Valaya Alongkorn Review (Humanities and Social Science)
Vol. 9 No. 1 January-April 2019

sUnuuAMUNdNNUSIEmnNsAnauladaIATaE191
H1unInmasvafuslnalulunnsummaniuasuazysuama

CAUSAL RELATIONSHIP MODEL OF PURCHASING DECISION COSMETICS VIA
TWITTER OF THE CONSUMER IN BANGKOK AND METROPOLITAN AREAS

s afayglnea’ wazauuad Yiuen'

Thivaporn Jaradbunpaisarn'” and Sumaman Pankham'

UNAnRga

neiTeadadiiagusvase (1) Lﬁaﬁ@umgﬂqummé’uﬂ’uﬁ‘ﬁmmmeiﬁmﬁﬂﬁa
ipdesdensiuminmosvesuilaaluanganmununasiazUiuama uas (2) ilensivaey
AnudenndosasgUuuuAMuduTuS Ganmgivauntufufeyaduszdndaingney
wuudeuw 119 553 Au TdunannsduiaegsuuuazaInangiifiussaunisnide
i3eadrensiuninmes n3esilelunisiiusiusuteua léud uuvasuniuesulal
LUUNIRTUTENNNAT 7 5EAU n1siaszilieaaunisiassadielagldlusunsudisagy
Tunsieseideya 5 esduszneu laun 1) sumnuaseurguuesioya 2) Mumiuindeiie
YBIRIMUY 3) Auauduiussenitsyana 4) arudseleviannsidndngue uaz
5) fumsinaulade

HANTIATIEVFURUUANUENTUSIZaWA WUt JULUUiiaudenndesiudeya
Feuszdnilueded Ineflaadfla-auais (¥2) windu 521.259, Aresedasy (df) iy
73, A1 CMIN/df 11U 1.928, A1 GFI iy 0.968, A AGFI 1y 0.948, A1 SRMR 11y
0.034, A1 RMSEA iy 0.041 wazArduuseansnisnensalwindy 0.89 wanein fuus
sULUUANsaesuIEALLUTUTINTRsMIRn ALl deAudldSoras 89 wud1 dhua
ATOUAqNYBITeYa FuAmNUITeTeveedivtne Muauduiussenineyana uaz
Fuvslesiannislindnds demaswiulunisindulatordosdhenshuniames

AdnAey: MInwes nsdndulataieTeddion Tumaaunisiaseain

tgivuneluladiedinn Inerdeuinnssuftvauarimaluladansauna uning1desdn

'Social Media Technology, College of Digital Innovation and Information Technology,
Rangsit University

*;ﬁﬁwuﬁﬂi:ﬁmmm E-mail: thivaporn.j6l@rsu.ac.th

98


mailto:thivaporn.j61@rsu.ac.th

MsasalageainsalUiiad (uyweaansuazdepunaans)
9 atun 1 unsAu-wwsu 2562

ABSTRACT
The objective of this research were to: (1) develop a causal relationship
model of purchasing decision cosmetics via twitter of the consumer in Bangkok and
metropolitan areas, and (2) check the consistency of a causal relationship model
developed with empirical data from 553 respondents. Those responds were collected
from convenience sampling who have bought cosmetics through twitter Social
network. A tool for collecting research data is 7 scales online questionnaires.
The structural equation model analysis with used by a computer program data analysis
for 5 components: 1) Arcument Quality 2) Source Credibility 3) Tie Strength 4) Product
Usefulness Evaluation and 5) Purchasing Decision
The findings were as follows: the model is consistent with the empirical data
to a great extent. The statistic shows the Chi-square statistics goodness of fit test
(") = 521.259, degrees of freedom (df) = 73, CMIN/df = 1.928, GFI = 0.968, AGFI = 0.948,
SRMR = 0.034, RMSEA = 0.041 and the final is the predictive coefficient of 0.89.
Therefore, the model could explain the variables of purchasing decision 89 percent
with  Argument Quality, Source Credibility, Tie Strength and Product Usefulness
Evaluation, which are combined affecting the purchasing decision cosmetics on twitter

Social network.
Keywords: Twitter, Purchasing decision cosmetics, Structural Equation Modeling
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