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ABSTRACT

This research aimed 1) to examine the level of online news issue selection
of Daily News Online through YouTube, 2) to investigate the level of exposure to Daily
News Online via YouTube among Generation Y audiences in Bangkok, and 3) to study
the relationship between online news issue selection and exposure to Daily News
Online through YouTube among Generation Y viewers in Bangkok. This study employed
a quantitative research design using an online questionnaire as the data collection
instrument. The reliability of the questionnaire was tested using Cronbach’s alpha
coefficient with a pilot group of 30 respondents, yielding a reliability value of 0.91.
The online questionnaires were distributed to a sample of 361 Generation Y participants
aged between 28 and 44 years who resided in Bangkok, selected through cluster
sampling. The data were analyzed using descriptive statistics, including frequency,
percentage, mean, and standard deviation. The research hypotheses were tested using
inferential statistics, specifically Pearson’s product-moment correlation coefficient, at
a statistical significance level of .01.

The results revealed that, overall, online news issue selection had a statistically
significant effect on exposure to paiy news onune through YouTube among Generation Y
audiences in Bangkok at the .01 significance level, both overall and across all dimensions.
In conclusion, online news issue selection significantly influenced exposure to Daily
news online via YouTube among Generation Y audiences in Bangkok, which was

consistent with the research hypothesis.
Keywords: News topic selection / Media exposure / Daily news online / Generation Y
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