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THE READINESS AND THE NEEDINESS TO ENHANCE THE THAI FARMERS’ SKILLS
FOR THE THAILAND 4.0 POLICY
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Abstract

In order to improve the agricultural industry, be able to compete under strong
competitive environment, the integration of digital technology is a crucial for new invention and
innovation. Therefore, the objectives of the study are 1) to study the level of the readiness of
the Thai farmers for Thailand 4.0 policy; 2) to study the neediness of the skill training of the
Thai farmers for Thailand 4.0; and 3) to provide the information for those departments or
organizations are involving the Thailand 4.0 policy to manage their supports. The samples of
this study consists 160 sampling, conducting by survey, additionally with in-depth interview for
30 sampling. The results show that the overall readiness of the Thai farmers is a high level.
Except, the readiness of the information for decision making, which is at the neutral level. The
Thai farmers mostly need the skills, regarding the system thinking skill, design thinking skill, and

information literacy skill.
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