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ABSTRACT

The objectives of this research project were 1) to produce advertising media
to introduce products for a food and beverage store in Bangkok;” 2) to study on the
satisfaction to the advertising media of customers who used the services; and 3) to
study on the demographic differences among customers using the services and
advertising media. The researcher used the quantitative research method to conduct
this research project. The tool which was an online questionnaire with the validity of
0.89 and with the reliability of 0.85, was used for collecting information from specifically
selected samples who were customers using the services and having seen the
advertising media the total number of which was 400. Statistical values used for data
analysis were frequencies, percentages, means and standard deviations. The statistical
techniques used for testing research hypotheses were t-test for Independent sample
and One-way ANOVA for testing the different means of more than two groups. When
a difference” was found out, the pair comparison testing would be conducted with
LSD (Least Square) Method) with the statistical significance level of 0.05.

The findings from the research showed that

1. the production of the advertising media included:, 1) The banner in front
of the shop, in the size of 180 cm x 40 cm, with contents concerning the shop such
as name and telephone numbers; 2) The banners of menu each of which was in the
A3 paper size with contents concerning prices of foods and beverages; and 3) Japanese
Flag banners each of which was in the size of 60 cm x 100 cm with contents concerning
photos of foods, telephone numbers and food delivery channels.

2. Customers who used the services had the overall satisfaction to the
advertising media in high level with the mean of 3.91.

3. Customers who used services who had aged 31 years old and over group
had higher satisfaction to advertising media than customers who used services who

had aged 21 -30 years old group, with the statistical significance level of 0.05.
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3. N15ANEA FENINNGY 0335 | 3 |0.112 1.96 011 | laupnenaiu
melungy | 22525 | 396 | 0.057
33 22.860 | 399
4. 9w seyiengy | 0226 | 3 | 0.075 1.31 026 | liwansnafiu
melungy | 22634 | 396 | 0.057
33 22.860 | 399
* Joddeuneadffisedu 0.05 (A1 Sig. < 0.05)

31nM15199 4 WU gaananldusnsasisele nsEnwinazeTnuanaeiull
Auianelanidedelawanlidunndieiu diugnAnunldusnisidenguanseiuiainuis
welandnedslavuiuanasiuegwiltudAgnadanszdu 0.05

3.3 HANINAFBUANNLANANYBIARRLALAINElaTHidodelavanUaIgNAN
- DA A | v & ' ad v o w
Mnlgusnsiiiengsing q fuluseg Inelsuasatdyddny LSD

M131991 5 HANMIVAdDUAILLANAIYRIARGYALTINalaNilseFeluyunvesgnAT NNy
Usmsiiflongsing o Muduseg e Buaseled1fey LSD

Ann 21-301 1NN
Aade %30 %39
o8 M) windiu 20 U wiriu 31 Yauly
3.93 3.89 3.98
snddewiniu 20 U 3.93 - 0.31 -0.57
21-301 3.89 -0.31 - -0.89*%
1nniwewiiu 31 TRuly 3.98 0.57 0.89* -

(%

* Jaddeyneadiisedu 0.05 (A1 Sie. < 0.05)
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o
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15¢AU 0.05

aNUTENANTINY

1. wan19idenuin wan1suandolavan wiseendu 4 dumeu ldun 1) duneu
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Msfnwves Aadivn eAdnnIna (2566) wui1 uumslunislidelamanifieatrenndnual
uaztingenuevesngiiaviayuey fuaanein sunoides Sminyisug destmununy
fail 1) nguitivne 2) Ymquszasd 3) nagndnisdeansvieiniosiiedearsnsnainiild
a) nagnénslade way 5) nagndnisiaueans

2. wamIdenuin gnndtunlduinisianuiianelefiflsetrewye s sy
warthentifulassuimuneglussduan iesandedanan fnseenuuuiiviuards
fisluosnadenldsunuuiidnus mslddduasauazgan nsldnmusznaud i
Audaau nsesnuuulaldsudiviuaie n153nnwunaesdusenousng q fimungay
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Fsaonndosiu Ssus Tavimosd (2545) szyindeonislavan u nueastisfgaauadls
vosfuslna Wiayatasisiuaud sudatvayulifausgdanistodudi sads
danAaeduN1IAN®Iee dnsil Usilundides (2563) nuingudvanei aduianela
fe3UUVYeE olawanUszandusius mavionfisununsideeusny quinisisouiyuvy
(msughaneliies) U1uaaewing1e dnnedmsuwas Jandnaszyusmindluninsiveglusedu
wnilgn wagnsAnwvesnuaiing fnifusien (2564) wuin dnviesiiearadmsuAtan
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