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ABSTRACT

This study examined the influence of influencer marketing and content
marketing on the purchase decision of cosmetic products among Generation Z
consumers in the northern region of Thailand. A quantitative research approach was
employed, and data were collected a questionnaire from 385 respondents who had
previously purchased cosmetic products through influencer and content marketing.
Convenience sampling was used. The data were analyzed using percentage, mean,
standard deviation, correlation analysis, and multiple regression analysis.

The results indicated that influencer marketing significantly influenced
purchase decisions at the .05 level. Among the five key dimensions, similarity exerted
the strongest influence (B = 0.25), followed by expertise (B = 0.20), trustworthiness
(B = 0.18), attractiveness (B = 0.16), and respect (B = 0.11), respectively. These variables
accounted for the variance in purchase decisions by 56.60%. Similarly, content
marketing significantly influenced purchase decisions at the .05 level. Inspirational and
entertainment dimensions showed the strongest influence (B = 0.22), followed by
problem-solving (B = 0.18), idea generation (B = 0.16), and informational guidance
(B = 0.13). These factors demonstrated predictive power, accounting for 58.00% of the

variance in purchase decisions.

Keywords: Influencer Marketing ; Content Marketing ; Purchase Decision ;

Beauty Products ; Generation Z
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