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ABSTRACT

This research aimed to develop a causal model of factors contributing to
student loyalty towards Valaya Alongkorn Rajabhat University under the Royal
Patronage. The population were 7,339 undergraduate who were undergraduate, master
and doctoral students at Valaya Alongkorn Rajabhat University under the Royal
Patronage in an academic year 2023. The sample size group comprised 232
undergraduate who were undergraduate, master and doctoral students and was
obtained through multi-stage random sampling. The research instrument was a rating
scale questionnaire. Basic data analysis was conducted by using descriptive statistics.
Construct validity was analyzed by using confirmatory factor analysis. The reliability of
the instrument was analyzed by using Cronbach's alpha coefficient.

The research findings revealed that the causal model of factors contributing
to student loyalty towards Valaya Alongkorn Rajabhat University under the Royal
Patronage consisted of 4 latent variables: Trust (TRUST), Satisfaction (SATISFACTION),
Commitment (COMMITMENT), and Loyalty (LOYALTY). The reliability of the latent
variables ranged from 0.884 to 0.936. The quality of the instrument in terms of
construct validity which were analyzed through confirmatory factor analysis, showed
that the developed causal model of factors contributing to student loyalty towards
Valaya Alongkorn Rajabhat University under the Royal Patronage was consistent with
the empirical data. The model fit indices were: Chi-square = 25.36, df = 14, p = 0.031,
GFl = 0.97, AGFI = 0.93, RMR = 0.011, RMSEA = 0.059.

Keywords: Trust / Satisfaction / Commitment / Loyalty
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