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Study the main distribution channel of insurance company

through life insurance agents.
Tarapong Limsuthiwanpoomﬁ

Abstract

This study aims to find out whether life insurance agents remain one of the important
distribution channel for insurance company and what are the characteristics of selling agents to
create competitive advantage. Our population of study consists of 1. Agency leaders who in the
career more than 20 years experience with the amount of 300 persons 2. At least the position
ranking of assistant managing directors or above in official agency and bancassurance
department with the amount of 50 persons and 3. Executive OIC Government official with the
amount of 20 persons. The study selects the method of sample group using purposive of non-
probability sampling. The research instrument to collect the data is the in-depth interview
technigue. The result of this study are as follows: Selling through agency channel is still the
main channel which the insurance companies still use and as for key characteristics of life
insurance agents need to build sustainable career path, the research found that the most
important things are 1. honesty to customers 2. Followed by continuous self — development

3. fulltime professional selling agents and 4. use technology to improve sales and service.

Keywords : Bancassurance channel, Agency channel, the characteristic agents
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