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The Integrated Marketing Communications Strategie To Creative
One Tambon One Product (OTOP) Brand Equity Of Thai Silk Products

Wareerat Sampatpongﬁ

Abstract

This study is a research strategy for integrated marketing communications. Build brand
equity One Tambon One Product (OTOP) of silk products Thailand . The objective was to study
the strategy of integrated marketing communications to build brand equity One Tambon One
Product (OTOP) of silk products Thailand and offer a paradigm to create a strategic marketing
communications integrated to create a brand value of One Tambon  One Product (OTOP) of
silk products Thailand . This study is a qualitative research employing, in-depth interviews with
eighteen experts in traditional Thai silk from various professional fields.

The study found that Most prospects are viewed as silk OTOP products are expensive
. Wear them only during major festivals. Patterns and designs that are contemporary . And for
seniors to wear only . The tools of integrated marketing communications suitable for silk
products OTOP is a booth to exhibit. The government's campaign to encourage the government
clothed with Thailand. And the use of online media to reach target groups. The approach of
elevating the brand silk OTOP acceptance. Things to take into consideration: Branding
acceptance. The certified community standard (the assistant.). The patterns and designs to date.
To make a difference by building upon the strengths of the product is unique to elevate the
brand silk OTOP. The data obtained from the study. The researchers created  a paradigm in
creating strategic integrated marketing communications to build brand equity One Tambon One
Product (OTOP) of silk products Thailand. The CHAMPION Paradigm so named by the operator
can be applied as a paradigm in integrated marketing communications group of silk products
Thailand in the future.

Keywords : Integrated Marketing Communications, One tambon one product,
Brand equity, Thai silk product
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