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ABSTRACT

The Objectives of this research is to study demographic factors that affect
consumers’ decision to buy dry fruits from supermarkets in Bangkok and to study
packaging form of dry fruits that affects consumers’ decision to buy together with the
important level factors that affect the consumers’ decision to buy for the entrepreneur
of dry fruit business using this research to develop their forms of packaging. The researcher
used questionnaire to collect the data from 420 samples, which are consumers of dry
fruits buying from supermarkets in Bangkok. Non-probability sampling and Quota
sampling method were used. The data was analyzed by percentage, mean, standard
deviation, t-test and F-test.

The research findings are: Demographic factors such as sex age level of
education occupation and income would not affect consumers’ decision to buy. There
was only the status that affects it.

The majority of consumers are concerned on the ability to wrap and protect
the goods, as well as the marketing purpose. The factor which affects consumers’
decision to buy dry fruits at the highest level is the quality, then the place of sell and
the quality approval signs respectively.

Most consumers give priority to the material of packaging. They like cylinder
shape. They also like the package to be transparent in order to see the products inside.
They prefer the 200-gram size with light-tone color printed in shine and non-shine
4-colored. Pictures on the package would be virtual or photograph of fruits.
The alphabet would be the classic style. The package should have 2 languages such
as Thai-English. For the message on the packaging that affects consumers’ decision to
buy would be ingredients, nutrition facts, manufacturing and expire date. Consumers
give priority to the quality approval signs of products which they would check every
time they bought.

For the shape, size, material, and graphic design would not affect consumers’

decision to buy. It was the color that affects it.

Keywords: Forms of Packaging, Consumers, Decision to Buy, Dry Fruits
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