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ABSTRACT

This research aims to study the level of factors influencing the transformation into an
innovative organization within the transportation and logistics businesses in Thailand, as well as
to examine the impact of these factors. The sample group for this study consists of department
heads and higher-level executives working in transportation and logistics businesses listed on the
Stock Exchange of Thailand, with a total of 300 participants. Data collection was conducted
using questionnaires, and the data were analyzed using statistical software designed for research
purposes. The statistical methods used in this study included frequency, percentage, mean,
standard deviation, and multiple regression analysis. The significance level for statistical analysis
was set at 0.05.

The research findings revealed that the factors influencing the transformation into an
innovative organization within the transportation and logistics businesses in Thailand were at a
high level. Among these, the factor of technological and innovation changes influences the
transformation into an innovative organization within the transportation and logistics businesses
in Thailand.
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Digital Technology, Transportation and Logistics Business, Innovation Organization
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