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ABSTRACT

The objectives of this study are to 1) investigate the marketing stimuli of
entertainment venues. 2) examine the decision-making process of choosing entertainment
venues in the Rangsit area by Generation Z nightlife enthusiasts 3) study the marketing
stimuli affecting the decision-making process of choosing entertainment venues in the
Rangsit area of Generation Z nightlife enthusiasts. The sample used in the study
consists of Gen Z males and females aged 18-28 who reside in the Rangsit Municipality,
totaling 200 individuals. The sample size was determined using the G*Power program,
and cluster sampling was employed to select the respondents. A questionnaire with a
reliability coefficient of 0.86 was used as the data collection tool, and the data was analyzed
using Pearson Product Moment Correlation statistics.

The results found that 1) The majority of the sample group considered the
distribution channels, especially the convenience of traveling to the entertainment
venues, as the most significant marketing stimulus 2) The majority of the sample group
viewed the decision to use the service as the key part of the decision-making process
for choosing entertainment venues in the Rangsit area, due to the enjoyment and
positive impressions they had of the entertainment services 3) Marketing stimuli highly
affects the decision-making process of choosing entertainment venues in the Rangsit

area by Generation Z, with statistical significance at the 0.01 level.

Keywords: Marketing stimuli / Decision-making process of choosing /

Consumer behavior / Entertainment venues / Nightlife enthusiasts
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