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CONSUMER BEHAVIOR AND FACTORS AFFECTING THE DECISION TO THE ICE-CREAM SHOP
OF KHON KAEN UNIVERSITY STUDENT

MontreeThongcotl* Ch uenjitAungvaravong2 PramjaiSajja—areewat3

Abstract

This study aimed to study the ice cream consumer behavior and factors affecting The
decision to the ice-cream shop of khon kaen university student. The samples used in the study
of 400 students. The data collected by questionnaire. The statistics used for data analysis were
percentage, average, and standard deviation.

The results showed that the students have a habit of eating ice cream at the store
on shopping destinations. The objectives were consumed for pleasure, relaxation or fulfill. Most
ice cream to eat with friends about 2-4 people at a time to take a holiday and public holidays
and the factors that affect the choice of ice cream shop. The people factor as the most
important factor, followed by the place and process factor respectively. Factors affecting the
choice of ice cream was the first university student in each are as follows: 1. people factor were
staff beaming offers impressive, 2. place factor include a car park, 3. physical evident factor were
atmosphere that feels bright and airy store exposure from fully natural, 4. prices factor include
the menu were clear, 5. promotion factor includes a discount card membership, 6. products
factor include ice cream quality, clean, safe according to FDA standards, and 7. process factor

were staffs served ice cream to the table.
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