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ABSTRACT

The result of research has got from questionnaires of the sample group
400 persons. Most consumers have consumed the 4 brands of supplement company
such as Amway, Zhulian, Giffarine, and Unicity. The frequency, mean, standard
deviation, and hypothesis testing with Paired-Sample Test (one-tailed test) are used to
statistical analyze. The results of research found that (1) the overall expectation is at
a high level with an average 3.95. It was found that the level of consumers' expectations
with an average 4.27 towards the most of products. (2) The overall is at moderate levels
with an average awareness of 3.43.

It was found that the level of consumers' expectations with an average
3.73 towards the most of products, and (3) A comparison of the difference between
expectations and perceptions, it showed that an average of expectation is higher than

the average of awareness in overall and all of 7 aspects.
Keywords: Expectation, Perception, Herbal extract Supplements
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