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Abstract

This article aimed to guide Thai restaurant
business operating in foreign countries in order
to comply with the high demanded labor force
of vocational education in food and hospitality
industries. In addition, these workers were able
to develop themselves to become new
business owners or entrepreneurs. The success of
Thai restaurant business owners in foreign
countries consisted of internal and external
factors Internal factors are controllable, such
as food taste, quality standards, raw materials,
service, labor apital, labor standards, food items,
decoration, location, atmosphere, nutritional
value of food, etc. Meanwhile, external factors
are un able to control, such as economy,
market and competition, government support
and cooperation, transportation and production
technology, consumer and consumption
behavior, regulations, laws, media and public
relations, religion and culture, consumer needs
and values.
Keywords : Success, Entrepreneur, Restaurant,

Thai food.
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