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ABSTRACT

The objectives of this research include to study the relationship between digital
lifestyle and decisions to use the e-novel reading applications, to study the relationship
between consumer behavior and decisions to use the e-novel reading applications, and to
explore the new marketing mix factors that influence the decision-making on using e-novel
reading applications. This work is considered quantitative research that collects data from four
hundred Thai individuals, who read electronic novels via applications, by using questionnaires.
The analytical process was performed by using descriptive statistics, which include finding
frequency, percentage, mean, and standard deviation, along with assessing the hypothesis by
using One-way ANOVA and Multiple Regression Analysis. The results show that most people who
use their mobile numbers and change their passwords every three months prefer using
“Fictionlog” during their meals. Furthermore, they prefer purchasing e-novels in packages based
on different decisions due to the new marketing mix factors that affect all aspects of their

decision-making, especially with the aspect of “Dissemination” — with the Beta value of 0.242.
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