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The Appropriate Model of Value Creation of Printing Business in Accordance with

Creative Economy Theoretical Framework
Chisanu Pouyoul*

Abstract

The purposes of this research were to: 1) study values and factors influencing the
value creation of printing business in Thailand context, and 2) develop and investigate the
appropriate model of value creation of printing business in accordance with creative economy
theoretical framework. In this study, the researcher utilized methodologies of both qualitative
research and quantitative research. For the qualitative research, the researcher used in-depth
interview technique as the tool for data collection from 5 entrepreneurs who received awards
from the 8" National Printing Competition. For the quantitative research data collection, the
researcher distributed questionnaires to 380 entrepreneurs obtained by census sampling. The
statistics used for data analysis were percentage, mean, standard deviation and Structural
Equation Modeling (SEM). The results of the study revealed that: 1) The values of printing
business in Thailand context were functional/instrumental value, experiential/hedonic value,
cost/sacrifice value, symbolic/expressive value and factors influencing the value creation of
printing business in Thailand context were entrepreneurial orientation, market orientation and
learning organization. 2) This researcher found out from the development of the appropriate
model of value creation of printing business in accordance with creative economy theoretical
framework that the factor focused on the entrepreneurial orientation was the factor affected
value creation at the highest level, the other affected factors were market orientation and
learning organization respectively and the model focused on entrepreneurial orientation, market

orientation, and learning organization was appropriate and well fitted to empirical data.

Keywords : entrepreneurial orientation, market orientation, learning organization
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