasis on personalized content,
mainly including two aspects. One is the content of the comments itself, including both positive
and negative comments. The Second is UGC’s comments are directly related to the popularity
and influence of the APP. These are composed of the following three factors: 1. Large network
coverage; 2. Consumers can anonymously comment on the ease of use and usefulness; 3. A large
number of consumers give positive or negative comments on a single tourism product. (Cheung,

Sia, & Kuan, 2012; Ruiz-Mafe, Chatzipanagiotou, & Curras-Perez, 2018).

(1) Positive Reviews

Cognitive assessment theory points out that positive reviews can promote intrinsic motivation
to experience the same process (Chong, Khong, Ma, McCabe, & Wang, 2018). An effective review
with compliments and complaints communicates product usage information and details in clear
text. Unhelpful comments are overly emotional or biased and lack effective information (Ruiz-Mafe
et al., 2018; Xu, Ye, Hong, & Sun, 2022).

(2) Negative Comments

Negative information has more weight than positive information (Daowd et al., 2020).
Evidence shows that negative reviews are more likely to be paid attention to in overall information,
and are more likely to be valued than positive ones (Chong et al., 2018). Negative evaluations
usually exist on the website for a long time, such as: having a lasting impact on the reputation of
enterprises (Ruiz-Mafe et al., 2018); When buyers do not have a channel to fully understand
the condition of a product, or when they believe that purchasing an item involves great risk, they rely

heavily on UGC review information (Corréa et al., 2020).

The above research shows that negative information is easier to remember than positive
information, so negative information has a greater influence on consumers’ purchasing decisions,
that is, there is a negative bias effect because online consumers usually think that negative IWOM

(Internet word-of-mouth) information is more important than positive information. IWOM information
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has more judgmental value. The measurement indicators about the polarity of IWOM mainly include
the absolute number of negative IWOM, the proportion of negative IWOM information, and

the proportion of extreme comments.

Destination Attractiveness

Attraction is the power of tourists to attract and go to a destination, and it is the behavior
that allows tourists to stop, watch, taste, and experience things in the destination (Taecharungroj
& Mathayomchan, 2019). Attraction is the overall belief and feeling a visitor feels through any form
of travel to a local attraction. (McCabe & Qiao, 2020). Attraction is the power of the object to be
attracted by some type of information that the subject distributes intentionally or unintentionally so
that it produces a desire to approach actively and takes means to be satisfied. At the same time,
the factors affecting the attractiveness of tourist attractions include nature, culture, environment,

traditional factors, and service facilities (Taecharungroj & Mathayomchan, 2019).

The attractiveness of a region depends on the number of tourist resources and how tourists
learn about and evaluate these resources (Lapko, Panasiuk, Strulak-Wojcikiewicz, & Landowski,
2020). Based on the above, the attractiveness of a destination is the fact that tourists are attracted
to a certain destination, and the establishment of an emotional connection is based on real and
objective feelings after the summary and analysis of the reviews. Tourists can judge whether
the positive and negative information on the online platform is objective through their own experience.
Under the influence of some comment information, they can attract a certain tourist destination

and think that it matches their values, destination property planning actions, or intentions.

SIPS Model

The planning behavior theory believes that consumers’ attitudes, evaluations, and external
factors construct consumers’ purchase intentions and are the key elements to be able to predict
consumer behavior (Ajzen, 1991). Consumers will follow their experiences, preferences, external
factors, and environment to gather information, evaluate alternatives, and make purchasing decisions
(Zeithaml, 1988).

Short video platform marketing based on the SIPS model can attract users’ attention by
creating emotional resonance, using big data to accurately confirm and strengthen user needs,
and then stimulating their desire to participate, prompting users to implement purchase behavior

in the interactive process and spontaneously share word-of-mouth, so achieve better marketing
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effects. The SIPS models are Sympathize, Identity, Participate, Share & Spread, based on
the digital media platform’s marketing concept and public affairs strategy, bringing a new interactive
relationship to the platform and communication methods. Through emotional resonance, users’

needs are triggered, which in turn arouses their desire to buy.

The tourists actively and spontaneously evaluate and share, In the whole process,
the user’'s demand performance and behavior have broken through the traditional one-way
consumption model, and more emphasis has been placed on two-way communication between
all levels, which to a certain extent highlights that consumers are the receivers and disseminators

of information. It is derived from this: UGC-destination attraction-behavioral intention model.

Attractiveness Content and Destination Attractiveness

Attractive content is the influence of the number of posts, opinions, and comments of
UGC on the we-media platform on the perceived credibility, and the usefulness of the UGC (Zhao
et al.,, 2021). There are five key propositions in the model: speed and quality of access, ease of
browsing, visual appeal of the website, and quality of the informational content on the website
(Shivakoti, Kibria, Cep, Pradhan, & Sharma, 2021).

They not only have an impact on the quality of the website but also the presentation of
the content. (Meng & Leung, 2021). Through a practical survey of consumers’ attitudes about using
UGC and their behavioral decision-making intentions, the influence of the content of travel blogs
and travel behavior intentions is analyzed. The results show that the novelty, understandability,
and interest in blog content can influence behavior intention (Corréa et al., 2020). Users have
a positive impact on the credibility and practicability of the content (number of posts, opinions, and
comments) generated by users on the we-media platform. It also indicated that credibility and
practicality have a positive impact on consumers’ attitudes toward UGC on we-media platforms.

Therefore, the following hypothetical is made:

H1: Attractive content has a significant positive impact on Chinese tourists’ perceptions
of the attractiveness of Thailand’s best destinations.

Product Reviews and Destination Attractiveness

Through the research on the relationship between product information search and user
experience (search and experience), it found that the INOM effect was constructed by evaluation

orientation (positive vs. negative) and website reputation (established vs. not established).
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(Gvili & Levy, 2018), It is concluded that in the IWOM effect, the negative effect will be greater than
the positive effect, and the official website is greater than the non-official website. The product
is greater than the product that cannot be experienced. Furthermore, it illustrates the relationship
between the IWOM evaluation point-website reputation-IWOM effects. Therefore, the following

hypothetical is put forward:

H2: Other tourist reviews have a significant positive impact on Chinese tourists’ perceptions

of the attractiveness of Thailand’s destinations.

Destination Attractiveness

According to the theory of reasoned action Grosser, Obstfeld, Labianca, and Borgatti
(2019) and Theory of planned behavior (TPB), the model framework of destination attractiveness
and intention to travel is constructed (Bosnjak, Ajzen, & Schmidt, 2020; Ng, 2020). Aiming at
IWOM, the researchers found a causal relationship between tourists’ decision-making attitude
toward tourist destinations and their intention to travel (Cheung, Leung, Cheah, & Ting, 2022).
The empirical results of the structural model show that IWOM has a positive impact on tourists’

attitudes and intentions to travel. The hypothetical is as follows:

H3: The attractiveness of Chinese tourists to Thailand’s destinations has had a significant

positive impact on their intention to travel after the epidemic.

This study will try to generate “content attractiveness” and “product reviews” from UGC
based on Chinese subjects, and whether it can increase the intention to travel to Thailand through

“destination attractiveness”. Therefore, the following theoretical hypothetical model is proposed.

Attractiveness

Content

Intention to
Visit

Destination H3

uUGC

Attractiveness

Product

Reviews

Figure 1 The Theoretical Framework of the Research
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Research Methodology
Research Design and Variable Measurement

This questionnaire is measured using Likert’s five-point scale method, and the points from

” ” ”

one to five equal points indicate “strongly agree”, “agree”, “generally”, “disagree” and “strongly
disagree”. Selection of scales: For attractiveness content, refer to (Chen, 2014) to sort out 5 items;
for product reviews, Xu & Chen (2006) and (Ruiz-Mafe, 2018)refer to sort out 3 items; 3 items
are sorted out concerning the Thailand destination attractiveness attribute scale of Lu et al. (2020);
Finally, for the intention of potential Chinese tourists to travel to Thailand refer to the consent
process of Chong et al. (2018), the scale has 3 items.To understand whether the attractiveness of
the destination in Thailand affects the subject’s intention to travel to Thailand. The questionnaire
was initially developed in English and then translated into Chinese using the back-translation

method to ensure that the equivalent meaning was presented.

To improve the validity of the questionnaire, a pre-test survey was carried out. There were
33 valid questionnaires in the pre-test. Therefore, the 33 valid questionnaires were analyzed and
tested by items. Through the analysis of high grouping and low grouping, the non-discriminatory
items were deleted, and the attractiveness content of the result retained 5 items, destination at
tractiveness retained 3 items, in addition, the topics of intention to travel and product reviews are

all reserved (Table 1).

Samples & Data Collection

TikTok users were recruited for this research. Although WeChat and QQ are the two most
popular social APP in China, users use instant messaging apps to connect with acquaintances.
Thus, users rely considerably on these apps in their daily lives. TikTok has the third largest
number of users among Chinese social media and is the largest Chinese short TikTok platform
(Siwei, 2023). TikTok is short video content marketing, and most contacts are strangers in real life,
which increases the difficulty of identifying adverse information-related incidents. Thus, TikTok is
a representative platform for investigating the antecedents of social media behavior intention in
China. Lu, Lu, and Liu (2020) and Siwei (2023) ‘s previous studies researched, using Tiktok users

as a target sample for social media.
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Factor
Variables Measuring item Mean | Std. SMC | A
loading
Attractiveness content
There is a lot of new information in this
ACA1 3.91 .83 .63 .40
UGC.
This UGC has tons of unique information
AC2 3.75 .96 .76 49
that | haven’t seen before.
Through this UGC, | discovered a new travel .76
AC3 3.96 .98 .62 .38
destination.
Through this UGG, | learned about the culture
AC4 3.70 .91 .60 .36
and way of life of the tourist destination.
Through this UGC, | have satisfied my
AC5 3.94 .96 .56 .31
curiosity about this destination.
Product review
PR1 | think these comments are true. 3.87 .80 .89 .79
.85
PR2 | think these comments are accurate. 413 .92 .80 .64
PR3 | consider these reviews to be credible. 414 .78 .81 .66
Destination attractiveness
DA1 Overall, | am very impressed with this place. 3.51 .99 .72 52
This place has high tourist value and
DA2 363 | 1.06 73 53 | 77
attractiveness
This place made me more impressed with
DA3 3.68 1.04 72 52
Thailand.
Intention to visit
Because this TikTok makes it easier for me
V1 3.71 .88 .83 .69
to make travel decisions.
Because this TikTok has improved .87
V2 3.50 91 .78 .61
the efficiency of my travel decisions.
Because of the reviews on this TikTok,
V3 3.63 .90 .82 .67
| have a high intention to travel to Thailand.
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This study adopts convenience sampling and publishes it in various WeChat groups of
higher education in China through the online survey platform (wjx. cn). To collect enough samples
within a limited time, this study contacted friends who are teachers in China and forwarded
questionnaires. During this process, the researchers did not provide any incentives for the sample
to participate in this study. The screening question “Have you used TikTok?” excluded ineligible
participants who had never used TikTok, and those who answered “no” were told to stop answering
the question. In addition, omitting missing entries, multiple answers from the same person, and
the same answer to the same questionnaire, and incomplete answers were eliminated. A total of

214 valid responses were collected.

Table 2 Profile of Respondents (N=214)

Basic information Frequency Percentage
Gender

Male 100 46.7
Female 114 53.3
Age

Below 20 23 10.7
21-30 114 53.3
31-40 60 28.1
Above 41 17 7.9
Education

High school 3 14
Undergraduate 180 84.1
Master 19 8.9
Doctor 12 5.6
Monthly income (THB)

Below 3,500 51 23.8
3,501-6,000 49 22.9
6,001-8,000 45 211
Above 8,001 69 32.2
Do you want to go abroad after the epidemic?

No 63 294
Yes 119 54.2
Not sure 35 16.4
Have you ever been to Thailand

never 172 80.4
1-3 times 34 15.9
Above 4 times 3.7 3.7
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Table 2 basic information analysis and results: Among all the subjects, 114 were female
and 100 were male, and the distribution was roughly average. Among them, more than 114 people
(53.3%) were between the ages of 21-30 years old, followed by 60 people (28%) between 31
and 40 years old and 23 people (10.7%) under the age of 20, this distribution can show that
the respondents are mainly the younger 21-30-year-old group. Besides, whether they have experienced
the attractiveness of any UGC shared, 144 respondents have experienced any UGC, reaching

67.3%, and 70 respondents have not experienced any UGC (32.7%).

It shows that the groups that use the Internet in China today are not limited to young
people, and UGC has been widely used on the Internet in China. Among the number of potential
Chinese tourists who want to travel abroad after the epidemic, 119 people (54.2%) want to go
abroad, accounting for the highest proportion, 63 people (29.4%) do not want to travel abroad;
35 people (16.4%) who do not sure whether want to travel abroad. The number of potential Chinese
tourists who have never been to Thailand is the largest, with 172 (80.4%), only 34 (15.9%) who
have been there 1-3 times, and 8 (3.7%) who have been more than 4 times (Table 2). Most of
the respondents have not been to Thailand, and most of them may not be familiar with Thailand.
It shows the growth trend of Chinese tourists in recent years, but the Chinese tourist market is

still very promising

Analytical Techniques

To achieve the research purpose, a total of six steps were performed to analyze
the collected data. First, the preliminary tests, including outliers and normality, fit indices, convergent
validity, reliability, discriminant validity, and standard method bias, were used to evaluate
the measurement model. Second, covariance-based SEM (performed using AMOS) is more suitable for
testing exploratory models and hypotheses and evaluating predictive models (Gudergan, Ringle,
Wende, & Will, 2008), hence, it was applied to analyze the net effects of the independent variables
(i.e., attractiveness, product reviews, destination attractiveness) on the dependent variables (intention

to visit). Third, Confirmatory factor analysis, CFA, is used to test hypothetical factors’ structural fit.

Research and Discussion
Results of Preliminary Tests

This study uses SPSS for statistical analysis. The Cronbach’s . value of the overall

reliability analysis of the scale is 0.76 for “attractiveness content”, 0.85 for “product reviews”,
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0.85 for “reviews from other tourists”, 0.94 for “destination attractiveness”, “intention to travel” was
0.85 (Table 2), and the combined CR values were all greater than the standard of 0.70, indicating
good reliability. The discriminant validity was measured by the average variation extraction amount
AVE. Except for the attractiveness content value of 0.39; other values were greater than
the standard of 0.5, indicating good validity (Table 3). Meanwhile, the normalized loadings of the 13
indicators on the 4 factors ranged from 0.56-0.89. In terms of discriminant validity, the variables
for each concept demonstrated correlations that were less than the square root of the average
variance extracted (See Table 3). Accordingly, these results verified discriminant validity (Fornell
& Larcker, 1981).

This study utilized confirmatory factor analysis to evaluate the measurement model in
terms of convergent validity, reliability, and discriminant validity before using SEM to test
the hypotheses. The results show that the model has a good fit fithess level: chi-square (X2 = 84.46,
¥® /df = 1.19, GFI = 0.95, AGFI = 0.93, NFI = 0.94, TLI = 0.99, IFl = 0.99, CFl = 0.99, RMSEA =
0.03, SRMR = 0.04). According to these results, the probability of there being common method

bias was acceptable range.

Table 3 Correlation Coefficient Table (N=214)

1 2 3 4 CR AVE
Intention to visit .81 .85 .66
Attractiveness content S5 .62 .76 .39
Destination attractiveness .58** A48 .72 77 52
Product review B51** 37 39** .83 .87 .70
Mean 3.61 3.85 4.05 3.61
S.D. .90 .66 .69 .80

Note: *. Correlation is significant at the 0.05 level (2-tailed)
**, Correlation is significant at the 0.01 level (2-tailed);

the value of the diagonal is the square root of AVE.

Results from SEM

This study utilized confirmatory factor analysis to evaluate the measurement model in
terms of convergent validity, reliability, and discriminant validity before using SEM to test
the hypotheses. The results show that the model has a good fit fithess level: chi-square (X2 = 84.46,
¥® /df = 1.19, GFI = 0.95, AGFI = 0.93, NFI = 0.94, TLI = 0.99, IFl = 0.99, CFl = 0.99, RMSEA
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= 0.03, SRMR = 0.04). According to these results, the probability of there being a common method
bias was acceptable range. Baumgartner and Homburg (1996) suggested that AGFls and GFls
lower than 0.9 indicated adequate model fit. Thus, all results in this study demonstrated adequate

fitness.

As shown in Table 4, the SEM results indicated that all 3 hypotheses were supported.
Specifically, attractiveness content significantly influenced destination attractiveness (H1: [3 = 553,
p =0.000, p < 0.05) products reviews had positive and significant effects on destination attractiveness
(H2: [3 = .793, p = 0.000, p < 0.001). Destination attractiveness positively correlated to intention
to visit (H3: [3 =.308, p = 0.000, p < 0.01).

Table 4 Structural Paths

Hypothesis Estimate p Results
Destination attractiveness <—— Attractiveness content .553 0.000 Supported
Destination attractiveness <—— Product reviews .793 0.000 Supported
Intention to visit <—— Destination attractiveness .308 0.000 Supported

The SEM results agreed with those of other studies. It proves that negative information-
related factors are the main factors in the formation of Internet IWOM (Guvili & Levy, 2018). However,

the significance of each factor differs according to users’ information needs (Liu et al., 2020).

Specifically, attractiveness content is the most critical factor affecting destination
attractiveness, and it is also the main reason for the continued use of social media. Consistent
with previous studies, attractiveness content, and destination attractiveness is direct determinants
of tourism intentions (Chen, Shang, & Li, 2014; Sultan, Sharmin, Badulescu, Stiubea, & Xue, 2020).
Moreover, SEM results highlighted that attractiveness contents are the center of destination

attractiveness status.
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Figure 2 We-Media Platform UGC Influences Tourist Behavior Intention Model

Summary and Discussion

The purpose of this study is to explore the relationship between content attractiveness,
other users’ comments on products, destination attractiveness, and intention to travel. It is
hypothesized that Chinese tourists begin to experience the attractiveness of Thailand’s destinations
after watching videos with UGC. The test results show that UGC has a positive impact on
Thailand’s destination attractiveness, and it reaches a significant level, which is consistent with

the expected direction.

The results of the article are consistent with the research results of (Li & Chen, 2019), and
the results all show that the novelty, comprehensibility, and interestingness of blog content can
affect the willingness to act. Therefore, H1 attractive content has a significant positive impact on

Chinese tourists’ perceptions of the attractiveness of Thailand’s best destinations is established.

Assuming that other tourists’ comments will have a positive impact on Thailand’s destination
attractiveness, the test results show that the impact of other tourists’ comment dimensions is
consistent with the expected direction and reaches a significant level, This result is consistent
with the findings of (Le & Ha, 2021) and (Gvili & Levy, 2018) that the association between word
count and usefulness is only valid for reviews with fewer words.so H2 other tourist reviews have
a significant positive impact on Chinese tourists’ perceptions of the attractiveness of Thailand’s

destinations is established.
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Assuming that the Thai destination attractiveness of Chinese tourists will have a positive
impact on Thailand’s travel intention, the test results show that Thailand’s destination attractiveness
has a positive correlation coefficient with the intention to visit, and it reaches a significant level,
which has a positive direct impact. According to the research results of (Cheung, Ting, Cheah, &
Sharipudin, 2020), it is known that there is a causal relationship between tourists’ decision-making
attitude towards tourist destinations and intention to visit, which fully shows that our research
results are consistent. The H3 the attractiveness of Chinese tourists to Thailand’s destinations

has had a significant positive impact on their intention to visit after the epidemic is established.

From the above research results, it is found that the logical relationship between UGC-
destination attractiveness-behavioral intention is established, Chinese tourists will be more likely
to understand the tourism information related to Thailand through UGC, and if they think that
the content of the user-generated video is consistent with the actual situation, they can also learn
more about new travel information through the video. Attractive video content includes strong visual
color impact, a rigorous and clear storyline, distinctive national cultural characteristics, distinctive
personalized attractions, specific price tags, and other factors. It is necessary to attract attention
to Thailand’s tourist attractions through video content. For unfamiliar Chinese tourists, the fullness
of the content is particularly important. For promoters who plan to promote Thailand’s tourist

attractions, it is necessary to strengthen this aspect.

In addition, Chinese tourists not only like to collect travel information and discover more
new tourist attractions through UGC videos and reviews of other tourists but also use reviews
to deepen the impression of tourist attractions. Other people’s comments are an important way
for potential Chinese tourists to understand the destination and their first impression. The results
of the study found that, in the vast majority of reviews, negative reviews are the key part that is
valued by Chinese tourists. Negative reviews are mainly reflected in the fact that factors such as
weather, eating habits, language, and services in Thailand’s tourist attractions are not satisfied.
The negative emotions of the relevant bloggers or the official did not explain the first time, resulting
in a poor experience and a deep negative impression. Regarding this issue, the Tourism Authority
of Thailand has set up a Chinese version of the website and invited Chinese artists to film and
introduce more videos of Thailand’s tourist attractions publicly released on platforms such as
TikTok and Little Red Book.
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Limitation

When selecting UGC first, the time of UGC videos on the Internet will be limited to
effectively allocate time for the subjects to complete the questionnaire. During this process,
the contents of the questionnaire were not sufficient to be fully included in the film. Therefore,
the questionnaire may be biased when filling in the answers, which is the limitation of this study.
Therefore, the questionnaire may be biased when filling in the answers, which is a limitation of

this study.

Theoretical Implications

Marketing activities through UGC can give Chinese tourists a better travel experience.
Users mainly participate in Thailand’s tourism promotion through the Internet environment, and
UGC is considered to be the value of Thailand’s tourist attractions. The study found that the more
Chinese tourists refer to UGC and other tourists’ viewing comments, the higher their intention
to travel, which predicts the influence of these factors on Chinese tourists’ intention to travel to
Thailand. Therefore, UGC and other tourist reviews can be given more marketing value. This study
has learned that Thailand’s destination attractiveness positively impacts the intention to travel.
The SIPS theory is enriched by the factors that affect the behavioral intention of the quality of UGC

and the quantity of evaluation.

Practical Implications

When UGC is selected first, there are restrictions on the UGC videos on the Internet that
will be used to effectively allocate time for respondents to fill out the questionnaire. During this

process, the content of the questionnaire was insufficient to be fully included in the video.

Secondly, the scales of attractiveness content, comments of other tourists, destination
attractiveness, and intention to travel used in the research refer to the scales of foreign scholars.
Although there is empirical support for reliability and validity, it is based on foreign empirical research.
The scale is yet to be tested. The English scale may have translation errors, so it is inevitable that
there will be errors in the application of the scale. Finally, in this study, after observing UGC,

the subjects filled in the online questionnaire, so there is a difference from the actual real situation.
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Recommendations

Thai officials can use various we-media platforms, such as cooperation with UGC travel
communities or famous KOLs, or through tourism-related competitions tourism exhibitions, and
promotions used to match Thailand’s characteristic tourism itineraries to promote tourism business
opportunities. In addition to the normal Bangkok itinerary, it also develops and promotes novel

itineraries in the north and south.

To understand the demand and interests of Chinese users, first, find a marketing method
that meets the core tourism value demands of Thailand, and make well-made UGC to achieve
precise marketing purposes. It should be noted that the weather and language communication is
one of the main factors that cause Chinese people to evaluate Thailand’s attractiveness as low,
and the abundant food, fruit, and beautiful natural landscape are the most attractive elements.
It is therefore recommended to develop tourism products that reinforce these advantages and

complement the disadvantages.

To understand the demand and interests of Chinese users, first, find a marketing method
that meets the core tourism value demands of Thailand, and make well-made UGC to achieve
precise marketing purposes. It should be noted that the weather and language communication is
one of the main factors that cause Chinese people to evaluate Thailand’s attractiveness as low,
and the abundant food, fruit, and beautiful natural landscape are the most attractive elements.
It is therefore recommended to develop tourism products that reinforce these advantages and

complement the disadvantages.

The above points have important implications for the marketing strategies of Thai travel
agencies and Thai tourism agencies. UGC and comments from other tourists influence the influence
of Thailand’s destination attractiveness on intention to visit. Therefore, it is very important to ask
tourists who have come to Thailand for suggestions and actively improve it, to maintain efficient

two-way communication between tourism supply and demand.
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Abstract

This research article is part of a thesis on contemporary Thai music in the context of Thai
society. The objective is to study the meaning, status and cultural context of contemporary Thai
music by collecting information from documents and interviews using popular culture concepts.
The results of the study were as follows: 1) The meaning of contemporary Thai music is divided
into 5 categories: Interpretation of contemporary Thai music according to Western art academic
principles, Contemporary Thai music in the context of musical history, Contemporary Thai music in
the dimension of controversial meaning, new areas and roles of presentation, Valuable contemporary
Thai music and contemporary Thai music with a flowing meaning or no definite meaning.
2) The status of contemporary Thai music has different contexts depending on the history and
purpose of the user such as being a symbol of civilization and modernity of Siam in the colonial era.
It is also a tool to drive government policy and political community groups as well as represents modernity
and internationality and 3) In terms of cultural context of contemporary Thai music, it was found that
contemporary Thai music is valuable popular culture which has important components, including
an idea to form a band, talented band members, musical instruments or materials to create a variety
of works and a concept for creating musical works. There are also songs, knowledge, practice,
roles and responsibilities in society and various distribution channels. There are additionally design,

plan for presentations and people involved besides the music society and have a belief system.
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T he Civil and Commercial Code Amendment
Act (No. 23) B.E. 2565 (2022):

Some Observations

Ampawan Mongkolin"*
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Abstract

The way of carrying on business frequently changes according to the situation of the world
and the country. A partnership or a company is a business entity whose success or failure in most
instances depends on the performance to fulfill its objectives. The partnership or the company
is a contract whereby two or more people agree to unite for a common undertaking, with
the intention of sharing the profits which may be derived therefrom, referring to section 1012 of

The Civil and Commercial Code.

Currently, The Civil and Commercial Code Amendment Act (No. 23) B.E. 2565 (2022) was
published in the Government Gazette on November 18", 2022. This Act revised some provisions
of the existing Civil and Commercial Code, for example reducing the minimum number of company
promoters and shareholders from three to two persons (Article 1097), allowing the company directors
to attend Board of Director meetings remotely via video conferencing systems (Article 1162/1),
recognizing new way of amalgamation. In the past, only A+B = C was accepted under the law.
Now, two or more companies may be amalgamated under one of the following descriptions
(1) amalgamation as a new company (A+B = C) (2) amalgamation whereby one company still retains
its juristic person status (A+B = A or B) (section 1238). This article is going to explain the revising
issues and providing some observations and suggestions. The author agrees that the amendment
of The Civil and Commercial Code is the development of the Thai partnership and company law

to become more international standard.

Keywords: The Civil and Commercial Code Amendment Act (No. 23) B.E. 2565 (2022), company

establishment, company’s merger

' School of law, University of the Thai chamber of commerce
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T he Legal Measures in Australia to Manage
Problematic and Unnecessary Plastic
Wastes

Namphon Limpajate™*
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Abstract

Plastic is an essential material used by consumers because its cost is reasonable,
lightweight, and durable. However, after using, plastics will turn to be plastic wastes which can
generate huge negative impacts to environment. Australia has produced about 2.5 million tons of
plastic waste annually, but only 13% are recycled. As a result of these problems, the Australian
government has taken action to reduce plastic wastes, encourage industry to recycle and reuse
the plastic waste and phase out single-use plastic by implement legal measures, planing plastic

waste management and setting plastic packaging targets.

Keywords: plastic, waste, recycle, Australia
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UNuI

wanadnldisumssensuiduianifuslemivasfiunoma daluiinvesuyss warafngmi
inlHifuredlilunsgulnauilneannine osnismgn dwiinun waznumu usidegnldud
%nmﬂLﬂumﬂzﬂoﬁwaagiiuszuuﬁLaﬂ (EinunasuatiuayuMsEESNgEAW [68d], 2563)
msldnuiieuazazmnnasnhlisswanadnddndugeioiosas 12 sovaezlulanil (Hossain,
Islam, Ghose, & Sahajwalla, 2022) mmmmi’hﬁfuﬁv’\aLwi‘wmaf?‘lngnﬁmﬂﬂumﬂqmmwmsﬂﬁﬁ
MsWARWANERN LA 9 Wudhusu usfiiesdaras 9 figminausnldlual Yovas 12 gnihlywdie
Mdn uazdnionaz 79 andegludeiwndon szwanafingm 12 Suduselignivavgipenziauas
snaymserszwanainmanioalfinanlunsdesameuui 450 3 uaziilevezwanadnfiasseglu
nzaianstessasnanadunaafindulin ¢ wiaidund “lulpswanafin” Wedninziadululas
wanadnidhlufesihllulaswanadnmandudioustludainzia onywduilnadainziaasyinlid
TulaswanadingaduiingofenzuazidoiBovounmddanans liiAnlsavioasonansenudagummnaey
uqmﬂ,ﬂ" (§ad, 2563) uINNG lunTzIumIndawarafnssiolfiinfodeunszanuazdufiinwes
ﬂr:y‘mmsLﬂﬁﬂuuﬂmﬂmwgﬁmmﬁﬁnﬁw (New South Wales Government, Department of Planning
Industry and Environment [NSW DPIE], 2021)

Uszinepoansidsaierezude 1wy waradn nszaw ui lans Awe Jagiaaie awns
uazingduniduszanu 76 dusulull 2020 (Hossain et al., 2022) lapdszanm 2.5 dududues
wanafin spzswanainmaniifenas 84 gnavldmauitnay Amdsdnlszann 1.3 uausiuldslnasang
Souandaw Teiisopas 30 savpszwarafndunanasnuuuldaseiien (single-use plastics) (Australian
Government, Department of Agriculture, Water and the Environment [AWE], 2021) #3s13an8nag i
Wmﬂﬁﬂﬁlﬂuﬂiym uazlidfiu (unnecessary and problematic plastics) ifiavanfisnsn1s3 lidas

uazdnnshingranienavge waafinmshiiueiiaismsnivieTagiidususnedebifdeganw
PRINYBELARILINGBN (Hossain et al., 2022)

1. sipsmamsnguanszasessiasidslumsiamstlymesswana@nd liduiiu

swnddiilnisinnssszwanadnludssmeaosainsiasldsuanuddyativnn Ao
USinumasdnszwanainiuusnnmeludszne uazmsiivszmeiugszmevnanhidhsezwanadin
yinshadssmalul a.a. 2018 Iddswansznusomadampsswanafinzovlssmesaaiasids Usznauiy
wamsAnfinuhasswaraAniigniivetnalivanzanldnaasgunaniuazamaymssiuauann
wfeduvasipunniemadeanuazmagsie JlEhsgnaUsmass s donssminferudiiiu
lumsivuaulauneuazanasmslumsianmsiuzeswanafin (Hossain et al., 2022)
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spnadszmepeaasids ldvimsd@nuaziavhnseuimiumsldwanainmeludszine
naUsIngIsewinedl af. 2019-2020 Usinumsldwanafniasas 60.5 ananmaudndud uay
fndopar 39.5 snanmawannmelulseme (Australian Packaging Covenant Organisation [APCO],
(2023b) siesnlufouiiunan .. 2020 IdinsdaUszanszivmAisafuwaafin (National Plastic
summit) Insfiihanivmasy MARARIANTIN uazmenNsuiINT sz athisus LA UAY
mesanifpaiuilyvwanadin Imﬂv;ﬂmﬂshuﬁmaommLﬁui'}ﬂtym%zwmaﬁﬂLi‘fluﬁfym*?iﬁ”’\ﬁgma
gaEnTIn uazmadeansdesdnddnusnlunsdans wasiaduuwsudanmswarafinuieni

?Tu‘luﬂ A.f. 2021 (the National Plastics Plan 2021)

wamsmsmanzuaziaisnwanafnieiigaemsvaniasemsldwarainiuilam
uazlidndu (unnecessary and problematic plastics) Lﬁ'aﬁm\a%miLﬁﬂgizuumaqwamﬁnﬁv’\aLm'
duny Taevaneuasglidooninasnamengranslumsialdwanafinuuuldadoien Ssunanasiad
flasamsionumatensulunsvgaldwanainiduiigmuazlisidu maiinmsesnuuundndued

'
=

Twmnzanazanansntisandymaswndendgeieiosas 80 Sgunadesviadumisanuuunansios

AN duNINIY wazavaEsuIRAsuanMInansurwaaAnssINaNNTURRRS TR NN
1wl (AWE, 2021)

11 ngmmﬂmsaﬂmﬂzua:ms‘%'[mﬁa A.A. 2020

Tufousunen a.a. 2020 Sgunaseainsifsldlszmaldnguans Recycling and Waste
Reduction Act 2020 Tasiiinquszasdifie 1) annansznufienasiindudegunmansduazdendon
anvpznNAnSuTinaziagwmasld TaisanSnaumstdesisi3aunszan maliwdenu niwenns
wazth fnmauslnawdndd 2) s$anunssminuinmadeauuazmalassgialumsiufinsey

! a % o

sonAniuel spswindg uaziaqudeld 3) Wanwwdaessgisudsulasmeilinansld

a % I3

nandusiuazTagnasldauiureseyzeswiniusiuasianldldnniign Wezawenansznufiag

o3

Wedufudoweden uay 4) telesminsidsufifmaiusnsdssninvsemaisdsunanssny
Q?Jn’IWLLaza'\‘lLL’mﬁaN (Australian Government, Federal Register of Legislation, 2021a) iulaan
ngvansatuiiesnuuuaniiedlssiuliliassssuazmugunisassszidelildiiavde i fnw
nszIIuMseen dsivszina uedviasuuazaiualiimIsanuun uasnAaNARuTiALLOAR
iwspgiayuisuiisaniymasziinshinasengivwinden lassnasmamvdniithanldmeldngmne

v
C ]

atuil Ao MesnsmuanmMIsvesnaezuasTagwasld (exporting waste material) UATHIAIMIQUA
WARTUA (product stewardship)
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1141 mmmsmuqumsdaaamm::LLaz’i'aqmﬁa’l‘ﬁ' (Exporting waste material)

muldngrany Recycling and Waste Reduction Act 2020 i 3gunapaminTidssiniy
53Nav89NATE uaTANANENTiDYiULNBDALIATIAY TIFENT an3TUNaneaIAsIAY (the Council
of Australian Governments) ﬁmumﬂimmﬂzﬁé]’mmuqu (regulated waste) "fi"\‘i Lﬂumﬂzﬁﬁmiﬂuﬁjau
assunsevieiusesiionanaiindunnoseguamuazdswindonagneds 1wy wi waadin
psapud waznszany Wudy swsiidovauauazinginasilumsianmsimualinnuanamsnzas
gevapzusaziszmuazazadvesndvaflaflusyannuazinumsasaseunsumsseesn (Australian
Government, Department of Climate Change, Energy, the Environment and Water [DCCEEW],
2022b) ilevigansavaanyovFefitlddnusnuazslildiunszuiumsldesemeagy Ysudss
anamnssx3loiAazeseaainsideliiianudeBudionsiindarnusansalunseanuazldaud
FloiAa inyaraud3lodaligedu waziinanuausnsesgnamnssalumsinnssszuas
meAlsdalnsimusmnasmaiamasoudmafususs Auanw Sleda thnduanldml uazwdsusey
wanaRniiundndusilvel (AWE, n.d.)

Uszmansansidsdszmengszidoulunsdveanssswanafin a.e. 2021 (the Recycling
and Waste Reduction (Export-Waste Plastic) Rules 2021: the Plastic Rules) ﬁ’mum‘lﬁﬁv’mwi 1 nINYIAN
A.A. 2022 FuMIaveanIzwaafn ey 1. mﬂzwmaﬁnﬁgnmuqu (regulated waste) Faiflu
wanaAnUssmisduviselndwesiuidien (single resin or polymer) @y warainfigansnilsifa
wiafusnwld s1wan HDPE, LDPE, PP, PET, ABS, PS, PVC fildwunszuiunsdauen &1
Whanuaren sy wdnhansaviouadududn o mﬂzwmaﬁnﬁﬁmgnmuauﬁmaumquﬁy’wEJ::
wanadniilinanMsie Anaan viewmasiiv viefuwarafindiuAunnmIgasmngsy widsnsss
Aansawsn « ludszina vidafansandulafiou uas 2. ppzwanainiuae T was namde Wuwaadin
‘ﬁwammﬁufﬂqﬁuuﬁ’sN’luﬂizmuﬂ’li‘*n’l\ﬁﬂ’miiuLﬁﬂiﬁlﬂm‘%ﬂmﬁ\i (processed engineered fuel:
PEF) vioi winfimsehilusnasmainsveanasiimeieoneuniuasnvenn nMasveanaaswalasin
%nszﬁﬂﬁﬁmﬁ'aLﬂuwamﬁnﬂizmwﬁﬁmumLLaszoaanﬁaoﬁivauwmmidoaanﬂUzwmaﬁﬂLLaz
ﬁaolﬁ%’umimaaaaudaumid\man‘v;nﬂ%y’\a wmnduzazwaafindunme wistuid sussiaiivge
ssfnussiiflusunneviefidevmuaun Wy aswhemsinl mssdvesndaslisulueyanadesn
2puiiedunTeUsznausn (DCCEEW, 2022b) lusyanasvesnwarafinauaniety 3 T uwsawnin
Giﬂmiﬂ@f ‘Vi’mLﬂumiﬂ'\‘iaaﬂ?lﬂzwmaﬁﬂﬂi:Lm/lLL?J@GL@HL%E)LW@G (processed engineered fuel: PEF)
Kaveandaslésuislusyanmavenn PEF uazlusyanndeeanaszdunsiomangvant the Hazardous
Waste (Regulation of Exports and Imports) Act 1989 Usznauniu ‘Vi’mﬂﬂﬂl&lﬁiﬁiﬂﬂg@’lﬁlﬂ%ﬂlﬂﬂﬁﬁﬁ
muL'\”‘iaulmwmﬁizq‘lumﬂaaquwm Qﬂﬁﬂu%ﬁ‘[wuﬁv’omoLL‘w'\nLa::vmmzyﬁ (Australian Government,

Federal Register of Legislation, 2021b)
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MesNslunsiamssveensezwaaingnivuaduiiesnynnasssuasieeiulalid
yuzwaraini lvanangdwinden

11.2 mmmsguawﬁmﬁ'zuﬁ (Product stewardship)

AASM3Tiany A aAsMIgUAanAAAUT (product stewardship) $3NUATINANINTZNTI
LIRS 11"1 LL@S@IO WIARDN (Department of Agriculture, Water, and the Environment) MuruaYIZLAN
wanduriuasianiidifudosfiinnsnsgua Suni the Minister’s Priority List il Iinansnusmiulesy
MIQuastwimINzaN M3tmuasnasMIguananiusitignimuadulaedermunimiugsefiiidh
Hopnuuy gwdn §o1e {18 wasddnmazssndniougt wszsynihadfienasuiageusaniulunisan
wansufinafnduiugzmmweindosssyuiuazAowindoaiiinannansiousi (DCCEEW, 2021) 331na
fwhitlunslimsiusasdeimunlunsguandniusifesnlasanusimiiosswinemass gaamnsss
widsensss uazfusloe weasanusiulalifuieniagsiauazduslaaindaimunsie o ez
Tugmsanpezuaziloidaldmuihmaneiifmunly (DCCEEW, 2023) nalnlumsimuaxnsnsgua

=

NARAUA wivaanidu 3 gllLL‘mJ (Australian Government, Federal Register of Legislation, 2021a) A8

E‘ULIJJUVI' 1 miQLLawﬁmﬁm‘ﬁLmuﬂﬁﬂﬂﬁ) (voluntary product stewardship) Humsmvua
nannaT luMsTesUMISUTasURzMsIgaTdwansal (product stewardship logos) “Australian
Government Accredited Product Stewardship Scheme” iasusavinfiundaiusifinandnmuuwnda
wssgRaviuiou sjsgnmsiinuniideiu uazldunmsafusyuannaagasunssa (DCCEEW, 2023)

o

gﬂLLwﬁ 2 MamiuguanAnsiu7iFIniu (co-regulatory product stewardship) LHusATN3
Avadasla nande gildwsuiawey Bihesdugudan fihdh gandwmny uasfldnansud smiu
fvussnasnsuashmvanensmiiiveu fvuauwmafiR s nusuAsseuluniseiunuld
ussqihmneiirvualy suszounsdhssdusndn Wadusznaunmavieyaealadhfusndnud
aeiusnsdilvdesjiBausnnsnsiieussadlvsnemudifmun wmnliufiRasinsmungwane
wazfimsinssavdnsnawdusniisvihiiussanunu sunsanuazaan waglinnagiomiossndn
I¥aansasm LﬁuﬂwﬂﬁmiqwamuLﬂmmﬂlﬁ (Australian Government, Federal Register of Legislation,
2021a) dmduanasmIguandnfusimanadntiuazegmeldnmsnsguandnduriussiamussgius
fifi The Australian Packaging Covenant Organisation (APCO) HueeAnsnae lumsusmsinnsuas
Uszaliiuaandn Hagiu APCO famndnndn 2,000 e Ysznaulddesvdnizmnalvauas
fuszneunsnedasiiegluvireldgumusuussyiud uaziimsimuadmnglunsiamsussqiud
A.A. 2025 (Australia National Packaging Targets 2025) ‘Ti\miif\gﬁmﬁwmﬁﬁﬂﬁﬁ)\iﬁ]@:ﬂ’]ﬂiﬁlﬂ’mu’lEl
MITANTUTITUIA 2025 Fapituii (DCCEEW, 2022a)
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gmmuﬁ 3 MIUARANTUTINIALNAY (mandatory product stewardship) Lumsmviun
wininailasssunaliefumsndamssdaviamahidaaadue mshuldasonesinluninioud
nMafnaanuAzLTIPILT uazdarvundu findeviumIsenuuundnisivianaldsn meilnda
m3Ausnw Mmahla viensfonansouel (Australian Government, Federal Register of Legislation,
2021a) flaqiusgnasaansiasliussmald the Product Stewardship (Oil) Act 2000 Lilerwue

o ' &

WnINsguanantuglugnamnsnhfuiedamsndnduriiiusgrdeiu (Huinssedowindon
(DCCEEW, 2022c)

nalnnsquanandnuaing 3 sUuuugniwuaduiedeadsbigusznaumsiiausuiasey
AenAnfuIiRIUNIEBNUULNARSUIIEFNI AN A wEansalumsAuan ™ wazmahTagnay
inlslvailianndu TasmsusuwasuusesiAsiossnaeidunswensuazinlygnsiduszu
iRl sulinndedu (Buchanan, 2021)

1.2 WWNUNITIANTIWANERANLWNIBIRDDALASLAE (the National Plastic Plan 2021)

U a.A. 2020 YszmAeaaasidaldfinsdanisdssgnssdumadisenaiaiin (National Plastic
Summit) Tumsﬂs:yuﬁﬁ@ﬁﬂ WRLE L‘fi'ﬂ’mwcymnnnmﬂd’m ﬂy’omﬂ%’g MARATNUNTIN MAdsEIRIAN
Li’ﬁ"mmsﬂs::quLLazIﬁﬁmsﬁnLauaLLu'wmihuﬁu‘lummﬁ'[mﬂfymﬁLﬁmmnwmaﬁn waziiufianvey
MIFauHUIAMIWAERANUAIZNA (National Plastic Plan) @9uwwudaniswanafinuemdldimue
Whwneld 3 Uszms Ae maanUBinamsswanafinuaziinsnnms loidalinindu T Tanmaidan
ADNAUNUNAIEAN LATARKANIENLANWANEANADRIWINEDN uasldimuaurudnmsls 5 wnunu
&un 1. matlesiuiinarafinidrgrvassausqaiiin (Prevention) 2. 3lwiAa (Recycle) 3. §u3lna
(Consumers) 4. Wmaﬁniuummgm (Plastics in Oceans and Waterways) LLag 5. 398 WIANIIN LAY
?Taga (Research, Innovation and Data) ﬁ’x‘lLqufiz“mmiLwiazLLwulﬁﬁmummmm{lumﬁmmsLﬁﬂTﬁ’

v
Y o A

vsgmnthineegwny (AWE, 2021) aquls feil
WRUIAMSA 1 Iamvuasnasmsiieafunanafind lsisndunaziduilom dedl

1) sndnnsldwanafinilidduuasutiam Fud sndnnsldwaafindssimiiuansa
Tolilsanasgiu snianmslslna (expanded polystyrene: EPS) snwaniflunaasussaiumiuas
UsAuTIR MU NI UALIATBYAN BnidneannuTsiTiUsTIAN PVC nnyTagmani3laiAaldn
waziflusunmesafowndan

2) vhaumsliwaafnuuuasefeivuinumemauazauiasniinagsnalunuilduanioued
dunaunu
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3) dansUszgNIziumAiisaiunmsesnuuuwaain (Plastics Design Summit) tivaliifin
msuanwasuFeudifeiumsenuuundniudiniduiasiufoundes

4) suayulinagaamnssniun ldwanafinUssimiiamnsodlgifalovie gy wanaiin
Usziam PET, HDPE, LDPE, uaz PP uazsviadulisanuuunaniusiiiesemsslsida

5) rvuadhvsned meludl a.a. 2025 vssadnsiwanaindesasnsmhnauanlslnalls 3loda
wintosaaeldiapas 100 wazanidnmialdussaiusidssinmaiafieniomng

wananil unuiamsi 2 Idimunsnasnslumssveanzsswanafinuazaiaiumsldninsiousi
fisnansnsloiRaviseansuzwaafinld uazmegasmnssndslanasuingeusenAnduTinNTf e
13lu NHWNIE Recycling and Waste Reduction Act 2020

wwudamsnaradnissAgldimunanasmsdmsuguslaa Bluuwudanisd 3 levan
maniauazguslnamelulssmenaainsidsovidnnsiveezldligndes vhldsezwaafini
ovanhanlsAaiamstudioudeiiyameesingiuiiasihandlsidaiuanas visanaeslisnansa
hopsiunnlsdald sgunadeimuelimelud)l a.e. 2023 Audlugwedniifindesinaanilsifa
(the Australasian Recycle Label: ARL) aenvtina3oeaas 80 uazfavdinmIuuziinismavamanunanious
iislanunsmhaszmaniuidignaszuumsiledaldodiemnzay wazimualinnigdesldszoy
Sushnifiuussaiusd (Container Deposit Schemes: CDS) Lilaifindnsmwszuums3loAananadin
Tulssmeeaaaside

Jumoszwaainlunsiaiiudndszifuniviiessnadsiianuddy wnzlalaswanafn
fhnnmsgulnauslae wu Wanaainidn 4 vislulastaildluiedosdiens endilu uazwandousi
#nd azilvasangdendoinumahivnnaiieussgnziauazazgngaduiingaeisinlunzia
Lihazifudaiviefivazasegluldonns uazidesysthiihinuilnafionazneliinsunse Tuway
Jamsit 4 Svldmmualionidnnsldlulasinlundnsurigulnauilnalasstasls uazivunlvidesin
gunsalnseslulaswanafinluedasdndmelull a.e. 2030

Sunalifenuddiudoyastisann nzdsiidayasnnidevilinsdaaulalunmsdiduns
fns 7 ¥hldgnspesnnizuiv 3301839 @an1sE Waste Data Visualisation Platform iieifiuuvasdoya
Aendumwanadin uazdnassutsznalifumsnuny dafu waziweuwsdayaiiiisadas Semun
Bluuwudansi 5
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1.3 dlmaneussyiamiuvisen@ a.A. 2025 PavlssinAaaLAsIdY (the 2025 National
Packaging Targets: the 2025 Targets)

dhrsneussaiuiuiend a.f. 2025 (the 2025 National Packaging Targets: the 2025
Targets) lsignimundulull a.a. 2018 dvazussqilmsnsmaiidvun3ldesdasinawdsuuas
msdansfuussasusiegiuszoy ihvaneussgdusiwissadgnssnddudunilssaeuay
UfRnmsmuulanevzuied (the National Waste Policy Action Plan 2019) LazuauIAMIWaNaRAN
WHeTA (the National Plastics Plan 2021) ihwsneussyinusiuvivnatsdulsiunssginivovsn
findn 19 uazdmelusesmasidy uazdesimsmidunuliussguamuihmnemelu 31 funas
A.A. 2025 (APCO, 2023b) #isil

1) $owaz 100 vovUsTisidasasnsnhnaunlglnd SloiAa vistoaamald

2) $oraz 70 vavuTTyiriwarafindesgnilodavietosamald (Hesainmaihusadue

a o 13

warafnsnAusnuanhnausnlsvifisnsiisannmniieuiuaadu)

3) $oraz 50 vavuTIRTRsABIznaumeTaslnA (WelnAanahniwensnldan
annsldninenslnn)

4) sni@dnnsldussyiudinanaiinuuuldaiafesfinedymuazlidniu dumssenuuy
WARAUT a5auinnsan washisanaunsnlsd

wananmatimuaihmnalunmsdansussiuridhesiuuas Australian Packaging Covenant
(APCO) fisldrhmuniimaneAnafunssaiusmanadinlasewmzifindunannihvinsussaiusibs
Tapdhwneusdalumsinnsussyiurinaainifmualiussyiurinaafnuaazdssmiiirundes
vwanadindleidaanldidudusznenlumswanussgiusi 4 fe Seussaiusiusziam Polyethylene
(PET) diavldTan3loiRasosay 30 Us39inusiszum High-density Polyethylene (HDPE) fiagld Yoo
3lmAadoras 20 uazusTyiurivszian Polypropylene (PP) fiavldTan3loiAasouas 20 (DCCEEW,
2022a)

2. fstensiuamasnsenidnmsidwana@ndlsisndunasduilamluseiu
ATy

PNMIMAUALNUNTIANINANEAN WA ABDALATLAL (the National Plastic Plan 2021)
uazithwanslunsdanmawanafnuvven@ (the 2025 National Packaging Targets) vhlvusazuasy
avapnainaIMInenganalumsiamawanadni idifunazifuiigmdedunasmaimualilu
wnudamawanainifunsunuusn Sefianuuanseiusenlulundasuaigmafinasyiudiuhmansas
UNFIBENLLY
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%gﬂalmﬁnaﬁ Iﬁaﬂﬂﬂg‘wmﬂ the Plastic Reduction and Circular Economy Act 2021
wnflifinsnanualdwaadnidhuilamn (problematic plastic) Inufiswazidun fofl (New South Wales
Environment Protection Authority [NSW EPA], 2022a)

1) Yufl 1 nangnan A.A. 2022 Fansldgewarafinuuuuneiifienavntisenimiowniu 35
Tumsau

2) fustIuil 1 waeAmeu a.A. 2022 samsldwarafnuszinldaiodieiie ianvasage
wiswanafinamsunaniaIoin doudoswanadin fudd mauzldans

3) AuusiTuil 1 woedmeu a.A. 2022 Wamsldnasslwnussgemns waldlulasindu
futsznaulududyszinniaiosldaiud (wu endiu enaseay Inudnemth)

4) suusufl 1 anmen aa 2023 dnldwarafinlugunsnivsznauussadiusienmauas
wInvaNuULaSagimelueseednlud® 1wy wassuunassiaIavan Feuludieluisanion
Fudsen Dudu

wasmaialdwanafinfidudamasigiisvinadiasivduldiugnaasulidiazdu

a Yo o 1

magIne (@wan gEadwhy §edn) mamsfnmn MmaAmIivn meamsuwndg MmemInAa uay
aedszansy (NSW EPA, 2023) wniisgihioninadianudmdyiumsdaniswanafinysziam
T#nfaideniisilosnnionas 60 sevpuzwaradnlusziiswinad fusszwaafnuuuaiaifsuas
gezu59iust mamsakianesmaaldnwanainmaiazsetesiuiliiinvsznanainiinaasg

foundanldUseana 2.7 wududuluszesina 20 3 (NSW EPA, 2022b)

sanaidy dszmevhaldgenanadniidenumundasnimiawindy 35 Tuasoudsusiui
1 waeAmeu a.f. 2019 uazvaldwanadniiduilymlnefinatoduldluiui 1 quanius a.a. 2023
mmsmavhalswanadniifuilymilasieduldiienagsfiauazfuszneums Tassjoiiuiigsiatsziam
fuan vievifienuazdunnms guanuas§dadmie féuanuazdds miveednsdu q lidhae
\uavdnsgsiavdensdnsii biuaewails smsnstisuiunmahwanadniiduiiamesnanngviaele
gmuneulfsiofuslaa Taondnfuriwanadiniispiana sovnals fe nanfauriwanadnuunldaisden
wanafnUszumdesameld wanafinnauny wiewanafnUssinniifsiuysznouaniis (Biobased
Plastic) fhihanwanfunanniasashs uwiowanafindmsunssiaieshy doudesmanafin mauzussn
913 Mudd uaznaeslWausIewns Fetiu doud 1 quaug A, 2023 Huduly MawAnuaz
nmstmhevieududnsuanlaslifieldnedmiuwaainmatidedunsasifiangrany dwwanafin

a o o

favindugynsnidsznevussydudiomsuaziaiovinuuuansaguiinneluindaeons Snludid
fuavaansandnuazdmmieldauti 31 sunen a.a. 2025 wnaivazdlnsUSumangvane atnvls
Ao wanadnuuuldaseiesenaldsumesniiuluuensd wu nsldvasawaiafin dramuwaiain
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Foudanwarafin dmiuinguszaudlunemsunndwiadmiugienianudnidu (victoria State
Government, 2023)

k4 Qs H. = L =
3. 2OANLNALNLINIRINTIN NN RHLYDIDDHALAT LﬂﬂIﬂﬂ'ﬁQﬂﬂ'\‘iﬁﬂJW]‘ﬂﬂSWﬂ’]ﬂﬂﬂ

a7 10 &

ilaigiu

nasMstumsIamsnanafniduilumuazlsidiiu (unnecessary and problematic plastics)

spvpadaTAey Usznaulddisnmslduasnmamengrang mavvuny wazmsmmuaidhmned
Apudidaay lnsudaznaszannsneananims Wy uwazinuanaizesauiesldniu
ANMINzaNLAzANNNToNTDTTIIl 1 fodunalnlumengranendaneu uianubanguiliosenaay

v
]

sawansznulumUfoRle fofl

3zmIuIn nuune the Recycling and Waste Reduction Act 2020 PURIDDNDHZWANEAN
pnufunarafnuUsziamisduvde Indweside feiidausnviesnunszuoumsuds viell tiadviadu
Tinshfagwanidnduinliimhndusnduingavlunmsudalminmaunaaassgiavauidou. s
AN UATEZNITEUaTWaNaRnUsTnaSeras 35 gnavesnlUguivlssne Welssmaldnguane
atfuiliuiilas ldfszoznaniumsysumenahisszmanimuiisusgnoluszina Seaaviliiaa
Hymigeamvnsadladavieusanwingiumelulssmalisnansafiazsosiuuazinmasnmueey
filandvoanldagefiszaninm iefigaeszmaniufiorsazgmhluivnauvdadnasuiislnslignis
(Downes, Giurco, & Read, 2020)

Uszmsiiaes mavszmalfunudamamwanainuisniesumssnidnmaldwaadng i
waziiutlomn LLaﬂuLquﬁmmswmaﬁnLLﬁomﬁ%izqPﬁdﬂumﬁmmiﬂmmﬁ SFuanavasemiueu
Fufusguasasziony ualdldinsmmauumadenesziBoasthadugsssnviodaiau Fevhli
weinzNasgivUAINATMIIAMITEZNAaRNTBYAULYEYTMUALSEIAN ANNLTINIA LATIZEZIAN
nateduldiuansei i vigialdwanafnuunnedoudd a.a. 2019 Tusnisiissineinad
wovnaldwaadnussmilludl a.e. 2022 sganlvvhaldwanafnuuuldadaiion doudll a.a. 2022
TusnisgianeFomassiduldlull a.a. 2023 uazsguainiifumasimedasiodulslull a.a. 2025
uanantl Tuudassgimmuatssimadniusmarainuuuldadodoliviouiu (Australian Marine
Conservation Society [AMCS], 2023) tiu Sgaulvaiduhwarafinuviiduiddlluas wag
Fyniusduaud Sgiidumesive’ sFienedy wasSgnaiisusemesdedwldlul e 2023 Tu

]
=

pugiisgusiniisumesinesuazsgunsanfudsamnsmhwarainunviuuiusald (APCO, 2023a)

uiiuldhudazuasgnauausvdaummMIdamawananluseiuibivhAudeonassildnadng
apsnasmMibidulymaudmaneisguananimuali wazerasiuanususuuazanugeenliiu
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fuszneumsuaziaveannindusiiifidosmeanes Seorasdensznuianadunuiuieoguan
mnazdvannlyusarizresUszimanaaiasidefifisnmsuazimuanmsteduldinasmaiuanseiu
froiiu mnmstmuadhvinsuazmsdansiisiussafusignivusduludnsussssnasmstiody
mn%’gmanmcm%ﬁﬂﬂgwaé’wﬁﬁﬁoﬂizmﬁlﬁmnn'jﬁmmmiﬁﬁmum%ﬂma%’gmam%’g (Nagtzaam
& Kourabas, 2022) aglsfinu 1u§nLL\‘isgwfi\ammmiﬁmslﬁwmaﬁﬂﬂszmmﬂ%\aLﬁmﬁﬁmmjumu
sonumInizavusiazuasgiudaiisziuanuduneiiuandeiu udaansadanasiomadsuulad

woAnssnaeviudlald lasmnasmamariasadanuassninduiguilnafivilygmosswanafinuas

'
=

sansnhangmaisuslamgfinssnlumslé@iefiduiinsnuavuandensnnidelu (Perkins, 2022)

Yszmafieny mafmuadhvanslumsdansussydun e 2025 & uizldsuamasunde
ynmasguazmagaamnsnTniuimuathaneuazunelumsinms laesjavfeesliussaiue
vionaadashndusnldlnalle 3lzida vidsdosaaold wazmnifuussgiusimwanaindasgninanilsida
viatapaansfieioraz 70 vavUBnausiusiwanainioiae usifhvsnefifvuslasigunanans
sonamilfuissmsiwuadhmnelilganasnstvduiifunasing sy Felifdeladiazsuselsn
Whmnadsnanazanansaussanamuiifmual3le (Perkins, 2022)

4. 41NIN13TDIUSL WIF’TI‘VIEJ

ssunanelddaiunudfiansdunsdansssswanaiin szusil 1 (WA, 2563-2565)
fllmaneyszmsusn lunsan az @nnsldwanafnuszimgewanafnyifidenamunidesni 36
Tupsau naeslviunssgewns wimarafniidanuudesnin 100 Tuaseu uazvasawanaiin TWls
fowaz 100 uazihvaned 2 Whihwaafnuieszion 1wy gewanafinyis ewanadn shane ui
waafin Feudowwanadin ndusnldusslemimuuinAniassgiaviyuiisu (Circular Economy) [
Taivlpenindawas 50 melull 2565 Tasanasmstumssiiunuiitalussguihvsnsmuaiirvualitiees
agluguumasmssaussdansindriin uazmeanusmfladuismatonsu gudn fuslaa lumsan
az WAnnsldussgdusmanafnuuuaiuiien uasdoisdumstidusslunmsdamssezwanainiilolid
mathnduanlflvallFoneivszaninm aeihvlsionu Usemalnedolifingransviiengszidouiieadu
myniansldgewanafnviawandusmwanainuunedeieniie savesifingraneifstumsasad
madnuenuazihzsswarafnnaun gl uasfisdsslifissuumafiununuussaudssswanain
wpthndusmguiswiiuingiuiehndusnsdnlwiotnefszanBmn (nsueuaNsaiis [n], 2564)

5. Uﬂﬂ?ﬂ LAasLaUDLUS

inmImyzasdsuinaaaasidslumsinmaveswanadind bisfuuazanafuiymiiiaman

v
a = o

HymdSunausezwaafinuaznanssnuiiiaduiudsuindanlaganzagede i Inf oun1ensLa
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v
LKA

sty Sgunadeldwensnudanatiygvinlasmssanngranedusntoild dvuausu ez
fidipsnamainmalassgAamguisy feiiumsinnsdeusisiume fs msanUSinumsliwanadin
soadaliinsesnuuunandusiivissemsiloda Jagihawindevanusosloidaniathnausn
Tl iloanUBinunaainfezfusezliudsundulfuingivlunsudn aamsldniwens
gavhofanhlgnmeaasiinaeszwanadnivudouludewinden usiidasnninasmssduinajzes
UszinAsoainsidsfidnuuzifuinnnsiidanguidasonsiamslussiuviasiuieaahliunmnsns
fimonandanuanauluuneizes Seenadenansznuregnanuaz§isznaunsuazenaaziliiiimne
Tunmsanzzwanadnlisnansaussanadwimaiidmuale agnelsfiony snasmsvestssmesasingdet
Ids$ennunszwiniuazenahlugusuuasunginssuesguilnaladluhefigafinazildanyzun
guzwanainididuuszeraduilymlussmeassawnsifsananitluifagiu uwasmnwSeufisuty
aesmazavdszinalng wiihanasmszevdssmapaaiasidsazfinnuuansaiulussiunasy uanu
anmsmsmengvsnsiifinatedulFuaziunasinslumengrmainsluszdunady uinnasmsemelne
Foavaglugiuuuzessnasmsuunadasladvsenalinnudululdlunsivssmalnoazussqiiimane
mawnuliiAnssunsianseeswarafindululdennnidssmassmnads mnussmalneazende
nalnmiﬁ’cyzﬁﬁngwma‘luizﬁuﬁaoﬁuﬁmwzﬁﬂsxLﬁuLr”imﬁ’umwé’ﬂé"uﬂﬂmmmmﬂﬁ’luﬁnwmz
WeNNUALANATNITBUSEINARDAIATIAY

UIFIUIUNIH
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T he Difference between Data Controller and
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Abstract

Data controllers and data processors have their own obligations under the data protection
regulations. It is important to identify the difference between a data controller and data processor;
especially when the breach of personal data occurs. Who is responsible for the security of personal
data or for a data breach? In this regard, the United Kingdom personal data regulator has set
the tone to consider the difference between data controller and data processor in many aspects.
The major consideration to use for clarifying the difference between data controller and data
processor is the power to control personal data, such as identifying what personal data should
be collected, setting the purpose of using that personal data, as well as the method to process
personal data. In the meantime, data processors must strictly comply with the data controller’s
recommendations about how to process personal data without any consideration of their own.
However, data processors can use their professional techniques to protect personal data. In this
matter, Thailand can adopt best practices of the United Kingdom to identify the difference between

data processors and data controllers, which will help to reach the goal of personal data protection.

Keywords: data controller, data processor, personal data processing
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duyAaavda Data processor Afmthiluazmszlumsuftifimungransariuilbiveslunigauau
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(Information Commission’s Office [ICO], 2014)
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FmsRasananuuanieszning gauaudayaduyanauazgisznanadoyadiuynag
el GDPR szaguuiuguvssmsimazmihiiiuanseiu Tnsgauaudeyadmyaaasziiiuyana
ffsnnalumsindularmuainglssasdvasmsifivdayaduyana wazidmslumsusznananie
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duyanamelddmdsseviruaudayadiuyanawinitiu (University of Oxford, 2023) Tunanensdl
fsznanadayasuyanaziiuyaramsueniigemuaudoyasuyaaaldinsnieieinglsaed
Tunsszananadoyaduyana Smsimuawhivesiisznanadayadiuyanalunsimaem
@muquﬁagadauqﬂﬂa%Lflulﬂmuéfzyfy'ﬁzwh\iﬁ’uﬁL’%ﬂm"} FyUszaanatayagIuyAAa
(European Commission, 2023)
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g mivguan1sfuaIaviayasuyARaYeYanIITe1NdNT ldun Information’s
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Ico fummmadnlumsmiuguaniseduldngmany Data Protection Act 1998 Bagnumudi
1y Data Protection Act 2018 (UK GDPR) 28d a%51%81004n5 Imﬂngwmaaﬁ’uﬁﬁmumuwﬁ@@’ﬁﬁ
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989 GDPR uwazlunsdliiyarandeasanslafigiuziiugaiuaudoyadiuyanaszdaviuinveulu
mMsUfjiRms UK GDPR fsazsiavusmsiivmsufifiansmannssesnisduasesdayasuyananisls UK
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shuyanaa (1CO, 2022) lnelushusesiisuaesisvnanadoyaauyana ngwsns Data Protection Act
2018 Mwundienuwey Data processor Wiflulusmufirwual3lu Article 4(7) 799 GDPR
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snniwmisyaaatsznanadeyadiuyanagatfisaiu uameoldinguszasdduanseiu Tunsdiil
azlifodudrmuaudoyasiuyarainiu uasfussinansdoyasiuyanaszdesUjuivuneluus
gevfimuandayasiuyana uazmeldmdeesimuaudayaduyanawindu Ssnsusnemnauanss
sesmsifugeuepdeyadiuyaratugusznanadayasuyaaatiuieidudeddn mnzashly
nwdsunum wihit passsumIzANsUAaseUfiusazyaraivihii;u UK GDPR fifisiafianssa
Tunstszananadayasuyeea Tasdilfugmoaudayasiuyaraaziinszmihiingld UK GDPR
fnnnhiusznanadeyasiuyana Wesnniugiifisnnalumsmunadeyasiuyana wazfisznans
dayadnyaaaaziinhiienusuiinseuiitesnin udezdavimsUsznanadoyadiuyanamels
masevimuandayasiuyaraativiainsa (1CO, 2022)
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fauyaraiidasziazldanuianumansalumemedialunisdnduladnazdifuianssuiiiisaty
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dauyaAa (ICO, 2022)
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Idshanadnfulazesnuos meldmazmifienadsdwiu 9 Fegniiasanldnfigusdudauen

dayadiuyAma (ICO, 2022)

4. enudiuiszingPiuandayaduyaraLacfUstlanadayaduyARaNIUNNTIAIN
Yyanmsdszananadayadiuyana (Data Processing Agreement)
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Tozyns yaodwides, IR Beudgyann, s3u guing, uas§adoml Awddugnina. (2561)

Thailand Data Protection Guidelines 1.0: uwavfifiAgisunmsanasavioyaduyaaa.
fUAUAN https://www.law.chula.ac.th/wp-content/uploads/2019/06/tdpg.pdf
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Abstract

This article analyzes issues with medical practitioners’ performance of their duties as
outlined in the Ministry of Public Health’s announcement on controlled herbs (marijuana) B.E. 2022,
which was released on November 11, 2022, as a person who can sell controlled herbs (marijuana)
for smoking in the workplace in accordance with Clause 3 (5). The analysis’ findings indicated that
such medical professionals may be taken advantage by entrepreneurs of places where marijuana
is intended for recreational used by hiring doctors in the specialties listed in the aforementioned
Ministry of Public Health announcement to stay at their places of business in order to be able to
sell marijuana for smoking without breaking the law. To make it simpler to sell and exempt from
severe inspections, several businesses that sell marijuana for smoking have applied for authorization
to open a medical facility. This will allow medical experts to assess, treat, and sell marijuana to
people who come to the facility as patients. Due to this, despite being prohibited by law, it became
legal to sell marijuana, particularly inflorescences that have a stimulating or hallucinatory effect.

The aforementioned control laws are therefore insufficiently effective.

Keywords: marijuana, free marijuana, medical practitioner
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