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STRATEGIC MARKETING PLANNING FOR INCREASING OF CREDIT CARD USERS
OF GOVERNMENT SAVING BANKS, KHON KAEN REGION 2

Pantip Satarat" Chuenjit Aungvaravong” Ekkapong Thongtheerapap®

Abstract

The objective of this research was to study marketing strategic planning to
increase number of GSB cardholders of the Government Savings Bank, Khon Kaen Region
2. Questionnaire was used as research tool. Sampling group included 400 people at
working-age, 20-59 vyears. Data analysis included statistical analysis (frequency,
percentage, mean), general environment analysis, five forces model for competitive
environment analysis. SWOT analysis, and TOWS matrix for strategic analysis. The results
showed that the group of consumers with credit card would apply for the card to pay
for goods in installments and when there would be sales promotion, whereas the group
of consumers with no credit card would focus on the benefit of free entry and annual
fees, variety of the forms and types of credit card and the coverage of travel accident
insurance. The results of the analysis of external factors of the business of credit card
showed that the Government Savings Bank, Khon Kaen Region 2 had faced the
competition in the market of the same industry and high bargaining power of the
consumers. 6 projects were proposed, based on the study results, for strategic marketing
planning to increase the number of cardholders, which included: 1. Looking for prospects
project 2. Public relations project via social media, such as, Face book, Line 3. Training
and skills development for bank employees 4. Invites credit savings project "with the
letter" 5. Booth and tout project of Government Savings Bank, Khon Kaen - Region 2 and
6. Friends of Friends project. After implementation of these 6 projects, the number of

cardholders should be increased as per the marketing target.
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