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ABSTRACT

Strategies for driving the country's development under the government's BCG
economic model 2021 - 2026 focus on tourism and creative economy as their goal for
sustainable economic development. They also aim to distribute income to communities
thoroughly and reduce the idiosyncrasies caused by the concentration of tourists in
popular tourist destinations. Gastronomy tourism is part of the tourism industry. It has
the resource capital potential suitable for the development approaches and has a
context of elements consistent with the BCG economic concept. Farming systems are
the origin of food sources, and story of food collects food wisdom heritages that can
be further developed into creative industries. Therefore, this academic paper would
like to explore on a review of relevant literature regarding the elements and
mechanisms for suggesting guidelines for the development of gastronomy tourism
based on BCG economic concept. This paper found that the mechanisms to drive
gastronomy tourism should have two main elements. The first element is AGFEC
including Agriculture, Gastronomic, Food Safety, Experience, and Creative Entrepreneur.
Another element is the four common components including area potential, food
security, supply chain links, and supporting factors. The article also found that
upgrading the value chain should go hand-in-hand with both urban tourism clusters
and community tourism clusters. It should be done by creating a network of operations
together with the approaches to food security for the country while ensuring the

stability of resources on a sustainable production base.

Keywords: Gastronomy Tourism, Food Security, Creative Economy, BCG Economic
Model
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