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ABSTRACT

This research aimed to 1) study the purchasing behavior trends of Generation Z
consumers in Bangkok through TikTok Shop, 2) study the marketing factor of 4E and
3) affecting the trends of purchasing behavior of Generation Z consumers in Bangkok.
A questionnaire was utilized as the research instrument, with a reliability coefficient
of 0.89. Data were collected from 400 samples calculated by Cochran’s formula
for an unknown population size. Descriptive statistics, including frequency, percentage,
mean, and standard deviation, were employed, along with multiple regression analysis
for hypothesis testing.

The results indicated that most consumers primarily purchased cosmetics
(e.g., skincare and makeup) and food products (e.g., dried foods, ready-to-eat meals,
and beverages). The average spending per purchase ranged from 301 to 500 Thai baht.
The main reasons for purchasing via TikTok Shop were product variety and affordability.
Influential figures affecting purchasing decisions included online sellers and product
reviewers. Consumers typically shopped after 8:00 PM, coinciding with post-work hours.
Overall, the decision-making level regarding purchases through TikTok Shop was high.
Hypothesis testing revealed that all four 4E marketing factors had a statistically
significant influence on the purchasing behavior trends of Generation Z consumers in
Bangkok through TikTok Shop at the 0.01 significance level. These factors could predict
purchasing behavior trends in the same direction, with Experience having the highest
predictive value (0.298), followed by Everyplace (0.174), Evangelism (0.122), and
Exchange (0.096), respectively.

Keywords: 4E Marketing factors / Purchasing behavior / Generation Z
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