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ABSTRACT

The purpose of this research was to study: 1) the behavior of consumers who
purchased products from online food delivery companies on the COVID-19 situation
in Phatum Thani province. 2) relationship between the critical success factors of logistics
processes and the operational efficiency of food delivery services. And randomly
selected 385 consumers who purchased products from an online food delivery company
on the COVID-19 situation in Phatum Thani province for collected data by questionnaires,
and then the data were analyzed by using average, percentage, standard deviation,
and Pearson product moment correlation. The research findings were as follows:
1) Most of the respondents were female university students, within the age range of
20-29 years old, and had a monthly income range of 10,000-20,000 baht. The most
people use services from the Food Panda application the most, 43 percent, with the
highest frequency of using the service 4-6 times per month, at an expense of 100-200
baht per time. 2) The results of the analysis of the success factors of the overall
logistics process are very important. With an average score of 3.57, with the highest
average being the support for customers factor and overall operational efficiency,
which are very important. with an average score of 3.49, with the highest average being
procurement. In addition, the relationship between the critical success factors of
logistics processes and the operational efficiency of food delivery services found that

the success factors of logistics processes related in a positive direction to the overall
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operational efficiency of food delivery services, with a correlation coefficient of 0.21
that was statistically significant at 0.01 levels, and the relationship between the critical
success factors of logistics processes (rationality and timeliness) and the operational
efficiency of food delivery services (satisfaction) was positive, with a correlation

coefficient of 0.19 and 0.19, respectively that was statistically significant at 0.01 levels.

Keywords: Critical Success Factor / Logistics / Efficiency / Mobile Application /
COVID-19
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1A8INNNITIATIENANUAUNUS LAY ILATILVAIENFUNUSINESEY (Pearson
Product Moment Correlation) Wu31 AzkUUdaTeAIUE 152909052 UIUNTSIAARNE
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AumAunalavawniie (Q4) merduyssansandunus 0.13, 0.18 uag 0.19 AuaIRAU
a v o U QQQI U d‘

LugEngNaannseau 0.01 (M1519% 4)
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T
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2. Yadeaunmsinna
(M: Measurable) 3.49 0.89 JEAULIN
3. adedunndnunedifsi
(A: Attribute Favorability) 3.44 0.95 JEAVIN
4038 unuaLVR AN
(R: Rationality) 3.43 0.91 JEAUNIN
5. Jadeduszoznafiviuen
(T: Timely) 3.45 0.94 JEAUNIN
37U 3.48 0.92 FEAUNIN
Uszansnnlunisaiiueu
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269



Valaya Alongkorn Review (Humanities and Social Science)
Vol. 13 No. 2 May-August 2023

A15199 4 NANISIATIEVANEVELNUSIANESEU (Pearson Product Moment Correlation)

' v o g , . o AN
ANAMUAUNUS (Correlation) 581919 awsandadeaudnsaves a a
AsEUUNsladanng (S-M-A-R-T) Auuszansniwlunisaniiueu ﬂigaowﬁf ™
Tunisandueu
(Q1, Q2, Q3, Q4)
(Q.al)
asaudadeannudnsaves Pearson Correlation 0.21
nszuaunsladaind (S-M-A-R-T) Sig.(2-tailed) 0.00
AMMUFUNUS (Correlation) 581319 S-M-A-R-T fiu Q1, Q2, Q3, Q4
Correlation Q1 Q2 Q3 Q4 Q.all
SS Pearson Correlation 0.45 -0.04 -0.05 -0.02 -0.03
Sig.(2-tailed) 0.37 0.48 0.34 0.63 0.51
MM Pearson Correlation -0.03 0.04 0.04 0.18 0.11
Sig.(2-tailed) 0.58 0.41 0.43 0.00* 0.03
AA Pearson Correlation -0.03 0.11 -0.02 -0.05 0.01
Sig.(2-tailed) 0.49 0.03 0.65 0.36 0.94
RR Pearson Correlation 0.19 0.09 0.03 0.19 0.21
Sig.(2-tailed) 0.00* | 0.076 0.49 0.00* 0.00*
TT Pearson Correlation 0.13 0.18 0.05 0.19 0.24
Sig.(2-tailed) 0.01* | 0.00* 0.29 0.00* 0.00*

*fifedfuneadffiseau 0.01
SMART fa Jadeaudisavesnssuiuns
1adafnd 5 Yady

ss fie Uadernunisguagnen
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=l % v U
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TT fa Uaduaussezianfiuiueu
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QL.t fie sumsussaidmunennudise

Q2.t fim uNITIRILAZlEMSNEINS
Q3.t Aim AunsyuILNISU RN
Qd.t fim Aumuwalavanrie

Q.all Aa waawslun T

Unusndl vlinsulsnquiiegranldusnisdonmsiiulavisneundedudiulngilu
WeEndle d939078 20-29 U seruns@nuid3gees dendndnissunsetndnw wasiseld
10,000-20,000 U1 d@onAdesiU Tun1nTal 9eulannsan (2564) ladnwdadeiidinase
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dllugiumends orgarnlngiszning 21-30 U szaumsfnessaudaaes dniSounas
UnAnw eldraifourindi 15,000 UM uazddenndeny Sydnwal nysussauay (2563)
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