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ABSTRACT

The objectives of this research were; 1) to study the consumer behavior using
mobile phone in retail shops, 2) to study the consumer opinions using mobile phone
in retail shops, and 3) to study the relationship between consumer’s demographicall
and consumer behavior using mobile phone in retail shops, 4) to compare the
consumer’s demographical and opinions toward using augmented product by
customers at mobile phone retail shops in Suphan Buri province. The quantitative
research and convenient sample selection method by 400 cases with a questionnaire
was as a tool to collect data. The statistics used were percentage, mean and standard
division (S.D.), the Chi-Square testing and t-test, F-test (ANOVA). The research findings
were below; 1) the consumer mostly Female, Aged 20-30 years, Single Status,
Education in Bachelor’s degree, Career Employee, Monthly Income of 10,001 - 15,000
baht, One Time Usage, a Protective Glass Replacement Service, Timely Spend 100-500
baht, and Location selected in the department store as the standard price and the
person influencing to the decision was a service staff. 2) the opinions of the consumers
mostly showed that After Sales Service, Warrantee Service, Product Support, delivery
service and financial credit. 3) consumer’s demographical and consumer behavior using
mobile phone in retail shops were correlate at a moderate level at the statistical level
of .05 and .001 4) the comparison of the consumer’s demographical on opinions
resulted from status and opinions to product usage in order to product support and
after-sales service were significantly different at the statistical level of .05. As in each

aspect showed that the consumer’s demographical; age, status, education level,
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career, and monthly income, and the opinions of the consumers were significantly
different at the statistical level of .05 and .01.

Keywords: Consumer Behavior, Augmented Product, Mobile Phone Retail Shops
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