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MARKETING FACTORS TO BURMESE TOOTHPASTE CONSUMER PURCHASING DECISIONS
IN THAILAND

Wilasinee Yonwikai'

Abstract

This research aims to 1. study the demographic of Burmese toothpaste consumer in
Thailand 2. explore toothpaste purchasing behavior of Burmese consumers 3) seek knowledge
on marketing factors affecting decision to purchase toothpaste judging from demographic data.
The sample group were 400 Burmese.

The research findings indicated that majority of samples were female, ranged in age
from 15-25 years, both single and marriage, making livelihood doing labor work , finished school
lower than Secondary School, and resided in Thailand from 1 to 5 years , earned monthly
average income 10,001-15,000 Baht. The most popular toothpaste purchased is Colgate
toothpaste to make their teeth white. Majority bought small size toothpaste from the
convenience store.

As for marketing factors impacting decision to buy toothpaste, taking demographic
data into account, the outcomes revealed that the differences in gender, age, marital status,
occupations, years of residing in Thailand, educational levels and monthly earnings had no

influenced on marketing factors when buyer selecting toothpaste.

Keywords : Marketing Factors, toothpaste, buyer selecting
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