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ABSTRACT

This research is a quantitative research having the objective to study mobile
technology acceptance affecting online consumer products’ purchase intention
through application of baby boomer customers in Bangkok. By using questionnaires as
a data collection tool with used. The sample group used in the study was the baby
boomer group (Groups who can help themselves and earn money at the aged 57-75
years who got used to the Internet and live in Bangkok at the 400 of people. The
samples obtained were stratified sampling, descriptive statistics were used to analyze
data on mobile phone technology acceptance and intention to purchase consumer
products online via application and inferential statistics were used to analyze data on
the relationship of mobile technology adoption to baby boomers' intention to buy
consumer goods online through applications. Analyzing the correlation of variables is
used with Pearson's simple correlation statistics (Pearson Product Moment Correlation
Coefficient).

The results showed that the majority of respondents had the highest level of
overall acceptance of mobile technology. The mean score was 4.49, with the highest
level perceived ease of use at 4.57, followed by the recognition of financial resources,
compatibility, reliability, usability benefits 4.54 4.52 4.52 4.42 and minimal perceived
security risks at 4.3 9, respectively. And a hypothesis test with Pearson's simple
correlation statistics revealed that the adoption of mobile phone technology and the
willingness to buy consumer goods online through the application of baby boomers in
Bangkok. There was a statistically significant correlation at the 0.05 level, with the

security being the most correlated. And the least is the perception of ease of use.

Keywords: Technology Acceptance, Purchase Intention, Consumer Products,
Application, Babyboomer Group
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