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ABSTRACT

This article aims to present insights from a literature review on the factors and
outcomes of being an innovative organization in the small hotel business sector in Thailand.
It seeks to explain the meaning and components, as well as the relationships among related
variables. From the literature review, it is evident that popular variables studied include service
quality, organizational innovation, and business performance of small hotels in Thailand.
Summarizing the literature, it can be concluded that being an innovative organization in the
small hotel business sector in Thailand comprises five key components: service quality, digital
transformation, strategic management, organizational innovation, and business performance,
including the reflective relationships indicated by empirical studies. These findings suggest that
implementing these aspects effectively leads to improved business operations, resulting in

positive outcomes for business performance, both financially and non-financially.
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Service quality, Digital transformation, Strategy management, Organizational

innovation, Business performance
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