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Abstract

The purposes of this research were to determine 1) the factors of value-added product and service in social
enterprises of Thailand and 2) the value-added product and service influencing factors effect effectiveness of social enterprises
of Thailand. 150 leaders of social enterprises in Thailand for this study were selected by simple random sampling. The
quantitative research methodology was applied and the research instruments were five level scale type questionnaires. The
researcher uses Structural Equation Modeling (SEM) methodology to analyse the data.

The results of the study found that factors loading of value added product and service variables on the effectiveness
of social enterprises of Thailand were all positive and significant at the level of .01 (B between 0.603 and 0.894) ; Needed
Value (Y3) ([3=0.894) Experienced Value (Y4) ([3=0.737) Monetary Value (Y5) (3=0.677) Functional Value (Y2) (3=0.659) and
Innovation Ability (Y1) (B=0.603) respectively.

The results indicated that the hypothetical causal model was consistent with the empirical data. It shown that the
variables in the model accounted for the SE Effectiveness. At a 0.01 confident level, Value-added Products had a statistically

significant direct effect. SE Effectiveness
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