V= [V ] a % I’ a Aa & &
mwnnm‘ﬂaaﬁnmmaNamnmmuazusmsaumasmm Uszian FTTx
a o A A o w & A ¢ a Y =
VBIUIBN ‘YII?J‘YI INA(NKRITW) ’lmmmwunquammsaﬂanm ‘YITE)‘YI
6
SPFIBYIBH
Customer Loyalty to FTTx Products & Services Provided by TOT

Public Company Limited in Suratthani

) a e o a A‘ v
agmud adduTauna’ aie gniuii 2

Nattikan Adisairattanakun’, Supit Ritkaew?

HinAnsdIyanln svninspsfimdudia S1uniTnsiant amanospauansol
2 EHNITIINDNAEAT UAINUNREIBUANSTE
"Master of Business Administration Program, School of Management, Walailak University
2 Administration Program, School of Science, Walailak University

E-mail: Nattikan_adi@hotmail.com

UNARNa

msﬁﬂmmaumﬂqﬂs:mﬁl,ﬂiaﬁnmmwuﬁ'nﬁmaagﬂﬁw Tadgmnwuing wazdaspanuRanelefifanuaunus
ﬂ“’ummmmn’"ﬂﬁmaa@jﬂﬁwiamﬁmn‘"mcﬁl,m:u%msﬁumaiﬁﬂﬂs:Lm] FTTx 284U5HM filafi Sna@miou) ‘Lumﬁu‘ﬁ'quﬁﬁms
gnen ileft mugnegind leslfuvuseunulunsfivunuteyanngniitlindndamiuaz uin1sduinasifayszian
FTTx 284U5HM filaf Sna@wiau) Iumeﬁuﬁguﬁu'%nﬂsQnﬁw Alofl swgmupind S1uwau 400 au Tienzidayalosnsly
f13ounz ALady LLa:muLﬁmLuummgm Liﬁm.lLﬁaumwmmn@hwaammn"‘nﬁmaagnﬁw lauldenafian (ttest) wazadidan
(F-test) uaznasauANNaNNUsIzRINTITdugunIwnLINT Lmzmmﬁdwalﬁ]ﬁumwﬁ'ﬂﬁmaagnﬁﬂ Tagnswengudszans
ARFUWUTUULLN SRS

NANTANINLTN mmﬁnﬁmaaﬁnﬁw@iam5mn”mwﬂm:u%msﬁumaiﬁmﬂs:m‘n FTTx 129u51mM 7ilafl S1ia(unis)
sl.um@ﬂ?uﬁquﬂu’%msgnﬁw filefi smngnegimil yndmegluszduanniiga sniiuduauaslade agluszduann uazgnenil
fyzaunsdnu Me'ldaaiion andw Lm:i:mnmﬁlﬂu@nﬁwLmn@hm‘"u flanunnduandninu agnadtoidymesianszeu
0.05 daugnﬁwﬁlﬁmﬂ wazanguanedenu Januandliuanedraniu ﬁmqmmwu’%msﬁmwaJé’ww"‘uﬁ‘mamﬂs:ﬁm‘ﬁmnﬁa
AU @TﬂumwﬁdwaIﬁ]madQnﬁﬂﬁﬂ'nué’uw"’uﬁmamnlm:ﬁuﬁwmnﬁﬁ:ﬁuﬁwﬁumwuﬁ'ﬂﬁmaa@jnﬁwiawﬁﬂn”wﬁl,ta:u%ms

a ¢ = aw Ay A o o & A € a v ay_a & A
dumnaiifiadszinn FTTx 20905un Alefl $1na@miaw) lueduiiguduinisgnd Ailefl sungnuping
Ardan: ANNANEraIgnd uINIauINelia

Abstract

The purposes of this study were (1) to examine customer loyalty to FTTx products & services provided by TOT public
company limited in Suratthani (2) to examine factors that had the relationships with customer loyalty to FTTx products & services
provided by TOT public company limited in Suratthani. The research tool was a questionnaire collecting data from 400 customers
who used FTTx products & services provided by TOT public company limited in Suratthani province. The data were analyzed in
terms of percentage, means and standard deviation. A comparison was made on the customer loyalty to FTTx products & services

provided by TOT public company limited in Suratthani using a statistical t-test, F-test and The Pearson Correlation Coefficient in
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order to examine the relationships between factors of services quality and customer satisfaction with loyalty to FTTx products &
services provided by TOT public company limited in Suratthani.

The results indicated that customer loyalty to FTTx products & services provided by TOT public company limited in
Suratthani was rated “highest” in almost every aspect, with the exception of purchase intention that was rated “high”. The customer
using FTTx products & services provided by TOT public company limited in Suratthani province with differences in education
level, salary per month, career and duration of being a customer were correlated with customer loyalty at significant level of 0.05
whereas differentiation in terms of gender and age showed no correction with customer loyalty to FTTx products & services
provided by TOT public company limited in Suratthani. The services quality had a very low to high positive correlation with
customer loyalty to FTTx products & services provided by TOT public company limited in Suratthani. The customer satisfaction

were positively correlated at a very low to low level with customer loyalty to FTTx products & services provided by TOT public

company limited in Suratthani.

Keywords: Customer Loyalty, Internet Services
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