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Abstract

The objective of this study for test the relationship between the perception factors in Psychology of tourist on the
image of Pra That Phanom, Nakhonphanom Province. The pariticipant in the study are the 400 tourists by using the
questionnaire for collected data. The statistical analysis is the basic statistic such as perccentage, mean and standard
deviation. The statistical hypothesis test are t-test, F-test (ANOVA) and the correlation coefficient Pearson.

An analysis data found that the tourist's opinions about the perception factors in Psychology of tourists overall are the
highest level. As considering each aspect from the 4 aspects found high level 3 aspects. The highest average sort by the
opinion of perception factors in Psychology of tourists are the value, the expectation, and the damand but the interested of
tourists is the high level. Besides, when considering each item from 12 item. The result of the opinion is of the highest level.

Many tourists have opinions about the image of Pra That Phanom at the high level. As considering each aspect from
all of 9 aspects found that the highest opinion is 1 aspect that is the attractive factor. Moreover, the opinion in the high level
from all of 8 aspects and the average ranging from high to low are 3 first order as follows, the factor of the famous tourist
attractions, the factor of rest and relax and the factor of the excitement and adventure. Besides, considering each item from 46
item the opinion is at the high level.

From the data analysis of tourist with gender, occupation, level of education and the income per month. It was found
that the tourists with age, occupation, level of education and the different income per month have the opinions about the
Psychology factors in statistically significant differance level at 0.05 (p<0.05). Except the tourists with different gender have
undifferent opinion about the perception factor in Psychology (p>0.05).

The Analysis test results of the relationship between the independent variable and dependent variable found that the
independent variable were percieved factors in Psychology of tourist in 4 aspects as follow the interested of tourist, the
expectation, the damand and the esteem of tourists have the positive relationship with the image of Pra That Phanom in every
issues at the statistically significant level 0.05. The relationship between 0.097 - 0.442.

The conclusion feedback from the research is that there should be a study of travel habits of tourists in the each
region. Due to thailand has a large population and the population in each region have travel habits of tourists are different. And
should study travelers compare each region for determine the individual factors that influence the tourists' psychological factor

perception affecting the image of pra that phanom. Include the comparison between destination.

Keywords: Perception, Psychology, Image, Pra That Phanom

Paper type: Research
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a3 4 nsIsuifisuenudadiuieanuniuiosdsznauduiainovasinreaneanfionguand19niu (One-way
ANOVA)

° : &
. dnin208 20-30 1 31-401 41-50 51 - 60 61 Dauly F P
NIy p— p— p— p— p— p—
E X 8Dy 8Dy SD. y SD. yx SD.  x S.D.
1. anwaula 426 559 442 445 442 495 446 507 450 541 435 418 2209 053
2. AMuManiy 461 412 466 415 468 444 455 473 461 445 446 347 1106 357
3. AnudaIms 455 475 471 411 461 433 466 421 458 474 428 448 3205 008"
4. MIAUR 481 346 486 353 484 295 483 313 477 456 479 289 406 845

*Anpdagnaianszay 0.05

a13wh 5 MmudSsuifisuanufaiwionunmsiuiasdlzneuduiainmvesinviesfisndzaumfnmuand 9ni (One-
way ANOVA)

fninSyaned USanainia ganilSyaned
miyibasdiaznauduiaine Wguin F P
X SD. X SD. X SD.
1. duanuaula 4.31 543 4.44 458 435 522 3.246 .040*
2. MUANNANANI 4.60 419 4.66 417 457 495 1.061 .347
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