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ABSTRACT

This research is a quantitative research. That aims to study consumer
purchasing behavior in department store during the covid-19 situation in Bangkok and
the customer perspective (4C's) marketing strategies that affect shopping behavior
during the covid-19 situation in Bangkok. The research are using questionnaires is the
data collection tool. The sample used in this study were consumers in Bangkok
metropolis purchased 400 in department store during the covid-19 situation in
Bangkok. The random sampling method was used multi-stage sampling, data were
analyzed using descriptive statistics. and inferential statistics are multiple regression
analysis for hypothesis testing. The overall confidence level was .870, which was a
confidence level for questions about marketing strategies in the perspective of
customers (4C's) and questions about purchasing behavior, which were questions in
the form of Interval scale. The results of the study found that Most of the respondents
Shopping behavior in department stores during the covid-19 situation. They prefer to
buy food products, snacks, or restaurants. The reason for their origin is convenience,
close to home and confidence in department stores' measures to control COVID-19.

In the purchase of goods, the person who has an impact on the purchase is himself,
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who buys the product 1-5 times per month and has a cost of not more than 5,000
baht, respectively. In the customer perspective (4C's) consists of consumer demand.
cost of consumers eases of purchase and communication that affects shopping
behavior in department stores during the covid-19 situation in Bangkok statistically
significant at the .05 level, which from the test makes businesses consider Marketing
planning, especially in regards to ease of purchase in an epidemic situation, requires a
method for making it easier for customers to buy products. Emphasis is placed on
products that meet the needs of customers. Increase communication of product

information and information on measures to take care of coronavirus disease 2019.
Keywords: Marketing strategies, consumer purchasing behavior, Department Store
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