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Abstract

The objective of this thesis was to study the effect of corporate social responsibility (CSR) approach towards
employee engage in generation Y staff in a business organization. One hundred and ninety respondents were selected from an
organization that focused on corporate social responsibility policy. The questionnaire survey was the selected method to collect
primary data and SPSS for window was used to analyze the collected data.

The research findings showed that social responsibility activities which were positively correlated to employee engage
in generation Y staff included Corporate Social Marketing, Corporate Philanthropy, Socially Responsible Business Practices,
Developing and Delivering Affordable Products and Services. However, Corporate Social Marketing had the highest impact;
followed by Socially Responsible Business Practices, Corporate Philanthropy, and Developing and Delivering Affordable

Products and Services, respectively.

Keywords: Corporate Social Responsibility, Social Responsibility Activities, Engagement, Generation Y Staffs
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