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DETERMINANTS AND BUSINESS BENEFITS OF CORPORATE SOCIAL RESPONSIBILITY
OF THE FIRMS IN ELECTRICAL AND ELECTRONIC INDUSTRY

Samroeng Kaiyawongl*

Abstract

This research aims at studying the determinants and business benefits of corporate
social responsibilities of the firms in the electrical and electronic industry. A total of 476 firms
were selected into the sample. Stratified random sampling technique was used to select the
sample. Questionnaire survey was used to collect data and SEM was used to test hypotheses.
The results of research could be summarized as follows: 1. Clan culture, adhocracy culture,
hierarchical culture, transformational leadership and knowledge distribution had positive effect
on employee responsibility while employee responsibility had positive effect on customer
acquisition, productivity, and organizational citizenship behavior and employee retention.
2. Clan culture, market culture, transformational leadership and knowledge acquisition had
positive effect on customer responsibility while customer responsibility had positive effect on
product innovation. 3. Clan culture, hierarchical culture, market culture, and transformational
leadership had positive effect on supplier responsibility while supplier responsibility had positive
effect on customer loyalty and organizational citizenship behavior. 4. Clan culture, transactional
leadership and organizational memory had positive direct effect on shareholder responsibility
but transformational leadership had negative effect on shareholder responsibility while
shareholder responsibility had positive effect on profitability but had negative direct effect on
productivity. 5. Market culture, knowledge acquisition and knowledge distribution had positive
effect on community responsibility while community responsibility had no effect on corporate
performances. 6. Adhocracy culture, knowledge interpretation and organizational memory had
positive effect on environmental responsibility while environmental responsibility had positive

effect on productivity.

Keywords : Organizational Capital, Corporate Social Responsibility, Corporate Performance
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