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ABSTRACT

To set the retail business strategies of Thailand competitiveness in the Asean
economic community, entrepreneur should separate the retail business strategies into
3 levels. Organizational level strategy should aims for business growth by expand to
overseas market within Asean region. For business unit level, should give priorities to
the retailed business around Thailand borders. For the practical level or functional
level, should develop efficiency of the business system in order to overcome
competitors within Asean along with the human development which is the most

important factor in this business competition. Furthermore, Thailand should focus on
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the distribution strategy by expand retail business branches to the stronghold area
within the Asean region. And to create in depth marketing activities in order to
stimulate consumer spending each time, increase the repurchasing behavior and create

trustworthiness.
Keywords: Thailand Retail Businesses, ASEAN
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(Ambient Scent) 19 ANLLESA Tidiwarioesualuazinund
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Buiimaindrudnauiayntul fruseidudiuazuinisianuduninsgiu udile
Wisuisuiuguisudniisnnigeninguas 1iesan 7-Eleven eanuazaInaute dmiu
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a a v <
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9
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